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No  one  prizes  Nm  England  writing 
more  than  The  BostonGlobe 


Newspapers 
battle  In 
Cookeville 
(See  page  11) 


Ten  years  ago,  the  L.L.  Winship  Award  for 
literary  achievement  was  established  by  The 
Boston  Globe. 

Cast  in  the  ideals  of  our  late  editor,  the  Award 
recognizes  an  outstanding  work  having  some  rela¬ 
tion  to  New  England,  (author,  theme,  plot  or  locale). 

In  a  Patch  0/ Fireweed  by  University  of  Vermont 
Professor  Bernd  Heinrich  received  the  1984  Award. 

Entries  are  now  being  accepted  for  1985. 

Books  must  have  been  published  between  July  1, 


1984,  and  June  30, 1985,  and  must  be  submitted  by 
publishers  before  July  1,  1985. 

Sbt  copies  should  be  sent  to:  The  Laurence  L. 
Winship  Book  Award,  The  Boston  Globe,  Boston, 
MA  02107. 

This  fall,  the  winning  book  will  join  a  host  of 
titles  which  reflect  many  different  styles  but  only 
one  standard:  Excellence. 

^he  Bofiton  (^lobe 

A  wholly  owned  subsidiary  of  Affiliated  Publications. 


UPl  execs  make 
deal;  Nogales 
nps  AP  chief 
(See  page  14) 


Our  Readers  Get  What 
They  Deserve 

When  the  Scarborough  National  Newpaper  Audience  study 
found  our  readers  to  be  the  most  affluent  newspaper  readers  in 
California  and  4th  overall  in  the  nation,  we  realized  that  our  product 
had  to  reflect  the  quality  of  our  readers. 

So,  over  the  past  year  we  have  increased  our  commitment 
to  quality  in  both  content  and  reproduction  of  our  newspapers. 

The  most  recent  ABC  audit  now  reports  The  Daily  Breeze  to 
be  the  fastest  growing  Sunday  newspaper  and  the  2nd  fastest  grow¬ 
ing  daily  of  any  major  newspaper  in  the  Los  Angeles  Market.  Market¬ 
ing  studies  of  our  subscribers  prove  this  circulation  gain  is  directly 
related  to  our  improved  newspaper  content  and  physical  makeup. 

Our  readers  deserve  the  best 

and  we  deliver  it  to  them,  every  day. 

Cofllfil/  ANGELES  NcU)Spa|ZM8 

The  Daily  Breeze 

N  E  II  fi-ST  and  Evening  S  Outlook 

Represented  nationally  by  Sawyer/Fergurson/Walker 
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For  years  newspaper  readers  have 
had  to  deal  with  the  problem  of  ink 
rub-off.  Now,  Flint  Ink  Corporation 
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CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE. 


leads  the  way  in  solving  the  rubK}ff 
problem  with  “Low-Rub”  Arrowlith 
and  Arrowhead  blacks  for  offset  and 
letterpress  printing.  Extensive  field 
tests  show  that  these  inks  reduce 
ruboff  up  to  80%  compared  to  con¬ 
ventional  news  inks. 

“Low-Rub”  black  offset  inks  are 
available  for  both  open  fountain  and 
injector  presses.  And  we  offer  a 
“Low-Rub”  letterpress  black  as  well. 
These  inks  are  compatible  with  con¬ 
ventional  news  inks.  You  can  expect 
improved  mileage  from  15  to  30% 
and  still  obtain  the  same  runability, 
printability  and  high  quality  as  our 
present  newsprint  inks.  Many  of  our 
customers  are  already  running  these 
“Low-Rub”  inks,  and  more  and  more 
printers  are  asking  to  test  them  each 
week. 

Our  same  commitment  to  research 
that  produced  “Low-Rub”  black  is 
also  pioneering  water-based  Flexo 
news  inks.  These  inks  virtually 
eliminate  rub-off,  and  provide  a 
cleaner  paper  and  a  brighter  image. 

For  more  information  on  “Low- 
Rub”  black,  contact  your  local 
Flint  Ink  representative. 
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JUNE 

17*19— Organization  of  News  Ombudsmen,  Annual  Meeting,  Minneapolis 
Plaza  Hotel,  Minneapolis. 

20*22— ANPA/NPRA,  Nevirepaper  Training  Conference.  Back  Bay 
Hilton,  Boston. 

20-23— Colorado  Press  Association,  Summer  Convention,  Cascade 
Village,  Silverton. 

20- 23— Investigative  Reporters  and  Editors,  Annual  Conference,  Chicago 

Hyatt  Regency,  Chicago. 

21- 22— The  Newspaper  Guild,  Annual  Convention,  William  Penn 

Hotel,  Pittsburgh. 

21-23 — New  Jersey  Press  Association,  Summer  Conference,  Essex  & 
Sussex  Hotel,  Spring  Lake. 

23-2S— New  England  Advertising  Executives  Association,  Summer  Meeting, 
Margate  Resort,  Laconia,  N.H. 

23-26— Newspaper  Personnel  Relations  Association,  Marriott  Hotel/Long 
Wharf,  Boston. 

23-27— Association  of  Newspaper  Classified  Advertising  Managers, 
Hotel  Inter-Continental,  New  Orleans. 

27-29— Montana  Press  Association,  100th  Annual  Convention, 
Copper  King  Inn,  Butte. 

27-29— Tennessee  Press  Association,  116th  Anniversary  Convention, 
Peabody  Hotel,  Memphis. 


JULY 

9- 10— International  Society  of  Weekly  Newspaper  Editors,  Summer 

Conference,  University  of  Maryland,  College  Park,  Md. 

10- 14— National  Press  Photographers  Association,  Convention  and 

Education  Days,  Vanderbilt  Plaza  Hotel,  Nashville. 

11- 13— Virginia  Press  Association,  Annual  Meeting,  Wintergreen  Hotel, 

Wintergreen,  Va. 

11- 14— North  Carolina  Press  Association,  112th  Annual  Convention, 

Kiawah  Island,  Charleston,  S.C. 

12- 14— Alabama  Press  Association,  Summer  Convention,  GuH  State 

Park,  Gulf  Shores. 

12-14— South  Carolina  Press  Association,  Summer  Meeting,  Grove  Park 
Inn,  Asheville,  N.C. 

19-20— Artonsas  Press  Association,  Summer  Convention,  Hilton 

Hotel,  Fayetteville. 

29-27— Pennsylvania  Newspaper  Publishers'  Association,  Summer 
Conference,  Hidden  Vall^  Resort,  Somerset. 

28-31 — Intemationai  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Hyatt  Regency,  Milwaukee. 

31-8/3 — Canadian  Community  Newspaper  Association,  Loews  Quebec  City, 
Quebec,  Canada. 

Seminars!  WorkshopsIClinics 


JUNE 

17-20— Flexographic  Seminar,  Graphic  Communications  Department, 
Cal  Poly,  San  Luis  Obispo,  Calif. 

22- 23— Typographic  and  exposition  Workshop,  Cal  Poly,  San 

Luis  ObiX>-  Calif. 

23- 28— American  Press  Institute,  Developing  Management  Skills  Seminar, 

Stanford  University,  Pak)  Alto,  Calif. 

28-28 — Inland  Daily  Press  Association,  Cost  Clinic,  Inn  of  Chicago, 
Downtown  Chicago. 

28- 30— Inland  Foundation  Seminar,  Production  Seminar,  Westin 

O'Hare,  Chicago. 

29— Inland  Daily  Press  Association,  Production  Seminar,  Focusing  On 
and  Solving  Production  Problems  for  the  80s,  Westin  O'Hare,  Chicago. 

29- 30— Color  Prepress  Workshop,  Cal  Poly,  San  Luis  Obispo,  Calif. 
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Associated  Press 


We’ve  been  catching 
your  eye  for  fifty  years. 

That  memorable  picture  of  ice  dancers  Jayne 
Torvill  and  Christopher  Dean  at  the  Winter  Olym¬ 
pics  caught  readersf  eyes  across  the  world. 

It  was  made  by  Dave  Caulkin  of  The  Associated 
Press,  and  it  was  just  another  example  of  AP^ 
commitment  to  capture  history  as  it  happens. 

AP  Newsphotos,  celebrating  its  50th  anniversary 
in  1 985,  is  the  service  behind  some  of  the  most 
famous  news  photographs  of  the  last  five  decades 
— the  soldier  leaping  to  freedom  at  the  Berlin  wall, 
Vietnamese  children  running  from  a  napalm 
attack,  the  Hindenburg  disaster,  and  Winston 
Churchill,  the  way  he’ll  always  be  remembered. 

A  team  of  perceptive  photographers  and  editors 
around  the  world  has  brought  more  than  two  mil¬ 
lion  images  to  newspaper  readers  and  television 
viewers  over  the  years.  Starting  with  just  a  few 
newspapers  in  1935,  AP’s  pioneering  Wiiephotos 
helped  establish  photography  as  an  essential 
part  of  news  coverage. 

Fifty  years  later,  AP  Newsphotos  transmits  pic¬ 
tures  in  black  and  white  and  color  through  La^r- 
photos  and  by  satellite  through  Laserphoto  II. 

These  are  backed  by  the  first  electronic  darkroom 
in  the  business  and  the  skills  of  the  best  pho¬ 
tographers,  editors  and  technicians. 

A  complete  picture  service  is  one  of  the  benefits 
of  cooperation,  and  that  makes  The  Associated 
Press  what  it  is — a  unique  news  cooperative  of 
thousands  of  newspapers,  radio  and  television 
stations,  and  the  AP’s  staff,  all  working  together,  all 
sharing  together  to  produce  the  world’s  most 
comprehensive  news  report. 
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The  Koppers  KOP-FLEX 
flexographic  printing 
system  is  available  now 
to  give  you  an  efficient, 
time  and  money  saving 
alternative  to  offset 
and  letterpress  systems. 


When  considering  offset  conversions 
of  your  existing  letterpress  or  the 
purchase  of  new  units  consider 
instead,  the  KOP-FLEX  advan¬ 
tages  .  .  . 

•  Lower  maintenance  costs — 
because  the  flexo  system  has  less 
inherent  complexity. 

•  Lower  printed  waste — a  saleable 
copy  virtually  on  the  first  revolution. 

•  Lighter  weight  stock — since  flexo¬ 
graphic  inks  reduce  show-through 
and  strike-through. 


•  Reduced  power  usage — thanks  to  paper  discoloration  or  page  to  page  Koppers  Company,  Inc. 

fewer  rollers.  set  off.  Web  Press  Department 

•  Lower  capital  investment — because  •  Outstanding  reproduction — vibrant  Glen  Arm,  Maryland  21057 

we  can  retrofit  your  existing  presses.  colors  that  stay  clean  and  crisp.  301/592-5400 

•  Keyless  inking — eliminating  critical 

settings  of  ink  keys.  To  get  the  full  story  on  how  the 

•  Operating  ease — no  need  for  pre-  KOP-FLEX  system  advantages  can 

cise  ink  and  water  balance.  be  put  to  woi1<  for  you,  call  or  write 

•  Water  borne  ink — eliminates  rub  off  Vince  Lapinski  at  Koppers  today, 

and  pressroom  misting,  also  insures  Engineered 

no  show-through,  strike-through.  Products 


See  us  at  the  ANPA  Operations  Management  Conference  Booth  ^2154. 
On  display  a  Hoe  color  convertible  press  converted  to  the  KOP-FLEX 
flexographic  system. 
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Parade  announces 
its  Young  Columbus  Prpgrani. 

A  chance  to  sfend  yonr  newscarriers 
to  Spain  and  yonr  circulation 
to  new  heights.  ^  ^ 
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Since  1956,  Parade  Magazine  has  made  available  to  its  distributing 
newspapers  the  opportunity  to  co-sponsor  the  Young  Columbus  Program  in 
their  communities. 

Using  scholarship,  citizenship,  new  starts,  and  over-all  job 
pertbrmance  as  criteria,  the  program  honors  outstanding  newspaper 
carriers,  as  well  as  students  involved  in  Newspaper-in-Education  activities. 

In  the  past,  winners  have  been  rewarded  with  visits  to  some  of 
Europe’s  most  fascinating  countries.  In  1986,  that  tradition  continues. 
Winners  will  be  taken  on  an  all-expense  paid  trip  to  Spain,  an  adventure 
certain  to  widen  their  cultural  and  educational  experience. 

And  with  that  kind  of  incentive,  it’s  no  wonder  Parade’s  Young 
Columbus  Program  has  generated  the  kind  of  carrier  enthusiasm  that’s 
produced  over  1 ,000,000  new’spaper  suhsaiption  starts  in  the  last  five  years. 

For  further  information  on  how  Parade’s  Young  Columbus  Program 
can  reward  you  and  your  newscarriers,  call  Sandy  Andrews  at: 

(212)  573-1005. 
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ANPA  showcase 

The  American  Newspaper  Publishers  Association  has  announced 
that  the  exposition  in  connection  with  the  Operations  Management 
Conference  in  New  Orleans  will  be  the  largest  in  the  show’s  57-year 
history.  In  excess  of  260,000  square  feet  of  space  in  two  exhibit  halls 
almost  one-half  mile  apart  will  be  jammed  with  displays  by  more  than 
350  manufacturing  and  service  organizations. 

At  the  same  time,  ANPA  has  announced  the  results  of  its  annual 
survey  showing  that  North  American  newspapers  have  indicated 
they  plan  to  spend  almost  $1  billion  on  plant  and  equipment  this  year 
—  $11  million  more  than  the  year  before. 

The  timing  could  not  be  better.  Potential  buyers  will  gather  in  New 
Orleans  by  the  thousands  where  manufacturers  will  be  displaying 
their  wares  enthusiastically.  Pagination,  color  and  quality  printing 
will  attract  the  interests  of  newspaper  executives  at  all  levels  of 
publishing  including  editorial. 

This  level  of  capital  expenditures  has  been  maintained  annually  by 
the  newspaper  industry  for  several  decades.  The  response  by  manu¬ 
facturers  and  suppliers  has  been  a  steadily  expanding  exhibition  to 
meet  the  demand  for  new  technology.  The  growth  in  demand  by 
newspapers  for  improved  techniques,  and  the  willingness  of  manu¬ 
facturers  to  develop  them  at  great  expense  and  risk,  is  the  best  proof 
we  can  think  of  that  the  newspaper  business  is  thriving  and  going  to 
be  around  for  a  long,  long  time. 

Civilian  responsibility 

A  little  more  than  18  months  ago  when  press  representatives  were 
denied  access  to  the  Grenada  invasion,  most  newspaper  editors  were 
shocked  at  the  statement  by  Secretary  of  Defense  Caspar  Weinber¬ 
ger  that  he  would  not  override  a  military  commander’s  decision 
regarding  the  press.  Most  of  us  felt  that,  since  the  military  is  under 
the  control  of  the  president  and  secretary  of  defense,  decisions  with 
respect  to  the  press  also  should  be  made  by  civilian  and  not  military 
authority. 

A  task  force  on  military-media  relations  established  by  the  Twen¬ 
tieth  Century  Fund  in  New  York  has  reached  that  same  conclusion 
and  has  drawn  up  a  set  of  recommendations  for  assuring  press  access 
to  future  U.S.  combat  operations. 

“The  task  force  believes  that  the  presence  of  journalists  in  war 
zones  is  a  necessity,  not  a  luxury,”  the  report  says.  It  calls  on  the 
White  House  and  civilian  authorities  in  the  Pentagon  “to  give  un¬ 
equivocal  support  to  the  notion  that  information  policy  is  a  civilian 
responsibility  and  not  one  that  can  be  delegated,  as  it  was  during  the 
Grenada  invasion,  to  military  commanders  in  the  field.” 

Unfortunately,  because  of  an  anti-press  attitude  that  has  been 
festering  among  military  commanders  ever  since  the  Vietnam  War, 
fostering  a  spirit  of  cooperation  between  press  and  military  is  not 
going  to  be  easy.  The  Twentieth  Century  Fund  suggests  journalism 
schools  conduct  seminars  for  military  people  and  journalists  for  a 
better  understanding  of  each  other.  A  similar  program  should  be 
used  at  officers’  training  schools  for  all  services.  Civilian  authorities 
could  make  it  happen,  if  they  would. 
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Letters  to  the  Editor 


Says  ads  on  radio  and  tv  can  sell  newspapers 


Thomas  E.  Griffiths,  president  of 
INPA,  was  quoted  in  the  May  1 1  issue 
of  E&P  as  saying  that  television  or 
radio  spots  “don’t  sell  one  single 
newspaper.’’ 

During  these  separate  promotion 
stewardships  at  different  newspapers 
over  a  period  of  more  than  20  years,  I 
have  seen  considerable  evidence  to 
the  contrary. 

In  the  late  fifties.  Triangle  Publica¬ 
tions  bought  the  Philadelphia  Daily 
News  and  saved  it  from  closing.  By  a 
carefully  planned  repackaging  which 
included  serializations  of  about  30 
topical  books  a  year,  circulation 
climbed  from  156,000  to  333,000  in 
six  years.  This  was  accomplished 
without  premiums,  giveaways,  or 
contests  of  any  kind. 

We  promoted  these  books  heavily 
on  television  and  radio.  The  commer¬ 
cials  were  often  voiced  by  the  author. 

I  remember  getting  a  call  from  a  top 
executive  at  Doubleday  asking  why 
Mary  Astor’s  life  story  that  we  were 
serializing  was  a  best  seller  in  Phila¬ 
delphia  but  nowhere  else.  When  I  told 
him  we  were  running  a  thousand  spots 
on  radio  and  television  during  a  ten- 
day  period,  I  could  almost  hear  him 
drop  through  the  floor. 

In  the  early  sixties,  Philadelphia 
had  a  big  fire,  the  biggest  in  the  histo¬ 
ry  of  the  city  up  to  that  time.  We  got 
on  the  air  with  ten-second  announce¬ 
ments  adjacent  to  the  news  bulletins 
about  the  fire. 

“Biggest  fire  in  the  history  of 
Philadelphia.  For  news  and  pictures, 
see  the  Daily  News.’’  It  was  broad- 

Who  cares? 

In  response  to  Elaine  Kutts’  letter 
{E&P,  May  18)  decrying  the  aban¬ 
doning  of  courtesy  titles  because 
many  names  are  androgynous  and  the 
reader  cannot  determine  the  subject’s 
gender — Who  cares? 

Why  is  it  important  to  know  the 
gender  of  a  person  in  a  one-paragraph 
brief?  News  is  news  regardless  of  the 
gender  of  the  newsmaker. 

Insisting  that  readers  need  to  be 
told  the  gender  of  the  subject  is  analo¬ 
gous  to  insisting  that  the  race  of  each 
subject  be  included  in  every  story. 

Gale  A.  Workman 

(Workman  is  a  print  journalism  in¬ 
structor  at  the  University  of  West 
Florida.) 

EDITOR  &  PUBLISHER  for  June  8,  1985 


cast  on  virtually  every  major  station 
all  through  the  night  and  early  the 
next  morning.  The  Daily  News  sold 
50,000  extra  copies  on  a  circulation 
base  of  250,000. 

Granted,  we  had  a  spectacular  front 
page,  a  single  picture  with  a  drop-out 
headline:  “The  Big  Fire.’’ 

Our  sister  publication,  the  Inquir¬ 
er,  had  more  than  a  two-hour  lead  on 
us  as  a  morning  paper  and  didn’t  sell 
many  extra  copies.  The  Bulletin  also 
sold  very  few  extra  copies.  The  Daily 
News  was  the  only  paper  that  used 
radio  and  television,  with  spectacular 
results. 

In  1965,  at  the  Washington  Star,  I 
used  radio  and  television  heavily  to 
promote  two  different  one-week 
home  delivery  offers.  One  was  for  In¬ 
auguration  Week  and  the  other  was  for 
a  condensation  of  a  book,  “How  to 
Teach  Your  Baby  to  Read.’’  There 
was  a  call-now  tag  after  every  spot, 
with  operators  to  take  orders. 

In  both  instances,  we  produced 
well  over  6,000  orders  for  one-week 
home  delivery.  And  in  both  in¬ 
stances,  about  1 ,800  were  converted 
to  13- week  orders.  Was  the  effort 
cost-effective?  The  two  campaigns 
cost  the  Star  $20,000  each  in  recipro¬ 
cal  advertising  dollars.  And  nothing 
else  but  broadcast  was  used  in  the  pro¬ 
motion. 

In  the  mid-seventies,  at  the  New 
York  Daily  News,  I  used  television  to 
promote  iron-ons.  The  News  was  the 
first  newspaper  anywhere  to  print 
them  and  they  appeared  in  the  Sunday 
comics.  It  was  a  brand-new  idea  at  the 
time. 

We  promoted  the  iron-ons  in  the 
weekday  editions  of  the  News  as 


well.  But  since  Sunday  News  circula¬ 
tion  was  much  higher  than  that  of  the 
daily,  the  sharp  increase  in  Sunday 
circulation  during  the  week  we  print¬ 
ed  the  iron-ons  can  only  be  explained 
by  the  television  spots.  I  felt  we  need¬ 
ed  them  to  show  how  the  heat  transfer 
process  worked.  After  a  few  Sundays, 
we  were  selling  80,000  copies  more. 

Effective  promotion  on  radio  and 
television  not  only  calls  for  close  co¬ 
ordination  and  cooperation,  but  also  a 
keen  understanding  of  how  to  match 
the  features  to  the  logical  audience. 
For  instance,  a  new  business  section 
might  find  interested  readers  on  an 
all-news  station  but  not  on  one  with  a 
top-forty  or  rock  format. 

It’s  a  lot  of  work  to  make  radio  and 
television  sell  newspapers,  but  it  can 
be  done. 

Paul  Martin 

Says  AP  lost 
track  of  history 

1  find  it  amusing  though  sad  that  AP 
has  lost  track  of  its  own  history.  Its  ad 
in  E&P,  May  1 1,  is  headed:  “We’ve 
been  catching  your  eye  for  50  years .  ’  ’ 
The  theme  is  that  AP  Newsphotos  is 
celebrating  its  50th  anniversary. 

In  fact,  AP  started  its  photo  service 
in  1927. 

It  was  the  first  press  association  to 
collect  and  distribute  newsphotos. 

An  improved  method  of  delivery, 
called  Wirephoto,  came  in  1935.  This 
is  Wirephoto’s  50th  anniversary. 


Ben  Bassett 
Larchmont,  N.Y. 
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Material  from  the  major  McClatchy  dailies — The  Sacramento  Bee, 
The  Modesto  Bee  and  The  Fresno  Bee,  plus  unique  coverase  from 
The  Anchorase  Daily  News,  as  well  as  the  McClatchy  Washinston 
Bureau.  10,000  words  daily. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York, 
212-972-1070/Bill  Higginbotham  in  Ft.  Worth,  817-292-8165/Paul  Finch  in 
Los  Angeles,  213-852-1579. 

200  Park  Avenue,  New  York,  N.Y  10166 
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Chaos  in  Cookeville 

Charges  arid  countercharges  abound  in  a  newspaper  war 
involving  two  independent  dailies  in  this  town  of  22,000 


By  Andrew  Radolf 

There’s  nothing  small  town  about 
the  intensity  of  the  newspaper  war  in 
Cookeville,  Tennessee  —  population 
22,000. 

Walls  Newspaper’s  Herald-Citizen 
—  with  ABC  audited  daily  sales  of 
around  10,000  copies  —  has  charged 
its  rival,  the  Dispatch,  with  circula¬ 
tion  fraud  and  racketeering  in  a  suit 
brought  in  federal  court. 

Meanwhile,  the  Dispatch  —  with 
sworn  daily  sales  of  about  10,500 
copies — had  the  Herald-Citizen’s  ex¬ 
ecutive  editor  arrested  for  allegedly 
stealing  newspapers  from  its  vending 
boxes. 


in  its  lawsuit,  the 
Herald-Citizen  alleges 
that  the  Dispatch  has 
been  fraudulently 
overstating  Its  circulation 
figures  since  March  1980. 


The  Dispatch  has  also  been  giving 
front-page  play  to  charges  by  a  former 
Herald-Citizen  circulation  manager 
that  his  ex-employer  fraudulently 
boosted  its  circulation  figures. 

The  Herald-Citizen’s  lawsuit  may 
well  have  implications  beyond  the 
confines  of  Cookeville.  The  newspa¬ 
per  is  not  only  seeking  monetary  re¬ 
lief,  but  it  also  wants  the  federal  court 
to  order  the  Dispatch  to  publish  in  its 
news  pages,  for  12  consecutive 
weeks,  the  text  of  any  judgment 
against  it. 

L.  Michael  Zinser  of  King,  Ballow 
&  Little  in  Nashville,  who  represents 
the  Herald-Citizen  in  its  federal  law¬ 
suit,  declined  to  comment  on  any 
possible  First  Amendment  implica¬ 
tions  of  one  newspaper  seeking  to 


have  another  newspaper  ordered  by  a 
court  to  publish  something. 

One  executive  at  the  Herald- 
Citizen  said  the  newspaper  believed 
that  since  the  Dispatch  has  “for  years 
and  years  published  their  false  cir¬ 
culation  figures  in  the  paper,’’  it 
should  be  compelled  to  print  any  judg¬ 
ment  against  it. 

However,  several  leading  libel 
attorneys  commented  that  any  court 
order  compelling  publication  —  even 
as  a  result  of  a  lost  lawsuit — is  uncon¬ 
stitutional. 

“This  is  the  flip  side  of  prior  re¬ 
straint,’’  said  Richard  Winfield,  an 
outside  general  counsel  for  the 
Associated  Press.  “The  same  amend¬ 
ment  that  protects  against  prior  re¬ 
straint  also  protects  against  the  force 
of  government  being  used  to  compel 
what  must  be  published.  The  prece¬ 
dents  against  compulsory  publication 
are  so  extremely  strong,  especially 
when  there  are  other  forms  of  relief.’’ 

“I  don’t  see  how  anything  like  that 
can  pass  constitutional  muster,’’ 
added  Robert  Sack,  an  outside  coun¬ 
sel  for  the  Wall  Street  Journal. 

In  its  lawsuit,  the  Herald-Citizen 
alleges  that  the  Dispatch  has  been 
fraudulently  overstating  its  circula¬ 
tion  figures  since  March  1980.  The 
Herald-Citizen  charged  that  the 
alleged  fraud  caused  it  “substantial 
losses’’  in  advertising  revenues  and  is 
seeking  triple  the  amount  of  actual 
damages.  The  newspaper  said  its  cir¬ 
culation  fraud  claims  “arise  under 
various  laws  regulating  interstate 
commerce.” 

The  Herald-Citizen  also  wants  the 
court  to  order  the  Dispatch  to  be  au¬ 
dited  for  five  years  by  one  of  the  major 
independent  circulation  auditing  ser¬ 
vices. 

The  racketeering  charges,  brought 
under  the  Racketeer  Influenced  and 
Corrupt  Organizations  Act,  include 
allegations  that  the  Dispatch  engaged 
in  a  “double  billing”  scheme  with  lo¬ 


cal  retailers  to  bilk  manufacturers  out 
of  extra  money  for  co-op  advertising. 

The  Herald-Citizen  alleged  that  the 
Dispatch  would  give  retailers  partici¬ 
pating  in  50%  co-op  plans  two  in¬ 
voices,  one  for  the  correct  amount  of 
the  ad  and  one  for  double  the  amount. 
The  Herald-Citizen  alleged  that  the 
retailer  would  then  submit  the  larger 
bill  to  the  manufacturer  and  actually 
be  reimbursed  for  the  full  ad  instead  of 
50%. 


Meanwhile,  the 
Dispatch . . .  had  the 
Herald-Citizen’s  executive 
editor  arrested  for 
allegedly  stealing 
newspapers  from  its 
vending  boxes. 


“The  second  bill,”  reflecting  the 
actual  cost  of  the  ad,  “is  then  used  by 
the  local  advertiser  to  settle  its 
account  with  the  willingly  conspiring 
newspaper,”  the  court  papers  stated. 
“By  willfully  conspiring  with  local 
advertisers  in  such  a  fraudulent  ‘dou¬ 
ble  billing’  scheme,  the  Dispatch  has 
since  1980  succeeded  in  attracting  and 
retaining  advertisers  that  otherwise 
would  have  purchased  space  in  the 
Herald-Citizen.” 

The  Herald-Citizen  stated  in  its 
complaint  that  it  refused  “similarly  to 
engage  is  such  fraudulent  activities.” 

The  Herald-Citizen  also  charged 
that  the  Dispatch  allegedly  gave  false 
circulation  figures  to  advertisers,  the 
U.S.  Post  Office  and  various  news¬ 
paper  directories,  also  in  violation  of 
the  racketeering  statutes.  The  direc¬ 
tories  included,  the  plaintiff  said, 
(Continued  on  page  12) 
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Cookeville 

(Continued  from  page  U) 

Standard  Rate  and  Data  Service's 
books  on  newspaper  circuration  and 
ad  rates  and  the  Editor  &  Publisher 
International  Year  Book  and  Market 
Guide. 

The  Herald-Citizen’s  lawsuit  is 
complicated  by  questions  over  who 
actually  owns  the  Dispatch. 

The  Dispatch,  according  to  Zinser, 
is  not  incorporated.  The  lawsuit  is 
filed  against  publisher  Joseph  Patrick 
Williams  “individually  and  doing 
business  as  the  Dispatch"  and  his 
father,  V.D.  Williams,  also  indi¬ 
vidually  and  doing  business  as  the 
Dispatch. 

The  Herald-Citizen’s 
lawsuit  is  complicated  by 
questions  over  who 
actually  owns  the 
Dispatch. 

The  owner  of  record  is  Osia  Wil¬ 
liams,  Pat  Williams'  mother.  She  has 
filed  personal  bankruptcy  under 
Chapter  11  and  cannot  be  named  in 
the  suit.  Since  she  also  does  business 
“as  the  Dispatch,”  the  bankruptcy 
filing  has  been  interpreted  to  mean  the 
newspaper  is  also  in  Chapter  1 1 . 
Zinser  said  that  based  on  docu¬ 


ments  from  a  proceeding  before  the 
Federal  Communications  Commis¬ 
sion  and  a  recent  lawsuit  by  Southeast 
Paper  Manufacturing  Co.  in  which 
Pat  Williams  was  held  personally  li¬ 
able  for  an  unpaid  newsprint  bill,  the 
Herald-Citizen  believes  both  the  son 
and  the  father  to  be  owners  of  the 
Dispatch  as  well. 

Pat  Williams  could  not  be  reached 
for  comment  on  the  Dispatch's  own¬ 
ership  situation. 

In  a  earlier  interview,  Williams  did 
say  that  he  was  considering  filing  a 
countersuit  against  the  Herald- 
Citizen  also  charging  circulation 
fraud. 

However,  a  countersuit  has  yet  to 
be  filed. 

But  the  Dispatch  has  been  pub¬ 
lishing  regularly  the  allegations  by 
Lee  Hardin,  a  former  circulation 
manager  of  the  Herald-Citizen  who 
was  fired  last  March,  that  the  news¬ 
paper  “padded”  its  home  delivery 
circulation  figures  by  3,000  copies. 

Hardin,  who  filed  his  complaint 
against  the  Herald-Citizen  in  Chan¬ 
cery  Court  in  Cookeville,  is  seeking 
$75,000  in  actual  damages  and 
$500,000  in  punitive  damages. 

His  lawsuit  charges  the  Herald- 
Citizen  with  “conduct  so  outrageous 
that  it  should  not  be  tolerated  in  a 
decent  society.” 

Hardin’s  suit  was  made  as  a  coun¬ 
terclaim  to  a  lawsuit  filed  against  him 
by  the  Herald-Citizen  charging  the 


former  circulation  manager  “tor- 
tiously  converted  to  his  own  use  at 
least  $50,000”  collected  from  the 
newspaper’s  vending  machines.  The 
Herald-Citizen  is  seeking  $50,000  in 
actual  damages  and  $50,000  in  puni¬ 
tive  damages  from  Hardin. 


“When  I  saw  the 
pictures,  it  floored  me,’’ 
said  Williams.  “I  was 
caught  In  utter 
amazement.’’ 


But  Hardin,  in  his  counterclaim, 
not  only  denied  the  allegations  but 
charged  that  money  from  the  Herald- 
Citizen's  vending  boxes  was  used  as 
part  of  the  alleged  scheme  to  pad 
home  delivery  figures.  He  charged 
that  the  Herald-Citizen  used  money 
from  the  vending  boxes  to  “write  up” 
false  home  delivery  receipts. 

Hardin  also  charged  in  his  coun¬ 
terclaim  that  Herald-Citizen  pub¬ 
lisher  Joseph  Albrecht  “decided  to 
lay  the  blame  for  the  circulation  ‘pad¬ 
ding’  on  Lee  Hardin”  so  the  newspa¬ 
per  could  get  its  “house  in  order”  in 
preparation  for  its  lawsuit  against  the 
Dispatch. 

Hardin  declined  to  be  interviewed. 
His  Cookeville  attorney,  Jerry 
Burgess,  does  not  have  a  telephone. 

(Continued  on  page  16) 


CONTROVERSIAL  PHOTOS.  The  Cookeville  (Tenn.)  Dis¬ 
patch  published  this  series  of  photos,  alleging  they  show 
Cookeville  Herald-Citizen  executive  editor  Charles  Denning 
taking  more  copies  of  the  Dispatch  from  a  vendor  box  than  he 
paid  for. 

The  Dispatch  had  a  photo  team  stake  out  certain  vendor 
boxes.  After  the  photos  were  taken,  the  Dispatch  filed  a 
complaint  with  police  charging  Denning  with  two  counts  of 
larceny.  The  Dispatch  team  that  staked  out  the  vendor  box 
contends  it  saw  Denning  put  in  one  quarter  and  remove  1 9 
papers. 

Neither  Denning  nor  his  attorney  would  comment  on  the 
published  photos,  but  Denning  has  pleaded  innocent  to  the 
charges.  The  case  has  been  sent  to  a  grand  jury. 
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‘AH  glitz,  no  guts 

Ad  agency  exec  praises  newspapers  for  providing  readers  with 
advertising  of  substance;  says  tv  is  *Aii  sizzie,  no  steak’ 


By  M.K.  Guzda 

As  television  advertising  continues 
to  bombard  consumers  with  Holly- 
wood-style,  four-star  productions 
within  spans  of  15  to  60  seconds, 
newspapers  can  better  provide  read¬ 
ers  with  advertising  of  substance, 
says  Malcolm  MacDougall. 

The  president  and  creative  director 
of  Hill,  Holliday,  Connors,  Cosmopu- 
los  agency,  speaking  at  the  55th 
annual  convention  of  International 
Newspaper  Promotion  Association  in 
Boston,  dismissed  the  current  bar¬ 
rage  of  sensational  television  adver¬ 
tising  as  “all  glitz,  no  guts.”  News¬ 
papers,  he  advised,  might  see  a  bles¬ 
sing  in  disguise  at  hot  being  able  to 
duplicate  the  trendy,  glitzy,  ostenta¬ 
tious  glamour  of  television. 


Three  breweries 
encouraged  him  to  buy 
their  beer  because  one  is 
“made  the  American 
way,”  another  suggested 
he  stand  and  saiute  the 
fiag  and  the  third  said  he 
epitomized  the  spirit  of 
our  great,  free  enterprise 
system. 


“The  trouble  with  newspapers  is 
that  they  can’t  sing  and  dance.  That’s 
a  terrible  handicap  in  today’s  adver¬ 
tising  world,”  MacDougall  said  sar¬ 
donically.  “All  newspapers  can  do  is 
inform,  persuade,  sell  things,  create 
customers.  It  seems  that  this  is  no 
longer  the  principal  purpose  of  adver¬ 
tising.  'Let  me  entertain  you'  has  re¬ 
placed  'let  me  persuade  you  as  the 
prevailing  philosophy  of  the  advertis¬ 
ing  business. 

“That  is  why  most  advertising  to¬ 
day  is  all  glitz  and  no  guts.  All  sizzle 
and  no  steak.  All  showmanship  and 
no  salesmanship.” 

MacDougall  used  the  recent  trend 
toward  patriotic-themed  advertising 
on  television  as  an  example  of  the 


overboard.  Commercial  advertise¬ 
ments  during  a  recent  Boston  Celtics 
basketball  game  incited  him  to  a  “pat¬ 
riotic  frenzy”  by  game’s  end,  he  said. 
Three  breweries  encouraged  him  to 
buy  their  beer  because  one  is  “made 
the  American  way,”  another  sug¬ 
gested  he  stand  and  salute  the  flag  and 
the  third  said  he  epitomized  the  spirit 
of  our  great,  free  enterprise  system. 
The  Kodak  company  said  they  were 
“setting  out  to  find  America.” 

“If  it  hadn’t  been  for  the  fact  that  I 
prefer  Heineken  beer  and  take  pic¬ 
tures  with  a  Canon  camera,  1  definite¬ 
ly  would  have  put  on  my  old  Army 
uniform  and  gone  right  out  and  fought 
to  the  death  for  God,  country.  Miller, 
Budweiser,  Michelob  and  Kodak,” 
he  jested. 

“The  all-glitz,  no-guts  school  of 
advertising  believes  that  you  do  not 
really  need  a  selling  concept  to  make 
effective  advertising.  All  you  need  is 
Michael  Jackson.  Or  Julio  Iglesias.  Or 
a  rich  and  famous  Hollywood  direc¬ 
tor.  Or  a  wonderful  song. 

“But  newspapers  can’t  sing  or 
dance  and  unless  the  reader  shakes 
his  paper,  they  can’t  wave  the  flag.  So 
it  seems  to  me  that  if  newspapers  are 
going  to  be  recognized  as  the  powerful 
advertising  force  that  they  really  are, 
they  are  going  to  have  to  buck  this 
all-glitz,  no-guts  creative  trend.” 

Newspapers,  MacDougall  said, 
will  have  to  lead  advertisers  and  cre¬ 
ative  people  back  toward  the  basic 
purpose  of  advertising  —  “which,  of 
course,  is  to  create  customers.” 

Due  to  increased  fragmentation  and 
segmentation  of  both  the  market  and 
the  products,  advertising  is  becoming 
harder,  he  said.  Different  demo¬ 
graphic,  lifestyle  and  economic 
groups  have  scattered  the  audiences 
further,  he  said. 

And  with  the  proliferation  of  televi¬ 
sion  clutter,  including  the  increase  of 
15-second  commercials,  “viewers  are 
going  to  feel  like  the  advertisers  are 
attacking  them  with  Gatling  guns. 

“We  need  surgical  marketing,  not 
shotgun  marketing  to  get  the  right 
message  to  the  right  markets.” 

The  immediacy  of  newspaper 
advertising  delivers  results  far  sur¬ 
passing  television  and  magazines,  he 


said.  Newspapers  are  as  close  to  the 
consumer’s  buying  decision  as  a 
medium  can  get,  he  said. 

“You  want  your  ad  to  affect  that 
person’s  descision  on  the  day  the 
newspaper  come  out.  If  you  think  of 
advertising  as  a  selling  business, 
which  it  is,  not  as  an  entertainment 
business,  which  some  people  seem  to 
think  it  is,  then  you  realize  that  news¬ 
papers  are  the  key  challenge  for  a 
creative  person.” 

MacDougall  suggested  that  an  in¬ 
effective  headline  is  one  that  is  “just 
the  least  bit  subtle,”  leaving  any  ques¬ 
tion  in  the  reader's  mind  unanswered. 
Clear,  direct,  relevant  messages  and 
statements  are  the  best,  he  said. 


‘Ihe  aii-glitz,  no-guts 
schooi  of  advertising 
beiieves  that  you  do  not 
reaiiy  need  a  seiiing 
concept  to  make  effective 
advertising.  Aii  you  need 
is  Michaei  Jackson.  Or 
Juiio  igiesias. 


"A  newspaper,  after  all,  is  not  a 
world  of  fantasy.  Don’t  try  to  fool 
people  in  newspapers.  Don’t  try  to  be 
clever.  Don’t  romance  a  product  too 
much.  If  you  are  credible  and  clear, 
and  you  state  the  selling  proposition 
right  up  front  and  state  it  simply  in  a 
very,  very  believable  way,  you  will 
have  more  effective  newspaper 
advertising.” 

Retailers  have  more  reason  than 
ever  to  build  store  loyalty  through 
newspapers,  MacDougall  said.  Re¬ 
tailers’  second  intention  should  be  to 
sell  the  products  and  the  prices  within 
the  store.  But  too  often  retailers'  ads 
resemble  each  other,  eliminating  the 
recognition  of  uniqueness  in  the  read¬ 
er’s  mind. 

Another  problem  with  newspaper 
advertising  is  “ugliness.”  Manufac¬ 
turers  who  spend  millions  on  packag¬ 
ing,  television  and  magazines  fail  to 
(Continued  on  page  16) 
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UPl  chief  takes  a  swipe  at  AP  head 

Nogales  says  Boccardi  has  not  expressed  enough 
concern  about  his  connpetitor’s  fight  for  survival 


By  M.L.  Stein 

A  flourishing  United  Press  Interna¬ 
tional  would  benefit  Associated  Press 
coverage,  UPI  chief  executive  officer 
Luis  Nogales  told  a  meeting  of  news¬ 
paper  editors  on  May  30. 

Nogales,  who  gave  an  upbeat 
speech  on  UPI’s  future,  said  he  was 
disappointed  that  AP  president  Louis 
Boccardi  has  not  expressed  more 
concern  about  UPI  in  his  recent  refer¬ 
ences  to  the  latter’s  fight  for  survivial. 

“If  the  shoe  were  on  the  other  foot 
and  I  was  asked  about  AP’s  survival,  I 
would  be  very  concerned  about  it,” 
Nogales  stated  in  addressing  the  Cali- 
fomia-Nevada  UPI  Editors  Associa¬ 
tion  in  Palo  Alto,  Calif. 

Nogales,  who  is  also  UPI  chairman, 
suggested  that  AP  benefits  from  com¬ 
petition  provided  by  UPI,  which  re¬ 
cently  filed  for  bankruptcy  under 
Chapter  1 1 .  He  said  that  editors  in  the 
audience  who  also  receive  the  AP  re¬ 
port  should  be  worried  about  its  con¬ 
tinuing  quality  if  UPI  fades  out. 

Neither  Boccardi  nor  any  other  AP 
official  has  commented  directly  on 
UPI’s  situation.  At  AP’s  annual  meet¬ 
ing  in  Miami  Beach  last  month,  Boc¬ 
cardi  said  that,  competition  notwith¬ 
standing,  AP  operates  on  the  basis  of 
a  “mandate”  from  its  membership  to 
provide  the  best  possible  report. 
“That  was  true  30  years  ago  and  will 
be  true  10  years  from  now,”  he 
asserted.  “Our  obligation  is  to  be  re¬ 
sponsible  to  you  as  members  .  .  .  and 
produce  the  best  news  and  photo  re¬ 
port  we  can  and  to  be  objective  in 
what  we  write.” 

Earlier,  in  a  speech  before  the 
Allied  Daily  Newspapers  convention 
in  Anchorage,  Boccardi,  in  response 
to  a  question  about  UPI,  said  AP 
would  maintain  its  present  quality 
whether  “there  are  nine  competitors, 
one  or  none.” 

Boccardi  was  unavailable  for  com¬ 
ment  on  Nogales’s  remarks,  but  AP 
assistant  general  manager  Kelly 
Smith  Tunney  said  a  reply  would  be 
“inappropriate.” 

Nogales  said  that  despite  UPI’s 
troubles  it  is  continuing  to  operate 
throughout  the  world. 

“There  has  always  been  a  report,” 
he  said.  “For  78  years  the  competi¬ 


tion  has  been  telling  clients  and  pros¬ 
pects  that  UPI  is  about  to  shut  down. 
Throughout  this  time  there  have  been 
cycles  of  growth,  redeployment  of  re¬ 
sources,  temporary  decline  and  re¬ 
newed  growth.” 

Nogales  predicted  that  UPI  will 
have  a  reorganization  plan  within  90 
days  that  will  settle  its  $20  million  in 
debts  from  accounts  payable  and 
establish  how  the  company  will  be 
run.  Even  now,  he  observed,  its  situa¬ 
tion  is  improving  because  subscribers 
are  starting  to  pay  their  bills  on  time 
and  UPI’s  new  Metrowire  service  in 
Los  Angeles  is  breaking  even. 

He  added  that  several  investors 
have  expressed  interest  in  UPI,  about 
half  of  whom  he  is  taking  seriously. 
He  mentioned  only  Reuters  as  one  of 
them. 


"/f  the  shoe  were  on 
the  other  foot  and  I  was 
asked  about  AP’s 
survival,  I  would  be  very 
concerned  about  it,” 
Nogales  stated . . . 


Nogales  said  that  morale  is  high 
among  UPI  staffers,  “although  at 
times  it  vacillates. 

“But,”  he  continued,  “there  is  a 
gut-level  determination  to  keep  our 
quality  high.  We  don’t  believe  we  are 
going  to  die.  There  is  no  dignity  in 
letting  (UPI)  die.  Our  clients  don’t 
want  it  to  die  and  neither  do  our  credi¬ 
tors.  UPI  will  survive.” 

Nogales  told  the  editors  they 
should  care  about  UPI  remaining 
alive  and  continuing  to  be  a  “formid¬ 
able  foe  to  any  competition  around 
the  world.” 

The  AP  News  Executive  Council  of 
California-Nevada,  which  met  the 
same  day  in  Palo  Alto,  also  got  an 
uplifting  report  and  a  hilarious  com¬ 
mentary  on  journalistic  writing  from 
AP  general  editor  Jack  Cappon,  au¬ 
thor  of  “The  Word.” 

AP  editors  were  told  that  101  of  the 
124  daily  newspapers  in  California 
and  Nevada  are  AP  members  and  the 


list  is  growing.  Eight  more  newspaper 
additions  are  expected  in  the  near  fu¬ 
ture,  Los  Angeles  and  San  Francisco 
bureau  chiefs,  respectively,  John 
Brewer  and  Marty  Thompson,  dis¬ 
closed. 

Cappon,  at  a  dinner  speech,  read 
some  leads  he  has  collected,  in¬ 
cluding: 

“Hello  Tree.” 

“The  smoke  has  cleared  from  the 
Vatican  chapel  the  election  of  the 
Pope  but  the  fire  still  smolders  in  the 
locker  room  of  the  Baltimore  Colts.” 

“Truckers  —  including  one  killed 
last  weekend — using  narrow  moun¬ 
tain  detours  in  lieu  of  a  stretch  of  In¬ 
terstate  40  may  be  rolling  back  on  the 
interstate  within  three  weeks.” 

Cappon  quipped,  “There’s  nothing 
like  a  deceased  truck  driver  rolling 
back.” 

According  to  the  AP  executive, 
“Such  writers  shouldn’t  be  allowed  to 
live  out  their  natural  lives,  although 
some  manage  to  crawl  out  of  those 
verbal  slums  to  a  plateau  of  leaden 
mediocrity.” 

The  veteran  editor  complained  that 
too  many  newspaper  and  wire  service 
writers  tend  to  use  ponderous  lan¬ 
guage  and  officialese. 

“There  are  lots  of  gray  words, 
words  to  numb  the  mind,”  he  related. 
“There  are  phrases  like  ‘adverse 
weather  conditions’  and  ‘impacted 
negatively  on  the  economy’  —  lots  of 
approximations  and  needless  qual¬ 
ifications,  fancy  bureaucratic  words 
for  plain  ones.  There  are  reams  of  offi¬ 
cial  news  told  in  a  stilted,  formal  way. 
Reading  that  stuff  is  like  having  a 
series  of  small  strokes.” 

Redundancies  also  came  under 
Cappon’s  bitingly  funny  attack. 
Among  them  he  listed  “dangerous 
poison,”  “acute  crisis,”  “hired 
mercenary,”  “lifeless  corpse,”  “vio¬ 
lent  explosion”  and  “lonely  hermit.” 

A  major  newspaper,  Cappon  went 
on,  revealed  that  “The  crisis  was  be¬ 
coming  more  critical”  and  another 
paper  told  its  readers  in  a  political 
story  that  “It  can  probably  be  said 
with  absolute  certainty.” 

Cappon  also  swatted  bad  spelling, 
needless  qualifications  and  euphe¬ 
misms,  observing,  “A  man  doesn’t 
quit  to  make  more  money;  he’s  re- 
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signing  to  replenish  his  financial  re-  and  “credible  second  strike  capabil-  during  which  “English  meant  ad- 

sources.  ity,”  the  media  are  too  often  “con-  vanced  filmmaking  or  courses  in  so- 

“Too  often  we  write  what  officials  veyor  belts  for  such  fudge,”  he  cial  responsibility, 

and  so-called  experts  say  and  think,  lamented. 

and  what  they  say  ordinary  people  Still,  the  word  picture  is  brighten-  A  newspaper,  Cappon  suggested, 
think,”  Cappon  said.  ing,  he  said.  He  contended  that  should  be  “highly  readable  through- 

When  the  Pentagon  puts  out  such  schools  are  improving  English  in-  out  —  relaxed,  informal,  the  writing 

terms  like  “counteiforce  deterrence”  struction  after  20  years  of  teaching  precise  but  never  stilted.” 


Peace  agreement  signed  at  UPl 

Owners,  management  agree  to  end  their  dispute  over  who 
controis  the  company;  procedures  for  seiiing  are  set  up 


The  owners  and  mangement  of 
United  Press  International  have 
signed  an  agreement  to  end  their  dis¬ 
pute  over  who  controls  the  news  ser¬ 
vice  and  specify  procedures  for  sell¬ 
ing  the  company. 

The  agreement  was  approved  as  a 
consent  decree  by  Judge  George  F. 
Bason  Jr.,  who  is  presiding  over 
UPI’s  Chapter  1 1  proceeding  in  feder¬ 
al  bankruptcy  court  in  Washington, 
D.C. 

The  agreement  leaves  UPI  chair¬ 
man  Luis  Nogales  in  charge  of  day-to- 
day  operations  of  the  news  service, 
but  it  dissolves  UPI’s  board  of  direc¬ 
tors  which  included  Nogales,  Wire 
Service  Guild  president  William  Mor¬ 
rissey,  editor  in  chief  Maxwell 
McCrohon  and  Douglas  F.  Ruhe,  one 
of  UPI’s  principal  owners. 

In  return,  Ruhe  and  William  E. 
Geissler,  the  other  principal  owner, 
dropped  their  suit  in  Delaware  Chan¬ 
cery  Court  which  had  sought  to  re¬ 
move  Nogales  and  UPI  president  Ray 
Wechsler  from  their  posts. 

“A  non-interference  provision  en¬ 
sures  that  UPI  will  continue  opera¬ 
tions,  including  communications  with 
creditors  and  all  related  matters, 
without  interference  from  parties  out¬ 
side  the  management  structure,” 
Nogales  stated  in  a  memo  to  em¬ 
ployees.  “We  now  have  under  court 
protection  and  supervision  an  indis¬ 
putable  structure  for  managing  the 
company,  restructuring  the  debt  and 
processing  and  negotiating  invest¬ 
ment  opportunities. 

“Reputable  potential  investors 
have  expressed  serious  interest,” 
Nogales  continued.  “With  control 
and  procedural  issues  resolved,  nego¬ 
tiations  with  investors  are  expected  to 
accelerate.” 

Judge  Bason  made  it  clear  that 
Ruhe  and  Geissler  could  still  sell  their 
83%  stock  in  UPI,  but  they  cannot  sell 
the  wire  service’s  assets  which  are 
controlled  by  the  bankruptcy  court. 

The  consent  decree  supersedes  the 
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March  7  agreement  under  which  Ruhe 
and  Geissler  placed  their  stock  in 
proxy  and  turned  control  of  UPI  over 
to  the  four-man  board  chaired  by 
Nogales. 

The  consent  decree,  in  setting  pro¬ 
cedures  for  selling  UPI,  stipulates 
that  an  investment  adviser  will 
negotiate  the  sale.  The  “adviser”  is 
tentatively  identified  as  Bear  Steams 
&  Company  and  Ladenberg  Thalman 
&  Company.  Bear  Steams  has  been 
advising  UPI,  and  Ladenberg  has 
been  working  with  Ruhe  and  Geissler. 

If  the  two  companies  cannot  agree 
on  working  together,  then  Ruhe  and 
Geissler  can  find  another  mutally 
acceptable  adviser.  If  they  still  cannot 
agree,  the  creditors  committee  will 
select  an  adviser  to  negotiate  a  sale. 

The  consent  decree  requires 
Nogales  to  notify  Ruhe  and  Geissler 
of  any  sale  or  major  investment  in 
UPI.  Ruhe  and  Geissler  then  have  the 
right  to  object  to  the  bankruptcy 
court,  which  will  decide  the  issue. 

The  consent  decree  also  gives  the 
creditors’  committee  the  right  to  file  a 
reorganization  plan  “other  than  a 
plan  of  liquidation.” 

Normally,  under  Chapter  11,  UPI 
would  have  the  exclusive  right  for  120 
days  after  the  filing  to  submit  a  pro¬ 
posal  for  the  sale  of  the  company  to 
the  bankruptcy  court  which  must 
approve  any  deal. 

Richard  L.  Levine,  an  attorney  rep¬ 
resenting  UPI  in  bankmptcy  court, 
said  the  purpose  of  the  consent  decree 
is  to  assure  that  all  parties  work 
together  in  selling  the  company. 

In  related  developments,  Nogales 
told  employees  in  his  memo  that 
UPI’s  cash  flow  “remains  positive 
and  collections  have  been  strong.” 

Nogales  stated  that  the  “positive 
response”  of  UPI  clients  to  the  pro¬ 
posed  9.9%  assessment  increase  “has 
obviated  the  need  for  further  staff 
reduction.” 

UPI  also  filed  a  detailed  financial 


statement  with  the  bankruptcy  court 
itemizing  its  debts. 

The  company  has  over  $40  million 
in  debts  and.  about  $24  million  in 
assets. 

The  first  debt  to  be  paid  will  be  the 
$600,000  owed  to  employees  for 
wages  and  contributions  to  the  pen¬ 
sion  fund.  The  $4.3  million  owed  in 
federal,  state  and  local  taxes  has  the 
second  highest  priority. 

Unsecured  claims  total  about  $27.7 
million,  while  secured  claims  are  over 
$8.5  million. 

AT&T  is  the  largest  unsecured 
creditor  with  a  claim  of  $7  million. 
Other  unsecured  creditors  are 
American  Express,  $2  million;  Sperry 
Univac  of  Houston,  $950,000;  ITT 
World  Communications,  $650,000; 
Western  Union,  $470,000;  and  Lois 
Pitts  Gershon,  a  New  York 
advertising  agency,  $450,000. 

Also  listed  as  unsecured  creditors 
are  several  regional  telephone 
companies  and  hundreds  of  part-time 
UPI  employees. 

Foothill  Capital  Corp.,  UPI’s  main 
lender,  was  listed  as  the  primary 
secured  creditor. 

The  document  also  criticizes  past 
financial  transactions  by  Ruhe  and 
Geissler,  including  the  sale  of  UPI’s 
foreign  picture  bureaus  to  Reuters 
last  year  for  $3.3  million  plus  $41,000 
monthly  fee  for  five  years. 

UPI’s  present  management  con¬ 
tends  that  the  foreign  picture  bureaus 
were  sold  for  much  less  than  they  are 
worth.  Ruhe  and  Geissler  said  the 
deal  was  made  at  a  time  when  UPI 
was  in  a  cash  squeeze. 

UPI  also  said  in  the  document  that 
the  company  is  investigating  “possi¬ 
ble  fraudulent  transactions”  but  did 
not  give  any  details. 

In  the  past,  Nogales  has  questioned 
the  payment  by  UPI  of  $2.3  million  in 
fees  to  Focus  Management,  an  out¬ 
side  firm  also  owned  by  Ruhe  and 
Geissler. 
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Publisher  elected  president  of  promotion  group 

Ed  Sebestyen  wins  INPA’s  Silver  Shovel  Award 


The  International  Newspaper 
Promotion  Association  elected  new 
officers  at  its  5Sth  annual  convention 
in  Boston  in  May. 

Scott  Schurz,  chairman,  publisher 
and  editor-in-chief  of  the  Blooming¬ 
ton  (Ind.)  Herald-Telephone  and  Bed¬ 
ford  (Ind.)  Time s-M ail,  was  elected 
president. 

Schurz  served  as  INPA  vice  presi¬ 
dent  for  1983-84  and  program  chair¬ 
man  of  the  association’s  54th  annual 
conference  in  Phoenix.  Also,  he  was 
chaimian  of  INPA’s  industry  associa¬ 
tion  liaison  committee. 

He  is  a  member  of  the  board  of 
directors  of  the  Inland  Daily  Press 
Association  and  served  for  five  years 
as  chairman  of  the  association’s  hu¬ 
man  resources  committee,  which  in¬ 
cludes  the  wage  and  salary  commit¬ 
tee.  He  is  co-chairman  of  the  coopera¬ 
tive  committee  on  journalism  educa¬ 
tion/mass  communications  of  the 
Association  for  Education  in  Journal¬ 
ism  and  Mass  Communications  and 
the  American  Newspaper  Publishers 
Association  Foundation.  He  has  been 
elected  to  the  board  of  directors  of  the 
Hoosier  State  Press  Association. 

Schurz  replaces  Thomas  E.  Grif¬ 
fiths,  vice  president/marketing  and 
public  relations  of  the  Los  Angeles 
Daily  News. 

Caroline  C.  John,  circulation  direc¬ 
tor  of  the  Atlanta  Journal  and  Con- 


Cookeville 

(Continued  from  page  12) 

While  all  this  was  going  on,  the  Dis¬ 
patch,  believing  that  someone  was 
stealing  papers  from  its  vending 
boxes,  staked  out  one  of  the  racks 
with  a  team  of  photographers. 

The  team,  on  two  separate  occa¬ 
sions,  photographed  a  man  alledgedly 
putting  money  for  just  one  newspaper 
into  the  machine  but  then  carrying  off 
all  the  newspapers  it  contained  and 
placing  them  in  his  car. 

The  Dispatch  identified  the  man  as 
Charles  Denning,  executive  editor  of 
the  Herald-Citizen,  and  ran  the 
photos  on  page  one.  Publisher  Wil¬ 
liams  also  signed  a  warrant  for  De¬ 
nning’s  arrest  on  two  counts  of  lar¬ 
ceny. 

“When  I  saw  the  pictures,  it  floored 
me,”  said  Williams.  “I  was  caught  in 
utter  amazement.” 

Denning,  through  his  newspaper’s 


stitution,  became  president-elect. 

David  C.  Teague,  marketing  direc¬ 
tor  of  T.  Bailey  Forman,  Nottingham, 
England,  was  elected  vice  president 
—  the  first  newspaper  executive  out¬ 
side  of  North  America  to  hold  that 
post. 

Donald  B.  Towles,  vice  president 
and  director  of  public  affairs  of  the 
Louisville  Courier-Journal  and 
Times,  was  appointed  treasurer  for 
another  year. 

New  members  appointed  to  the 
board  elected  to  serve  three-year 
terms  were  Harold  Gaar,  marketing 
director  of  the  Dallas  Morning  News', 
Milo  Sutton,  regional  marketing  ser¬ 
vices  administrator  of  the  Los 
Angeles  Times',  and  Thomas  Holbein, 
executive  vice  president  of  Belden 
Associates,  Dallas.  Ann  Cooper, 
promotion  and  research  director  of 
the  Las  Vegas  Review-Journal, 
finished  a  one-year  term  and  was  re¬ 
elected  to  a  three-year  term  on  the 
board. 

This  year,  the  association  awarded 
its  highest  honor  —  the  Silver  Shovel 
Award — to  Ed  Sebestyen,  marketing 
manager  of  the  Saskatoon  (Sask.) 
Star-Phoenix. 

Sebestyen  served  as  INPA’s  presi¬ 
dent  in  1982-83.  He  joined  INPA  in 
1972  and  has  appeared  on  internation¬ 
al  and  regional  programs  giving  pre¬ 
telephone  receptionist,  refused  to 
comment  on  the  case. 

running’s  attorney,  Joe  Delaney  of 
Nashville,  said  his  client  will  plead 
innocent  to  the  theft  charges,  but  he 
did  not  offer  any  explanation  of  what 
Denning  was  doing  in  the  photo¬ 
graphs. 

Denning  had  a  hearing  in  Putnam 
County  Circuit  Court  on  May  29.  His 


All  glitz 

(Continued  from  page  13) 

deliver  the  same  innovations  and 
creativity  in  newspapers. 

“I  think  we  have  got  to  be  a  little 
more  direct  and  harder-hitting  in 
newspapers,  but  that  doesn’t  mean 
we  can’t  be  in  good  taste  and  attrac¬ 
tive,  and  maintain  the  personality  of 
the  brand  .  .  .  it’s  just  bargain- 
basement  time  in  the  newspapers  and 
Fifth  Avenue  time  in  television.” 

Coupon  clutter  is  another  problem 


sentations  on  marketing  ideas  for 
smaller  newspapers. 

Very  active  in  INPA’s  Western  re¬ 
gion,  he  received  the  Silver  Strand 
award  from  his  region  members  at  the 
region  conference  in  1984.  Within  his 
region,  he  has  been  a  board  member, 
region  president  and  program  chair¬ 
man  for  the  1980  regional  conference 
in  Las  Vegas. 

Sebestyen  has  served  on  INPA’s 
membership  committee  and  the  ad¬ 
vanced  management  committee.  He 
developed  the  concept  of  past  presi¬ 
dents  council,  a  group  of  former 
INPA  presidents  that  advises  the 
board  of  directors. 

His  career  with  the  Star-Phoenix 
spans  more  than  30  years.  In  his  years 
with  the  paper  he  has  been  engraver, 
photographer,  artist,  editorial  car¬ 
toonist,  reporter,  news  editor,  man¬ 
aging  editor  and  administrative  assis¬ 
tant  to  the  publisher. 

The  Silver  Shovel  award  was  de¬ 
veloped  by  Irv  Taubkin,  former 
promotion  manager  of  the  New  York 
Times,  as  a  fun  way  to  recognize 
INPA  leadership.  The  first  shovel,  a 
silvered  dime-store  tin  shovel,  was 
presented  in  1949.  Since  that  time  the 
Silver  Shovel  has  developed  into  the 
highest  award  INPA  can  bestow  upon 
one  of  its  members. 


case  was  bound  over  to  a  grand  jury. 

“It  is  difficult  to  believe  your  com¬ 
petition  would  stoop  to  stealing  your 
papers,  especially  since  they  have 
been  so  vocal  concerning  its  quality,” 
said  Williams  in  the  story  accompany¬ 
ing  the  photos  of  Denning.  “Obvious¬ 
ly  there  is  something  in  our  paper 
which  has  a  strong  attraction  for  Mr. 
Denning  and  the  Herald-Citizen.” 


MacDougall  sees  in  newspaper  adver¬ 
tising. 

“That  doesn’t  mean  you  can’t  put  a 
coupon  in  the  ad.  But  the  ad  shouldn’t 
be  entirely  made  up  of  a  coupon,  be¬ 
cause  you  still  have  a  chance  to  con- 
vice  people  that  you’ve  got  a  superior 
product ...” 

“I  think  newspapers  ought  to  be 
used  for  coupons,  for  price  advertis¬ 
ing;  but  I  don’t  want  to  use  it  for 
coupons  and  price  advertising  exclu¬ 
sively.  You  shouldn’t  sacrifice  the 
brand  to  get  in  a  coupon  contest  with 
the  competition.” 
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Making  affirmative  action  more  effective 

Lack  of  opportunities  for  advancement  are  causing  minority  journaiists 


to  ieave  the  profession 


By  M.K.  Guzda 

With  minorities  leaving  journalism 
jobs  three  times  faster  than  their  white 
colleagues,  newspapers  can  do  more 
to  make  affirmative  action  less  in¬ 
effective,  say  minority  journalism 
specialists. 

A  study  conducted  by  the  Institute 
for  Journalism  Education  in  Berke¬ 
ley,  Calif.,  indicates  that  because 
minorities  see  narrow  opportunity  for 
advancement  in  journalism,  they 
quickly  opt  for  alternative  careers. 
Reviewed  at  the  recent  American 
Newspaper  Publishers  Association 
convention,  the  study  reveals  a  threat 
to  the  cultural  integration  of  newspa¬ 
per  personnel  many  newspapers 
strive  to  achieve. 


“For  an  industry  so 
firmly  rooted  in  fact,  we 
tend  to  make  policy  on 
fiction,”  Cose  said . . . 


Additionally,  of  those  minority 
journalists  currently  employed  at 
newspapers,  40%  expect  to  leave  the 
profession,  compared  with  22%  of 
white  journalists  surveyed.  Minor¬ 
ities  become  disenchanted  and  dis¬ 
couraged  not  with  the  profession  it¬ 
self,  but  with  their  inability  to  rise 
through  the  ranks  into  managerial  or 
advanced  positions,  the  study 
showed. 

The  problem  remains  as  long  as 
false  and  debilitating  assumptions 
prevail  in  the  attitudes  of  personnel 
decision-makers,  said  IJE  president 
Ellis  Cose,  speaking  with  a  minorities 
panel  at  the  convention.  That  minor¬ 
ity  journalists  are  job-hoppers  and  un¬ 
ambitious  is  a  white-male  supposition 
undermining  the  integration  of  news¬ 
papers  and,  thus,  the  breadth  of  read¬ 
er  coverage,  he  said. 

“  For  an  industry  so  firmly  rooted  in 
fact,  we  tend  to  make  policy  on  fic¬ 
tion,”  Cose  said,  citing  a  study  find¬ 
ing  that  on  the  average  minority  jour- 
ndists  move  slightly  less  often  than 
their  white  counterparts. 


at  a  greater  rate  than 


A  real  commitment  to  putting  the 
mobility  back  into  affirmative  action 
must  come  from  the  publisher  first 
and  foremost,  concurred  Gerald  Gar¬ 
cia,  publisher  of  the  Tucson  Citizen 
and  past  president  of  the  National 
Association  of  Hispanic  Journalists. 
Token  efforts,  Garcia  said,  are  in¬ 
sufficient. 

“Of  course  there  are  those  who  feel 
they  are  being  responsible  by  staffing 
their  mailrooms  with  minorities  and 
their  telephone  sales  rooms  with 
women,”  Garcia  said.  “Naturally, 
that  type  of  attitude  perpetuates  the 
sexist  and  racist  biases  we  are  here  to 
discuss.” 

Garcia  said  securing  a  bias-free 
workplace  in  the  newspaper  industry 
will  enhance  revenues  in  addition  to 
editorial  quality.  The  publisher’s 
commitment  “will  improve  our 
opportunities  for  future  growth  in  cir¬ 
culation  and  advertising  share  of  the 
market.  It  will  enhance  our  image  and 
goodwill  throughout  the  entire  tapes¬ 
try  of  our  compiunities,”  he  said. 

Garcia  validated  his  opinions  by 
offering  an  example  from  his  own 
newspaper,  where  enlarging  the 
cultural  spectrum  of  personnel  im¬ 
proved  circulation.  Although  one 
neighborhood  seemed  impossible  to 
sell,  despite  the  efforts  of  the  “white, 
blond-haired,  blue-eyed  district  sales 
manager,”  a  personnel  switch  sur¬ 
mounted  the  barriers. 

“The  reason  was  simple.  A  minor¬ 
ity  who  had  grown  up  in  the  neighbor¬ 
hood  was  hired.  His  relationship  with 
the  people  in  that  area  and  his  knowl¬ 
edge  and  experience  of  the  neighbor¬ 
hood  created  an  atmosphere  for 
change  and  an  acceptance  of  the 
newspaper,”  Garcia  explained.  “The 
result  was  an  increase  of  346  new  sub¬ 
scribers.” 

The  concept  that  something  "ought 
to  be  done  is  something  akin  to  a 
‘nice’  area  of  social  work,”  Cose  said 
about  the  theory  and  practice  of  hiring 
minorities.  The  reluctance  to  invest  in 
minority  personnel  development  is 
reflected  by  the  study’s  conclusions, 
he  said. 

“Success  has  been  by  accident  and 
caprice,  but  largely  for  white  males,” 


ir  white  counterparts 


Cose  said.  “The  rest  have  fallen 
through  the  cracks.” 

The  rest  include  the  majority- 
minority  population  of  women,  the 
panel  said,  who  after  seeing  great 
leaps  of  advancement,  have  f^len  by 
the  wayside  of  late. 

“Last  year  was  the  worst  for 
advancement  for  women  since  1978,” 
said  David  Lawrence,  publisher  of 
the  Detroit  Free  Press.  “Less  than 
6%  of  newsroom  professionals  are 
women.” 

Women  with  children  are  still  re¬ 
sponsible  for  child  care,  regardless  of 
the  professions  they  or  their  husbands 
hold,  said  panelist  and  USA  Today 
publisher  Cathleen  Black.  And  that 
reality  should  be  recognized  in  the 
workplace  in  order  to  keep  female 
achievers  in  the  mainstream. 

Black  cited  60%  of  working  women 
as  haviM  children  under  18  years  old, 
and  52%  of  the  same  group  having 
children  under  six  years  old. 


“Last  year  was  the 
worst  for  advancement 
for  women  since  1978,” 
said  David  Lawrence, 
publisher  of  the  Detroit 
Free  Press.  “Less  than  6% 
of  newsroom 
professionals  are 
women.” 


Garcia  suggested  leaving  gender 
out  of  newspaper  titles  to  encourage 
equality. 

“Why  do  we  still  refer,  in  many 
instances,  to  people  in  advertising 
sales  as  salesmen  rather  than  sales 
reps  or  account  execs?”  asked  Gar¬ 
cia.  “Why  do  we  refer,  in  many  in¬ 
stances,  to  people  in  the  pressroom  as 
pressmen  rather  than  press  oper¬ 
ators?  If  men  are  the  only  gender  we 
have  in  those  areas,  we  are  out  of 
touch.” 

Lawrence  said  a  common  problem 
is  “people  perpetuate  people  like 
themselves,”  resulting  in  white  male 
(Continued  on  page  80) _ 
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Cigarette  ad 

By  Mark  Fitzgerald 

Citing  what  it  called  a  responsibility 
to  provide  freedom  of  expression,  the 
London  (Ont.)  Free  Press  said  it 
would  continue  to  accept  ads  for 
cigarettes  and  other  tobacco  prod¬ 
ucts. 

The  decision  came  in  response  to  a 
IVCi-page  ad  run  in  the  Free  Press  by 
the  Non-Smokers  Rights  Associa¬ 
tion,  which  contends  that  tobacco  ads 
violate  the  voluntary  Canadian  Code 
of  Advertising  Standards  {E&P,  June 
I). 

“A  ban  would  be  a 
serious  dissenfice  to 
readers,”  the  newspaper 
said  In  a  statement 
signed  by  Turnbull  and 
publisher  Martha  G. 

White. 

The  ad  was  endorsed  by  major 
Canadian  health  groups,  including  the 
Canadian  Cancer  Society,  and  was 
signed  by  42  physicians. 

However,  Free  Press  president  and 
associate  publisher  C.  Robert  Turn- 
bull  said  tobacco  advertising  does  not 
violate  the  ad  code  —  and  is  particu¬ 
larly  important  since  London  is  a  one- 
newspaper  city. 

ban  rejected  by  C< 

“A  ban  would  be  a  serious  disser¬ 
vice  to  readers,"  the  newspaper  said 
in  a  statement  signed  by  Turnbull  and 
publisher  Martha  G.  White.  ‘‘The 
media  should  report  the  news,  not 
make  decisions  for  society.” 

In  a  telephone  interview,  Turnbull 
said  the  Canadian  Advertising  Coun¬ 
cil  last  year  rejected  the  anti-smoking 
groups’  argument  that,  while  tobacco 
products  are  legal,  advertising  them 
violates  the  Canadian  Code  of  Adver¬ 
tising  Standard  prohibition  against 
encouraging  ‘‘unsafe  or  dangerous 
practices.” 

‘‘We  recognize  there  is  a  medical 
problem  with  tobacco,  but  we  don't 
think  the  banning  of  tobacco  ads  in 
daily  newspapers  will  have  any  effect 
on  that  medical  practice,”  Turnbull 
said. 

Turnbull  noted  that  the  126,000- 
circulation  newspaper  recently  ran  a 
special  section  on  the  medical  con¬ 
sequences  of  smoking. 

C.  Garfield  Mahood,  executive 
director  of  the  Toronto-based  Non- 
Smokers  Rights  Association,  said  the 
Free  Press  decision  was  not  unex¬ 
pected  —  and  in  some  ways  was  a 
victory  for  his  group. 

‘‘We  have  sent  a  very  strong  mes¬ 
sage  across  the  country.  We  have  sent 
the  message  to  other  Canadian  pub¬ 
lishers  by  this  action,  telling  them, 
‘This  is  what  you’re  going  to  face  (if 
tobacco  ads  continue).  This  is  not 
going  to  be  a  quiet  thing,”’  Mahood 

anadian  daily 

said. 

Mahood  vehemently  rejected  the 
Free  Press  reasoning  in  favor  of  con¬ 
tinued  tobacco  advertising,  saying  the 

Despite  the  setback, 
Mahood  said  he  is 
confident  other 
publishers  will  eventually 
drop  the  ads. 

paper’s  “repugnant”  decision 
“flouts”  the  ad  code  and  demon¬ 
strates  a  lack  of  integrity. 

He  dismissed  the  Canadian  Adver¬ 
tising  Council  —  which  the  Free  Press 
said  had  determined  tobacco  adver¬ 
tising  did  not  violate  the  ad  code  —  as 
“hacks”  who  have  no  credibility. 

Despite  the  setback,  Mahood  said 
he  is  confident  other  publishers  will 
eventually  drop  the  ads. 

“I  think  we’re  going  to  have  some 
breakthroughs,  and  it  won’t  take  full- 
page  ads,”  he  said.  “These  (pub¬ 
lishers)  are  the  same  guys  who  would 
hang  on  doggedly  if  a  politician  was 
violating  a  code  of  ethics,  and  we’re 
going  to  do  the  same  thing.” 

Both  publishers  and  anti-smoking 
activists  agree  that  in  Canada  tobacco 
advertising  accounts  for  an  insignifi¬ 
cant  portion  of  newspaper  ad  re¬ 
venues. 

ini  DHiBr 

Hispanic  magazine 
to  debut  Sept.  8 

Vista,  a  weekly  newspaper  maga¬ 
zine  for  the  Hispanic  market,  will 
make  its  debut  in  12  newspapers 
across  the  country  on  September  8. 

The  English-language,  four-color 
publication  will  start  with  a  minimum 
of  427,000  copies. 

Vista  is  being  published  by  Hori¬ 
zon,  a  U.S.  communications  com¬ 
pany  based  in  Coral  Gables,  Florida. 

Investors  and  directors  of  Horizon 
include  Ignacio  Lozano  Jr.,  publisher 
of  La  Opinion  in  Los  Angeles;  Morton 
Frank,  former  publisher  of  Family 
Weekly;  Warren  Reynolds,  former 
publisher  of  Parade',  Jerry  Apodaca, 
former  governor  of  New  Mexico; 
Fortuna  Calvo-Roth,  former  editor  of 
Vision  magazine;  Abelardo  Valdez,  a 

Washington,  D.C.,  attorney;  and 
Doel  Garcia,  a  businessman  from 
Puerto  Rico. 

Newspapers  with  large  Hispanic 
populations  will  distribute  tabloidsize 

V ista  to  selected  portions  of  their  gen¬ 
eral  readership. 

Charter  newspapers  include  the 

N.Y.  writers  protest 

Nearly  4,000  writers  in  New  York 
joined  in  an  appeal  for  the  release  of 
Alec  Collett,  a  British  journalist  kid¬ 
napped  by  a  group  of  unknown  gun¬ 
men  in  Beirut  two  months  ago. 

The  appeal  was  organized  by  Roy 
Murphy,  president  of  the  Foreign 
Press  Association,  and  cosponsored 
by  the  United  Nations  Correspon¬ 
dents  Association. 

Houston  Post,  Dallas  Morning  News, 
Austin  American-Statesman,  San 
Antonio  Express-News,  Chicago 
Sun-Times,  Tucson  Citizen,  Miami 
News,  Tampa  Tribune,  Palm  Beach 
Post,  Bakersfield  Californian,  Long 
Beach  Press-Telegram  and  the  San 
Gabriel  Valley  Daily  Tribune  in  the 
Los  Angeles  area. 

reporter’s  abduction 

The  other  organizations  involved  in 
the  appeal  are  the  Committee  to  Pro¬ 
tect  Journalists,  PEN  American  Cen¬ 
ter  and  the  Overseas  Press  Club  of 
America. 

Collett,  a  member  of  FPA  and 
UNCA,  writes  for  several  Third 
World  publications  including  the 
Times  of  Zambia  and  the  Guardian  in 
Botswana. 
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Newspapers  asked  to  promote  the  American  flag 


Newspapers  once  again  are  being 
asked  to  promote  the  displaying  and 
honoring  of  the  American  flag  for  a 
21 -day  period  from  Flag  Day  on  June 
14  through  July  4. 

The  American  Historic  and  Cultu¬ 
ral  Society,  founded  in  1970  under 
laws  of  the  District  of  Columbia,  is 
sending  newspapers  brief  articles  that 
might  be  run  in  boxes,  one  a  day,  re¬ 
minding  the  public  about  the  history 
of  the  flag  and  explaining  the  proper 
ways  to  display  and  salute  the  stan¬ 
dard. 

In  a  letter  to  editors,  public  offi¬ 
cials,  patriotic  organizations  and 
teachers,  society  chairman  J.  Willard 
Marriott  says:  “We  invite  your  sup¬ 
port,  particularly  in  your  area  of  influ- 
ence^  to  help  point  up  the  editorial  and 
historial  significance  of  the  flag,  the 
Constitution,  and  why  we  celebrate 
the  anniversary  of  American’s  inde¬ 
pendence  on  the  Fourth  of  July.” 

Marriott,  chairman  of  the  Marriott 
Corp.,  emphasizes:  “We  must  not 
take  for  granted  our  hard-won  heri¬ 
tage.  To  preserve  the  ideals  of  the 
Declaration  of  Independence,  we 
must  be  ever  vigilant.” 

The  distributed  material  reflects 
rules  and  recommendations  laid  down 
in  the  Flag  Code  passed  by  Congress 
in  1976,  including  points  that  some 
citizens  may  have  forgotten.  A  flag  at 
half-staff,  for  instance,  does  not  have 
to  be  exactly  in  the  middle  of  the  pole. 

Says  the  society:  “Whatever  is 
pleasing  to  the  eye  and  is  near  the 
middle  of  the  pole  should  be  suffi¬ 
cient,  as  long  as  the  flag  is  not  hin¬ 
dered  by  anything  below  it  or  is  com¬ 
pletely  hidden  from  view.” 

The  flag  is  placed  at  half-staff  on 
Memorial  Day  —  but  only  until  noon, 
when  it  is  to  be  raised  to  the  peak  — 
and  for  designated  periods  upon  the 
deaths  of  certain  persons  (30  days  for 
a  president  or  vice  president  of  the 
United  States,  10  days  for  a  chief  jus¬ 
tice  or  retired  chief  justice  and  the 
speaker  of  the  House,  and  lesser 
periods  for  cabinet  members  or  mem¬ 
bers  of  Congress). 

But  it  is  inappropriate  to  lower  the 
American  flag  to  half-staff  without  the 
consent  of  the  president  or  a  gov¬ 
ernor. 

The  custom  is  to  display  the  flag 
only  from  sunrise  to  sunset,  but  the 
Flag  Code  of  1976  also  authorizes  dis¬ 
play  at  night  if  the  standard  is  properly 
illuminated  or  during  inclement 
weather  if  it  is  made  of  all-weather 
material  such  as  Nylon.  But  in  case  of 
a  hurricane  or  tornado,  use  common 


sense  and  get  the  flag  indoors. 

When  the  flag  is  mounted  against  a 
wall,  the  blue  field  with  stars  should 
be  at  the  top  and  to  the  observer’s  left, 
and  when  it  is  on  a  pole  or  flow  with 
other  flags,  it  should  have  the  place  of 
honor  —  above,  to  the  flag’s  right  (to 
the  observer’s  left)  of  other  banners 
or  in  the  center  of  a  group  display. 

Two  exceptions  are  allowed. 

At  the  headquarters  of  the  United 
Nations,  the  UN  flag  is  flown  above 
individual  countries’  standards  which 
are  at  an  even  height.  On  U.S.  Navy 
vessels,  a  religious  banner  may  be 
hoisted  above  the  American  flag 
while  a  Navy  chaplain  is  conducting 
religious  services  for  the  ship’s  per¬ 
sonnel.  The  religious  banner  is  in¬ 
tended  to  signal  to  other  naval  craft 


that  religious  services  are  in  progress 
and  should  not  be  interrupted  except 
in  an  emergency. 

At  sea  or  on  land,  service  personnel 
deliver  military  salutes  whenever  a 
flag  passes.  A  civilian  salutes  by  plac¬ 
ing  the  right  hand  over  the  heart.  If  a 
man  is  wearing  a  hat,  he  holds  the  hat 
in  front  of  his  left  shoulder,  with  his 
right  hand  over  his  heart. 

Patriotic  bunting  of  red,  white  and 
blue  may  be  used  to  decorate  halls  or 
speakers’  platforms,  preferably  with 
the  blue  above,  the  white  in  the  mid¬ 
dle  and  red  below.  The  American  flag 
should  never  be  used  so  that  it  has  to 
be  draped  or  confined.  It  must  always 
fly  or  hang  free. 

A  final  admonition:  The  American 
flag  is  never  dipped  to  any  person  or 
thing. 


Drivers  hailed  as  heroes 


Chicago  Sun-Times  circulation 
drivers,  circling  their  trucks  like 
pioneers,  rescued  a  fellow  driver  who 
was  stabbed  going  to  the  aid  of  two 
people  under  attack  by  two  men 
wielding  knives  and  clubs. 

Sun-Times  driver  Leonard  Skow- 
ronski  and  helper  Andre  Knox  man- 
ged  to  tackle  two  of  the  assailents  who 
tried  to  escape. 

The  incident  began  at  4  a.m.  May  29 
when  driver  John  Collins  was  filling 
newspaper  boxes  at  a  downtown  Chi¬ 
cago  comer. 

Collins  saw  two  men,  visiting  the 
city  to  attend  a  National  Safety  Coun¬ 
cil  seminar,  running  from  at  least  two 
men,  one  of  whom  was  wielding  a  long 
metal  bar.  The  visitors  later  told 
police  they  had  nearly  been  stmck 
by  a  car,  and  when  they  shouted  at  the 
occupants,  the  assailants  jumped  out, 
struck  one  man  with  the  bar  and  stab¬ 
bed  him. 

The  men  rushed  to  Collins’  truck, 
pleading  for  help.  Collins  told  police 
he  first  tried  to  reason  with  the 
assailants,  but  one  stabbed  him  in  the 
chest. 

Collins  radioed  for  help  while  the 
attacker  stabbed  the  other  visitor. 

The  attackers  then  attempted  to 
escape  by  jumping  in  a  cab. 

Collins,  however,  radioed  the  cab’s 
number  —  and  several  Sun-Times 
trucks  quickly  converged  on  the  area 
and  surrounded  the  cab,  preventing 
its  escape. 

Collins,  31,  a  Sun-Times  driver  for 
four  years,  was  listed  in  fair  condition 


with  a  chest  wound  a  day  after  the 
attack. 

He  told  the  newspaper  this  was  not 
the  first  violent  incident  he  has  en¬ 
countered  on  the  job.  In  April,  a  man 
trying  to  steal  a  stack  of  papers 
slashed  his  jacket  with  an  eight-inch 
hunting  knife  and  a  year  ago  a  thief 
using  a  slug  to  steal  papers  pulled  a 
knife  on  him. 

“You  see  a  lot  of  stuff  that  early  in 
the  morning,”  Collins  told  the  Sun- 
Times.  “You  can’t  help  it.  That’s  Chi¬ 
cago.” 

Orlando  daily  starts 
new  sales  team 

The  Orlando  Sentinel  has  estab¬ 
lished  a  sales  development  team  with 
the  goal  of  making  the  newspaper 
“the  best  source  of  marketing  and 
advertising  information”  in  its 
market. 

The  team’s  duties  include  helping 
to  lure  new  retailers  into  the  Orlando 
market  by  providing  them  with  the 
newspaper’s  consumer  survey  and 
statistical  data. 

“Recent  experience  suggests  that 
this  information  is  every  bit  as  valu¬ 
able  to  retailers  not  yet  in  the  market, 
but  heavily  involved  in  the  decision- 
' making  process,”  said  John  Blexrud, 
Sentinel  vice  president  and  director  of 
marketing. 

The  sales  development  team  will  be 
under  the  direction  of  Michael 
Powers. 
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Thomas  Curry  Merchant,  Jr. 
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Thomas  Curry  Merchant,  Jr. 
Madison  (Fla.)  Enterprise-Recorder 

By  Thomas  A.  Riordan  I 


A  reader  walks  through  the  open 
doorway  of  a  Madison,  Florida  week¬ 
ly,  the  Enterprise-Recorder. 

Cradled  under  his  left  arm  are  three 
copies  of  the  Miami  Herald’s  Span- 
ish-language  edition. 

“Curry,  I  brought  these  for  you. 
Thought  you  might  want  to  brush  up 
on  your  Spanish,”  the  visitor  says. 

Thomas  Curry  Merchant,  Jr.  stands 
and  smiles.  “The  Old  Country  Edi¬ 
tor,”  as  he  refers  to  himself,  wears 
typical  attire  for  him.  He’s  replete  in 
navy  suit,  tie  and  freshly-laundered, 
long-sleeve  white  shirt. 

“Why  thank  you,  friend.  That’s 
most  considerate  of  y’all.  Maybe  I 
should  write  my  next  column  in  Span¬ 
ish.” 

And  he  could. 

Merchant  exemplifies  the  Southern 
gentleman — warm,  soft-spoken,  sin¬ 
cere,  sensitive  to  others. 

He  holds  a  law  degree  from  the 
University  of  Florida  and  a  master’s 
in  business  administration  from  Har¬ 
vard  University.  Yet  he  never  prac¬ 
ticed  a  day  of  law. 

Merchant  simply  was  born  to  run 
this  2,000-circulation  weekly  in  north 
central  Florida,  close  to  the  Georgia 
border. 

His  father  bought  the  Enterprise- 
Recorder  in  1910.  Prior  to  that  he 
taught  Greek  and  German  at  David¬ 
son  College  in  Greenville,  North 
Carolina. 

Curry  remembers  at  age  four  sitting 
on  the  back  steps  of  the  shop,  rolling 
and  pasting  single  wraps.  From  that 
point,  he  grew  up  at  the  weekly. 

His  father  insisted  Curry  get  a  solid 
education.  He  did.  But  the  road  al¬ 
ways  let  back  to  the  family  weekly. 

Now  69,  Merchant  says  he  takes  a 
lighthearted,  often  satirical  approach 
in  his  reporting.  He  concentrates  on 
Madison  County.  But  he  loves  to  drag 
in  antics  of  the  politicians  in  Tallahas¬ 
see,  the  state  capital. 

His  concept  of  typography  can  only 
be  described  as  unique  for  a  commu¬ 
nity  weekly.  Page  one’s  main  head¬ 
line  will  scream  in  144-point  type  of¬ 
ten  printed  in  color.  Sometimes  the 
wording  mystifies  readers. 

One  week,  the  full-width,  front- 


(Riordan  spent  37  years  in  the 
newspaper  business,  including  16 
years  as  a  “country”  editor.) 
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Enterprise-Recorder  front  page. 

page  banner  head  read: 

COUNTY  HONCHOES 
SLASH  MILEAGE! 

Another  time; 

HAMLET  HONCHOES 
HEAR  HOW  !  $  $  $ 

Readers  really  had  to  work  on  this 
one: 

HAMLET  TO  RE-LEND 
850G  PAVING  LOOT 
They  dug  15  column  inches  into  a 


city  commission  meeting  report 
(“First  Tuesday  at  the  Marble  Mau¬ 
soleum”)  before  finding  any  refer¬ 
ence  to  the  $850,000  paving  fund. 
Once  there,  they  learned  city  fathers 
were  investing  a  federal  grant  for 
streets  to  earn  interest.  Good  story, 
once  a  guy  found  it. 

But  it’s  “Passing  Parade,”  Mer¬ 
chant’s  personal  column,  which  prob¬ 
ably  attracts  most  attention.  Set  in  14- 
point  type,  25  picas  wide,  this  flow¬ 
ery,  biting  prose  often  rambles  across 
much  of  page  one. 

A  salty  sub-head  sets  the  theme, 
like  this: 

BUY  LOTTERY  TICKETS, 
EDUCATE  THE  URCHINS! 

With  his  readers  now  hooked.  Mer¬ 
chant  wades  in — short,  tight  sen¬ 
tences  be  damned; 

“Our  old  Buddy  Ralph  (The  Com¬ 
missioner  of  Education)  Turlington 
shocked  the  hangers-on  at  his  press 
conference  last  week  and  perhaps 
some  of  his  constituents  with  his  an¬ 
nouncement  that  he  would  not  run  for 
re-election  to  his  cushy  job,  but 
would  instead  spend  the  rest  of  his 
term  working  to  inflict  a  lottery  on  the 
peasants  so  that  school  teachers  might 
grab  an  extra  two  or  three  (or  more) 
thousand  bucks  per  annum. 

“And,  for  the  next  22  months, 
Ralph  will  use  company  time  to  hype 
lottery  tickets. 

‘  ‘  Ever  since  1 93 1 ,  when  Florida  le- 
galized  horse  track  parimutuel  bet¬ 
ting,  gambling  has  been  rampant  in 
the  state.  Horse  tracks,  dog  tracks, 
harness  racing  and  Jai  alai  have 
brought  thousands  of  shekels  into  the 
Tallahassee  treasury. 

’  ‘ In  our  fundamentalist,  puritanical 
boondocks  area  of  the  state,  gambling 
thrives  even  in  communities  where  no 
track  is  located.” 

Then  the  editor  promises  readers 
that  he  will  keep  a  low  profile  on  this 
matter.  Slim  chance  of  that,  they  are 
thinking.  They  sense  that  another 
Curry  Merchant  tirade  against  a  state 
official  is  underway.  And  they  relish 
the  prospects. 

Just  as  he  chides  Florida’s  commis¬ 
sioner  of  education,  Curry  delights  in 
prodding  greedy,  unprincipled  law¬ 
yers  and  bankers. 

“They’re  a  good  bunch  to  kick 
around  because  they’re  so  visible,” 
Merchant  smiles.  “Their  misdeeds 
are  revealed  a  little  more  frequently 
than  those  of  the  rest  of  us.” 

Does  he  hear  from  these  profes¬ 
sionals? 

“Almost  never.  I  think  they  agree 
with  me.  My  feeling  is  that  the  read¬ 
ers  are  with  us.  I  think  we  reflect  the 
(Continued  on  page  26) 
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Louisiana  is  the  entering  « 
biotech  capitai  of  the  south. 


I 

i 


I 


The  new  Pennington  Biomedical  Research  Center  is  an  impressive 
addition  to  Louisiana’s  biotech  credentials.  But  we  have  a  lot  more. 

Like  an  international  reputation  in  animal  embryo  research  and 
tropical  medicine.  And  pioneering  breakthroughs  in  hollow-fibre 
filtration  technology  and  the  use  of  microbes  to  clean  up  pollution. 

Plus  location.  Louisiana’s  abundant  marine,  wildlife,  mineral 
and  agricultural  resources,  as  well  as  its  climate  and  geographic 
location,  make  it  the  right  place  for  biotech  research,  testing 
and  product  distribution. 

And  most  importantly,  we  have  professional  credentials  when 
it  comes  to  helping  biotech  companies  take  off,  including  tax 
incentives  and  start-up  training. 

For  details  on  how  Louisiana  can  help  your  company  call 
Bill  Hackett  at  (504)  342-5361 ,  or  write  him  at  the  Louisiana 
Office  of  Commerce  and  Industry,  P.O.  Box 94185,  Dept.EP*  6-5, 

Baton  Rouge,  LA  70804-9185. 

Out  of  the  South 
comes  a  new  center  of  technolosy^ 
research  and  business  achievemen 


A  $125  million  research  center 
Is  just  one  of  the  reasons  why. 


Hearst’s  John  Mack  Carter 
had  the  creative  ideas  that  made  a  great 
magazine  iike  Good  Housekeeping  even  greater. 


C 1985  The  Hearst  Corporation 


HEARST  IS  MORE  THAN  125  COMPANIES  INCLUDING  MAGAZINES,  BROADCASTING,  NEWSPAPERS, 

BOOKS,  BUSINESS  PUBLISHING  AND  CABLE  COMMUNICATIONS. 

MAGAZINES  Colonial  Homes  *  Connoisseur  •  Cosmopolitan  •  Country  Living  •  Good  Housekeeping  •  Harper  s  Bazaar  •  House  Beautiful  ■  Motor  Boating  & 
Sailing  •  Popular  Mechanics  •  Redbook  •  Science  Digest  ‘Sports  Afield  •  Town  &  Country  •  National  Magazine  Co  ,  Ltd  (United  Kingdom)  •  Magazine  Distribution 
*  Eastern  News  Distributors  •  Communications  Data  Services  •  International  Circulation  Distributors  ■  Periodical  Publishers  Service  Bureau  BROADCASTING 
TV  Stations  •  WBAL-TV.  Baltimore.  MD  •  WDTN-TV.  Dayton.  Dhio  •  KMBC-TV.  Kansas  City.  MO  •  WISN-TV.  Milwaukee.  Wl  •  WTAE-TV.  Pittsburgh.  PA  •  Radio 
Stations  •  WBAL-AM.  Baltimore.  MO  •  WIYY-FM.  Baltimore.  MD  •  WISN-AM.  Milwaukee.  Wl  •  WLTQ-EM.  Milwaukee.  Wl  •  WHTX-FM.  Pittsburgh.  PA  •  WTAE- 
AM.  Pittsburgh.  PA«  WAPAAM  San  Juan.  Puerto  Rico  NEWSPAPERS  Albany  (NY)  Knickerbocker  News*  Albany  (NY)  Times-Union  •  Baltimore  (MD)  News 
American  •  Beaumont  (TX)  Enterprise  •  Clearwater  (FL)  Sun  •  Edwardsville  (IL)  Intelligencer  •  Huron  Daily  Tribune.  Bad  Axe.  Ml  •  Laredo  (TX)  Times  •  Los 
Angeles  (CA)  Herald  Examiner  •  Midland  (Ml)  Daily  News  •  Midland  (TX)  Reporter-Telegram  •  Plainview  (TX)  Daily  Herald  •  San  Antonio  (TX)  Light  •  San  Francisco 
(CA)  Examiner  •  Seattle  (WA)  Post-Intelligencer  •  40  weeklies  in  California.  Michigan.  Florida  and  Texas 


Ha  Golzman  of  Hearst’s  King  Features 
Syndicate  had  the  creative  idea 
that  made  Olive  Oyl  into  salad  dressing. 


'Source:  Spring  1965  MRI  Study 


BOOKS/BUSINESS  PUBLISHING  Arbor  House  '  Avon  *  Hearst  Books  •  Hears!  Marine  Books  '  William  Morrow  &  Co  .  Inc  •  Hears!  Business 
Communica!ions.  Inc  •  Hears!  Business  Media,  Inc  ■  Hears!  Professional  Magazines.  Inc  •  American  Druggis!  •  American  Druggist  Blue  Book  •  Diversion  • 
Electronic  Engineers  Master  Catalogue  •  Electronic  Products  Magazine  •  Integrated  Circuits  Master  Catalogue  •  Motor  Books  •  Motor  Crash  Estimating  Guide  • 
Motor  Magazine  •  National  Auto  Research  Publications  •  Today  s  Office  CABLE  COMMUNICATIONS  Hearst  Cablevision  of  California  •  Los  Gatos.  CA  • 
Milpitas.  CA  •  Newark,  CA  •  Santa  Clara.  CA  •  Cable  Prooramniino  Networks  •  Arts  &  Entertainment  (a  loint  venture  between  Hearst/ABC  Video  Services  and 
RCTV)  •  Lifetime  (a  joint  venture  between  Hearst/ABC  Video  Services  and  Viacom  International)  OTHER  ACTIVITIES  Cal  Graphics  •  Hearst  Advertising 
Service  •  Hearst  Feature  Service  •  Hearst  Metrotone  News  •  King  Features  Syndicate  •  King  Features  Entertainment  •  Reader  Mail.  Inc 


Why  has  The  Hearst 
Corporation  been  able  to  more 
than  triple  in  size  in  the  past  ten 
years? 

We’ve  got  13,000  reasons. 

The  13,000  p^ple  who  woiic 
at  Hearst.  Creative  people  who 
know  that  bricks  and  mortar 
don’t  build  a  great  company,  but 
good  creative  ideas  do. 

Ideas  that  have  made  us  one 
of  the  largest  and,  we  think, 
one  of  the  best  communications 
companies  in  the  world. 

John  Mack  Carter’s  creative 
ideas  have  expanded  the 
services  and  features  in  Good 
Housekeeping  to  meet  the 
expanding  needs  and  interests 
of  its  28,719,000*  readers. 
Responsive  and  responsible 
thinking  like  that  has  kept  Good 
Housekeeping  one  hundred 
years  young. 

Ita  Golzman’s  creative  idea 
was  a  new  way  to  license  one  of 
the  many  famous  properties 
(like  Popeye  and  Olive  Oyl) 
owned  by  Hearst ’s  King 
Features  Syndicate.  Her  idea 
was  a  delicious  one.  Olive  Oyl 
Salad  Dressing! 

At  Hearst,  we  know  that  the 
exciting  future  of  our  company 
isn’t  just  in  our  people’s  hands. 
It’s  also  in  their  minds. 


The  Hearst  Corporation 

Good  creative  ideas 

that  make  good  business  senser 


Win 

the  direct 
marketing 
war  with 


SUNDAY 


Visit  King  Features  Booth  #1502 
ANPA  Operations  Management  Conference  &  Exposition 
'  New  Orleans  •  June  8-12,  1985 
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Km  ^Aggressive  direct  marketers  are  capturing  a  large  share 
of  available  national  and  local  advertising  dollars.  And  newspapers  that  can’t 
guarantee  their  advertisers  total  market  penetration  are  losing  ground  fast. 
To  combat  the  direct  marketing  strategy,  many  newspapers 
launched  total  market  products  with  Sunday  WOMAN.  Here’s  what 
three  of  them  have  discovered: 


Since  This  Week’s  intro¬ 
duction,  insert  lineage  has 
quadrupled...  Non¬ 
subscriber  distribution  has 
increased  from  176,000  in 
1982  to  275,000  today.  And 
Sunday  WOMAN’S  col¬ 
umns  within  This  Week 
have  been  instrumental  in 
its  resounding  53.1% 
reader  recall  marks  as 
compared  to  Advo’s  2.4% 
and  Galaxy  of  Values’ 
82%.’*  Paul  Bor«ardt, 

Dteplciy  SoIas  MchmiOA^ 
AfWMpon  llalBhtB  Clii.l 
ItaHy  Horald 


^Since  Sunday 
WOMAN’S  inclusion 
within  This  Week,  insert 
activity  has  tripled.  Sun¬ 
day  WOMAN’S  product 
mix,  plus  our  subscriber/ 
non-subscriber  distribu¬ 
tion,  have  helped  us  qual¬ 
ify  for  a  second  class 
permit  —  giving  us  close 
to  a  50%  saving  in  post¬ 
age.’  Jim  Fradmicks 

MOrmOTNlp  MOnOOVr 

FroMio  (Co.)  M* 


'When  we  added  Sun¬ 
day  WOMAN,  the  tabloid 
format  created  the  excite¬ 
ment  of  a  weekly  maga¬ 
zine.  Our  readers  sent  in 
positive  comments.  Adver¬ 
tisers  loved  Nei^bors’ 
attractive  new  fcnmat  and 
high  readership  editorial 
content 

Sunday  WOMAN  was 
exactly  what  we  needed 
to  make  Neighbors’  a 

winner!’  John  Poguo 

Sul— /Woi’fcaHng  lllBnoj|«r 
Tho  ISodorto  (Co.)  a— 


'Paddock  PubHcattoM 

Market  Reaeatch  Department,  19M 


Sunday  WOMAN  delivers  lively,  well-written  stories  the  whole 
family  will  eiyoy.  Celebrity  profiles.  Entertainment.  Health.  Money 
management.  Lifestyles  of  the  ’80s.  Without  adding  editorial  staff  you’ve  got  a 
complete  wrap.  Include  your  own  local  coverj^e.  Run  it  any  day  of  the  week. 
Title  it  what  you  want.  However  you  use  it,  Sunday  WOMAN  helps  you  create 
a  total  market  product  with  tested  reader  appeal.  And  that  £q)peals  to  advertisers! 
Start  planning  your  strategy.  CaU  Dennis  Danko,  today, 
for  Sunday  WOMAN  details. 


Toll  free: 


1-800-223-7383  cou<cti.212-682-5600 


■Cmg  Featwrea 

235  East  45th  Street,  New  York,  N.Y.  10017 
A  Division  of  The  Hearst  Corporation 


C  19SS  King  Ftatures  Syndicate.  Inc. 


Weekly  editor 

(Continued  from  page  20) 


feelings  of  the  average  peasant  read¬ 
er.  Peasants  don’t  like  bankers.  And 
they  don’t  like  lawyers.  And  they’re 
beginning  to  dislike  the  medical  pro¬ 
fession.” 

One  press  day  a  few  years  ago. 
Merchant  decided  the  Enterprise-Re¬ 
corder’s  page-one  nameplate  needed 
a  slogan  to  go  with  it.  So  he  wrote  this 
line:  “Since  1865,  Telling  It  Like  It  Is 
and  Defending  the  Peasants’  Right  to 
Know!” 

Merchant  has  always  referred  to  his 
readers  as  “peasants”  or  “crack¬ 
ers.”  Nobody  seems  to  mind. 

Drunk  drivers  and  persons  arrested 
for  crimes  always  find  their  names  in 
print.  That  includes  juveniles.  “If 
they  are  old  enough  to  steal  and 
threaten  people,  they  are  old  enough 
to  have  their  names  printed  in  the 
Madison  Enterprise-Recorder,  ’  ’  Mer¬ 
chant  says. 

Joe  Peavy  is  Madison  County  sher¬ 
iff  so  Merchant  nicknamed  the  jail  the 
Peavy  Hilton.  Each  week  newly  con¬ 
fined  inmates  appear  under  a  standing 
head,  “Peavy  Hilton  Guest  Regis¬ 
ter.” 

Merchant  sends  a  dozen  free  copies 
of  every  week’s  freshly-printed  En¬ 
terprise-Recorder  to  the  jail  for  in¬ 


mates  to  read. 

“We  want  to  upgrade  the  cultural 
tastes  of  our  temporary  guests  at  the 
local  Hilton.” 

Madison  has  another  weekly.  The 
Carrier.  For  17  years,  this  paper  was 
operated  by  Tommy  Green,  a  bit  of  an 
eccentric  himself.  For  instance,  he 
only  dresses  in  green. 

Green  says  of  Merchant,  “He’s 
brilliant.  He  can  cut  down  somebody 
in  an  editorial  and  they  don’t  know  it 
until  they  fall.” 

In  1982,  Curry  underwent  minor 
brain  surgery.  His  doctor  said  he’d 
have  to  slow  down.  So  he  sold  the 
Enterprise-Recorder  to  nearby  Live 
Oaks  Publications.  Part  of  the  deal 
was  that  Merchant  remain  as  editor. 

Live  Oaks  president  Jim  Smith  told 
Merchant  he  would  no  longer  have  to 
worry  about  advertising  or  business 
matters. 

So  now  Merchant  just  writes,  edits 
and  snipes  at  the  bad  guys. 

After  40  years  of  meeting  dead¬ 
lines,  has  he  started  to  think  about 
retirement?  Maybe  writing  a  book? 

No  way.  “The  only  writing  I  do  is 
under  deadline,”  says  Merchant. 

“I  get  a  big  kick  every  day  in  this 
business.  1  like  to  come  to  work,  see 
what’s  on  my  desk.  See  what’s  hap¬ 
pening.  Every  day  is  a  big  adventure 
to  me  and  I  love  it,  every  bit  of  it.” 


And  there’s  the  broad  Merchant 
grin. 

Then  the  Old  Country  Editor  offers 
one  final  thrust: 

“Despite  what  the  great  and  emi¬ 
nent  and  learned  dean  of  the  (Univer¬ 
sity  of)  Florida  School  of  Journalism 
says — that  the  electronic  medium  is 
going  to  destroy  the  print  medium — 1 
think  the  little  country  gazette,  as  long 
as  we  stay  in  our  area  and  tell  the  local 
news  to  the  local  peasants  in  a  way 
they  like  to  read,  we’ll  survive.” 

Pure  Thomas  Curry  Merchant. 

Extensive  coverage 

The  Long  Beach  (Calif.)  Press- 
Telegram  was  heavily  involved  in  that 
city’s  11th  annual  Grand  Prix  re¬ 
cently. 

Besides  producing  five  consecutive 
special  editions  covering  the  world 
class  race,  the  paper  also  engaged  in 
several  promotional  activities. 

It  hosted  a  hospitality  suite  for 
Press-Telegram  advertisers,  who 
could  watch  the  race  on  closed  circuit 
tv  while  enjoying  a  buffet  luncheon. 
There  also  was  live  entertainment. 

The  classified  advertising  depart¬ 
ment  gave  away  25  pairs  of  tickets  for 
the  event  and  the  consumer  protec¬ 
tion  department  sponsored  a  contest 
whose  prize  was  a  trip  for  two  to  the 
Indianapolis  500. 


Call  us  up. 

A  subscription  rate  hike 
doesn’t  have  to  mean  a  slip 
in  circulation.  Not  if  you 
run  the  one  promotion  that 
has  proven  it  can  stop  the 
stops.  The  Birthday  (jame 
works.  For  dailies  and 
weeklies.  For  small  town 
papers  and  big  city  pa¬ 
pers.  From  New  England 
to  New  Zealand.  If  your 
paper’s  price  is  going  up, 
The  Birthday  Game  can 
keep  your  circulation  from 
going  down.  Ask  the  pa¬ 
pers  it’s  already  worked 
for.  Give  us  a  call.  We’ll  tell 
you  who  they  are. 


Call  today:  (203)  562-1123.  Or  write  Bill  Guthrie  The  Jackson  Newspapers  40  Sargent  Drive  New  Haven,  CT  06511 
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ill  DAXAl 

Twenty  years  of  prime  time  1965-1985. 

An  affiliate  of  United  Media,  a  Sciipps  Howard  company 


Fas-Fax  supplemental  figures  show: 

Bad  news  for  the  underdogs  in  three  key  newspaper  wars 


Supplemental  Fas-Fax  figures  from 
the  Audit  Bureau  of  Circulations  were 
bad  news  for  the  underdogs  in  three 
key  newspaper  wars. 

Late  circulation  figures  from  news¬ 
papers  in  Denver,  Houston  and  St. 
Louis  showed  the  second  newspapers 
in  each  market  falling  further  behind. 

The  figures  were  for  average  paid 
daily  and  Sunday  circulation  in  the  six 
months  ended  March  31,  1985,  and 
are  subject  to  ABC  audit. 

The  most  dramatic  numbers  came 
from  St.  Louis,  where  the  Globe- 
Democrat,  in  its  first  full  year  of  inde¬ 
pendent  operation  under  young  pub¬ 
lisher  Jeffrey  Gluck,  dropped  from 
being  the  daily  circulation  leader  to  a 
distant  second  behind  the  rival  St. 
Louis  Post-Dispatch. 

Average  daily  circulation  of  the 
Globe  was  put  at  201,418  —  a  sharp 
drop  from  its  year-ago  circulation  of 
245,926. 

At  the  time  —  a  reporting  period 
that  included  several  months  of  op¬ 
eration  by  the  Newhouse  Newspaper 
Group  under  a  joint  operating  agree¬ 
ment  with  the  Pulitzer  Publishing’s 


Post-Dispatch  —  the  Globe- 
Democrat  led  its  rival  by  more  than 
2,000. 

Now,  however,  the  Post’s  daily  cir¬ 
culation  of  273,784  represents  a 
72,366  lead  over  the  Globe,  and  a 
31,772  gain  over  its  own  year-ago 
total. 

The  two  papers  do  not  compete 
directly  on  Sunday. 

In  Colorado,  average  paid  daily  cir¬ 
culation  of  the  Times-Mirror’s  Den¬ 
ver  Post  slipped  4,791  over  the  same 
period  last  year  to  215,625. 

The  daily  circulation  lead  of 
Scripps  Howard’s  Rocky  Mountain 
News — which  was  98,682  in  the  same 
period  last  year  —  increased  to 
1 13,756  in  the  latest  figures.  Average 
daily  circulation  of  the  Rocky  Moun¬ 
tain  News  is  329,381. 

Sunday  circulation  of  the  Post  in¬ 
creased  over  last  year  —  edging  up 
15,167  to  345,097  —  but  still  the 
Rocky  Mountain  News  gained  on  that 
day,  too.  The  News’  Sunday  lead  in¬ 
creased  about  2,000  to  40,710.  News 
Sunday  circulation  was  put  at 
385,807. 


The  rich  continued  to  get  richer  in 
Houston,  too. 

According  to  the  ABC  filings,  the 
Houston  Post,  with  average  paid  dai¬ 
ly  circulation  of  310,110  lost  22,223 
over  the  four-month  period  ending 
March  31,  1985. 

Its  circulation  loss  put  it  further  in 
the  hole  behind  the  rival  Houston 
Chronicle,  which,  with  a  433,380  dai¬ 
ly  circulation,  now  leads  by  123,270. 

Sun  Publishing  Co. -owned  Post 
also  lost  16,797  in  Sunday  circulation 
over  a  four-month  period  a  year  ago  to 
366,818. 

That  decline  beefed  up  the  Chroni¬ 
cle’s  Sunday  lead  from  146,899  in  the 
same  period  last  year  to  169,767  now. 

Media  Records 
promotes  exec 

A1  Lorberfeld,  for  the  past  six  years 
manager  of  marketing  sales  for  Media 
Records,  has  been  promoted  to  vice 
president,  sales. 

Media  Records  is  a  national  auditor 
of  newspaper  advertising  volume. 


TMC 

PUBLICATIONS? 


IF  YOU  WANT  A  UNIQUE 
NEW  FEATURE  SERVICE  AND 
DONT  MIND  PAYING  A 
LITTLE  LESS  . . .  CHECK  OUT: 


Submlimgeatiiies 


THE  COMPLETE  3  IN-1  SERVICE  FOR  NON  DAILY  NEWSPAPERS 


neii)Spop^- 

,  soks 


3 


SUBURBAN  FEATURES  PLUS  •  Dept.  ED  •  P.  O.  Box  91460,  Mobile,  AL  36691  •  (205)  343-1717 
For  more  information  call  collect. 
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All  your  money  in  broadcast? 

Wait  ’til  you  see  this. 

Put  just  half  into  The  Chronicle  and  get 
even  more  reach. 

Better  yet,  put  all  of  it  into  a  mix. 

Half  Chronicle.  Half  broadcast.  Now  you’ve 
got  the  most  reach.  For  no  more  money. 


CHRONICLE  VS. 
BROADCAST 

TARGET;  METRO 
HOUSTON 
ADULTS  18-54,  ’ 

$35,000+  HHI 

$12,500  Chronicle 
Reach:  68% 

$25,000  Broadcast 
Reach:  64% 


For  more  amazing  numbers,  call  Joycelyn  Marek, 
Research  Manager,  collect  at  (713)  220-7401. 


CHRONICLE, 
BROADCAST  MIX 

Houston  Chronicle 

Houston’s  primary  advertising  investment 

$25,000  BEST  BUY 

TARGET:  METRO 
HOUSTON 

ADULTS  18-54, 

$35,000+  HHI 

Reach:  83% 

Frequency:  3.8 

GRPs:  315 

Sources:  1984  Belden  Continuing  Market  Study.  Houston  PMSA.  Broadcast  Advertisers'  Report.  Local  estimates.  Chronicle  schedules 
use  5  ads  (3  daily,  1  Sat.,  1  Sun.).  Broadcast  budget:  70%  TV,  30%  radio.  Represented  by  Sawyer  Ferguson  Walker,  fell 
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NEWS/TECH 


TKS  —  making  its  presence  felt 


The  Japanese  firm,  which  first  brought  its  offset  presses  to 
the  U.S.  in  1976,  now  has  saies  approaching  $200  miiiion  here 


By  George  Garneau 

In  the  1970s,  metropolitan  daily 
newspapers  shopping  for  new  offset 
printing  presses  had  about  one 
choice:  Goss. 

Rockwell  International,  manufac¬ 
turer  of  Goss  presses,  was  virtually 
the  only  game  in  town  —  and  that 
meant  nearly  three  years  of  waiting 
for  delivery. 

In  1976,  however,  competition 
from  Japan  challenged  the  U.S.  mar¬ 
ket.  It  was  called  Tokyo  Kikai  Seisa- 
kusho  Ltd.,  better  known  as  TKS. 

Since  TKS  entered  the  U.S.  mar¬ 
ket,  the  sun  has  been  rising  on  its  for¬ 
tunes.  Formerly  little-known  and  un¬ 
proven  in  the  United  States,  TKS, 
which  had  to  struggle  for  a  foothold  in 
a  business  dominated  by  American 
and  German  companies,  today  boasts 
more  than  320  of  its  printing  units  in 
the  United  States  at  some  of  the  top 
newspapers.  Sales,  which  totaled  less 
than  $900,000  in  its  first  year  here,  are 
expected  to  reach  nearly  $200  million 
this  year  —  an  increase  of  more  than 
200%. 

Its  prestigious  client  list  includes 
Dow  Jones  &  Co.  Inc.,  publishers  of 
the  Wall  Street  Journal;  the  Washing¬ 
ton  Post;  Tampa  Tribune;  Atlanta 
Journal;  Detroit  News;  Dallas  Morn¬ 
ing  News,  The  (Bergen  County,  N.J.) 
Record  and  The  (Newark,  N.J.)  Star- 
Ledger. 

“It  was  very  difficult  getting  started 
in  the  business  and  we  had  to  prove  a 
lot  of  things,"  said  John  Hall,  vice 
president  of  the  Chicago-based  Taft 
Equipment  Sales  Co.  (TESCO),  the 
sole  agent  for  TKS  in  the  Americas. 
“I  think  now  we’re  accepted  as  an 
established  supplier  in  the  American 
market.” 

What  Japanese  industry  did  to  con¬ 
sumer  electronics  and  automobiles  in 
the  United  States,  it  has  been  attempt¬ 
ing  in  the  newspaper  printing  press 
industry. 

After  nearly  a  decade  of  business  in 
the  United  States,  TKS  —  behind 
technical  innovation,  solid  crafts¬ 
manship,  meticulous  service  and 
competitive  prices  —  has  captured  a 
share  of  the  U.S.  market. 

It  has  established  a  record  of 


dependability  for  its  engineering, 
manufacturing  and  service,  according 
to  TKS  users.  And  in  the  process, 
TKS  has  forced  American  manufac¬ 
turers  to  respond  to  the  challenge  of 
competition,  according  to  newspaper 
executives  and  industry  observers. 
The  results  of  this  competition,  they 
say,  have  been  lower  prices,  better 
press  design  and  better  service. 

“The  best  thing  TKS  did  for  the 


American  marketplace  was  it  brought 
competition  back,”  Bob  Runyon, 
plant  manager  for  the  Star- Ledger's 
18-unit  TKS  press  in  Piscataway, 
N.J.,  said. 

When  TKS  decided  to  land  on  U.S. 
shores,  it  had  a  distinguished  record 
as  the  major  manufacturer  of  news¬ 
paper  printing  presses  in  the  Far  East, 
controlling  an  estimated  55%  to  60% 
(Continued  on  page  68) 


TKS  press  control  room  at  The  Record  in  Bergen  County,  N.J 
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to  Print? 

There  is  a  great  disposition  in  some  quarters  to  say 
that  the  newspapers  ought  to  limit  the  amount  of 
news  they  print; 

that  certain  kinds  of  news  ought  not  to  be  published. 

I  do  not  know  how  that  is. 

I  am  not  prepared  to  maintain  any  abstract  position 
on  that  line;  but  I  have  always  felt  that  whatever  the 
divine  Providence  permitted  to  occur,  I  was  not  too 
proud  to  report.” 

--('.hiirlfs  Dfiiifi 


THE  CAPITAL  CITY  PRESS,  PUBLISHERS 

MORNING  ADVOCATE  STATE  TIMES  SUNDAY  ADVOCATE 


©1972  Capitol  City  Press 


525  LAFAYEHE  STREET  BATON  ROUGE.  LOUISIANA  70821 


NEWS/TECH 


$10.5  million  in  capital  improvements  at  Canadian  daily 


The  Regina  (Saskatchewan,  Cana¬ 
da)  Leader-Post  has  cranked  up  and 
put  to  work  its  new,  $7. 5-million  Goss 
Metro  press,  the  centerpiece  of  a 
$t0.5-million  capital  improvement 
project. 

The  35-foot-tail  press  dramatically 
increases  the  newspaper’s  capacity  to 
print  color.  It  was  said  to  be  the  first 
offset  press  at  a  major  newspaper  in 
Saskatchewan. 

“With  our  capability  to  print  more 
and  better  color  .  .  .  our  readers  are 
going  to  enjoy  a  brighter,  much  im¬ 
proved  product,”  said  Max  Macdon¬ 
ald,  vice  president  of  corporate  de¬ 
velopment  for  the  Armadale  Co.  Ltd. 
and  former  executive  vice  president 
of  the  Leader-Post.  “We  now  have 
the  same  equipment  as  is  used  by  the 
best  newspapers  in  North  America.” 

“It  will  certainly  give  the  advertis¬ 
ing  community  more  flexibility  and 
better-quality  reproduction  than 
we’ve  ever  been  able  to  achieve,” 
Michael  C.  Sifton,  president  of  Arma¬ 
dale,  said. 

The  press,  manufactured  in  Pres¬ 
ton,  England,  by  the  Chicago-based 
Graphic  Systems  Division  of  Rock¬ 


$1,300f000« 

NOW  WITH  4  WAYS  TO  WIN 


well  International,  went  on  line  May  6 
with  a  group  of  government  officials 
in  attendence.  The  event  capped  14 
months  of  work  on  the  project  whose 
planning  began  when  the  old  press 
was  deemed  inadequate  in  1980.  On 
May  1 1 ,  the  Leader-Post  published  a 
l6-page  broadsheet  supplement  with 
more  than  30  color  photographs  to 
mark  the  occasion. 

Also  part  of  the  capital  program  are 
Xenotron  terminals  for  electronically 
composing  display  ads  and  a  Hell  299 
color  scanner  for  making  color 
separations. 

The  press  contains  eight  units, 
which  together  can  print  a  128-page 
edition,  and  four  decks  for  color.  It  is 
rated  at  up  to  70,000  newspapers  an 
hour. 

The  Metro  replaces  a  six-unit  Brit¬ 
ish  Crabtree  letterpress  press,  which 
was  also  made  in  England  and  was 
installed  in  1964  for  $2  million. 

The  Leader-Post  has  a  daily  cir¬ 
culation  of  70,000  and  was  founded  in 
1883. 

To  accommodate  the  press  and  a 
larger  newsprint  supply,  the  press 
room  was  expanded  by  almost  12, OCX) 


_J-nnovative 

J-(lea6 

READER  INTEREST 
BUILDS 
CIRCULATION 


square  feet.  A  new  power  source  was 
installed  in  the  newspaper’s  building 
to  provide  electricity  from  the  city  in 
case  of  an  outage  of  the  primary 
source.  A  standby  power  system  was 
also  retained.  Renovations  took  eight 
months  and  press  installation  took  six 
months  more. 

The  press  sits  on  a  special  36-inch 
concrete  slab  designed  to  isolate 
vibration.  The  pressroom  features  a 
cleaner  environment,  better  lighting 
and  air  conditioning  and  a  vacuum 
system  to  remove  paper  dust. 

Also  included  in  the  improvements 
were  new  camera  and  platemaking 
equipment. 

Arkansas  ads  seek 
to  attract  business 

The  state  of  Arkansas  has  launched 
an  advertising  campaign  in  the  Wall 
Street  Journal  to  attract  new  business 
to  the  state. 

The  campaign,  which  consists  of 
nine  full-page  ads,  is  intended  to  over¬ 
come  what  state  officials  felt  was  an 
“apathetic  attitude”  on  the  part  of 
businesses  towards  Arkansas. 


1175,000. 


lEUROPRINV 


CALL  (305)  441-2526 
#1  PROMOTION 
BUILDERS  WORLDWIDE 


1099  PONCE  DE  LEON  BLVD. 
CORAL  GABLES, 
FLORIDA  33134 
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TVGUIDr  TELEVISION  GUIDT 
CABLE  TV  GUIDT  TV  MOVIE  GUIDE 


Our  trademarks  are  as  important  to 
us  as  TV  Guide  magazine  is  to  our 
nearly  43  million  adult  readers  every 
week.  So  remember:  TV  Guide, 
Television  Guide,  Cable  TV  Guide, 
TV  Movie  Guide,  Pay  TV  Guide  and 
the  TV  Guide  logo  are  all 
registered  trademarks 
of  Triangle  Publications,  Inc., 

and  can’t  be  used  by  anyone  else  .  TRIANGLE  PUBLICATIONS.  INC 


TV 

GUIDE 


TV  Guide*and  the  TV  Guide  logo  are  registered  trademarks  ol  Triangle  Publications,  Inc. 
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NEWS/TECH  - 

A  news  service  tailored  for  weeklies 


With  a  few  taps  on  a  computer  key¬ 
board,  Jerry  Sondreal  of  the  Amery 
Free  Press  selects  wire  stories  on  the 
Wisconsin  state  budget  and  the  Uni¬ 
versity  of  Wisconsin  system — stories 
his  readers  probably  wouldn’t  get  in 
any  other  paper. 

Starting  with  a  printout  of  a  wire 
story  on  anti-marijuana  bills  in  the 
California  legislature,  John  Ponce  of 
the  Humboldt  (Calif.)  Beacon  adds 


comments  from  the  local  sheriff  and 
ends  up  with  a  front-page  article. 

Sondreal  and  Ponce  are  among  doz¬ 
ens  of  weekly  editors  using  News- 
finder,  an  electronic  news  service 
from  Associated  Press  and  AgriData 
Resources  Inc. ,  to  broaden  news  cov¬ 
erage  to  suit  the  specific  needs  of  their 
readers. 

Started  in  March  1985,  Newsfinder 
allows  weekly  newspaper  editors  to 


use  personal  computers  to  preview, 
select  and  print  out  AP  stories  on  a 
variety  of  topics.  With  rates  based  on 
the  number  of  stories  used,  it  makes 
state,  national  and  world  news  and 
features  available  at  a  reasonable  cost 
to  newspapers  that  could  not  afford 
traditional  wire  services. 

Typical  weekly  rates  for  the  service 
range  from  $50.00  for  circulations  of 
2,000  to  $150.00  for  circulations  of 
3,200. 

Editors  report  that  they  spend  as  lit¬ 
tle  as  one  to  two  hours  per  week  re¬ 
viewing  story  lists  on  the  computer 
screen  and  feeding  their  selections  to 
a  computer  printer  or  directly  to  a 
typesetter. 

The  Newsfinder  data  base  is  tai¬ 
lored  to  the  needs  of  weekly  publica¬ 
tions,  says  David  Skoloda,  vice  presi¬ 
dent  of  AgriData  Resources  Inc.  The 
computer  retrieval  system  allows 
newspapers  to  “buy”  only  those  sto¬ 
ries  that  concern  their  readers,  he  ex¬ 
plains. 

The  Humboldt  Beacon,  for  exam¬ 
ple,  selects  state  and  regional  AP  sto¬ 
ries  on  issues  affecting  area  residents 
and  adds  information  its  staff  mem¬ 
bers  gather  from  local  sources. 

The  5,000-circulation,  twice- 
weekly  serves  Fortuna  and  the  south¬ 
ern  part  of  Humboldt  County  of  Cali¬ 
fornia’s  northwest  coast.  The  Bea¬ 
con,  founded  in  1903,  was  a  Tuesday 
paper  until  publisher  Patrick  O’Dell 
added  a  Saturday  edition  last  year. 
O’Dell  signed  up  for  Newsfinder  in 
March  1985  after  looking  at  several 
news  services  available  in  California. 

“As  the  area  has  grown,  the  popu¬ 
lation  has  become  younger,  and  our 
readers  are  demanding  more,”  says 
Ponce,  the  Beacon’s  editor.  “Local 
news  to  us  means  more  than  just  the 
downtown  of  the  communities  we 
serve. 

“Newsfinder  provides  us  with  ex¬ 
cellent  material  of  interest  to  our  re¬ 
gion.  Then,  we  go  one  step  further  by 
calling  the  appropriate  officials  in  the 
area  and  adding  paragraphs  to  further 
localize  the  story. 

“For  example,  we  happen  to  be  in 
the  center  of  a  major  marijuana¬ 
growing  region.  Using  Newsfinder, 
we’ve  developed  some  great  stories 
on  local  and  state  law  enforcement 
attitudes  toward  the  problem. 

“We  also  localized  a  story  on 
shellfish  toxicity.  At  a  certain  time 
every  year,  shellfish  develop  a  natural 
toxicity  and  should  not  be  eaten. 
When  an  AP  story  said  that  condition 
(Continued  on  page  101) 


The  X-Rite  B318  Sets  You  Free! 


lYee  to  operate 
anywhere. 
worries  about  accuracy  reliabilify. 

The  X-Rite  B318  is  no  ordinary  densitometer.  Itfe  our  new  battery-powered  color 
reflection  densitometer  with  all  the  traditional  quality  and  performance  features  of  our 
standard  densitometers.  Rus  the  convenience  of  being  totally  portable. 

Rawered  by  four  rechargeable  Ni-Cad  batteries,  the  X-Rite  B318  is  ready  to 
performwithsuperbaccuracy wherever. . . and wheneverifs needed. Vfetthiscompact 
unit  is  only  7  indies  long  by  3  inches  wide. 

Using  long-life  batteries,  the  B318  allows  approximately  1000  measurements  per 
charge,  aiid  the  batteries  are  designed  to  last  for  over  5(X)  charges. 

Whatb  more,  the  B318  gives  you  a  lot  of  extras  that  don’t  cost  extra.  Uke  the  “low 
battery  indicator”  to  let  you  know  when  itb  time  to  recharge  the  unit.  Then  thereb  the 
battery  charger/eliminator.  By  conneding  it  to  an  AC  power  source,  you  gain  the  added 
convenierx^e  of  using  the  densitometer  while  the  batteries  rechar^  or  operating  the 
instrument  without  the  batteries. 

And  perhaps  the  best  news  of  all  is  the  B31 8’s  low  list  price —only  $1 295. 

Rx  more  information  about  our  complete  line  of  graphic  arts  densitometers, 
please  contad  us  or  your  nearest  X-Rite  Dealer  today! 


,  4101  Roger  B.  Chaffee  Drive  S.E. 
Grarxl  Rapids,  Ml  49508 
Phone;  (616)  534-7663 
Telex:  226468 

X-Rite'  is  a  trademark  of  the  X-Rile  Company. 
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The  CUSTOM  Line 


Someday...  Newspapers  without  FLEXO  color 
may  not  be  newspapers  at  all. 


Visit  Fiex-O-Line  at  ANPA  Booth  #1430. 


Flexographic  color  can  make  a  signifi¬ 
cant  difference  in  operational  costs, 
safety  for  pressmen  and  the  impact 
your  newspaper  has  on  its  readers  and 
advertisers.  And  the  conversion  to 
FLEXO  color  has  never  been  easier 
than  with  the  Flex-O-Line  Flexographic 
Newspaper  Conversion  System. 

Just  look  at  the  facts. 

Flex-O-Line  newspaper  conversions 
cost  only  a  fraction  of  a  new  offset 
press  or  offset  conversion  and  have 
fewer  moving  parts  than  a  letterpress 
for  less  maintenance  and  downtime. 
Paper  and  operational  expenses  are 
significantly  reduced  because  of  the 
eniciency  of  the  flexographic  process; 
make-ready  problems  are  eliminated 
and  quality  saleable  papers 
are  possible  by  the 


page  to  page  setoff.  Uniform  ink  lay- 
down  is  achieved  and  maintained 
accurately  with  no  ink  adjustments 
required  by  pressmen.  And,  unlike  oil 
base  ink  systems,  flexographic  water 
base  ink  does  not  produce  hazardous 
ink  misting  or  require  any  air  purifica¬ 
tion  systems.  Press  and  plate  cleaning 
is  accomplished  quickly  and  safely 
without  chemical  wash-ups  or  wastes 
to  dispose  of.  Pressmen  breathe  easier, 
work  safer  and  produce  better  news¬ 
papers. 

Here’s  how  to  gel  the  whole  story. 

To  find  out  more  about  Flex-O-Line 
Flexographic  Newspaper  Conversion 
Systems  and  the  future  impact  of 
FLEXO  color,  call  or  write  for  our  FREE 
brochure: 


Converttr^  Pgckogfrg  &  Printr^  ^hrciopv 


FLEX>0*UNE 


5325N.E.SIwportW 
Portland,  OR  97218 


(503)283^4400 


Proudly  MonUbctured  m  ttie  USA 


second  revolution  with  minimal  paper 
waste.  Additionally,  lighter  basis  weight 
newsprint  use  is  possible  and  energy 
consumption  is  reduced  by  as  much  as 
30%.  Installation  usually  requires  less 
than  one  week  per  unit,  as  each 
Flex-O-Line  conversion  is  custom  fit  to 
existing  press  frames. 

And  there’s  more  to  Ink  than  you  think. 


Utilizing  water  base  ink,  Flex-O-Line 
flexographic  conversions  produce  truer 
and  cleaner  color  than  ever  before 
possible  with  no  smudging, 
strike-through  or  M 
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Philadelphia  daily  praises  mailroom  equipment 


The  Philadelphia  Inquirer  has 
found  a  way  to  gently  drop  large  quan¬ 
tities  of  heavy  newspaper  bundles 
from  the  mailroom  three  stories  down 
to  loading  docks. 

The  feat  of  vertical  transportation  is 
accomplished  with  the  help  of  Whiz- 
lift,  a  system  designed  to  alleviate  the 
danger  from  and  damage  to  newspa¬ 
per  bundles  accelerating  as  they  ca- 
reen  down  spiral  chutes. 


Whiziift  uses  a  rugged  elastic  cover 
to  form  a  protective  cacoon  around 
the  bundle  as  it  is  carried  35  feet  from 
the  Inquirer’s  third-floor  mailroom  to 
its  street-level  loading  dock. 

Used  on  weekends,  when  bundles 
are  fattest,  Whiziift  typically  handles 
nearly  8,000  bundles  a  night  Friday 
and  Saturday.  The  carrier  conforms 
to  the  bundle,  whether  there  are  six  or 
16  newspapers,  holding  them  firmly  in 


EXPAND 
M  YOUR 

F  I  MARKET 

li  i  penetration 

\  MAXIMIZE  YOUR 

ADVERTISING  REVENUE  WITH 
TOTAL  MARKET  COVB?AGE 

LAN  Systems  has  listened  to  our  customers'  requirements 
throughout  the  United  States  and  Corado  - 
and  now  we've  responded. 


Never  before  has  a  software 
capability  provided  such 
complete  flexibility  for  Mail 
Label  Generation,  Carrier  Route 
Listings,  and  Reporting  to 
Advisers. 

The  system  altows  you 
and  your  advertisers  to  sort 
your  nnarket  any  way  you 
select.  Some  of  the  more 
common  categories  are  by  Zip, 
Zip-Sub,  ABC  code.  Subscribers, 
Non-Subscribers,  Postal  Route, 
Carrier  Route,  Telephone  Prefix, 
Census  Tract,  and/or  18  of  the 
user-defined  Demographic  - 
Codes. 

Distribution  can  be  by  Carrier 
Route  Sequence  or  by  Postal 
Walk  Ord^  for  the  least  cost 
cfistribution  method  possible. 
Such  pin-point  reporting  and 
distribution  from  LAN's  TMC 
altows  a  cost  effective 
penetration  of  either  your 
current  rrxarket  or  a  new 
market  to  the  satisfaction  of 
your  advertisers.  Like  other  LAN 


Media  Systems,  TMC  activities 
are  on-line,  immediately 
update  the  data  base  and 
feature  easy-to-leara  menu- 
driven  operations. 

LAN  Systems  will  also  assist  in 
buildir^  your  TMC  base  to 
simplify  both  conversion  and 
implementation. 

Call  or  write  LAN  Systems  for 
more  information  on  LAN's  TMC 
or  any  of  our  Media  or 
Accounting  Systems. 

LAN  Media  Systems  • 
Circulation  •  Total  Market 
Coverage  •  Carrier/ Dealer 
Accounting  •  Display 
Advertising  •  Classified 
Advertising 

LAN  Accounting  Systems  • 
General  Ledger 

•  Accounts  Payable  •  Firxanctal 
Statement  Generation 

•  Payroll  •  Fixed  Assets 

•  Newsprint  Inventory 
Providing  quality  and 

reliability  in  software  products 
since  1972. 


See  us  at  ANPA  and  ICMA. 

LAN  SYSTEMS 

2499  Rice  Street  ^  St.  Paul  MN  55113  •  612-483-5221 


place  for  the  20-second  ride  to  the 
loading  dock. 

’This  thing  is  so  amazing  that  if  a 
broken  bundle  enters  the  Whiz,  the 
pile  of  papers  is  deposited  at  the  bot¬ 
tom  relatively  in  one  piece,”  re¬ 
marked  Gus  Ober,  Inquirer  mailroom 
manager.  “We’ve  never  seen  that 
happen.  Usually  they’ll  fly  in  every 
direction,  clogging  up  the  chute.” 

“It’s  the  greatest  piece  of  new 
equipment  seen  yet  for  mailrooms,” 
gushed  David  C.  Gibbs,  productiom 
manager,  printing  and  packaging. 

The  device  was  first  inspected  by 
Inquirer  staffers  at  Newark  (N.J.)  In¬ 
ternational  Airport  at  the  behest  of 
engineers  from  the  manufacturer  of 
mailroom  systems  and  marketer  of 
Whiziift,  IDAB  Inc.  of  Hialeah,  Fla. 

Whiziift  has  worked  so  well  that  the 
Inquirer  is  planning  to  replace  its  sin¬ 
gle-bundle  unit  with  one  that  handles 
two  bundles  of  newspapers  at  a  time. 

While  inclined-belt  conveyors  can 
service  the  needs  of  some  newspa¬ 
pers,  they  require  a  lot  of  space  and 
are  slower  than  chutes.  Whiziift  fits 
into  an  area  30%  to  50%  smaller  than 
would  be  required  by  a  conveyor  and 
compares  with  space  requirements 
for  chutes.  It  rids  newspapers  of  the 
problems  of  verticle  drops  and  runs  at 
90  feet  per  minute. 

The  Whiziift  is  just  one  part  of  what 
will  be  four  mailrooms  at  the  Inquirer, 
which  has  vastly  upgraded  its  dis- 
trubution  system  in  order  to 
accommodate  growth  in  circulation 
and  in  the  number  of  inserts.  The 
newest  mailroom  addition  features 
IDAB  equipment  and  an  inserting 
system  by  Ferag  Inc. 

At  times  the  Inquirer  needed  up  to 
300  people  working  on  inserts  in  the 
mailroom  on  a  Friday  night  and  more 
than  1 ,000  on  some  weekends  to  pro¬ 
cess  newspapers  running  more  than 
400  pages.  Insert  packages  can  num¬ 
ber  1 . 1  million  a  week. 

“We’re  at  max  in  handling  inserts 
but  also  ready  to  swing  into  full 
mechanical  inserting,”  Ober  said. 

The  mailroom  upgrade  is  sched¬ 
uled  for  completion  in  1986. 

Wash.  Post  awards 
library  grant 

As  part  of  its  longstanding  tradition 
of  supporting  libraries  and  literacy 
programs,  the  Washington  Post 
awarded  a  grant  of  $25,000  to  the 
Prince  William  Library  of  Prince  Wil¬ 
liam  County,  Maryland. 
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Inside  information  for  decision  support 
that's  tailored  to  newspaper  needs. 

The  future  belongs  to  newspapers  with  the  foresight  to  gather  and  evaluate  their  business 
information  today  Collier-Jackson  Newspaper  Management  Systems  are  up  arxJ  running 
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Obits  Via  computer 

Utah  funeral  homes  are  saving  time  and  phone  costs  by  sending 
obituaries  via  personal  computers  directly  into  a  newspaper’s  system 


A  computerized  network  of  funeral 
homes  is  easing  the  drudgery  —  and 
expense  —  of  obituaries  for  the 
Ogden  (Utah)  Standard-Examiner 
and  the  funeral  homes. 

Since  the  procedure  began  in 
March,  savings  have  been  consider¬ 
able  at  both  ends  in  labor  and  phone 
costs,  according  to  George  F.  Hamil¬ 
ton,  senior  editor  and  editorial  sys¬ 
tems  manager  at  the  Standard- 
Examiner. 

Funeral  homes  in  several  counties 
have  begun  to  save  time  and  phone 
costs  by  sending  obituaries  directly  to 
the  Standard-Examiner's  computers 
from  their  own  personal  computers, 
using  a  modem  and  telephone  lines. 
The  system  saves  newsroom  staffers 
the  tedious  job  of  taking  obituaries 
verbally  by  phone  and  keyboarding 
them  into  the  system.  It  has  also  ex¬ 
tended  deadlines. 

Hamilton  said  the  system  is  ex¬ 


pected  to  expand  to  include  funeral 
homes  in  other  counties,  even  into 
southern  Wyoming. 


Funeral  homes  in 
several  counties  have 
begun  to  save  time  and 
phone  costs  by  sending 
obituaries  directly  to  the 
Standard-Examiner’s 
computers  from  their 
own  personal 
computers . . . 

The  old  method  of  calling  in  obit¬ 
uaries  entailed  mortuary  employees 
or  funeral  directors  reading  obituary 
information  over  the  phone.  Qften 
names  were  spelled  out  letter  by  letter 


and  then  repeated  by  the  obit  taker  for 
accuracy.  The  method  was  slow  and 
sometimes  inconvenient.  Near  dead¬ 
lines,  mortuaries  sometimes  had  to 
wait  for  hours  to  get  a  free  obit  taker. 
And  the  newspaper  often  had  to  re¬ 
turn  calls  to  funeral  homes. 

At  the  Standard-Examiner,  the  new 
system  became  feasible  when  System 
Integrators  Inc.  in  1983  installed  a 
new  front-end  system  for  the  55,000- 
circulation  daily.  Six  portable 
computer  terminals  were  bought  so 
that  reporters  could  transmit  stories 
by  phone  to  the  main  computer  to  be 
processed  through  channels. 

The  system  for  reporters  was 
adapted  for  funeral  homes,  becoming 
the  obvious  solution  of  the  burgeon¬ 
ing  problem  of  handling  obituaries  the 
old  way. 

Donna  Bingham,  who  as  the  news¬ 
paper’s  librarian  is  responsible  for 
(Continued  on  page  10 1) 
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MULLER-MARTINI  Model  227 
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—  w  Simple  operation.  You  can  use  semi-skilled  and  part-time  labor  and  do  not 

need  mechanical  experts  to  run  the  machine.  It  even  has  its  own  air  and 
vacuum  supply. 

•  The  automated  reject  eliminates  advertiser  complaints.  Every  paper  is  a  ^ 
complete  package. 
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An  ANPA  warning  about  VDT  legislation 

Publishers'  association  exec  says  if  laws  regulating  VDTs 
are  enacted,  newspapers  will  have  to  hire  30%  more  people 


The  enactment  of  state  laws  reg¬ 
ulating  the  use  of  video  display  ter¬ 
minals  (VDTs)  will  cost  the  newspa¬ 
per  industry  at  least  $300  million  a 
year  by  forcing  the  hiring  of  30%  more 
people,  according  to  a  director  of  the 
American  Newspaper  Publishers 
Association. 

Legislation  designed  to  protect  the 
health  of  VDT  users  by  requiring  rest 
breaks,  equipment  inspections  and 
other  measures  has  been  considered 
in  18  states.  The  bills,  varying  in 
strictness,  are  supported  by  several 
labor  unions  and  opposed  by  business 
groups,  including  the  ANPA. 

George  Cashau,  ANPA  director  of 
technical  research,  told  a  group  at  the 
ANPA  annual  convention  in  Miami 
recently,  “I  am  sure  most  newspa¬ 
pers  do  not  have  more  people  than 
they  need.  However,  if  these  bills 
pass,  you  will  have  to  hire  as  many  as 
30%  more  people.  The  cost  to  our 
business  by  conservative  estimates  is 


in  excess  of  $300  million  annually.” 

The  bills  have  been  prompted  by 
concerns  that  low-level  radiation 
from  VDTs  could  cause  pregnancy 
disorders  and  cataracts  and  that 
VDTs  generally  cause  eyestrain, 
headaches  and  other  discomforts. 


Cashau  said,  “In  my 
opinion,  iegisiation  is  the 
iast  thing  that  is  needed 
for  VDT  operation  in  our 
business  or  any  other 
business ...” 


Scientific  studies  have  found  no 
connection  between  VDTs  and 
abnormal  births  but  have  not  ruled  out 
such  a  link.  Poor  workstation  design 
has  been  blamed  for  many  in  a  barrage 
of  complaints  to  federal  agencies 


about  worker  discomfort. 

The  ANPA,  which  represents  pub¬ 
lishers  of  newspapers,  where  as  many 
as  60,000  terminals  are  in  use,  has 
lobbied  against  VDT  legislation, 
arguing  that  it  is  unwarranted  and  un¬ 
necessary. 

Cashau  said,  “In  my  opinion,  leg¬ 
islation  is  the  last  thing  that  is  needed 
for  VDT  operation  in  our  business  or 
any  other  business  ...” 

He  called  the  VDT  “all  but  harm¬ 
less,  unless,  of  course,  you  drop  it  on 
your  foot”  and  attributed  calls  for  leg¬ 
islation  to  “fear  of  new  technolology, 
mass  hysteria,  good  propaganda  or 
poor  management  of  the  workstation 
on  our  part.” 

Cashau  called  on  the  publishers  to 
“keep  your  eye  on  your  state  legisla¬ 
tors.  If  one  of  these  bills  goes  through 
unchallenged,  it  may  have  a  domino 
effect  on  others.” 

Most  of  the  VDT  bills  call  for  VDT 
operators  to  get  mandatory  rest 
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breaks  of  up  to  15  minutes  per  hour, 
and  some  limit  VDT  use  to  5  hours  a 
day.  “There  is  no  scientific  evidence 
that  substantiates  these  demands," 
Cashau  said,  adding  that  studies  have 
shown  that  exercises  at  the  terminal 
can  be  more  effective  than  time  off. 

Proposed  VDT  regulations  also  call 
for  periodic  inspection  of  terminals, 
radiation  testing  and  radiation 
shields. 

“There  is  no  justification  for  any  of 
these  provisions,"  Cashau  said. 
“Maintenance  need  not  be  legislated, 
radiation  testing  is  pointless  and 
screens  are  basically  useless:  Howev¬ 
er,  I  see  no  harm  in  them.” 

Regarding  proposals  to  give  preg¬ 
nant  VDT  operators  the  legal  right  to 
be  transferred,  Cashau  said  there  has 
been  “a  concentrated  effort  to  instill 
fears  among  women  VDT  operators 
who  are  in  their  reproductive  years 
that  working  with  VDTs  will 
somehow  induce  birth  defects  in  any 
of  their  offspring.” 

He  said  VDT  legislation  is  in  large 
part  the  result  of  such  fears,  “yet  all 
investigations  of  so-called 
birth-defect  clusters  have  shown  no 
causal  link  with  VDTs.” 

Proposed  VDT  laws  would  regulate 
such  working  conditions  as  lighting 
and  glare  and  require  adjustable 
tables,  chairs  and  screens. 


According  to  Cashau,  “Design  of 
the  workplace,  furniture  and  VDT 
cases  has  merit,  but  the  manufactur¬ 
ers  and  users  have  been  working 
together  and  making  tremendous 
progress.  Legislation  would  kill  this 


The  gunman  who  went  on  a  ram¬ 
page  (May  28)  at  an  Indiana  K  mart 
with  an  assault  rifle  —  spraying  120 
rounds  and  killing  four  before  being 
slain  himself  —  was  a  Chicago  news¬ 
paper  pressman  who  blamed  the  Chi¬ 
cago  Tribune  for  a  back  injury. 

According  to  his  mother,  the  gun¬ 
man,  31-year-old  James  Koslow,  had 
been  despondent  and  complained  that 
doctors  were  mistreating  him  for  an 
injury  he  allegedly  suffered  on  the  job 
last  Sept.  18. 

According  to  police  and  relatives, 
Koslow  was  a  gun  collector  who  be¬ 
came  increasingly  angry  about  his  in¬ 
jury,  and  began  to  use  drugs  heavily 
while  complaining  that  doctors  were 
trying  to  kill  him. 

“Once  he  got  injured,  I  think  he 
took  his  hobby  (gun  collecting)  to 
heart,”  said  Bernard  Johnson,  a  de¬ 
tective  in  St.  Johns,  Ind.,  site  of  the 
rampage. 

Tribune  spokesman  Ruth  Roguski 


progress  and  simply  mantain  the  sta¬ 
tus  quo.” 

Some  of  the  proposals  would  re¬ 
quire  employers  to  pay  for  periodic 
eye  examinations  and  corrective 
eyeglasses  for  VDT  operators. 


said  Koslow  had  filed  a  workman's 
compensation  suit  against  the  Tri¬ 
bune.  A  medical  report  indicated  that 
Koslow  was  hurt  when  he  was  pinned 
between  the  frame  of  a  press  and  a 
paper  roll. 

Records  indicate  Koslow  worked 
at  the  Tribune’s  Freedom  Center 
printing  plant  up  until  mid-October, 
Roguski  said. 

Koslow  was  a  “call  room”  press¬ 
man  for  both  the  Tribune  and  the  Chi¬ 
cago  Sun-Times  since  completing  his 
apprenticeship  in  October  1983.  Sun- 
Time  records  show  he  last  worked  at 
that  paper  on  October  7,  1984,  the 
newspaper  said. 

Previously,  Koslow  worked  as  a 
junior  pressman  at  the  Sun-Times 
from  Feb.  1, 1973  to  Oct.  14, 1979. 

Koslow  began  his  rampage  behind 
the  K  mart,  firing  a  HK-93  semiauto¬ 
matic  rifle.  He  entered  the  K  mart, 
continued  to  fire,  and  was  killed  when 
he  tried  to  flee  into  some  nearby 
woods. 


Slain  gunman  was  pressman 
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Superb  Images 
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If  you  need  more 
automation  now  or  in 
the  future,  there  are 
options  available  that 


✓ 

can  upgrade  your  Power  Plater  i  to 
meet  your  specific  production  needs. 
If  you  don’t  require  the  large  format 
capability  of  the  Power  Plater  7,  our 
Nexv.s-Plater  .sy.stem  is  an  e.xcellent 
alternative. 

The  point  is,  if  you’re  thinking  of 
platemaking  automation,  you  should 
be  talking  to  Chemco. 


“Technology  To 
^  Improve  Your  Image'" 

Charles  .Street ‘Cilen  Cove.NV  115'42v716/676-'»000 


NEWS/TECH 


N.J.  daily  the  first  to  buy  TIPS  system 

Teragon  Systems  Inc.,  the  U.S.dis-  The  price  of  the  system  was  not  Digital  Equipment  Corp. 

tributor  of  electronic  prepress  sys-  disclosed.  Teragon’s  workstations  for  page 

terns  from  Sweden,  has  chalked  up  its  Allen  Watson,  manager  of  systems  composition  and  image  manipulation 

first  U.S.  sale,  placing  the  beginnings  technology  at  the  Record,  said  the  are  based  on  the  same  hardware;  their 

of  a  pagination  system  at  r/ie  Recort/  Teragon  equipment  is  intended  for  the  function  is  controlled  by  software, 

in  Bergen  Co.,  N.J.  composition  of  display  ads,  including  They  feature  color  monitors  for  dis- 

Teragon,  which  recently  changed  graphics,  within  a  year,  and  the  news-  play  of  full  newspaper  pages  in  actual 

its  name  from  Liber  Systems  Inc.,  has  paper’s  long-range  goal  is  pagination,  fonts  with  photos.  Commands  are  ex- 

been  seeking  to  break  into  the  U.S.  or  the  output  of  entire  newspaper  ecuted  with  color  pop-up  menus,  mul- 

market  by  promoting  the  sophisti-  pages.  The  architecture  of  the  Tera-  tiple  split-screen  windows  and  user- 

cated  graphics  capability  of  its  gon  system  lends  itself  to  growth,  defined  icons.  Page  layout,  images 

system.  Watson  said.  and  text  are  manipulated  with  a 

The  Record,  which  is  known  for  its  Plans  call  for  the  Record’s  editorial  graphic  tablet  and  “mouse.”  A 

technical  innovation,  appears  to  be  an  front-end  system  by  Atex  Inc.  and  its  keyboard  is  used  to  edit  text  and  to 

appropriate  first  break  for  Teragon’s  classified  front-end  system  by  Com-  communicate  with  the  system. 

Text  and  Image  Processing  System  position  Systems  Inc.  to  be  linked  Images  are  scanned  into  the  system 

(TIPS),  since  it  uses  process  color  eventually  to  the  TIPS.  electronically  using  the  TIPS  broad- 

widely.  The  system,  which  will  operate  in  sheet-sized  scanner,  which  is  based 

“The  strongest  influence  in  our  de-  black  and  white  only  but  will  have  the  on  charge-coupled-device  technolo- 

cision  to  select  the  Teragon  TIPS  sys-  capability  of  processing  color  images,  gy.  The  IMAGE-500  workstation  is 

tern  was  its  advanced  image  process-  includes  an  IMAGE-500  electronic  used  to  crop,  overlay,  rotate  and  air¬ 
ing,’’  Richard  Lewis,  vice  president  darkroom  for  manipulation  of  brush  images,  among  other  functions, 

of  operations  at  the  Record,  said.  graphics,  a  PAGE-700  workstation  The  PAGE-700  handles  layout  and 

The  TIPS  is  scheduled  for  delivery  for  page  composition,  a  TIPS  scanner  composition  of  pages,  including  text, 

after  it  is  shown  at  the  American  for  input  of  graphics  and  a  PHOTO-  pictures,  graphics  and  ads.  With  it. 

Newspaper  Publishers  Association  800  photoimagesetter  for  output  to  operators  close  and  proof  pages  in 

Operations  Management  Conference  paper  or  film.  The  heart  of  the  system  actual  fonts  with  high  resolution 

and  Exposition  in  New  Orleans,  June  is  Teragon’s  central  array  processor  graphics  in  place. 

8-12.  and  a  VAX  11/750  mainframe  from  (Continued  on  page  %) 


FINALLY  an  ELECTRONIC  DARKROOM  for  your  newsroom!!! 


PIXAR  has  two  simultaneous  inputs. 
PIXAR  stores  up  to  50  pictures. 

PIXAR  will  crop,  size  an6  enhance. 
PIXAR  recognizes  all  indexes. 

PIXAR  IS  AFFORDABLY  PRICED!!! 

Visit  AFP— Booth  #1023 

Or  contact:  TONY  HILEMAN  (518)  463-7644,  AFP  1612  K  Street  NW,  Washington  DC  20006 
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Announcing  tomorrow's 
offset  press  for  large  dailies 


fSl 

...  I 

A**  ’ 


COLORMAN 

75 


Ed  PadUla  C.E.O., 

M.  A.  N. -Roland 
Newspaper  Press  Division 


Efficiency  & 
Flexibility  of  Operation 


Features 
&  Options 


At  least  four  major  advances  in  offset 
press  technology  mark  the  arrival  of 
the  Colorman  75  press  from  M.A.N.- 
Roland.  These  new  developments  give 
your  large-circulation  newspaper  press 
operation  an  almost  revolutionary 
improvement  in  the  following  areas; 

■  Increased  productivity  and  quality 

■  Efficiency  and  flexibility  of 
operation 

■  Features  and  options  to  meet  your 
newspaper  requirements 

■  Advanced  design  based  on  proven 
technology 

The  new  Colorman  75  achieves  all  this, 
and  that  is  why  I  take  such  pleasure  in 
announcing  this  offset  press. 

Improved  productivity 
&  quality  reproduction 

The  Colorman  75  is  a  heavy  duty 
metropolitan  press  designed  to  meet 
the  demanding  requirements  of  almost 
continual  production.  All  three  color 
and  four  color  units  have  blanket  and 
plate  cylinder  bearers  for  durability, 
speed  and  quality  reproduction.  We 
call  it  Colorman  75  because  it’s  rated 
at  75,000  papers  per  hour. 


The  Colorman  75  offers  modular  unit 
design  that  can  be  expanded  from  a 
conventional  arch  type  unit  to  a  seven 
cylinder  three  color  unit  to  a  nine 
cylinder  four  color  unit.  Its  remarkable 
speed  of  changeover  allows  you  to 
change  color  leads  faster  with  a  broad 
choice  of  color  positions. — How? — 
Colorman  75  automatically  puts 
cylinders  in  time  thanks  to  its  unique 
proven  cylinder  geometry. 

The  Colorman  75  has  the  plate  lockup 
system  of  the  future.  This  exclusive 
patented  wedge  design  requires  no  tools 
and  provides  near  perfect  registration. 
Centrifugal  force  locks  the  plates  on 
tighter  as  press  speeds  increase.  In 
addition,  you  can  compensate  for  web 
spread  at  each  of  the  eight  plates  on  the 
cylinder. 

The  Colorman  75  interactive  computer 
control  system  brings  space  age 
technology  to  daily  press  makeready 
and  operation.  Controls  are  interactive 
with  feedback  and  readout  which  lets 
the  operator  know  where  each  ink, 
water  and  compensator  control  is  set. 
Manual  backup  is  also  provided  for 
each  control.  It’s  a  complete  system 
from  the  scanned  plate  negatives  to 
automatic  presetting  of  ink,  water  and 
compensator  on  the  press. 


Colorman  75  is  loaded  with  options 
that  enable  you  to  glove  fit  this  press  to 
your  newspaper  press  operations. 

■  Choice  of  ink  pumps/ ink  rail  or 
conventional  fountains 

■  Choice  of  direct  or  ink  train 
dampening 

■  Choice  of  individual  motorized  plate 
cylinders  to  do  makeready  while 
other  units  are  being  run 

■  Options  of  various  levels  of 
computer  controls 

■  Available  as  slip-in  units  for 
letterpress  conversion 

And  many  more  options. 

Advanced  design 
&  proven  technology 

All  features  incorporated  in  this  press 
have  been  developed  based  upon  proven 
and  tested  technology  from  cylinder 
geometry  to  computer  controls.  See 
how  far  this  technology  can  meet  your 
newspaper  needs  now  and  in  the  future. 

Call  me  at  201-469-6600  or  write  to: 


NEWSPAPER  PRESS  DIVISION 
Middlesex,  NJ  08846-2499 


NEWS/TECH 


Swedish  study:  VDTs  no  risk  to  pregnant  women 


By  Thomas  Land 

A  major  study  by  the  Swedish  gov¬ 
ernment  has  concluded  that  pregnant 
women  who  work  with  video  display 
terminals  (VDTs)  do  not  as  a  direct 
result  run  a  higher-than-average  risk 
of  delivering  deformed  babies  or  mis¬ 
carrying. 

But  if  the  women  fear  the  effects  of 
VDTs,  they  should  be  transferred,  a 
study  leader  said. 

The  study,  by  Sweden’s  National 
Board  of  Occupational  Safety  and 
Health  and  the  National  Board  of 
Health  and  Welfare,  was  published  in 
the  Swedish  medical  journal  Lakar- 
tidningen  and  affirms  the  findings  of 
earlier  studies  in  Britain  and  Canada. 

Reports  of  VDT  operators  suffering 
cataracts  at  the  New  York  Times  and 
problem  pregnancies  at  an  airline 
have  stirred  fears  about  low-level 
radiation  emissions  from  the  ter¬ 
minals. 

“On  the  basis  of  what  we  know  to¬ 
day,  we  can  see  no  medical  reason  for 
recommending  that  pregnant  women 
be  exempted  from  working  with 


visual  display  units.  But  if  a  woman  is 
worried,  particularly  if  she  has  had 
difficulties  with  a  previous  pregnan¬ 
cy,  that  alone  should  justify  com¬ 
pliance  with  her  request  (for  trans¬ 
fer),’’  said  Dr.  Ricardo  Edstrom,  one 
of  the  leaders  of  the  study. 

Researchers  studied  10,000  preg¬ 
nancies  in  1976-77  and  1980-81  among 
three  groups  of  women  whose  expo¬ 
sure  to  VDTs  was  considered  low, 
medium  and  high.  The  first  group  in¬ 
cluded  such  categories  as  bank  tellers 
and  librarians,  the  second  comprised 
insurance  secretaries  and  the  third 
was  made  up  of  employees  at  travel 
agencies  and  computer  centers.  The 
groups  were  selected  to  be  as  close  as 
possible  in  socio-economic  terms. 

The  study  failed  to  identify  signifi¬ 
cant  differences  between  the  three 
groups.  And  despite  a  tremendous  in¬ 
crease  in  the  use  of  office  computers 
in  Sweden  in  the  last  decade,  the 
study  identified  no  statistically  signi¬ 
ficant  differences  in  the  outcome  of 
the  women’s  pregnancies  between 
the  two  periods  under  review. 


MEET  THE  PEOPLE  WHO  HAVE 
INSTALLED  COMPUTER  SYSTEMS 
FOR  OVER 300  NEWSfViPERS. 


1a 


Dann  Kroeger, 
President 


WMMen  you  ’re  choosing  a  business  computer  system  your  most  important 
decision  may  have  little  to  do  with  hardware  and  software.  The  real  key 
W  W  is  choosing  the  right  people. 

For  over  six  years,  we  have  been  providing  the  best  publishing  business 
systems  to  newspapers  across  the  country,  ranging  in  size  from  a  circulation 
base  of  5,000  all  the  way  up  to  500,000.  We  start  with  a  solid  system  that  works, 
and  then  show  you  how  to  turn  your  computer  into  a  profit  center.  We  have 
remained  an  industry  leader  because  our  systems  begin  and  end  with  people, 
not  machines. 

We  can  give  you  lots  of  good  reasons  to  call  us,  but  the  one  that  really  counts 
is  experience.  It  ’s  our  greatest  strength  and  the  best  guarantee  you  can  get ..  . 
because  your  only  other  choice  is  trial  and  error. 

CRbAuVE  OAZA 

9300WMt110thStrMt  Suit«150  Overland  Park,  KS  66210 

See  us  at  ANPA 

An  IBM  Value-Added  Remarketer  booth  #i  soai 


But  an  analysis  of  women’s  ques¬ 
tionnaires  about  their  working  en¬ 
vironments  and  general  health  during 
pregnancy  identified  a  notable  con¬ 
nection  —  called  highly  unlikely  by 
researchers  —  between  ill-fated  preg¬ 
nancies  and  extremely  high  exposure, 
more  than  40  hours  a  week,  to  VDTs. 

Researchers  said  of  the  link:  “It  is 
more  likely  that  this  is  evidence  of  a 
psychological  mechanism 
.  .  .  Women  who  suffer  miscarriages 
or  unsuccessful  childbirths  are  eager 
to  find  a  cause  for  their  misfortune 
and  tend  to  exaggerate  their  exposure 
to  presumed  risk  factors.’’ 

The  study  also  highlighted  the  fre¬ 
quently  acute  levels  of  stress  in  the 
workplace  and  its  contribution  to  ill 
health.  It  observed  that  the  frequency 
of  smoking  —  a  known  threat  to  preg¬ 
nancy  —  tended  to  be  higher  in  the 
computerized  office  than  elsewhere. 

In  a  related  study  of  the  effects  of 
exposure  to  VDTs,  researchers  found 
it  difficult  to  substantiate  a  link  be¬ 
tween  subjective  complaints  or 
physical  symptoms  that  can  be  di¬ 
agnosed  by  a  doctor  and  measurable 
environmental  factors. 

One  exception  was  eyestrain, 
which  can  be  remedied  by  improving 
lighting  conditions.  Another  was 
stress,  which  may  be  responsible  for  a 
host  of  imagined  ailments  and  may 
hide  the  very  real  build-up  of  troubles 
for  the  future. 


VuText  in  deal 
with  legal  service 

Knight-Ridder’s  Vu/Text  videotex 
service  will  be  offered  as  a  sup¬ 
plementary  package  to  Westlaw,  the 
on-line  computerized  legal  research 
service  provided  by  the  big  legal  pub¬ 
lishing  company.  West  Publishing 
Co. 

The  agreement,  announced  May  16 
in  Chicago,  will  allow  law  offices  get¬ 
ting  Westlaw  to  access  Vu/Text’s 
database  of  wire  services,  full  texts  of 
18  newspapers  and  businesss  in¬ 
formation. 

Law  offices  typically  will  use  the 
Knight-Ridder  videotex  service  to  get 
the  background  of  companies  and 
clients,  document  pre-trial  publicity 
and  prepare  expert  witness  testi¬ 
mony,  said  Donna  Willmann,  market¬ 
ing  manager  of  Vu/Text. 
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Superior  quality...high  resolution...speed...and 
reliability.  These  are  the  proven  benefits  of  the  new 
Pressfax  flat-bed  laser  facsimile  system  from  Hell 
Graphic  Systems. 


Best  of  all,  Pressfax  can  grow  with  your  changing 
requirements,  'tbur  investment  is  always  working  for 
you... year  after  year.  To  find  out  more,  contact  your 
Hell  branch  office. 


Pressfax  gives  you  the  capability  to  directly  and  rapidly 
transmit  complete  text  and  image  pages  for  newspapers, 
magazines,  and  catalogs  to  any  remote  site  for  printing. 
With  this  advanced,  easy-to-operate  system  working  for 
you,  you’re  assured  of  high-resolution  black  and  white 
and  four-color  reproductions  of  transmitted  images.  In 
fact,  Pressfax  is  the  only  system  capable  of  scanning  up 
to  175-line,  high-quality  color  separations,  and  recording 
exact  facsimiles  in  accurate  register  at  a  remote  location. 


New  Ybrk  (516)  466-0710 
Atlanta  (404)  696-8100 
Chicago  (312)  595-6560 

Hell  Graphic  Systems,  Inc. 
300  Rabro  Drive  East 
Hauppauge,  NY  11788 
(516)  582-6520 


Dallas  (214)  241-9421 
Los  Angeles  (213)  603-8703 
Toronto  (416)  673-1997 


Excellence  at  the 
speed  of  light 


C0460b0is  WLM217 


HELL 

Graphic  Systems 
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Italian  firm  eyes  U.S.  flexo  press  market 

r  competitor  is  poised  to  I  experimentally  and  is  expected  for  |  the  way  to  go.” 


Yet  another  competitor  is  poised  to 
join  the  field  of  suppliers  in  the  grow¬ 
ing  market  for  flexographic  newspa¬ 
per  printing  presses. 

Cerutti,  the  Italian  press  manufac¬ 
turer  whose  gravure  presses  have 
been  used  by  U.S.  commercial  print¬ 
ers  since  1954,  has  announced  it  will 
make  the  dive  into  the  U.S.  flexo 
newspaper  market  at  a  press  confer¬ 
ence  June  9  during  the  American 
Newspaper  Publishers  Association 
Conference  and  Exposition  in  New 
Orleans. 

Cerutti  will  be  joining  a  field  of 
players  in  the  newspaper  flexo  market 
that  includes  U.S.  and  West  German 
manufacturers  such  as  Goss  presses 
from  Rockwell  International  in  Chi¬ 
cago;  Motter  Printing  Press  Co.  of 
York,  Pa.;  Windmoeller  and  Heol- 
scher  Corp.  of  Lincoln,  R.I.; 
M. A. N. -Roland  USA  Inc.  of  Mid¬ 
dlesex,  N.J.,  and  flexo  converters 
such  as  Koppers  Co.  of  Glen  Arm, 
Md.  and  Publishers  Equipment  Corp. 
of  Dallas,  Texas. 

As  the  centerpiece  of  its  move, 
Cerutti  is  highlighting  what  it  says  is 
the  only  full,  new  flexo  press  printing 
an  entire  metropolitan  daily,  II  Gazze- 
tino,  a  150,000-circulation  paper  in 
Venice,  Italy. 

Gazzetino,  after  more  than  six 
months  of  testing,  began  running  for 
full  production  April  23  on  five  units 
of  Cerutti  Supernova  double-width 
flexo  equipment  with  one  color  deck. 
The  commissioning  run  printed  a  30- 
page  edition  in  black  at  ^,000  papers 
an  hour.  Process  color  has  been  run 


experimentally  and  is  expected  for 
production  sometime  in  June. 

Additionally,  Cerutti  says  Italy's 
second  largest  national  daily.  La  Re- 
pubblica  of  Milan,  is  expected  to  com¬ 
mit  to  daily  production  on  Cerutti 
flexo  equipment  later  this  summer, 
and  other  installations  are  expected 
“soon.” 

“It  looks  extremely  interesting,  ex¬ 
tremely  good,”  said  Paul  Cappa,  ex¬ 
ecutive  vice  president  of  North  Amer¬ 
ican  Cerutti  Corp.,  the  Pittsburg- 
based  arm  of  O.M.G.  Cerutti  S.P.A., 
“It’s  a  big  market  and  we  believe  it’s 


Newspaper  reaps 
benefits  of 
promotion  contest 

Ray  Coats,  an  adult  carrier  for  the 
Daily  Oklahoman/Oklahoma  City 
Times,  won  the  $20,000  grand  prize 
from  the  newspaper  for  selling  more 
than  4,600  subscriptions  during  a  44- 
week  promotion  contest. 

The  contest  began  on  April  7,  1984, 
and  produced  43,000  new  subscribers 
for  the  newspaper. 

The  contest  was  initiated  to  com¬ 
pensate  for  circulation  losses  that  re¬ 
sulted  when  the  evening  Oklahoma 
Times  was  merged  with  the  morning 
Oklahoman  on  March  1,  1984.  Cir¬ 
culation  fell  from  271,000  to  238,000 
“due  to  combination  readers,”  the 
newspaper  said. 

Circulation  director  Ken  Davis 


the  way  to  go.” 

Cappa  said  Cerutti’s  hand  was 
strenghtened  by  its  fully  operable  in¬ 
stallation  in  Venice. 

Cerutti  has  about  120  of  its  gravure 
presses  in  use  in  the  United  States, 
some  at  major  commercial  printers.  It 
also  produces  a  hybrid  flexo-gravure 
press  for  printing  packaging  mate¬ 
rials. 

Cappa  said  a  static  unit  of  a  Cerutti 
flexo  press  will  be  on  display  in  New 
Orleans.  He  said  full  information  on 
the  design  of  the  press  and  the  status 
of  installations  will  be  available. 


thought  up  the  “Winners’  Circle  Con¬ 
test.” 

Coats  worked  with  a  sales  crew  of 
14  teenagers  in  his  winning  effort. 

Fla.  dailies  offer 
TMC  product 

Starting  May  1,  over  31,000  house¬ 
holds  in  the  Pensacola,  Florida,  area 
began  receiving  a  free  weekly  pub¬ 
lication  called  the  News-Journal 
PLUS,  a  product  of  the  Pensacola 
News-Journal,  Inc. 

The  direct-mailed  newspaper  — 
featuring  people  and  family  features, 
entertainment  and  recipes  —  is  being 
sent  every  Wednesday  to  households 
in  the  Pensacola  area  which  do  not 
subscribe  to  the  Pensacola  News,  the 
Pensacola  Journal  or  the  Pensacola 
News-Journal. 


1^ 
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Beyond  A  Shadow  Of  A  Doubt... 


You^'|know  you’ve  found  the  newspaper  system  you’ve 
searching  for  when  we  unveU  the  latest  m^;nificent 
machine  from  Mycro-Tek  at  the  ANPA  Show  in  New 
Orleans.  The  Mycro-Comp®  550!  It’s  been  designed 
^>ecifically  for  you...  publishers  of  small  weekly  and  daily 
newpapere...  and  it’s  bound  to  be  show-stopper, 
a 

Join  us  at  booth  #1620,  where  you’ll  also  get  a  sneak  peek 
at  our  newest  Mycro-Tek  Service  Program.  A  hint:  lESj 
There  are  five  good  reasons  not  to  miss  this  one !  11^® 

We  look  foward  to  seeing  you  June  8-12  in  New  Orleans.  U 
you  can’t  be  at  the  show,  give  us  a  call  on  our  toll-free 
number  and  we’ll  ru^  you  the  information. 


-i.  ■  .  1 

-■  . 
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N.J.  daily  is  first  to  use 
new  AP  stock  tables 


W-LSTRAPPfM  1  I 

'Vm 


Produces  up  to  40  single  strapped 
bundles  per  minute.  Also  available  as  a 
cross-tie  machine  with  an  output  of  20 
bundles  per  minute. 


IF  YOU  NEED  A 
STRAPPINfi  MACHINE  THATS 

ECONOMICAL 

VERSATILE  AND  REUABLE 


YOU  NEED  A 

JP40 

Straps  up  to  30  bundles  per  minute. 
Features  programmable  control  system, 
pendant  control  station,  fully  automatic 
conveyor  system. 


ATTHEANPASHOW 


OVWUati  n  ^  VIC. 


HOQUIAM,  WASHINGTON 

P.O.  BOX  704,  710  8TH  ST.  96560  (206)  532-9101 
TELEX:  32-8662 

FORT  PAYNE,  ALABAMA 

P.O.  BOX  717, 109  S.E.  6TH  ST.  35967  (205)  845-1914 
TELEX:  59-863 

FOUNTAIN  VALLEY,  CALIFORNIA 

11065  CONOOR.  92708  (714)  540-6662 
TELEX:  71-371  9222 


The  Record  of  Bergen  Co.,  N.J., 
says  it  is  the  first  U.S.  newspaper  to 
put  into  print  a  revamped  set  of  Sun¬ 
day  financial  tables  it  designed  with 
the  Associated  Press. 

The  listings,  called  Digistocks  11, 
give  more  complete  abbreviations  of 
company  names  and  follow  them 
directly  with  the  items  of  most  im¬ 
mediate  interest,  the  closing  price  and 
how  much  it  was  up  or  down  over  the 
week.  Next  come  the  high  and  low 
prices  for  the  week,  the  number  of 
shares  traded,  high  and  low  prices  for 
the  last  52  weeks,  latest  annual  div¬ 
idend  rate,  estimated  yield  and  the 
ratio  of  price  to  earnings. 

The  new  listings  should  become 
available  to  AP  members  on  a  daily 
basis  beginning  later  this  year. 

The  new  listings  replace  a  format  in 
use  by  the  AP  and  most  American 
newspapers  since  the  1970s.  Accord¬ 
ing  to  that  arrangement,  the  statistics 
that  changed  least  often  —  the  annual 
high  and  low  prices  for  each  stock  — 
were  listed  first  and  followed  by  the 
name  of  the  company,  the  dividend 
rate  and  other  data  until,  at  the  end  of 
the  line,  came  the  current  stock  price 
and  how  much  it  changed. 

While  the  rationale  for  the  old 
arrangement  is  unclear,  it  was 
thought  to  have  resulted  from  the  old 


Buffett  elected 
to  carrier 
Hall  of  Fame 

Former  Ohio  State  University  foot- 
ball  coach  Woody  Hayes  and 
businessman  Warren  E.  Buffett  will 
be  inducted  in  the  International 
Newspaper  Carrier  Hall  of  Fame  on 
June  11. 

The  ceremony  will  take  place  dur¬ 
ing  the  annual  sales  conference  in  Co¬ 
lumbus,  Ohio,  of  the  International 
Circulation  Managers  Association. 

Hayes,  who  was  head  coach  at 
OSU  for  28  years,  will  be  honored  for 
the  three  years,  1923  to  1925,  he  was  a 
carrier  for  the  Coshocton  Tribune. 

Buffett,  chairman  of  Berkshire- 
Hathaway  Corp.,  which  owns  the 
Buffalo  News,  delivered  the 
Washington  Post  and  Washington 
Times  Herald  when  he  was  in  high 
school  in  the  1940s. 

Buffett  used  the  $10,000  he  saved 
from  his  routes  to  buy  his  first  busi¬ 
ness. 


days  of  newspaper  production  when 
type  was  set  in  lead  and  numbers  at 
the  right  side  could  be  changed  more 
easily. 

“The  abbreviations  of  the  company 
names  have  been  lengthened  to  make 
them  clearer,”  Ann  Podd,  Record 
business  editor,  said.  “The  footnotes 
section  is  easier  to  find  and  compre¬ 
hend.  The  Market  in  Brief  section  has 
also  been  improved.” 

“We  named  this  new  service  Di¬ 
gistocks  II  because  it  is  the  second 
generation  of  a  service  that  AP  has 
had  since  the  mid-70s,”  Michael  Mil- 
lican,  AP  business  editor,  said. 

Millican  said  other  newspapers  are 
expected  to  receive  the  service  later 
this  year. 

The  Record,  New  Jersey’s  largest 
evening  newspaper,  began  working 
with  the  AP  last  October  to  upgrade 
the  tables.  For  the  Record,  Frank 
Daniels  coordinated  computer  recep¬ 
tion  of  the  new  format;  Anna 
Fragetta,  assistant  news  systems 
manager,  designed  and  programmed 
the  typesetting;  and  graphic  designer 
Bob  Bogert  designed  the  pages.  For 
AP,  Hans  Jung,  assistant  manager  for 
research  and  development,  and  Lou 
Felice,  manager  of  market  services, 
were  involved. 


He  is  now  on  the  board  of  directors 
of  the  Washington  Post  Co.  and  the 
Omaha  World-Herald  Co. 

New  scholarships  at 
Utica  (N.Y.)  College 

Utica  College’s  journalism/public 
relations  programs  will  award  30 
scholarships,  five  half-tuition 
stipends  and  10  research  grants  to 
more  than  50  of  its  150  majors  before 
the  beginning  of  the  1985-86  academic 
year. 

The  grants  total  $45,000. 

Lost  ferret  answers 
lost  and  found  ad 

A  lost  ferret  showed  up  in  the  park¬ 
ing  lot  of  the  Elyria  (Ohio)  Chronicle- 
Telegram  on  the  day  that  a  lost  and 
found  ad  seeking  its  return  was  to  run 
in  the  newspaper. 

The  ferret,  kept  as  a  pet  by  a  local 
resident,  followed  copy  editor  Sam 
Roe  from  the  parking  lot  as  he  went  to 
work. 
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Now  the  late  news 
can  be  even  later. 


A  few  minutes  after  you 
have  the  final  details  of  a  late- 
breaking  story  (or  classified  ad), 

\j)u  can  have  a  printing  plate. 

Ready  to  go  to  press. 

Editors  can  make  last 
minute  changes  on-screen,  literally 
at  the  last  minute.  Recompose 
stories  to  fit  without  going  back 
through  the  front  end  system— or 
down  to  the  composing  room.  Our 
terminal  shows  you  exactly  what 
you’re  going  to  get,  includmg 
graphics. 

All  set?  Autologic’s  APPS-1 
will  image  your  made-up  page, 
with  graphics,  directly  onto  paper, 
film,  or  printing  plate.  Completely 
paginated  and  t>^set,  in  mmutes. 

It  will  either  output  to  Autologic’s 
APS-5  G  typesetter,  or  our  new 
laser  imaging  system. 

Autologic’s  APPS-1 
Paginating  and  Photoimaging 
^stem  is  advanced.  But  it’s 
flexible  enough  to  work  with 
your  exisiting  equipment. 

Feed  it  area- 

composed  text  from  your  front  end.  Or,  let  it  flow  raw  text  into  an  “elec- 
\  tronic  dummy”  on  the  terminal.  Scan  graphics  and  store  them  in  your 
''  central  data  base,  where  they  are  available  whenever 
you  need  them. 

Let  us  show  you  how  the  APPS-1  can  help  make  i  ^ 
you  make  the  news  faster.  Contact  Autologic,  Inc., 

Product  Marketing,  1050  Rancho  Conejo  Blvd.,  Newbury 
Park,  CA  91320.  (^5)  498-%ll.  A  subsidiary  of  Volt  Information 

s^ence^' APPS-1  BY  AUTOLOGIC# 

Paginating  and  Photoimaging"'System 


NEWS/TECH 


USA  Today  is  sold  on  Scitex  scanners 


Need  a  little  more  tan  in  Joe  Monta¬ 
na’s  face?  How  about  a  background 
color  changed  on  a  display  ad? 

Flip  a  few  switches,  turn  a  few  dials 
and  it’s  done.  Such  tasks,  requiring 
time-consuming  effort  when  done 
manually,  are  a  breeze  on  some  of  the 
most  sophisticated  electronic  equip¬ 
ment  now  available  to  newspapers  for 
prepress  color  manipulation. 

Using  a  color  scanner  and  preview 
monitor,  it  is  possible  to  do  and 
visualize  color  corrections,  re¬ 
touching,  airbrushing,  masking,  scal¬ 
ing,  rotating,  mirroring  and  resizing. 
Infinite  color  combinations  and  al¬ 
terations  are  possible  in  moments. 

“If  the  advertiser  wants  a  color  bor¬ 
der  or  background  changed,  it’s  a  sim¬ 
ple  exercise,’’  said  Susan  Regan  of 
USA  Today.  “We  don’t  have  to  com¬ 
mit  to  film  until  all  parameters  are 
satisfied.’’ 

Using  equipment  from  Scitex 
America  Corp.  of  Bedford,  Mass., 
Regan  helps  prepare  color  images  for 
transportation  by  satellite  to  26  print¬ 
ing  sites  as  pages  of  USA  Today,  Gan- 
nett’s  attractively  colored  national 


daily  newspaper 

On  a  particular  day,  Regan  might  be 
working  on  a  broadsheet-sized  ad 
composed  entirely  of  line  art.  After 
scanning  the  original  layout  and  art 
into  the  system,  she  is  ready  to  mix 
and  match  the  color  combinations 
stipulated  by  the  designer.  Using  a 
control  panel,  function  box  and  digi¬ 
tized  tablet  with  a  crossline  cursor, 
she  can  create  and  position  every  ele¬ 
ment  to  exact  specifications. 

“I’m  not  so  much  concerned  with 
the  original  as  I  am  with  the  effect 
being  shown  on  the  screen.’’ 

After  scanning,  the  operator  will 
call  up  the  image  on  the  Pre-Sponse 
screen  to  make  minor  overall  color 
corrections.  Then  on  the  Pixet  work¬ 
station  more  sophisticated  enhance¬ 
ments  and  page  makeup  functions  are 
possible. 

The  picture  appears  on  the  display 
screen  as  through  a  movable  viewport 
of  adjustable  magnification.  The 
operator  can  alter  specific  areas  to 
enhance  the  appearance  of  highlights, 
midtones  and  shadows. 

For  camparison  to  the  original,  a 


flip  of  a  switch  provides  before-and- 
after  views  of  the  image. 

The  refined  image  is  produced  on 
film  through  a  color  scanner. 

While  Scitex  equipment  is  helping 
fine-tune  color  images  at  USA  Today 
headquarters  in  Rosslyn,  Va.,  port¬ 
able  units  have  been  at  work  sending 
color  photos  by  satellite  and  phone 
lines  from  the  sites  of  news  events  in 
order  to  meet  daily  deadlines. 

With  the  Scitex  Satlight  portable 
scanner,  color  photos  of  such  note¬ 
worthy  events  as  the  Olympics,  the 
Academy  Awards,  the  Super  Bowl 
and  political  conventions  have  been 
sent  to  press  faster  than  ever  before. 

Photographers  supply  the  Satlight 
with  processed  35-millimeter  film.  A 
photo  is  scanned  in  at  either  high  or 
low  resolution,  taking  about  five  min¬ 
utes.  Digital  information  carrying  the 
image  is  compressed,  taking  about 
seven  minutes,  so  that  it  takes  less 
time  to  transmit.  Transmission  re¬ 
quires  four  minutes  and  can  be 
accomplished  by  telephone  land  lines 
or  communication  satellite.  Decom¬ 
pression  in  Rosslyn  takes  another 
seven  minutes. 

The  total  of  about  23  minutes  to 
transmit  a  color  photo  from  California 
compares  with  about  40  minutes  that 
would  be  required  by  conventional 
wire  service  lines. 

Since  Satlight  was  tested  by  USA 
Today  and  others  at  the  1984  Summer 
Olympics  in  Los  Angeles,  the  large 
suitcase-sized  unit  has  been  reduced 
in  weight. 

USA  Today  plans  to  deploy  Sat¬ 
light  units  among  its  bureaus  for  use  in 
spot  news  situations. 


Park  receives 
honorary  degree 

Roy  H.  Park,  chairman  of  Park 
Communications,  received  an  honor¬ 
ary  doctorate  of  laws  from  Ithaca  Col¬ 
lege  in  recognition  of  his  successful 
business  career. 

In  addition  to  founding  his  media 
company  —  which  owns  75  publica¬ 
tions  and  21  radio  and  television  sta¬ 
tions  —  Park  was  also  an  executive 
with  Proctor  &  Gamble  and  a  founder 
of  the  Duncan  Hines  food  brands. 

Park  has  been  a  member  of  Ithaca’s 
board  of  trustees  since  1973  and  chair¬ 
man  of  the  board  since  1982. 


THE  DIFFERENCE  IN 
MAILROOM  SYSTEMS 
BY  QUIPP 


•  Look  at  others,  then  look  at  ours.  You’ll  see  the 
difference.  Talk  with  others,  then  talk  with  our  customers. 
They’ll  tell  you  the  difference.  That’s  how  confident  we  are 
that  QUIPP  equipment  makes  the  difference  for  reliability  in 
continuous  running.  •  From  folder  to  truck,  you’ll  find 
QUIPP  machines  provide  faster  stacking,  better  bundles, 
improved  protection,  quieter  operation,  accurate  counts, 
and  lower  maintenance. 


Call  collect  for  literature 

and  see  us  at  Booth  3136,  ANPA 

Operations  Management  Exposition,  New  Orleans 

9270  N.W.  100th  St.,  Miami,  FL  33178 
Telephone;  305/884-5204 


quipp 
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Highest  standards  for  all  newspaper  inks 

No  other  inks  give  you  as  consistent,  trouble-  brings  your  papers  through  collection  and  folding 

free  performance  on  the  press,  or  as  clean  and  without  streaking  or  smudging, 
crisp  reproduction  on  paper.  That’s  because  Mileage?  You  simply  can’t  beat  it  with 

our  standards  are  the  most  demanding  in  the  anybody’s  ink. 
industry.  In  formulation,  in  manufacturing,  in 
testing,  in  delivery  systems. 

Every  ink  has  the  right  body  and  flow  to 
provide  excellent  distribution  from  fountain  to 
inking  rollers  to  printing  cylinders.  Halftones 
look  fresh  and  sharp,  solids  lay  down  smoothly. 

U.S.  inks  set  fast  on  the  paper  with  minimum  rub- 
off,  linting,  and  picking.  Great  scuff  resistance 

East  Rutherford,  NJ;  Washington,  DC; 

Jacksonville,  FL;  Cincinnati,  OH;  Chicago,  IL;  Dallas,  TX; 

San  Francisco,  CA;  Los  Angeles,  CA 


World’s  best  color 

West  German  newspaper  captures  top  award  in  Kodak’s 
eighth  annuai  Run  for  the  Money  contest 


The  West  German  newspaper 
Braunschweiger  Zeitung  of  Brauns¬ 
chweig,  West  Germany,  has  captured 
the  “World’s  Best”  award  for  news¬ 
paper  color  reproduction  in  Kodak’s 
Eighth  AnnuaJ  Run  for  the  Money 
contest  this  year. 

Chosen  from  431  entries  world¬ 
wide,  Zeitung,  which  also  was  judged 
by  an  independent  panel  to  be  the  l^st 
entry  in  its  category  for  large  Euro¬ 
pean  newspapers  printed  on  offset, 
will  take  the  top  prize  of  $3,000  for  its 
achievement  in  color  quality. 

In  the  category  for  newspapers  in 
the  United  States  and  Canada,  The 
Citizen  of  Ottawa,  Ontario,  Canada, 
took  top  honors  for  large  offset,  fol¬ 
lowed,  respectively,  in  the  medium 
and  small  offsest  categories  by  The 
Herald  of  New  Britain,  Conn.,  and 
the  Fairbanks  (Alaska)  Daily  News- 
Miner.  The  Beacon-News  of  Aurora, 


Ill.,  won  for  best  direct  letterpress, 
and  the  Beacon-Herald  of  Stratford, 
Ontario,  Canada,  won  for  best 
DiLitho. 


“From  the  best  of  these 
entries,  we’ve  seen  that 
many  newspapers  are 
doing  an  exceiient  Job  of 
coping  with  iimitations  of 
newsprint  and  dot  gain.” 


“Advertisers  are  demanding  color 
reproduction  quality  from  newspa¬ 
pers  that  can  compete  with  that  found 
in  magazines,”  the  three-judge  panel 
said.  “From  the  best  of  these  entries, 
we’ve  seen  that  many  newspapers  are 
doing  an  excellent  job  of  coping  with 
limitations  of  newsprint  and  dot  gain. 
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Quality  newspaper  color  reproduc¬ 
tion  doesn’t  have  to  come  at  the  cost 
of  productivity.” 

Kodak  will  dole  out  $1 ,000  in  prizes- 
to  each  of  the  winners  in  15  categories 
at  a  luncheon  June  10  at  the  New 
Orleans  Intercontinental  Hotel  during 
the  American  Newspaper  Publishers 
Association  Conference  and  Exposi¬ 
tion.  Winners  can  take  the  prizes  in 
cash  or  have  grants  in  their  name  do¬ 
nated  to  a  college,  university  or 
charity. 

“Since  1978,  the  Kodak  Run  for  the 
Money  contest  has  been  our  way  of 
recognizing  newspapers  for  excel¬ 
lence  in  color  reproduction,”  accord¬ 
ing  to  William  E.  Sherman,  vice  presi¬ 
dent  and  general  manager  of  market¬ 
ing  for  Kodak’s  Graphics  Imaging 
Systems  Division.  “As  advertisers 
and  readers  alike  demand  more  color, 
newspapers  and  publications  are  re¬ 
sponding  enthusiastically.  Sophisti¬ 
cated  color  scanners,  for  example, 
are  finding  their  way  into  more  news¬ 
paper  prepress  areas  every  year.” 

The  contestants  had  to  reproduce 
as  closely  as  possible  a  brightly  col¬ 
ored  photograph  of  a  boy  riding  a  mer- 
ry-go-round  horse.  Any  regularly 
published  daily  or  weekly  newspaper 
in  the  world  was  eligible  and  could 
work  from  35  millimeter  transparency 
or  negative  or  SxlO-inch  print. 

Judges  considered  factors  includ¬ 
ing  registration,  color  saturation,  col¬ 
or  matching,  cleanliness  of  print  and 
general  appearance. 

The  other  winners  were: 

In  Latin  America,  La  Republica  of 
Bogota,  Colombia,  won  for  large 
offset,  and  La  Nacion  of  Santiago, 
Chile,  won  for  small  offset. 

In  Africa,  Asia  and  Australasia, 
Lian  He  Zao  Bao  of  Singapore  won 
for  large  offset,  Malay  Mail  of  Kuala 
Lumpur,  Malaysia,  won  for  medium 
offset  and  the  Taranaki  Herald  of 
New  Plymouth,  New  Zealand,  won 
for  small  offset. 

In  Europe,  Herning  Bladet  of  Her- 
ning,  Denmark,  won  for  medium 
offset,  Fjerritslev  Avis  of  Fjerritslev, 
Denmark,  won  for  small  offset,  Got- 
tinger  Tageblatt  of  Gottingen,  West 
Germany,  won  for  direct  letterpress 
and  Berliner  Morgenpost  of  Berlin, 
(Continued  on  page  96) 
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Whalen/MainStream. 

y 


The  comprehensive,  easy-to-use  business  computer  system  for 
the  newspaper  industry. . .  now  available  networked  on  the  IBN-PCI 


Mow,  the  power  and  flexibility  of  networked  IBM  PC's 
provide  up-to-the-minute  department  control 
and  management  information  for  newspap>ers  of  all 
sizes. . .  without  spending  a  fortune.  With  Whalen 
Mainstream's  proven  newspaF>er  business  systems, 
you  can  have  the  p>owerful  tools  you  need  to  help 


control  your  circulation  operation  and  cidvertising 
receivables,  make  the  most  of  your  TMC,  and 
streamline  your  accounting  procedures. 

Link  as  many  workstations  as  you  need  today,  and 
expand  as  your  requirements  grow  simply  by  adding 
to  the  network... without  changing  computer  sys¬ 
tems  In  midstream. 

The  only  computer  wizards'  you'll  ever  need  are  the 
Whalen  Mainstream  installation  and  service  spe¬ 
cialists.  Your  own  staff  will  quickly  learn  to  do  all  the 
rest  We'll  teach  them  how. . .  that's  p>art  of  our  job. 

Over  60  newsp>apers  are  using  Whalen  systems,  and 
most  wonder  how  they  ever  qot  along  without  them. 

You  will  too.  -  5 

Whalen  Computer,  A  Mainstream  Company,  Bennett 
Complex,  Millbrook,  MY12545.  (914)  677-5025.  .  • 1 

Offices  in  Cincinnati  and  Los  Angeles.  ,  '  y 


A4a/nStfeam 

Ci>nipiitci  Nysicms  lor  (he  ricvvsp.ipoi  siine  P)7*!. 


s 


NEWS/TECH 


Decision  due  on  Great  Northern’s 
Maine  dam  construction  request 


By  Roy  Whitcomb 

Maine’s  Land  Use  Regulation 
Commission  has  completed  a  series  of 
hearings  on  Great  Northern  Paper 
Co.’s  request  to  build  a  $  100-million 
hydroelectric  dam  on  the  West 
Branch  of  the  Penobscot  River,  one  of 
Maine’s  largest  and  longest. 

By  mid-June  a  decision  on  the  re¬ 
quest  must  be  rendered. 

Regulators,  who  are  responsible 
for  development  in  Maine’s  unorga¬ 
nized  townships,  are  studying  a  21- 
volume  application  submitted  by 
Great  Northern  as  well. 

(The  Federal  Energy  Regulatory 
Commission,  however,  has  a  two- 
volume  application  that  may  not  be 
acted  upon  for  two  years.) 

If  approved,  the  company,  the 
state’s  largest  private  landowner  and 
its  second  largest  employer,  will 
build  a  15-story-high  dam  at  Big  Am- 
bejackmockamus  Falls  (now  nick¬ 
named  “The  Big  A’’)  that  will  flood 
several  miles  of  the  river  and  create  a 


SO-foot  lake. 

It  will  also  produce  226,000 
megawatt  hours  of  electricity  annual¬ 
ly  and  replace  40,000  megawatt  hours 
the  company  now  buys  and  190,(X)0 
megawatt  hours  the  company  now 
generates  with  oil. 

And  it  has  already  produced  a  bar¬ 
rage  of  protests  from  a  coalition  of 
sportsmen,  rafting  companies  and  en¬ 
vironmental  organizations. 

Considered  by  Great  Northern  as  a 
prime  site  for  their  hydroelectric  pow¬ 
er  site  (there  are  20  other  dams  on  the 
river),  the  area  has  one  of  the  North¬ 
east’s  premier  stretches  of  white  wa¬ 
ter  in  a  wild  area  of  Maine  75  miles 
north  of  Bangor. 

Great  Northern’s  argument  for  the 
dam  is  largely  economic.  The  compa¬ 
ny  estimates  the  cost  of  energy  for  the 
20  per  cent  of  its  production  that’s 
now  fueled  by  oil  at  $61  per  megawatt 
hour.  If  the  company  purchased  the 
same  power  from  outside  sources,  the 
price  would  be  $64.  A  coal  conver¬ 


sion,  according  to  engineer-in-charge 
Galen  Lander,  would  push  the  price 
to  $82,  while  a  biomass  boiler  would 
raise  it  to  $92. 

In  contrast,  the  company  claims  it 
would  build  Big  A  and  get  the  same 
energy  for  $36. 

Great  Northern  president  Robert  F. 
Bartlett  told  regulators  in  the  firm’s 
application  the  company’s  principal 
competitors  are  Canadian  manufac¬ 
turers  who  “enjoy  the  low.cost  hydro¬ 
electric  power.  In  order  to  compete 
effectively,”  he  said,  “we  must  nar¬ 
row  the  gap  between  the  cost  of  pro¬ 
ducing  paper  here  and  in  Canada.” 

Opponents  of  the  dam  include  such 
unlikely  bedfellows  as  the  Maine  Au¬ 
dubon  Society,  the  hunter-oriented 
Sportsmen’s  Alliance  of  Maine  and 
Trout  Unlimited. 

Besides  claims  that  the  environ¬ 
mental  costs  are  too  high,  that  it 
would  destroy  an  irreplaceble  land¬ 
locked  salmon  fishery,  that  it  would 
limit  a  burgeoning  white-water  rafting 
industry  and  harm  wildlife,  a  geolo¬ 
gist/engineer  claims  there  have  not 
been  enough  studies  about  earthquake 
potential  at  the  site. 

Robert  G .  Gerber  of  Freeport ,  Me . , 
told  regulators  that  while  there  is  no 
evidence  of  active  faulting,  there  is 
no  way  to  determine  that  without  far 
more  study.  He  has  designed  nine 
dams  and  conducted  safety  inspec¬ 
tions  of  20  others. 

While  working  with  a  power  com¬ 
pany  interested  in  building  a  coal- 
fired  power  plant  on  Sears  Island  on 
the  Maine  coast,his  discovery  that  ba¬ 
sic  rocks  of  the  earth  had  shifted 
“some  270  million  years  ago”  was 
among  the  reasons  cited  for  abandon¬ 
ing  the  project. 

Patrick  Barosh,  who  studied  the 
history  of  earthquakes  to  help  the  Nu¬ 
clear  Regulatory  Commission  find 
safe  places  to  bury  nuclear  waste,  said 
it  is  a  mistake  to  assume  the  region 
isn’t  subject  to  earthquakes  severe 
enough  to  damage  large  dams. 

Barosh  said  severe  earthquakes 
tend  to  occur  in  60-year  cycles  and 
since  the  last  one  was  in  1924  “an¬ 
other  is  due  anytime  now.” 

Charles  E.  Hewett,  executive  di¬ 
rector  of  the  Maine  Audubon,  says 
the  opposition  coalition  will  press  its 
case,  including  lawsuits  against  Great 
Northern,  until  the  state  acts  to  stop 

(Continued  on  page  96) 


YOUR  CUSTOMERS  DEMAND 
QUALITY  PRINTING-YOU 
DESERVE  A  PRESSMATE™ 
DENSITOMETER  by  cosar« 


It  couldn’t  be  simpler.  The  PRESSMATE  is 
designed  for  every  press  operator  running 
process  color.  A  truly  portable  reflection 


densitometer  that  is  fast,  accurate,  and  simple  to 
operate.  AC  or  battery  operated,  solving  your 
printing  problems  with  the  speed  of  light. 

We  will  be  happy  to  answer  your  densitometer 
questions  on  our  USA  toll  free  number 

1-800-527-1207  A 

Call  or  write  today. 

CORF>OR  ATION 
3121  BENTON  STREET/GARLAND,  TX  75042 
TELEX  506973/800-527-1207/IN  TEXAS  CALL  (214)  276-9487 
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GOSSHEMINER  OFFSET 
on  edition  in  Greenville 


NEWSPEOPLE  IN  THE  NEWS^ 


New  staff  members  at  the  Boston 
Globe  include: 

Teresa  Hanafin,  reporter  in  the 
Cape  Cod  bureau,  formerly  with  the 
Worcester  (Mass.)  Gazette. 

Michelle  Johnson,  copy  editor 
on  the  news  desk,  formerly  with  the 
Washington  Post. 

Gau.  Caldwell,  assistant  book 
editor,  formerly  with  Boston  Review 
Magazine. 

Hetoi  Landecker,  copy  editor  for 
the  magazine,  formerly  with  The 
Atlantic  Monthly. 

Wn.  Haygood,  reporter  in  Living, 
formerly  in  a  newsroom  development 
program. 

Greg  Patterson,  reporter  on 
business,  formerly  with  the  Rockford 
(Ill.)  Register  Star. 

Mark  Feeney,  formerly  assistant 
book  editor,  was  named  book  editor. 
♦  *  ♦ 

Anne  Holton  has  been  named 
advertising  manager  of  Parade  Maga¬ 
zine,  a  new  position.  She  previously 
was  marketing  director  of  Gentle¬ 
men’s  Quarterly  and  also  has  worked 
as  advertising  director  of  Ms.  Maga¬ 
zine. 


Congratulations! 


BIB 


The  1985 


Fourth  Estate  Award  Winner 


**The  Cruelest  Crime: 


Sexual  Abuse  of  Children* 


Reported  by  Cheryl  McCall 


Awarded  annually  for 
“excellence  in  joumal- 
iim,“  thi*  open  competi¬ 
tion  ii  iponsoicd  by  The 
American  Legion. 


Dick  Estrin  has  joined  the  Saraso¬ 
ta  (Fla.)  Herald-Tribune  as  weekend 
editor.  He  will  coordinate  production 
of  the  newspaper’s  five  editions  on 
Saturday  and  Sunday. 

Estrin  was  with  Newsday,  Long  Is¬ 
land,  for  30  years,  most  recently  as 
executive  news  editor.  He  also  served 
as  Sunday  editor  and  editor  of  Part  II, 
the  lifestyle  section. 


Mike  Moore  will  become  editor  of 
The  Quill,  monthly  magazine  of  the 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi,  starting  with  the 
September  issue.  He  replaces  Ron 
Dorfman,  who  resigned  recently. 

Moore,  now  associate  director  of 
the  office  of  university  relations  for 
the  University  of  Kansas,  was  editor 
of  the  Milwaukee  Journal  Sunday 
magazine.  Insight,  from  1972  to  1979. 
He  also  has  been  a  free-lance  writer,  a 
journalism  teacher  at  the  University 
of  Kansas,  an  assistant  editor  of  the 
Sunday  magazine  of  the  Chicago  Tri¬ 
bune,  and  a  reporter  for  the  Chicago 
Daily  News  and  the  Kansas  City  Star. 


SCRATCH  OFF  PROMOTIONS 
Best  Prices  /  Any  Quantity 

•  CARRIM  PROMOTIONS 

•  aRCULATKM  GAMES 

•  AOPROMO^^ 

CAU  S0S-441-2S26 

TMNMOUND  TNM:  i  WMH 

Europrint  Promotions 

1099  Ponct  dc  LMn  Mvd. 
coral  caMat,  Pla.  ssiM 


LAWRENCE  INGRAM  was  appointed 
vice  president  and  director  of  production 
for  the  Son  Francisco  Newspaper  Agen¬ 
cy,  succeeding  the  late  Milt  Lomas. 

Ingram  moves  to  Son  Francisco  from 
the  New  York  Doily  News,  where  he  has 
been  vice  president  and  director  of  pro¬ 
duction  since  1981. 

He  joined  the  News  in  1977  os  man¬ 
ager  of  engineering  and  served  os  direc¬ 
tor  of  engineering  and  director  of  produc¬ 
tion  prior  to  his  most  recent  position. 

Ingram's  background  in  engineering 
and  construction  includes  projects  in 
newspaper  plant  expansion  and  mechan¬ 
ical  systems  design. 


Michael  A.  Sweeney  has  been 
promoted  to  assistant  managing  edi¬ 
tor  of  T/ieAdvoca/e,  Stamford,  Conn. 

He  has  been  with  the  newspaper 
three  and  one-half  years  as  news  edi¬ 
tor,  and  most  recently,  as  executive 
news  editor  with  responsibility  for 
editing  and  production  of  the  daily 
and  Sunday  newspapers. 

Sweeney  previously  was  a  reporter 
and  editor  at  the  Bridgewater  (N.J.) 
Courier-News. 

♦  ♦  * 

Peggy  Walsh  has  been  named 
assistant  chief  of  bureau  in  Los 
Angeles  for  the  Associated  Press, 
making  her  the  only  woman  currently 
serving  AP  in  that  position. 

Walsh  has  held  the  No.  3  adminis¬ 
trative  position  at  AP’s  Atlanta 
bureau  since  1980. 

A  native  of  Dallas,  she  was  gradu¬ 
ated  from  U.S.  International  Uni¬ 
versity  in  San  Diego  in  1978,  worked 
for  the  Phoenix  Gazette  and  joined  AP 
there.  She  moved  to  Atlanta  in  1975. 
♦  *  * 

Ronald  L.  Jackson,  formerly  cir¬ 
culation  director  for  the  Bridgewater 
(N.J.)  Courier-News,  was  named  cir¬ 
culation  general  manager  for  USA  To- 
day/Buffalo,  and  Richard  Stone, 
formerly  circulation  general  manager 
for  Dallas,  was  assigned  to  the  same 
post  for  Nashville. 

♦  *  * 

New  officers  of  the  Connecticut 
Editorial  Association  are: 

David  A.  Faulknor,  Shore  Line 
Times,  Guilford,  president;  Benjamin 
Gumm,  Trumbull  Times,  vice  pres¬ 
ident;  and  Art  Cummings,  New  Mil¬ 
ford  Times,  secretary-treasurer. 

Elected  to  the  board  of  directors  are 
Darryl  Perch,  Willimantic  Chroni¬ 
cle,  and  Mary  Anne  Hersam,  New 
Canaan  Advertiser. 
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Asia-Pacific  editor  is  promoted 


Sylvana  Foa,  who  has  been  Asia- 
Pacific  editor  for  United  Press  Inter¬ 
national  based  in  Hong  Kong,  is  trans¬ 
ferring  to  Washington  as  assistant 
managing  editor/international.  She 
succeeds  Jack  Payton,  who  resigned 
to  join  the  St.  Petersburg  Times  in 
Florida. 

Foa  joined  the  news  agency  in 
Phnom  Penh  in  1971  and  became 
bureau  manager  the  following  year. 
She  was  expelled  by  the  Cambodian 
goverment  in  1973  after  breaking  a 
series  on  the  U.S.  bombings  in  the 
country. 

One  of  the  first  American  journal¬ 
ists  to  enter  China  in  1973,  she  moved 
to  New  Delhi  in  1974  and  her  subse¬ 
quent  assignments  included  UPI’s 
headquarters  in  New  York,  and  Rome 
and  then  Vienna,  where  she  was  chief 
correspondent  for  Eastern  Europe. 

Foa  returned  to  the  Far  East  in  1979 
as  Bangkok  bureau  chief  and  in  1982 
was  named  to  her  most  recent  post. 

Foa  was  the  last  Western  journalist 
to  interview  the  late  Indian  Prime 
Minister  Indira  Gandhi  before  her 
assassination. 

Born  in  Buffalo,  N.Y.,  she  was 
graduated  from  Barnard  College  and 


In  the  Gannett  Newspaper  Divi¬ 
sion,  Pamela  F.  Meals,  formerly 
publisher  of  the  Richmond  (Ind.)  Pal¬ 
ladium-Item,  has  been  named  pub¬ 
lisher  of  The  Olympian,  Olympia, 
Wash.  She  succeeds  Robert  W.  Rit¬ 
ter,  who  will  be  named  to  another 
position  later. 

Nancy  L.  Green,  formerly  general 
manager  of  Texas  Student  Publica¬ 
tions  at  the  University  of  Texas,  Aus¬ 
tin,  was  named  publisher  of  the  Pal¬ 
ladium-Item. 

*  *  * 

Stephanie  Summers  has  been 
promoted  to  features  editor  of  the 
Hartford  Courant  and  supervises  a 
staff  producing  13  feature  sections. 
She  succeeds  Henry  Scott,  who  was 
promoted  to  special  assistant  to 
Michael  J.  Davies,  editor  and  pub¬ 
lisher. 


John  A,  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

M  Years  NeHeii-WMe  Rersewel  Service 


then  undertook  graduate  studies  in 
journalism  and  East  Asian  studies  at 
Columbia  University  before  traveling 
to  Asia  in  1970  on  a  Carnegie  Founda¬ 
tion  Fellowship. 


Sylvana  Foa  listens  as  Indira 
Gandhi  emphasizes  a  point  during 
the  prime  minister's  last  interview 
with  a  Western  journalist. 


Summers  joined  the  Courant  as  fea¬ 
tures  copy  chief  and  news  editor  last 
year  from  the  Kansas  City  Star.  Pre¬ 
viously  she  worked  for  two  Kansas 
newspapers,  the  Topeka  Capital- 
Journal  and  the  Pittsburg  (Kan.) 
Morning  Sun. 


Willie  Small  has  been  named  op¬ 
erations  director  of  the  Pensacola 
News-Journal  and  James  O.  Bar¬ 
nett  is  joining  the  staff  as  director  of 
human  resources.  Barnett  succeeds 
Small,  who  has  been  personnel  direc¬ 
tor  for  the  newspaper  for  seven  years. 

Small  assumed  responsibility  for  a 
portion  of  the  production  of  both  the 
News-Journal  and  its  new  sister  pub¬ 
lication,  a  weekly,  News-Journal 
Plus,  and  supervises  press  and  plate¬ 
making  activities  and  continues  to 
oversee  the  building  staff. 

Barnett  has  been  senior  personnel 
representative  for  Brookhaven 
National  Laboratory  in  Upton,  N.Y., 
and  prior  to  that  was  manager  of  em¬ 
ployee  relations  for  Hanes  Corpora¬ 
tion,  Winston-Salem,  N.C. 

Emra  L.  Burleson,  a  39-year 
veteran  newspaperman,  will  retire  as 
production  director  later  this  year  and 
is  working  with  Small  in  the  transition 
period. 

♦  *  ♦ 

Three  Harte-Hanks  Direct  Market¬ 
ing  (HDM)  executives  have  been 
promoted. 

Harry  J.  Buckel  was  named  a 
vice  president  of  Harte-Hanks  Com¬ 
munications  in  addition  to  his  present 
responsibilities  as  president  of  HDM/ 
Southern  California. 

Ted  D.  Sherwin  was  named  a  vice 
president  of  Harte-Hanks  Com¬ 
munications  and  has  responsibility 
for  the  Central  Group  of  HDM, 
formerly  the  Eastern  Region. 

Craig  Combest  was  named  vice 
president  of  marketing  as  well  as  pres¬ 
ident  of  national  sales  for  HDM. 


FROM  BUDAPEST  .... 

"Theoretically  under  communism,  no 
one  is  supposed  to  be  much  richer — or 
much  poorer — than  anyone  else 

"But  after  years  of  seeing  initiative 
weakened  and  productivity  lowered  by 
paying  workers  the  same  no  matter  bow 
much  they  produced,  Hungary’s  com¬ 
munist  party  is  the  first  in  the  Soviet 
Bloc  to  revise  the  principle  of  equality 
and  boldly  declare  that  people  ought  to 
earn  as  much  as  they  are  worth  on  the 
job. " 

— ^Bradley  Graham  of  The  Washington  Post 
^  Outstanding  in  the 

LOS  ANGELES  THUES-WASHiNGTON  POST  NEWS  SERVICE 

1150  15th  St.  NW  Washington,  DC  20071 
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NEWSPEOPLE  IN  THE  NEWS 


Norman  F.  Bell  has  been  named 
managing  editor  of  the  Tacoma 
(Wash.)  News  Tribune.  He  succeeded 
John  D.  Komen,  who  became  the 
newspaper’s  editor  in  April. 

Bell  has  been  managing  editor  of 
the  Albuquerque  Tribune.  Before 
joining  the  newspaper  four  years  ago, 
he  had  worked  for  the  Columbus 
(Ohio)  Citizen-Journal  as  assistant 
managing  editor,  at  the  Detroit  News 
as  metro  editor,  and  was  city  editor  of 
the  Knickerbocker  News,  Albany, 

N-Y-  *  *  * 

Doug  Dowie,  Los  Angeles  bureau 
chief  for  United  Press  International, 
has  joined  the  Daily  News  of  Los 
Angeles  as  business  editor. 

Dowie  recently  had  been  named 
UPI’s  California  state  editor  with  re¬ 
sponsibility  for  bureaus  in  Sac¬ 
ramento,  San  Francisco,  San  Diego 
and  Fresno. 

He  worked  for  the  Newark  Star- 
Ledger  and  California  Public  Radio 
before  joining  UPI  in  1978. 

♦  *  ♦ 

Two  advertising  salesmen  at  the 
Allentown  (Pa.)  Call-Chronicle  news¬ 
papers,  Mark  Freudenberger  and 
Ernest  S.  Reed,  have  been  promoted 
to  regional  sales  managers. 

Answers. 

Contacts. 

Background. 

Have  a  question  about 
Phillips  Petroleum?  Or 
the  energy  industry? 

These  public  relations 
specialists  can  get 
answers  for  you: 

Bill  Adams  (918)661-5224 

Dan  Harrison  (918)661-5204 

)cre  Smith  (918)661-4982 

Susan  StofHe  (918)661-4974 
Steve  Milburn  (918)661-4987 
Bill  Hesher  (9 1 8)  66 1  -6760 

Call  or  write;  Public 
Relations  Department, 

16A-2  Phillips 
Building,  Bartlesville, 
Oklahoma  74004. 


The  Performance  Company 


Norman  F.  Bell 


Doug  Dowie 


Sheila  Taylor 


Sheila  Taylor  has  joined  the  Bo/r- 
imore  Sun  feature  staff  as  a  columnist. 

Previously,  Taylor  was  a  Dallas 
Morning  News  columnist  for  six 
years  and  served  as  a  columnist  and 
magazine  staff  writer  for  Dallas  Life, 
the  newspaper’s  Sunday  magazine. 
She  also  was  a  contributing  editor  for 
The  Texas  Observer  in  1979-81. 

*  *  * 

Kathleen  A.  Way  has  been 
named  public  services  manager  for 
the  Detroit  News.  She  previously  had 
been  a  state  representative  of  circula¬ 
tion  in  Ann  Arbor  and  Grand  Rapids 
and  before  joining  the  News  in  1982 
was  circulation  sales  manager  of  the 
Oakland  Press,  Pontiac. 


—OBITUARIES— 


William  A.  Ahlberg,  63,  execu¬ 
tive  production  editor  of  the  five  Jour¬ 
nal  Newspapers,  Springfield,  Va., 
and  the  first  managing  editor  of  the 
Montgomery  Journal,  died  May  4  of  a 
heart  ailment. 

Ahlberg  began  newspapering  at  the 
Portland  (Ore.)  Journal  while  a  col¬ 
lege  student.  He  moved  to  Washing¬ 
ton,  D.C.,  in  1943  and  worked  for  the 
Washington  Daily  News,  the  Times- 
Herald  and  the  Post. 

He  joined  the  Army  in  1943  and  was 
a  member  of  the  84th  Infantry  Divi¬ 
sion,  and  later  assigned  to  Stars  & 
Stripes,  working  in  Nice,  Paris  and 
Germany.  After  the  war,  he  returned 
to  the  Washington  Post  and  was  assis¬ 
tant  sports  editor  when  he  retired  in 
the  mid-60s. 

Ahlberg  then  became  an  editor  with 
the  Army  Times  Publishing  Co.  in 
Washington,  which  founded  the 
Montgomery  newspaper  in  1973.  He 
served  as  its  managing  editor  for  10 
years  and  then  moved  to  executive 
production  editor  for  all  five  Journal 
newspapers. 


Walter  L.  Holt  Jr.  was 
appointed  executive  vice  president 
and  general  manager  of  both  the 
Gloucester  County  Times,  Wood¬ 
bury,  N.J.,  and  Today's  Sunbeam, 
Salem  County.  He  will  oversee  activi¬ 
ties  at  both  newspapers. 

Holt  joined  the  Times  last  year  as 
vice  president/marketing,  a  position 
he  retains. 

♦  ♦  * 

Barbara  Inghram,  senior  media 
planner  for  Young  &  Rubicam,  Inc., 
and  Jeffrey  D.  Greenberg,  a  media 
planner  at  Grey  Advertising,  Inc., 
have  been  appointed  account  execu¬ 
tives  for  the  Sunday  Magazine  Net¬ 
work. 


Adam  J.  Boryczka,  79,  retired 
Freedom  Newspapers  publisher,  died 
in  Bucyrus,  Ohio,  on  May  10. 

He  worked  for  three  Ohio  newspa¬ 
pers,  the  Lorain  Journal,  the  Mans¬ 
field  News  and  the  Bucyrus  Tele¬ 
graph-Forum.  He  was  one  of  the 
chain’s  longest-tenured  publishers 
before  retiring  in  1968. 

♦  ♦  * 

Richard  Goldensohn,  39,  a  for¬ 
mer  reporter  and  city  editor  of  The 
Dispatch,  Hudson/Bergen  Counties, 
N.J.,  and  more  recently  an  investiga¬ 
tive  reporter  for  Newsday,  Long  Is¬ 
land,  died  April  20  in  Detroit. 

He  was  graduated  from  the  Co¬ 
lumbia  University  Graduate  School 
of  Journalism  in  1980  and  then  worked 
at  The  Dispatch  for  two  years. 

Goldensohn,  in  the  early  70s, 
traveled  in  South  America  on  a  Ful- 
bright  Scholarship  and  upon  his  re¬ 
turn  co-founded  and  edited  a  short¬ 
lived  weekly  newsmagazine,  Seven 
Days.  Later  he  worked  for  a  year  at 
the  South  China  Morning  Post  in 
Hong  Kong. 

—  NEWSPEOPLE  EDITOR 
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YOriE  IO0KIHC  AT  ATEX. 


At  Atex  we  know  what  the  future  needs 
of  publishing  will  be.  And  we  have  com¬ 
mitted  our  corporate  resources  to  develop 
products  that  will  meet  those  needs  for 
the  newspaper  publishing  industry. 

It’s  called  TPE.  The  Total  Publishing 
Environment. 

A  total  information  handling  and 
text  processing  system  that  will  integrate 
editorial,  art,  advertising  and  production 
processes. 

A  flexible  system  that  will  allow  you  to 


expand  from  simple  text  entry  and  editing 
to  full-page  layout  including  the  produc¬ 
tion  of  complete  pages  with  graphics;  that 
allows  you  to  integrate  with  electronic  input 
systems  and  high-quality  output  devices. 

Because  Atex  products  are  designed  in  a 
modular  fashion,  newspapers  can  initially 
install  one  system  and  later  make  smooth 
transitions  and  upgrades  to  support  future 
growth.  Our  customers  know  that  the  sys¬ 
tems  they  buy  now  will  not  be  out  of 
date  later. 


For  example,  TPE  lets  your  editors  elec¬ 
tronically  assemble  pages,  working  with 
stories  and  digitizing  graphics,  then  out- 
putting  full  pages.  It  also  electronically 
tracks  and  controls  all  your  advertising, 
from  order  entry  right  through  to 
production. 

And  that’s  just  the  beginning  of  TPE. 
TPE  can  electronically  figure  the  size  and 
scope  of  each  edition,  giving  editors  elec¬ 
tronic  dummies  to  woric  on  with  advertis¬ 
ing  indicated  throughout. 

At  Atex  we  are  delivering  on  our  com¬ 
mitment  to  the  Total  Publishing  Environ¬ 
ment  by  making  products  that  are  versatile 
and  reliable;  products  that  are  designed 
for  expansion;  products  that  will  remain 
state-of-the-art. 

But  TPE  is  more  than  the  Atex  products 
that  can  be  found  in  hundreds  of  publish¬ 
ing  sites  around  the  world.  It  represents 
the  products  under  development  in  our 
labs,  and  products  for  the  years  ahead  that 
today,  are  being  researched  with  our  exten¬ 
sive  customer  base.  It  is  a  commitment  to 
the  future  of  publishing. 
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Please  send  me  more 
information  about  TPE. 


A  KODAK  COMPANY 


32  Wiggins  Avenue 
Bedfoid,  MA  01730 
Tel:  (617)  275.8300 


Offices:  Atlanta,  Bedford.  Chicago,  Dallas,  New  York,  San 
Francisco,  Tampa,  Washington,  D.C.,  Barcelona,  Copenhagen, 
Dusseldoif,  Frankfurt,  Hamburg,  Helsinki,  Johannesburg, 
London,  Madrid,  Melbourne,  Mexico  City,  Milan,  Munich, 
Oslo,  Paris,  Rome,  Ronerdam,  Sao  P^ulo,  Stockholm. 


Oil  tie  sinHf  sue 


EAM  INDUSTRIES  of  Hauppauge,  N.Y.,  has 
announced  what  it  says  is  the  first  and  only  strapping 
machine  with  the  ability  to  simultaneously  strap  a  news¬ 
paper  bundle  in  two  directions  with  one  machine. 

The  E.A.M./Mosca  RO-TRX  cross-strapping  machine 
squares  newspaper  bundles  with  double  pneumatic  com¬ 
pressors  and  wraps  them  with  plastic  straps  at  right  angles. 
Its  speed  is  rated  at  30  bundles  per  minute  and  it  uses 
S-millimeter  strap.  A  single  strap  may  also  be  applied. 

The  machine  fits  in  floor  space  3.5  feet  by  4.5  feet. 

♦  *  ♦ 

Nu  ARC  CO.  INC.  of  Chicago,  Ill.,  has  introduced  a 
short-bed  horizontal  camera. 

The  camera,  the  SSTE-2024SB,  is  20”x  24”x  8.5’  and 
features  simple  controls  and  memory.  The  memory  stores 
settings  for  main,  flash  and  backlighting  exposures  on 
eight  memory  channels.  It  is  a  screw-driven  camera  with 
tapes  for  fast  positioning.  A  12-inch  Rodenstock  lens  pro¬ 
vides  enlargement  up  to  500%  and  reduction  to  20%. 

♦  ♦  ♦ 

Under  an  original-equipment-manufacturing  agreement 
with  VARTTYPER,  PERQ  SYSTEMS  CORP.  will  distrib¬ 
ute  graphic  workstations,  operating  software  and 
peripheral  equipment. 

Varityper,  a  software  company  that  in  March  intro¬ 
duced  the  Graphic  Text  Organizer  as  its  newest  worksta¬ 
tion  for  page  composition,  said  a  new  system,  called  Spir- 
ascan,  was  available  on  the  GTO  for  digitizing  and  im¬ 
aging. 

The  GTO  permits  the  merger  of  digitized  text  and  line 
art  during  page  composition  and  output  to  plain  paper  via  a 
laser  or  Varityper  typesetters.  PERQ  is  a  manufacturer  of 
graphic  workstations. 

The  Spirascan  Curve  electronically  creates  high- 
precision  character  outlines  which  can  be  converted  to 
digital  type  for  use  in  Varityper’s  digital  typesetting  and 
image  assembly  systems. 

se  *  if 

K&F  MANUFACTURING  has  acquired  exclusive  rights 
to  distribute  a  pressroom  production  monitoring  system 
made  by  the  Swedish  firm  of  DENEX. 

Unlike  infrared  or  mechanical  counters,  the  system’s 
laser  copy  counter  cannot  be  fooled  by  variation  in  paper 
weight  or  thickness,  K&F  said. 

The  system  provides  information  on  copy  count,  waste 
copy  count,  copies  to  be  printed  and  data  from  each  press 
or  folder.  The  information  is  displayed  on  a  terminal  or  in 
hard  copy  from  a  printer. 

The  Denex  system  can  handle  several  products  simul¬ 
taneously  and  provide  totals  from  several  presses. 

The  system’s  compact  design  is  said  to  mean  lower 
installation  costs. 

9|C 

LIBER  SYSTEMS  INC.  has  changed  its  name  to  TERA- 
GON  SYSTEMS  INC.. 

A  Swedish  manufacturer  of  electronic  text  and  image 
processing  systems  (TIPS),  Teragon’s  U.S.  headquarters 
is  in  New  York. 

“Our  original  goal  was  the  development  of  advanced 
imaging  systems  which  require  very  rapid  manipulation  of 
enormous  amounts  of  data,  particularly  for  newspapers’ 
prepress  production,  Barbara  Bittle,  general  manager, 
said.  “We  have  achieved  that  goal  and  have  had  fully 
operational  systems  on  line  for  almost  a  year.  The  change 
in  name  reflects  our  transition  from  primarily  R  &  D  to  a 
mature  producer  of  these  advanced  systems,’’  she  said. 

Originally  fully  owned  by  Liber  AB  of  Sweden.  Tera¬ 


gon’s  ownership  has  been  broadened.  Forty-eight  percent 
of  the  stock  is  held  by  Liber,  25%  has  been  acquired  by 
Teragon  employees  and  the  balance  is  held  by  Svenska 
Utvecklings  AB  and  Connova  Invest  AB. 

*  ♦  ♦ 

The  Gilroy  Dispatch,  a  five-day-a-week  afternoon 
newspaper  with  a  circulation  of  about  9,000  in  the  southern 
San  Francisco  Bay  area,  has  become  the  smallest  news¬ 
paper  in  the  United  States  to  automate  its  library  using 
VU/TEXT. 

“It’s  going  to  be  a  major  benefit  for  a  staff  like  ours,’’ 
said  Scott  Livingston,  executive  editor  of  the  Dispatch. 
He  said  that  by  using  VU/TEXT,  the  newspaper  has 
gained  a  full-text  electronic  library  without  having  to  hire  a 
librarian. 

“I  think  a  lot  of  small  papers  ought  to  be  looking  at 
VU/TEXT,”  Livingston  said. 

VU/TEXT  Information  Services  Inc.  is  a  Knight-Ridder 
company  that  provides  electronic  library  service  to  18 
newspapers. 

The  Dispatch  is  storing  only  articles  written  by  its  17- 
member  staff.  Its  stories  can  be  viewed  by  VU/TEXT 
users  for  fees  of  $60  and  $90  an  hour. 

The  MOTTER  PRINTING  PRESS  CO.  of  York,  Pa. ,  has 
formed  a  subsidiary  to  design,  build  and  service  in-line 
stitchers  for  the  gravure,  flexo  and  offset  printing  indus¬ 
tries. 

Motter,  a  manufacturer  of  folders  and  presses  for  the 
flexo  and  gravure  industries,  said  the  subsidiary,  Motter- 
Stitch  Co.,  is  to  be  headquartered  in  Shrewsbury,  N.J. 

Edward  Motter,  vice  president  and  general  manager  of 
Motter,  said  MotterStitch  Co.  is  an  important  addition  to 
the  company’s  existing  lines  and  will  help  meet  demands  in 
the  offset  and  folder  markets. 

The  new  company  will  be  supported  by  existing  Motter 
engineering  staff  and  will  coordinate  parts  distribution  and 
service  support  for  stitching  equipment. 


*  ♦  ♦ 

OBERON  INTERNATIONAL  has  announced  that  its 
low-priced  optical  character  reader  for  electronically  read¬ 
ing  typewritten  copy,  OMNI-READER,  will  be  sold  as  an 
upgraded  unit  with  a  start-up  interface  and  training  at  no 
cxtrd  cost 

The  new  package  will  include  the  OMNI-READER  with 
interface;  RS232  connector  cable;  necessary  software  to 
link  it  to  personal  computers  by  International  Business 
Machines,  their  compatibles  or  the  Apple  Macintosh;  the 
“poorcopy”  feature  for  reading  fuzzy  copy  and  a  certifi¬ 
cate  for  trained  users. 

The  suggested  price  for  the  package  is  $8(X). 

OMNI-READER  reads  text  at  up  to  180  words  per 
minute,  or  one  line  every  two  to  three  seconds.  It  reads 
four  common  typefaces:  Courier  10  and  12,  Letter  Gothic 
and  Prestige  Elite.  Additional  font  selections  are  planned 
for  the  future.  It  does  not  read  most  other  printed  or 
handwritten  words. 

OMNI-READER  resembles  a  large,  thin  book  and  is 
linked  to  a  microcomputer  or  word  processor  in  the  same 
way  as  a  telephone  modem,  utilizing  the  system’s  com¬ 
munications  software.  Text  is  read  into  the  host  computer, 
without  keyboarding,  and  from  there  it  can  be  edited  elec¬ 
tronically  as  if  it  were  generated  on  a  computer. 
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GPS  TRAY  SYSTEMS: 
HORIZONTAL  OR  VERTICAL  CHOKE 
M  HIGH  SPEED  DISTRIBUTIOK 


Vertical  or  horizontal  systemsr-GPS  offers  both. 
Choose  the  advanced  technology  and  flexibility 
of  either  Tray-Matic™  vertical  orNewsTrac  II™ 
horizontal  systems,  whichever  best  suits  your 
plant  and  production  requirements. 

Both  systems  offer  fast,  fully  computerized 
distribution  of  proven  reliability  and  easy 
expandability.  Both  utilize  the  same  basic  soft' 
ware-refined  by  extensive  Goss  experience- 
continuously  tracking  bundles,  and  with  a  struc' 
ture  designed  to  allow  future  enhancements. 

Smoothly,  quietly  and  economically,  GPS  ver 
tical  or  horizontal  tray  systems  maintain  discrete 


product  control.  And  with  GPS  tray  systems- 
quality  engineered  for  minimum  maintenance- 
you’re  assured  of  conscientious  Goss  service 
support  before,  during  and  after  installation. 

For  more  information,  contact  Goss  Processing 
Systems,  Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central  Ave.,  Chicago, 
IL  60650. 312'656'8600. 


Rockwell  International 

...where  science  gets  down  to  business 


Newspaper  execs  set  to  judge  supplier  exhibits 


A  panel  of  newspaper  executives 
has  l^en  tapped  to  judge  Editor  & 
PUBLISHER’S  1 3th  annual  contest  of 
exhibits  at  this  year’s  ANPA  Opera¬ 
tions  Management  Conference  and 
Exposition  in  New  Orleans,  La.,  June 
8-12. 

The  four-judge  panel  will  choose 
winners  in  competition  for  the  most 
outstanding  booth  in  each  of  three 
categories:  island  exhibits  of  1,000 
square  feet  and  larger;  island  exhibits 
of  1,000  square  feet  or  smaller  and 
non-island  booths. First-prizeplaques 
and  certificates  of  merit  are  awarded. 


The  judges  this  year  are  Walter  E. 
Mattson,  president  and  chief  operat¬ 
ing  officer  of  the  New  York  Times 
Co.,  New  York,  N.Y.;  Ashton  Phelps 
Jr.,  president  and  publisher  of  the 
Times-Picayune  Publishing  Corp., 
New  Orleans,  La.;  Mark  W.  New- 
house,  vice  president  of  the  Newark 
(N.J.)  Star-Ledger  and  Joseph  M. 
Ungaro,  president  and  general  mana¬ 
ger  of  Westchester  Rockland  News¬ 
papers  Inc.,  White  Plains,  N.Y. 

Judging  is  scheduled  to  take  place 
at  the  Rivergate  Exhibition  Center 
and  the  New  Orleans  Convention 


Center  on  Sunday  morning,  June  9. 
Judges  can  cruise  the  exhibition  areas 
in  electric  carts. 

Booths  will  be  judged  on  general 
appearance,  originality,  productivity, 
presentation,  personnel,  lighting  and 
effects.  Winners  will  be  announced 
during  the  general  session  on  Tues¬ 
day,  June  11.  Presentations  will  be 
made  by  Ferdinand  C.  Teubner,  pub¬ 
lisher  of  E&P. 

E&P  began  sponsoring  the  awards 
in  1972  to  recognize  the  contributions 
of  exhibitors  toward  the  success  of 
the  show. 


High  court  expands  lawyers’  advertising  rights 


In  a  5-to-3  decision,  the  United 
States  Supreme  Court  expanded  the 
right  to  advertise  that  it  granted  to 
lawyers  eight  years  ago. 

The  court  said  lawyers  may  place 
ads  using  pictures  to  attract  clients 
and  may  use  ads  to  solicit  clients  to 
sue  specific  companies. 

The  court  said  the  right  of  citizens 
to  sue  must  not  be  abridged  by  state 
regulations  that  prevent  lawyers  from 
placing  ads  offering  legal  representa¬ 


tion  on  specific  subjects. 

In  1977,  the  Supreme  Court  over¬ 
ruled  any  outright  bans  on  lawyer 
advertising,  saying  that  was  an 
abridgement  of  attorneys’  rights  to 
free  speech.  The  court  did  allow 
states  to  regulate  lawyer  ads  in  the 
public  interest. 

The  latest  ruling  involved  the  public 
reprimanding  of  an  Ohio  lawyer,  Phil¬ 
ip  Zauderer,  who  placed  an  ad  in  36 
newspapers  in  the  state  advising 


women  who  had  suffered  injuries 
from  using  the  Daikon  Shield  in¬ 
trauterine  device  of  their  right  to  sue 
the  manufacturer,  A.H.  Robbins  Co. 

Zauderer  said  in  the  ads  he  would 
take  the  cases  on  a  contingency  basis. 

However,  the  court  said  Ohio  offi¬ 
cials  were  correct  in  reprimanding 
Zauderer  for  not  informing  potential 
litigants  that  they  would  have  to  pay 
personally  any  court  costs  if  they  lost 
their  suits. 


V ECH-  Call  Us  For  All  Your  Press  Parts  &  Service 


NERGY  CO. 


(512)494-1631 


Single  Width  8c  Double  Width:  Goss,  Hoe,  Harris 

•  Special  Engineering  • 

•  Drop  Down  Ink  Fountain  fle  Hydraulic  Paper  Roll  Lifter  for  Community  Press  • 
•  Rebuild  Exchange  Cylinders  for  Community  • 

•  Skip  Slitter  Blades  for  Double  Width  Presses  • 


1 5103  Encino  Verde  •  San  Antonio  •  Texas  •  78232 
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Royal  Zenith  4050  Single-Channel  Stanning 


The  Sm^  Sglulkm  lb 
The  CompkxrHes  of  Color 


Comentional 

Coa^xHy  ^ 

The  revolutionary  design  of 
the  Royal  Zenith  4050  Scanner 
began  with  analysis  of  the  com-  ^ 
plex  problems  inherent  in  all  con-  ' 
ventional  scanners. 

Conventional  three-photomulti¬ 
plier  scanners  inevitably  suffer 
from  variations  in  stability,  due  to  M 
such  effects  as  heat,  age  and 
humidity.  As  a  result,  grey  balance\J 
drifts  constantly,  and  must  be  cor-  > 
rected  repeatedly  by  adjustments 
on  a  grey  scale. 

Just  as  film  varies  batch  to  batch, 
each  channel  of  a  conventional  scan¬ 
ner  drifts  differently,  limiting  the  two 
most  important  qualities  you  seek  in 
a  scanner  —  reliability  and  color 
accuracy. 

Because  of  the  filters  and  beam 
splitters  in  multi-channel  systems, 
only  a  fraction  of  the  light  coming 
from  the  original  can  reach  the  pho¬ 
tomultiplier  —  which  is  why  conven¬ 
tional  scanners  lose  shadow  detail.  In 
addition,  glass  and  gelatin  filters  fade 
and  cause  color  changes,  while  nar¬ 
row  band  dichroic  filters  increase  the 
problems  of  dye  differences. 


The  Royal  Zenith  response 
was  as  simple  as  it  was  bril- 
liant:  One  photomultiplier  to 
^  do  the  work  of  three,  and  one 
k  channel  of  electronics  instead  of 
kfour. 

The  main  advantage  of  this 
“single  channel"  concept  is  that 
—  should  a  variation  in  par- 
formance  occur  —  it  is  equal 
"  on  all  channels,  so  that  grey 
balance  literally  never  changes. 
There  are  no  beam  splitters  or 
^  filters  in  the  RZ  4050.  Instead, 
there  is  a  prism  that  produces 
jB  perfect  color  fidelity  every 
/W  time,  regardless  of  age  and 
with  rrane  of  the  problems  of 
I  conventional  filters.  Grey  balance 
is  reached  much  faster,  and 
remains  stable!  Color  drift  is  elimi¬ 
nated,  so  there’s  no  need  to  spend 
time  using  a  grey  scale  when  setting 
up.  Approximately  10  times  more 
light  hits  the  photomultiplier,  to  bring 
out  greater  color  and  detail,  from 
even  the  deepest  shadows. 

Unsharpmasking  is  automati 
cally  color  selective,  which 
means  an  end  to  the  unnatural 
“black  line”  effect.  And, 
where  color  cast  removal  on 
conventional  scanners  is,  at  ' 
best,  a  compromise,  RZ 
4050  color  cast  removal  is 
incomparable. 


szmo 
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Most  important,  the 
RZ  4050  single  chan- 
nel  system  is  both 
eiectronically  and 
optically  reliable. 

There  are  75%  fewer 
parts  and  circuits, 
resulting  in  much 
shorter  operator  trairv 
ing  time,  fewer  adjust- 
ments  and  less  downtime,  W 
maintenance  and  replace¬ 
ments. 

The  Royal  Zenith  4050.  For  the 
nearest  thing  to  photographic  truth. 

You’re  going  to  see  and  read  more 
about  the  quality  advantages  of  the 
Royal  Zenith  4050  Scanner.  Through¬ 
out  the  year,  in  this  periodical  and 
others,  we  will  present  the  individual 
engineering  advancements  designed 
into  the  RZ  4050  for  only  one  pur¬ 
pose  —  your  highest  color  standards. 


The  separations  tor  this  ad  were  produced  on  a  RZ  4050. 


NEWS/TECH 

The  evolution  of  flexo  newsprint 


By  Joseph  S.  Aspler 

Two  recent  publications  have 
pointed  out  areas  where  research  ef¬ 
forts  are  being  concentrated  in  the  wa¬ 
ter-based  flexographic  printing  of 
newspapers. 

An  article  by  Andrew  Schipke  of 
Windmoeller  &  Hoelscher  Corpora¬ 
tion  listed  these  areas  as:  process  col¬ 
or,  inks,  plates  and  anilox  rolls;  with 
no  mention  of  newsprint. 

A  report  on  flexo  and  anilox  sys¬ 
tems  by  IFRA,  a  major  European 
trade  and  technical  association,  de¬ 
voted  about  a  paragraph  to  newsprint. 

This  apparent  neglect  of  newsprint 
is  the  result  of  the  process  changes 
being  made.  The  changes  in  press 
equipment,  plates,  and  especially  the 
inks  are  indeed  revolutionary.  How¬ 
ever,  while  we  can  predict  the  news¬ 
print  prop>erties  that  may  be  important 
for  flexo,  we  cannot,  as  yet,  predict 
their  degree  of  importance. 

Moreover,  these  changes  in  flexo 
newsprint  are  only  evolutionary,  not 
revolutionary.  It  therefore  follows 
that  newsprint  is  not  in  a  position  to 


This  article  is  an  edited  version  of  a 
speech  delivered  by  Joseph  S. 
Aspler  of  the  Pulp  and  Paper  Re¬ 
search  Institute  of  Canada  at  the 
Flexographic  Technical  Associ¬ 
ation’s  annual  convention  this  year 
in  St.  Louis,  Mo. 


either  make  or  break  water-based 
flexo. 

Since  the  first  full-scale  commer¬ 
cial  trials  began  several  years  ago, 
many  optimistic  forecasts  have  been 
made  about  the  potential  of  water- 
based  flexographic  printing  of  news¬ 
papers.  In  our  work  at  PPRIC,  we  are 
examining  how  newsprint  may  have 
to  evolve  to  fit. 

Commercial  offset  and  letterpress 
trials  have  shown  that  readers  are 
most  influenced  by  mottle,  show- 
through,  and  contrast  in  their  subjec¬ 
tive  evaluation  of  a  printed  image. 
Similar  flexo  trials  are  now  being  car¬ 
ried  out  in  order  to  find  out  what  pa¬ 
per  properties  will  be  important  to 
subjective  evaluations  of  flexo-print- 
ed  images. 

Since  water  absorbency  is  impor¬ 
tant  to  ink  holdout  in  flexo  (unlike 
offset  and  letterpress,  where  only  the 
physical  structure  of  the  paper  is  im¬ 
portant),  we  must  examine  the  effect 
of  varying  both  the  physical  structure 
and  the  water  absorbency  of  news¬ 
print. 

On  a  smaller  scale,  just  as  the  new 
flexo  inks  are  incompatible  with  ex¬ 
isting  production  presses,  so  are  they 
also  incompatible  with  existing  labo¬ 
ratory  proof  presses. 

We  are  currently  building  a  labora¬ 
tory  proof  press  that  will  allow  us  to 
investigate  the  effect  of  both  water 
absorbency  and  physical  structure  of 
newsprint  on  flexo  print  density. 


show-through,  and  setoff  across  a 
wide  range  of  surface  properties. 

The  long  inking  train  of  a  conven¬ 
tional  letterpress  unit  works  a  viscous 
oil-based  ink  until  it  has  the  necessary 
flow  properties  to  be  applied  to  a 
polymer  plate.  In  a  flexo  unit,  a  low- 
viscosity,  water-based  ink  is  applied 
from  an  ink  fountain  to  an  engraved 
anilox  cylinder,  and  is  then  trans¬ 
ferred  directly  to  the  plate. 

It  is  an  oversimplification  to  de¬ 
scribe  a  flexo  plate  as  being  similar  to 
a  polymer  letterpress  plate,  but  it  will 
do  for  the  purposes  of  this  paper. 

The  next  area  of  difference  is  the 
inks.  The  National  Printing  Ink  Re¬ 
search  Institute  at  Lehigh  University 
has  several  million  different  ink  for¬ 
mulations  on  file.  Bearing  that  in 
mind,  a  generic  formula  for  a  conven¬ 
tional  letterpress  ink  would  be  10% 
carbon  black  dispersed  in  a  heavy 
mineral  oil.  A  small  percentage  of 
miscellaneous  additives  such  as 
toners  and  dispersants  may  also  be 
added. 

The  ink  has  a  variable  viscosity, 
typically  around  10,000  cP  (that  is, 
about  10,000  times  the  viscosity  of 
water). 

The  evaporation  rate  is  virtually 
zero,  as  the  ink  sets  by  the  penetration 
of  the  vehicle  oil  into  the  paper. 

The  penetration  of  oils  into  paper  is 
well-known  as  a  cause  of  decreased 
opacity.  Furthermore,  in  the  absence 
of  binders  or  hardening  oils,  the  pig¬ 
ment  particles  are  exposed  on  the  sur¬ 
face  and  are  easily  rubbed  off.  Thus, 
conventional  oil-based  inks  contrib¬ 
ute  to  both  ruboff  and  show-through. 

A  water-based  flexo  ink  might  con¬ 
sist  of  15%  pigment,  50%  water,  10% 
organic  co-solvent  (such  as  an  alcohol 
or  glycol  ether),  20%  latex,  and  5% 
miscellaneous  additives  (mostly  to 
keep  pigment  and  latex  particles  in 
dispersion).  The  presence  of  the  latex 
means  that  ruboff  is  kept  to  a  mini¬ 
mum,  while  the  absence  of  oils  to¬ 
gether  with  lower  printing  pressures 
ensure  that  show-through  is  also 
greatly  reduced. 

A  comparison  of  halftone  dots  of 
the  same  size  shows  that  flexo  dots 
are  blacker  and  less  squashed  out  than 
letterpress  dots.  This  leads  to  better 
image  sharpness  and  contrast. 

On  the  other  hand,  the  absence  of 
the  forgiving  offset  blanket  in  flexo, 
together  with  the  lower  printing  pres¬ 
sures  and  the  absence  of  spreading 
oils,  have  meant  poorer-quality  solids 
than  in  offset,  at  least  in  the  first  trials. 

(Continued  on  page  92) 
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Talk  to  the  people 
who  KNOW  the 
N.E.W.S. 

They  will  tell  you  how  to  get  the  best  possible  electronic 
editing  and  wire  service  system  for  your  specific  needs.  They 
will  tell  you  N.E.W.S.  and  MicroNews  will  do  just  that,  with¬ 
out  an  expensive  software  or  hardware  package.  They  will 
also  tell  you  the  N.E.W.S.  Is  out  at  many  locations  around 
the  world  answering  the  needs  in  newsrooms,  classified 
departments,  news  syndicates,  and  printing  and  typesetting 
establishments. 

Ask  these  people  who  know  the  News: 


DAILY  MOUNTAIN  EAGLE 
Jasper,  Alabama 
JONESBORO  SUN 
Jonesboro.  Arkansas 
DAILY  HIGHLANDER 
Lake  Wales,  Florida 
NOBLESVILLE  LEDGER 
Noblesville,  Indiana 
DAILY  UNION 
Junction  City,  Kansas 

LINDSBORG  NEWS-RECORD 
Lindsborg,  Kansas 
SHREVEPORT  SUN 
Shreveport,  Louisiana 
DAILY  COMET 
Thibodaux,  Louisiana 
MINDEN  PRESS-HERALD 
Minden,  Lgusiana 


MILFORD  NEWS 
Milford,  Massachusetts 

EVENING  NEWS 
Sault  Ste.  Marie,  Michigan 

PICAYUNE  ITEM 
Picayune,  Mississippi 

NATIONAL  CATHOLIC 

REPORTER 

Kansas  City,  Missouri 

KINGDOM  DAILY  SUN-GAZETTE 
Fulton,  Missouri 

COLUMBIA  TRIBUNE 
Columbia,  Missouri 

NEW  YORK  CHALLENGE 
Brooklyn,  New  York 

EVENING  TIMES 
Little  Falls,  New  York 


JOURNAL-TRIBUNE 
Marysville,  Ohio 

NEWS  &  REPORTER 
Chester,  South  Carolina 

LANCASTER  NEWS 
Lancaster.  South  Carolina 

CATHOLIC  VIRGINIAN 
Richmond.  Virginia 

TEXAS  TIMES 
Fort  Worth,  Texas 

EL  POPULAR 
Toronto,  Ontario 

SEGUNDAMANO 
Buenos  Aires,  Argentina 

REGISTER  AND  TRIBUNE 

SYNDICATE 

Des  Moines.  Iowa 


UNIVERSAL  PRESS 
SYNDICATE 
Fairway,  Kansas 

HEARST  FEATURE  SERVICE 
New  York,  New  York 

TOWNSEND 
COMMUNICATIONS 
Kansas  City,  Missouri 

DATA  GRAPHICS  OF 
OKLAHOMA 

Oklahoma  City,  Oklahoma 

PRINTERS  (MYSORE)  LTD. 
Bangalore,  India 

POLYGRAPHICS 
Weesp,  The  Netherlands 

KCXL  RADIO  STATION 
Kansas  City,  Missouri 


or  ask  the  people  at  N.E.W.S. 


!  NEWSPAPER  ELECTRONICS  CORPORATION 

1  3225  ROANOKE  ROAD,  KANSAS  CITY,  MO.  64111 

1  □  Please  have  a 

■  representative  call  me. 

□  Please  send  more 
information  to  me. 

1  Name 

Address 

j  Title 

City/State/Zip 

•  Company 

Telephone 

3225  Roanoke  Rood 
Kansas  City,  MO  64111 
Telephone  800/821-5442 


See  us  at  ANPA  Booth  #1160. 
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Testing  of  flexographic  inks  continues 


J.M.  Huber  Corp.  issued  a  report 
on  the  use  of  inks  in  flexographic 
newspaper  printing.  E&P  adapted 
that  report  into  the  following  article. 

Inks  are  proving  to  be  a  crucial  fac¬ 
tor  in  the  development  of  flexo¬ 
graphic  newspaper  printing,  accord¬ 
ing  to  Ron  Chilingarian,  news  flexo 
project  manager  for  the  J.M.  Huber 
Corp. 

Tests  are  underway  at  several  sites 
across  the  nation  and  water-based 
flexo  inks  for  flexo  newspaper 
production  are  being  developed  by 
several  major  ink  manufacturers. 

A  flexo  press  at  the  Fort  Lauder¬ 
dale  News  and  Sun-Sentinel  has  been 
designed  with  the  newspaper  indus¬ 
try’s  first  bulk-handling  system  for 
flexo  inks.  The  system  was  designed 
by  Huber,  which  also  has  been 
selected  to  supply  inks. 

Units  for  Fort  Lauderdale  were 
tested  not  long  ago  at  Windmoeller  & 
Holscher  facilities  in  Lengerich,  West 
Germany,  before  they  were  installed 
in  Fort  Lauderdale,  where  they  pro¬ 
duced  their  first  color  samples  in 
May. 

Since  there  are  no  keys  to  control 
the  inking  on  flexo  presses,  the  vis¬ 
cosity  of  water-based  ink  is  the  key  to 
flexo’s  success  in  newpspaper  print¬ 
ing,  according  to  Mardo  Anastasian, 
Huber  product  development  mana¬ 
ger.  However,  viscosity  is  one  of  the 
most  difficult  factors  to  control. 

“Once  we  established  a  datum  of 


viscosity  for  the  ink,  there  were  vir¬ 
tually  no  additional  adjustments 
needed  for  the  ink  to  run  very 
effectively,”  Anastasian  said  of  the 
tests. 

“In  West  Germany,  we  demon¬ 
strated  to  nearly  75  guests  in  atten¬ 
dance  that  by  varying  the  viscosities 
of  the  ink,  they  can  get  different  print 
densities,”  Anastasian  said.  Speeds 
in  the  the  tests  ranged  to  74,000  pa¬ 
pers  per  hour. 

Suppliers  of  plates,  plate  packings, 
anilox  rolls  and  other  equipment  were 
also  on  hand  at  the  tests,  which  are 
continuing  in  Fort  Lauderdale  since 
the  first  examples  were  printed  in  time 
for  the  ANPA  convention  in  Miami. 

To  be  effective,  a  flexo  ink  handling 
system  must  control  to  close  toler¬ 
ances  the  viscosity,  or  resistence  to 
flow,  of  large  volumes  of  ink.  To  date 
most  flexo  tests  have  been  run  with 
small  “day”  tanks  of  less  than  10  gal¬ 
lons  for  each  press  unit.  This  system 
makes  it  difficult  to  achieve  and  main¬ 
tain  uniform  viscosities,  which  ul¬ 
timately  affect  the  print  density  and 
the  look  of  the  final  product. 

The  bulk  ink  handling  system  at 
Fort  Lauderdale  was  dubbed  by 
Chilingarian  “a  sophisticated  system 
with  a  ‘brain.’” 

The  computer-controlled  system  is 
linked  to  the  press  operations  through 
its  inking  system.  A  central  control 
panel  oversees  the  entire  process. 
Visual  display  graphics  show  viscosi¬ 
ties  and  the  levels  of  inks  in  tanks  as 


well  as  other  factors  critical  to  the 
performance  of  the  inks. 

The  system  recirculates  ink  from 
bulk  tanks,  where  fresh  ink  is  added 
and  viscosities  are  adjusted,  to  the 
fountains  of  the  individual  units  and 
back  again.  In  the  process,  inks  are 
filtered  to  remove  paper  dust  and 
other  contaminants  that  can  impede 
the  function  of  components  in  the 
printing  system.  The  ink  handling  sys¬ 
tem  is  designed  to  minimize  ink 
drying,  thereby  reducing  the  chance 
of  system  blockage  and  plate 
plugging. 

The  system  is  designed  to  automati¬ 
cally  and  constantly  control  ink  vis¬ 
cosity  by  raising  or  lowering  viscosity 
through  the  addition  of  fresh  ink  for 
strengthening  or  water  for  dilution. 
Most  systems  currently  allow  for  dilu¬ 
tion  but  not  strengthening  of  ink. 

Warning  lights  identify  the  location 
and  source  of  problems  in  the  ink 
system. 

Linked  to  the  press,  the  ink  han¬ 
dling  system  starts  to  function  as  soon 
as  the  press  is  engaged.  When  printing 
is  complete,  the  operator  can  activate 
the  wash-up  cycle,  and  the  ink  system 
automatically  cleans  itself. 

One  large  tank  controls  black  ink 
and  smaller  bulk  tanks  handle  colored 
inks.  The  centralized,  closed-loop 
system  allows  for  more  uniform  con¬ 
trol  of  inks  and  less  chance  of  drying. 

Tank  levels  are  controlled  auto¬ 
matically  by  sensors  and  replenished 
when  needed.  Viscosity  is  controlled 
similarly  to  meet  predetermined  stan¬ 
dards  programmed  into  the  system. 
“If  the  ink  falls  below  the  low  control 
point  or  rises  above  the  high  point,  an 
indicator  alarm  will  sound  on  the  main 
graphics  panel,”  Gerry  Fusco,  Huber 
manager  of  production  and  process 
engineering,  said.  “At  all  levels  in  be¬ 
tween,  the  viscosity  will  be  adjusted 
constantly  to  its  ideal  setting.  This 
allows  the  system  to  replenish  ink  on  a 
continual  basis  as  the  ink  supply  is 
depleted  through  the  ongoing  printing 
process.  However,  the  replenished 
ink  is  always  at  optimum  viscosity.” 

A  sensor  monitoring  ink  flow  from 
the  mixing  tank  to  the  anilox  roll  will 
activate  an  alarm  if  the  rate  of  flow 
falls  below  or  rises  above  a  preset 
rate.  The  sensor  is  located  in  the  front 
of  the  anilox  roll  and  is  intended  to 
prevent  damage  to  the  expensive  roll 
as  well  as  to  reduce  paper  waste  by 
_ (Continued  on  page  96) _ 


The  schematic  above  is  a  depiction  of  J.M.  Huber's  new  Ink  Handling  System 
designed  for  the  Fort  Lauderdale  (Flo.)  News  and  Sun-Sentinel's  new  flexo  installation. 
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High  speedy  automated  TKS  Presses  will 
be  installed  at  two  more  great  newspapers 

The  Tampa,  Florida  Tribune  and  the  Waco,  Texas  Tribune-Herald  are 
joining  the  growing  family  of  newspapers  printing  with  TKS  Presses. 
Newspapers  that  are  experiencing  improved  quality  and  productivity 
through  the  use  of  TKS  printing  systems.  Over  320  units  have  been, 
or  are  being  installed  in  the  United  States. 

Decision  makers  for  the  newspaper  industry  are  turning,  more  and 
more,  to  the  reliable  performance  and  superb  quality  of  TKS  press 
equipment,  backed  by  TESCO  parts  and  service. 


TAFT  EQUIPMENT 
SALES  COMPANY 


PRINTING  SYSTEMS 


570  OAKWOOD  ROAD 
LAKE  ZURICH,  ILLINOIS  60047 
312  438-3030 


I 


(Continued  from  page  30) 


of  the  market.  The  firm  had  been 
building  presses  and  equipment  for 
the  graphic  arts  business  since  1874 
and  currently  has  almost  900  em¬ 
ployees  in  Japan. 

But  in  the  United  States,  name  rec¬ 
ognition  for  TKS  was  next  to  nil.  In 
the  70s  “you’d  have  to  be  on  top  of  the 
industry  to  know  about  TKS,”  said 
John  Hall,  vice  president  of  TESCO. 

And,  unlike  transistor  radios  and 
economy  cars,  the  “Made  in  Japan” 
label  on  a  newspaper  printing  press 
did  not  exactly  pluck  the  heartstrings 
of  American  press  operators  who  had 
been  weaned  on  names  like  Goss, 
Wood,  Hoe  and  Koenig  &  Bauer. 

“We  realized  it  was  going  to  be 
very  hard  getting  started.  And  it 
was,”  according  to  Jim  Price,  TES¬ 
CO  president.  “The  most  difficult 
part  was  getting  the  first  few  orders.” 

So  what  made  major  American 
newspapers  turn  to  a  company  from 
halfway  around  the  world  that  had  no 
experience  at  U.S.  newspapers  for 
millions  of  dollars’  worth  of  presses? 

The  answer  varies  according  to  the 
TKS  customer.  But  interviews  with 
some  indicate  they  chose  TKS  for 
several  reasons:  advanced  equipment 
that  is  made  well  and  tailored  to  the 
needs  of  the  newspaper,  compara¬ 
tively  quick  delivery  and  painstaking¬ 
ly  thorough  support  services. 

In  telephone  interviews  with  E&P, 
several  TKS  users  said  that  their  com¬ 
parisons  showed  TKS  offset  presses 
to  be  basically  comparable  to  the 
Goss  Metro  in  price  and  performance. 

What  initially  helped  TKS  crack  the 
U.S.  market,  its  first  buyers  said,  was 


its  ability  to  deliver  presses  in  a  little 
more  than  a  year,  compared  with 
what  was  said  to  be  a  lead  time  of 
nearly  three  years  for  delivery  of  Goss 
presses  due  to  a  backlog  of  orders. 


“It  was  very  difficult 
getting  started  in  the 
business  and  we  had  to 
prove  a  lot  of  things,” 
said  Jim  Haii,  president 
of  the  Chicago-based  Taft 
Equipment  Saies  Co. 
(TESCO),  the  so/e  agent 
for  TKS  in  the  Americas. 


When  the  Washington  Post  bought 
its  eight-unit  press  for  installation  in 
1980,  it  was  the  first  major  newspaper 
to  commit  to  TKS.  According  to  Mike 
Clurman,  plant  manager  of  the  Post’s 
Springfield,  Va.,  plant,  the  decision 
to  buy  TKS  was  a  close  call.  The  Post 
ultimately  compromised,  settling  on  a 
split  decision  to  buy  one  TKS  and  two 
Goss  offset  press  lines,  which  run 
alongside  one  another.  Clurman,  vice 
president  of  the  approximately  45- 
member  TKS  users  association,  said 
said  that  at  the  time  TKS  was  “some¬ 
thing  that  was  untried  and  unproven. 
There  was  a  great  deal  of  risk  in¬ 
volved.  Sure  we  were  worried.” 

At  the  Star-Ledger,  delivery  time 
was  the  deciding  factor,  according  to 
Mark  Newhouse,  vice  president.  A 
new  press  was  needed  for  a  produc¬ 
tion  plant  to  be  built  in  Piscataway, 
N.J.  The  contract  was  signed  in  Janu¬ 
ary  1979,  and  the  press  was  delivered 
in  April  1980  —  six  months  before 


For  over  40  years,  the  Nolan  ^tlll  ^ 
name  has  brought  efficiency  U 

to  newspapers  all  rnr^^/inCT 
over  the  world.  I  n  fact,  1 1  I 

Nolan  developed  many 

of  the  standard  machines  in  the  industry.  Under  our  new 
name,  Nolan  Products  Inc.,  we  will  continue  our  tradition— to 
engineer  and  install  all  types  of  mailroom  conveyors,  wrappers, 
and  other  production  equipment  Let  us  show  you  what  Nolan 
can  do.  Call  us  today.  Or  write. 
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^  PRODUCTS  INC. 
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Goss  could  have  delivered,  New¬ 
house  said.  He  said  price  was  not  a 
factor  and  the  quality  of  the  products 
was  comparable. 

Dow  Jones  &  Co.  Inc.,  publishers 
of  the  nation’s  largest-circulation  dai¬ 
ly,  the  Wall  Street  Journal,  started 
buying  TKS  presses  in  the  late  70s, 
the  first  installation  in  Englewood, 
Colo.  Today,  half  of  its  17  printing 
sites  use  TKS  printing  units,  some  1 20 
units  in  all. 

Bill  Harmer,  national  production 
director  for  Dow  Jones,  said:  “At  the 
time,  Goss  was  really  the  only  viable 
press  vendor.  They  had  the  lion’s 
share  of  the  business.  Goss  pretty 
much  had  the  wraps  on  the  market. 
Prices  were  getting  high  and  lead 
times  were  getting  long.  We  were 
faced  with  a  plan  to  build  expanded 
capacity  —  and  two  to  three  years’ 
lead  time.  We  needed  the  press  soon¬ 
er  than  that.  The  lead  times  with  Goss 
made  it  impossible  to  go  with  Goss 
and  maintain  our  schedule.” 

In  recent  years,  lead  times  —  the 
periods  between  the  order  and  deliv¬ 
ery  —  have  equalized  at  about  1 4  to  1 6 
months,  according  to  newspaper  ex¬ 
ecutives  and  manufacturers. 

“We  have  never  once  been  late  on  a 
delivery.  And  that  is  historically  one 
of  the  problems  that  has  been  killing 
people  in  the  newspaper  industry,” 
said  Price  of  TESCO. 

Price  attributed  the  company’s  suc¬ 
cess  to  the  quality  of  the  equipment 
and  to  its  commitment  to  satisfying 
newspaper  customers  by  engineering 
presses  to  meet  their  individual 
needs,  delivering  them  on  time  and 
providing  exhaustive  service  there¬ 
after. 

TKS  presses,  generally,  are  highly 
regarded  for  their  heavy-duty  design 
and  smaller  touches  —  features  for 
safety,  durability  and  fine  printing. 

TKS  presses  are  built  about  10% 
heavier  than  comparable  American 
models  and  units  are  fully  enclosed, 
reducing  vibrations  and  noise.  TKS 
builds  full  bearer-to-bearer  presses, 
incorporating  that  feature  found  in 
most  commercial  presses.  Bearers,  or 
sleeves,  around  blanket  and  plate 
cylinders  smoothen  the  revolution  of 
the  cylinders,  increasing  the  accuracy 
of  the  printed  dots. 

Other  features  of  TKS  presses  in¬ 
clude  solid,  rather  than  plated,  copper 
sleeves  on  ink  drums  for  longer  life, 
stainless  steel  blanket  cylinders  and  a 
positive  plate  lockup  system. 

Price  said  TKS  has  benefitted  from 
advanced  Japanese  printing  technolo¬ 
gy  that  resulted  from  intensive  re¬ 
search  and  development  that  was 
done  to  meet  the  needs  of  booming 
Japanese  newspaper  circulation, 
(Continued  on  page  70) 
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Give  your  advertisers  ofl&et  qual^ 
color  vvith  your  letterpress  system. 


J.M.  Hubert  Hi-Intensity 
Letterpress  Color  Inks. . . 
quality  you’ve  only  dreamed  of 

For  many  years,  letterpress  has  taken  a 
back  seat  to  offset  printing.  Quite  frankly, 
the  reason  letterpress  newspapers  have 
lost  advertising  dollars  is  that  offset 
publications  have  offered  superior  quality- 
holder  colors,  cleaner  reproductions.  But 
now  all  that  can  change.  Vbur  current 
letterpress  system  can  produce  the  crisp, 
Warding  colors  that  have  impressed  and 
sold  advertisers  for  years. .  .and  it  can  do 
this  without  the  replacement  of  a  single 
piece  of  equipment. 


Hubert  Hl-lntonslty  Ink  series. . . 

30%k  brighter  than  standard  letterpress 

J.M.  Huber  has  developed  a  new  ink 
for  letterpress  that  is  far  superior  to 
anything  on  the  market.  In  fact,  it  looks 


less  ink  and  therefore  attain  a  sharper 
half-tone  dot  structure.  In  the  past,  those 
who  have  tried  to  stretch  the  capabilities 
of  standard  letterpress  colors  to  achieve 
vivid  impressions  have  learned  that  add¬ 
ing  more  ink  doesn’t  increase  color 
quality— but  causes  dot  gain  and  smear¬ 
ing.  Hi-Intensity  Ink  film  coverage  is 
thinner  and  cleaner. . .  never  muddy. 

And  remember,  there  are  no  lead  com¬ 
pounds  used  in  the  manufacture  of  any 
Huber  newsink  products. 


The  secrete  in  the  vehicle 

Letterpress  color  vik  vehide  is  nrastly  oil. 
Thus,  letterpress  has  a  tendency  to  set-off 
and  strike-through.  It  also  has  a  limited 
ability  to  hold  a  sharp  half-tone  dot.  But 
Hi-Intensity  utilizes  a  resin-supported 
vehicle— much  like  that  used  in  the  offeet 
printing  process.  This  results  in  less  dot 


gan  and  sharper  color  printability. 
Hi-Intensity  requires  less  ink  and  less 
vehicle,  to  enhance  printing  quality. 


Huber  HNntensity  wins  ANRA  Award 
for  letterpress  color 

Our  new  formulation  contributed  to  the 
award  for  best  letterpress  printing  at  the 
1984  ANPA  Convention  and  was  the  talk 
of  the  show. .  .no  one  could  believe  it 
was  run  on  letterpress. 

Don’t  you  want  that  kind  of  reaction 
from  your  advertisers  and  readers?  At 
last,  you  can  give  them  offset  quality 
color  from  your  letterpress  system. 

Improve  your  image. .  .with  Huber’s  Hi- 
Intensity  Inks  for  letterpress.  There’s  no 
need  to  take  a  back  seat  anymore. 


J.M.  Huber  Coiporation 

Printing  Ink  Division 

333  Thomall  St..  Edison.  NJ  08818 


TKS 

(Continued  from  page  68) 


which  now  approaches  total  U.S.  cir¬ 
culation  despite  Japan’s  population  of 
about  half  its  U.S.  counterpart. 

TKS  takes  credit  for  several  firsts 
in  American  newspapers.  The  four- 
color  satellite  unit,  which  prints  four 
colors  on  one  side  of  a  web,  was  intro¬ 
duced  by  TKS,  whose  lead  has  been 
followed  by  Goss  and  M.A.N.- 
Roland,  another  company  to  emerge 
as  a  major  competitor  in  the  newspa¬ 
per  press  market. 

Price  said  that  prior  to  the  satellite 
unit’s  debut  at  the  Record  in  New 
Jersey,  it  took  two  units  and  a  half 
deck  to  accomplish  the  same  task  with 
less  accurate  registration. 


What  initially  helped 
TKS  crack  the  U.S. 
market,  its  first  buyers 
said,  was  its  ability  to 
deliver  presses  in  a  little 
more  than  a  year . . . 


Another  first  at  the  Record,  Price 
said,  was  TKS’s  automatic  roll  load¬ 
ing  system  for  loading  paper  rolls  onto 
reels  without  human  effort.  An  auto¬ 
matic  web  leading  system  has  helped 
to  ease  the  task  of  threading  the  web 
through  the  press. 

Another  reason  frequently  cited  for 
choosing  TKS  is  the  company’s  will¬ 
ingness  to  custom-design  equipment 
to  fit  the  needs  of  individual  newspa¬ 


pers  as  opposed  to  the  off-the-shelf 
approach  to  press  units.  Again  at  the 
Record,  TKS  specially  designed  reels 
to  handle  rolls  of  paper  50  inches  in 
diameter  instead  of  the  standard  45 
inches,  to  allow  for  less  roll  changes. 

For  “every  customer  we  have  done 
specific  engineering  to  suit  their 
needs  —  which  was  not  available  be¬ 
fore  we  entered  the  market,’’  Price 
said.  His  assessment  is  supported  by 
TKS  users. 

“If  you  want  something  built  and 
it’s  not  a  standard  product,  they  seem 
to  be  willing  to  do  it  your  way,’’  com¬ 
mented  Harmer  of  Dow  Jones. 

But  TKS’s  entry  into  American 
newspapers  was  not  without  prob¬ 
lems.  Several  of  the  first  U.S.  installa¬ 
tions  had  problems  with  their  3:2  fold¬ 
ers,  TKS’s  first  such  installations. 
Upper  formers  and  nip  conrols  had  to 
be  redesigned  and  replaced.  Ink 
boxes  failed  in  some  cases  and  had  to 
be  redesigned  and  replaced. 

Clurman  of  the  Washington  Post 
said,  ‘  ‘There  were  a  lot  of  design  mod¬ 
ifications  that  had  to  be  made.’’  He 
said  that  because  of  problems  with 
TKS  equipment,  two  years  ago  he 
would  have  chosen  Goss,  but  today  it 
would  be  “a  tossup.’’ 

When  there  are  problems,  howev¬ 
er,  reviews  of  the  service  by  TKS 
range  from  good  to  absolutely  glow¬ 
ing.  Without  exception  users  and  in¬ 
dustry  observers  credit  TKS  with 
providing  exemplary  service  to  cus¬ 
tomers. 

“They  have  set  a  standard  of  ser¬ 
vice  excellence  that  is  hard  to  com¬ 
pete  with,’’  commented  one  industry 
consultant. 

“What  is  very,  very  good  about 


(High  Performance  Multiple  Recyclability) 


A  direct  replacement  for  3M’s  Pyrofax/Deadliner  brand  film  with 
one  exception  —  RECYCLABILITY!  Thicker  base  stock  provides 
excellent  dimensional  stability  and  thicker  emulsion  allows  better 
fatigue  resistance  and  a  smoother  finish  for  high  quality  halftone 
resolution,  faster  exposure.  Built  to 

withstand  repeated  recycling!  -  CALL  - 


IlK^raRlTED  1 -800-Hot  Pink 


2506  West  Sixth 
Amarillo,  Texas  79106 


(1-800-468-7465) 

In  Texas  Call  Collect  806-373-5050 


TKS  is  the  service,’’  Bob  Runyon  of 
the  Star-Ledger  said.  “It’s  part  of  the 
Japanese  philosophy.  Quality  and 
service  are  very  important  to  them. 
TKS  people  are  very  polite  and  very 
diplomatic,  but  if  something  doesn’t 
work,  they  get  very  concerned  about 
it.  They  take  it  personally.  They  are 
reluctant  to  admit  problems  but  they 
get  them  fixed.” 

TKS  users  reported  varying  de¬ 
grees  of  satisfaction  with  mainte¬ 
nance  and  service,  which  are  crucial 
concerns  for  newspapers  because 
they  stand  to  lose  plenty  of  money  if 
the  paper  can’t  be  printed  because  of  a 
press  breakdown. 

Harmer  of  Dow  Jones  said,  “Over¬ 
all,  its  probably  easier  to  deal  with 
Goss  simply  because  they  are  here 
and  you  don’t  have  to  go  back  to 
Japan  with  a  problem.” 


“Goss  in  the  last 
couple  of  years  has  been 
bending  over  backwards 
to  meet  the  competition.” 


Clurman  of  the  Post  said  that  there 
have  been  some  communication 
problems  with  the  Japanese  engineers 
at  TKS.  “Meetings  that  would  take  15 
to  20  minutes  with  Goss  would  take 
two  to  three  hours  with  TKS,”  he 
said.  Also,  it  was  more  difficult  to  call 
TKS  regarding  electronic  problems 
than  it  was  to  call  Goss. 

Clurman  said  initial  problems  in 
getting  parts  from  TKS  have  been  im¬ 
proved  recently. 

Runyon  said  getting  parts  for  the 
press  has  not  been  a  problem.  He  said 
most  parts  are  available  from  ware¬ 
houses  at  TESCO  in  Chicago  or  can 
be  flown  in  from  Tokyo  within  a  day. 

Price  said  that  an  inventory  of  more 
than  $2  million  is  on  hand  in  Chicago. 

On  the  down  side,  several  users 
said  more  maintenance  was  neces¬ 
sary  on  the  TKS  press  and  while  oper¬ 
ators  could  go  from  TKS  to  Goss 
equipment,  the  reverse  was  not  true. 

But  when  their  problems  develop, 
TKS  users  say,  the  company  has  re¬ 
sponded  in  force  and  remained  until 
solutions  are  found. 

Without  exception,  TKS  users  in¬ 
terviewed  praised  the  service  and 
attention  TKS  has  devoted  to  them. 

One  indication  of  the  TKS  style  is 
its  habit  of  assembling  a  customer’s 
press  units  in  Japan  for  a  live  demon¬ 
stration  before  shipment.  Teams  of 
TKS  engineers  have  appeared  in 
plants  for  installations,  which  also  has 
impressed  newspaper  production 
people.  Besides  four  resident  en- 
(Continued  on  page  90) 
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YOUR 

DUMMY 

JUST 

GOT 

SMARTER 


And  your  Layout  Editor's  job  just 
got  faster,  easier  and  more  accurate. 

The  Layout  Magician. 
A  totally  new  concept  in  dummying. 


See  it  at  ANPA. 


What’s  new  in  the  mailroom 


By  James  A.  Cooper 

Distribution  and  packaging,  the  in¬ 
dustry’s  challenge  of  the  future,  are 
here  today. 

Their  challenge  affects  all  news¬ 
papers,  from  the  small  hand-inserting 
operation  to  the  larger  mechanized 
metropolitan  newspaper. 

The  Post  Press  Packaging  and  Dis¬ 
tribution  Task  Force  of  the  ANPA 
was  assigned  the  responsibility  of 
studying  this  challenge  and  has  pre¬ 
pared  reports  and  recommendations 
for  the  ANPA  board  of  directors. 

A  successful  Distribution  Sympo¬ 
sium  was  run  in  Chicago  on  October 
3 1  and  November  1 .  This  was  attend¬ 
ed  by  approximately  200  people.  Pre¬ 
sentations  were  made  on  mail  adver¬ 
tisers’  needs,  postal  regulations,  in¬ 
serting  eauipment,  distribution  sys¬ 
tems  and  IatK>r  relations  in  the  post¬ 
press  areas. 

Meetings  with  many  of  our  mail- 
room  suppliers  were  also  held  in  Chi¬ 
cago  in  November.  The  purpose  of 
these  meetings  was  to  explain  some  of 
our  distribution  and  packaging  prob¬ 
lems  to  our  suppliers  and  to  try  to  get 
a  handle  on  new  developments  from 
them.  These  meetings  were  very  in¬ 
formative  and  I’ll  describe  to  you 
shortly  some  of  the  equipment  you 
will  see  in  New  Orleans  in  June  as 
well  as  future  products. 

A  questionnaire  was  sent  by  the 
task  force  to  1,300  newspapers  and 
I’m  proud  to  report  that  568  of  you 


(Cooper  is  assistant  vice  president, 
operations,  the  Washington  (D.C.) 
Post.  He  gave  this  presentation  at 
the  recent  American  Newspaper 
Publishers  Association  convention 
in  Miami  Beach.) 


responded  to  it.  This  questionnaire 
was  designed  primarily  to  determine 
what  you  feel  are  the  major  problem 
areas  within  distribution  and  packag¬ 
ing.  Copies  of  the  results  of  this  ques¬ 
tionnaire  are  available  here  today. 

The  top  five  problems,  regardless 
of  circultion  size,  are: 

1 .  Inserting  volume 

2.  Inserting  speed 

3.  Counting 

4.  Zoning 

5.  Preprint  storage 

In  addition  to  the  above  studies,  a 
comparison  of  five  different  catego¬ 
ries  of  equipment  has  been  complet¬ 
ed.  These  include: 

1 .  Inserting  equipment 

2.  Stackers 

3.  Tyers 

4.  Automated  storage  units 

5.  Bundle  weighers 

Copies  of  these  comparisons  are 
available  from  the  ANPA  Technical 
Committee. 

The  task  force  was  responsible  for 
introducing  our  industry  to  the  Pack¬ 
aging  Machinery  Manufactuers  Insti¬ 
tute.  This  organization  represents  al¬ 
most  500  manufacturers  of  packaging 
equipment  which  had  never  thought 
of  our  industry.  An  opportunities  pa¬ 
per  was  sent  to  290  of  these  manufac¬ 
turers  to  try  to  generate  interest  in  de¬ 
signing  equipment  to  fill  our  needs. 

We  have  had  many  responses  and 
have  given  them  opportunities  to  visit 
newspapers  to  see  firsthand  the  chal¬ 
lenges  that  are  available.  These  meet¬ 
ings  will  continue  and  you  will  be 
kept  informed  of  our  progress. 

Now  alphabetically  1  would  like  to 
tell  you  about  some  of  the  distribu¬ 
tion  and  packaging  equipment  you 
will  see  in  New  Orleans. 

Alvey  is  a  newcomer  to  our  indus¬ 


try.  The  Houston  Chronicle  is  testing 
an  Alvey  302  Model  Palletizer  to 
automatically  stack  bundles  of  insert¬ 
ed  newspapers. 

Bundles  are  conveyed  from  an  in¬ 
serting  machine,  up  an  inclined  belt, 
to  the  Alvey  302  automatic  palletizer. 

The  bundles  travel  on  an  accumu¬ 
lating  live-roller  conveyor  to  the  in- 
feed  belt  of  the  machine. 

Layers  of  bundles  are  deposited 
onto  a  hoist.  There  is  an  automatic 
sheet  dispenser  which  deposits  tier 
sheets  between  layers  for  load  stabil¬ 
ity.  Tier  sheets  are  reused  10  to  20 
times. 

The  hoist  indexes  down  with  each 
consecutive  layer.  It  is  designed  to 
handle  nesting  plastic  pallets. 

A  full  pallet  load  automatically  dis¬ 
charges  from  the  machine  and  the  pal¬ 
let  of  bundles  is  then  stretch- wrapped 
prior  to  distribution. 

Custom-Bilt  is  one  of  our  older 
manufacturers  that  has  specialized  in 
commercial  type  products.  Most  of  us 
know  them  for  their  quality  trimmers 
and  quarter-folders. 

Their  model  TK-350  three-knife 
rotary  trimmer  is  designed  to  trim  the 
head,  foot  and  thumb  edge  of  press- 
glued,  quarter-folded  products  in-line 
with  the  press  at  speeds  up  to  25,000 
pph. 

Custom-Bilt’s  quarter-folder  can 
be  installed  in-line  with  the  press 
folder  or  off-line,  using  a  high-speed 
feeder.  It  can  have  a  three-knife 
rotary  trimmer. 

You  can  also  add  a  stitcher.  This 
would  give  you  a  quarter-folded, 
stitched  product  that  is  trimmed  on 
three  sides.  It’s  worth  looking  at  if 
you  want  to  produce  your  own  tv 
books  or  similar  products. 

Custom-Bilt’s  Ad-a-Card  system 
can  be  added  to  your  press  and  will 
attach  cards,  envelopes,  coupons  and 
some  preprints  anywhere  across  the 
web  before  it  goes  into  the  folder. 

The  Precision  Lapmaker  is  a  very 
interesting  idea  to  me.  It  is  installed  at 
the  fly  of  the  press  and  strips  the  prod¬ 
uct  from  the  fan  by  movable  chain 
stops.  This  action  aligns  the  newspa¬ 
per  squarely  on  the  delivery  conveyor 
in  a  precise  lapstream.  Every  paper  is 
the  same  distance  apart.  An  adjust¬ 
ment  is  provided  to  compensate  for 
product  thickness. 

Custom-Bilt’s  version  of  the  single 
grip  conveyor  is  called  the  One-on- 
One  transport  system.  It  has  been  in¬ 
stalled  at  the  Harrisburg  (Pa.)  Patriot 
(Continued  on  page  74) 
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ANNOUNCES  THE  NEW  LOCATION  OF  ITS  OFFICES  AT 

114  East  32nd  Street 
New  York,  N.Y.  10016 
(212)  686-6661 

Exclusively  for  the  Newspaper  Industry 
Consultation,  Planning  &  Design 
for  Buildings  &  Process  Systems 
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St.  Regis  is  now  officially 
the  newsprint  Champion 


First  Southland.  Then  St.  Regis.  And  now  Champion 
International  Corporation. 

For  more  than  45  years,  we  have  been  a  leader — and  a 
champion — of  newsprint. 

Our  leadership  has  been  earned  by  keeping  our  cus¬ 
tomers’  needs  in  mind;  by  providing  them  with  reliable 
quality  superior  service,  and  the  best  running  newsprint 
manufactured  today 

Late  last  year,  St.  Regis  was  acquired  by  Champion,  cre¬ 
ating  the  largest  paper  and  forest  products  company  in  the 
world.  For  our  customers  past,  present,  and  future,  we’ll 
strive  to  make  bigger  better. 

It  is  our  intention  to  maintain  our  leadership  position 
in  the  newsprint  industry  . 

""  Champion 


through  continued  research 

Champion  International  Corporation 

and  development.  ^  also  re¬ 
main  dedicated  to  providing  our  customers  with  a  reliable 
domestic  supply  of  quality  newsprint  and  specialty  papers. 
We’ll  be  building  on  the  tradition  that  made  us  newsprint 
champions  in  the  first  place:  our  people,  their  commitment 
to  you,  and  your  response  to  that  commitment. 


Now  there’s  only  one  Champion  in  newsprint. 


Mailroom 

(Continued  from  page  72) 

News  and  is  presently  undergoing 
testing.  This  system  is  really  the  rea¬ 
son  the  Precision  Lapmaker  was  de¬ 
veloped  as  it  feeds  products  to  the 
One-on-One  system. 

Custom-Bilt  has  some  interesting 
ideas  for  this  system,  including  in¬ 
serting  into  the  newspaper  while  it  is 
still  in  the  conveyor. 

Ferag  has  really  brought  on-line  in¬ 
serting  systems  to  the  U.S.  by  provid¬ 
ing  entire  copy-handling  systems 
from  the  press  folder  to  the  truck 
dock.  These  systems  are  designed 
around  the  capabilities  of  the  single 
copy  conveyor  and  the  drum- 
inserting  system. 

The  first  step  is  the  pick-up  station 
at  the  folder. 

From  here  the  individual  copies  are 
transported  through  just  about  any  ge¬ 
ometry  to  the  mailroom. 

For  on-line  inserting,  the  copies  are 
fed  directly  into  the  jacket  position  of 
the  Ferag  inserting  drum.  This  on-line 
approach  is  used  both  for  daily  in¬ 
serts,  and  to  put  inserts  in  Sunday  ad¬ 
vance-run  sections  without  the  need 
for  intermediate  handling. 

Inserts  are  fed  into  the  drum  from 
one  of  three  sources:  hoppers,  Roto- 
pal  or  Rotadisc  depalletizers.  There 
are  the  high  speed  hoppers  which  are 
hand-fed  with  inserts  from  conven¬ 
tional  skids. 

Although  the  drum  has  four  insert 
input  stations,' the  capacity  is  in¬ 
creased  by  the  preprint  collect  or 
gathering  system.  This  system  gath¬ 
ers  inserts  from  several  hoppers  into  a 
package  which  is  then  delivered  to¬ 
gether  via  a  gripper  conveyor  into  the 
drum.  With  this  approach,  the  Ferag 
drum  handles  up  to  eight  inserts  per 
pass. 

Preprinted  jackets  or  advance  sec¬ 
tions  can  be  palletized  direct  from  the 
press  on  the  automatic  Rotopal  pal- 
letizer. 

These  spiral  towers  are  then  stored 


for  future  processing.  The  copies  are 
fed  from  the  press  conveyor  on  to  the 
top  of  the  tower. 

On  a  depalletizer  unit  the  copies  are 
fed  from  the  bottom  of  the  tower  into 
a  single  grip  conveyor  and  then  into 
the  drum  inserter. 

A  new  Ferag  development  for  auto¬ 
mated  palletizing  and  depalletizing  of 
press  copies  is  the  Rotadisc  system. 

This  new  system  offers  the  advan¬ 
tage  of  a  greater  pagination  range  than 
the  early  Rotopal  system,  and  it  is 
also  more  fully  automated  for  use  in 
larger  newspapers. 

Ferag  has  developed  an  automated 
loading  and  unloading  system  for 
these  discs  so  that  the  lift  truck  opera¬ 
tor  merely  brings  the  disc  to  the  auto¬ 
mated  loader  and  the  machine  then 
loads  the  disc  at  the  appropriate  time 
in  the  winding  or  unwinding  cycle. 
Ferag  has  a  number  of  these  systems 
in  operation  in  Europe  and  Australia 
and  has  Rotadisc  systems  on  order  for 
the  Philadelphia  Inquirer,  Provi¬ 
dence  Journal  and  The  Record  of  Ber¬ 
gen  Co.,  N.J.  The  first  system  will 
be  operational  this  summer  in  the  Un¬ 
ited  States. 

Other  Ferag  developments  include 
a  version  of  the  Rotadisc  for  commer¬ 
cial  printers,  on-line  ink  jet  labeling 
in  the  single-copy  conveyor  and  some 
unique  approaches  to  stacking  sys¬ 
tems  which  have  not  found  applica¬ 
tion  in  newspapers  here  because  of 
our  larger  product  size  than  in  Eu¬ 
rope. 

Ferag  also  reports  that  they  are 
working  on  a  system  for  handling 
Sunday  completes  that  would  have 
greater  page  capacity  than  the  drum 
inserter.  However,  they  were  not 
ready  to  reveal  the  technical  approach 
or  when  it  will  be  ready. 

Hall  Systems  was  founded  in  1976 
as  a  division  of  George  R.  Hall,  Inc. 
It  became  part  of  the  Scripps-Howard 
family  in  1983. 

More  than  600  monitors  have  been 
sold  to  make  it  one  of  the  industry’s 
leading  manufacturers  of  counter 
stackers. 


Its  simplicity  in  both  design  and 
construction  has  benefited  the  indus¬ 
try  with  both  reduced  maintenance 
and  substantial  cost  savings. 

The  Commander  is  an  advanced  co¬ 
unt-verification  device  that  displays 
the  count  discrepancy,  if  any,  in  each 
stack  of  newspapers.  This  can  be  of 
great  value  in  the  area  of  bundle 
shortages  and  production  cost  con¬ 
trol. 

The  Commander  is  a  weighing  de¬ 
vice  that  automatically  compensates 
for  normal  variation  in  basic  weight, 
ink,  and  moisture  content.  It  is  porta¬ 
ble  which  allows  it  to  be  used  for 
count  verification  on  inserts  and  pre¬ 
prints. 

Hall  Systems  is  introducing  its  new 
Tru-trac  Modular  Bilt  Lapped  Stream 
Conveyor.  Tru-trac  belt  conveying 
surfaces  eliminate  wire  marking,  ink 
set-off,  and  other  product  damage  as¬ 
sociated  with  traditional  wire  convey¬ 
ors. 

Individual  automatic  spring  ten¬ 
sioners  insure  constant  pressure  con¬ 
trol  regardless  of  product  thickness. 

The  increased  throat  size  of  corner 
units  and  other  transitions  permit 
even  the  largest  inserted  newspapers 
to  be  transported. 

Dual  crown  drive  rollers  and  flange 
return  rollers  insure  accurate  belt 
tracking. 

Modular  sections  are  completely 
,  factory  assembled,  test  run  and  ad¬ 
justed  prior  to  shipment  to  minimize 
installation  time.  Hall  Systems  is  de¬ 
signing  “Tomorrow’s  Mailroom  To¬ 
day.”  That  is  not  to  say  it  is  here  to¬ 
day. 

A  new  grid  packaging  concept 
was  introduced  to  about  twenty  of  the 
top  newspapers  this  past  year. 

It  is  unique  in  that  it  uses  single¬ 
grip  conveyors  under  computer  con¬ 
trol  to  collate  preprints  on  top  of  the 
jacket  rather  than  inserting  into  the 
jacket. 

If  you  consider  having  your  sub¬ 
scriber  information  stored  in  a  com¬ 
puter  and  this  data  base  driving  this 
system,  you  will  see  that  you  could 
label  the  press  product,  stack  on  se¬ 
lective  preprints,  wrap  each  individ¬ 
ual  product  in  plastic  and  stack  them 
in  reverse  order  to  the  way  the  carrier 
delivers  his  papers. 

Bundles  would  be  manufactured 
for  each  carrier  for  each  truck  to  be 
loaded  in  a  first-in-last-out  sequence. 
This  system  is  not  here  today,  but  it  is 
being  developed. 

If  the  industry  can  accept  a  collated 
package  rather  than  an  inserted  one, 
this  will  open  up  a  lot  of  possibilities 
and  higher  speeds  and  greater  vol¬ 
ume. 

Harris  Graphics’  approach  to  mail- 
room  and  distribution  systems  is 
(Continued  on  page  76) 


Machinery  Installation 
Contractors  Since  1888 


Equipment  Erectors  for  the 
Graphic  Arts  Industry 


TAFT  CONTRACTING  COMPANY,  INC. 

5525  WEST  ROOSEVELT  ROAD  •  CHICAGO,  ILLINOIS  60650 

■  Press  Installers 

■  Newspaper  &  Commercial  Press  Rebuilders 

■  Mailroom  &  Paper  Handling  Equipment  Erectors 

■  Conversions  &  Web  Width  Changes 

See  us  at  booth  1925  for  a  chance  to  win  a  complete  set  of  golf  clubs. 

For  Estimate  Call  312/656/7500 
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SIX 

IMPORTANT  FACTS 

FOR 

PRODUCTION  DIRECTORS 
CONSIDERING 
THE 

FLEXO  ALTERNATIVE 


FACX  ONEl  W&H  has  been  involved 
with  flexography  for  over  50  years.  Over  the  past  4 
years  we  have  teen  refining  our  JOCJRNALFLEX™ 
flexo  technology  for  specifically  the  newspaper  pro¬ 
duction  environment  Mone  of  our  competitors  can 
boast  of  this  extensive  flexo  background! 

FACT  TWO;  The  first  complete, 

new  flexo  unit  pressline  in  the  Gnited  States  is  with 
W&H  and  K&B  JOGRNALFLEX  flexo  technology. 
This  press,  installed  at  the  FORT  LAGDERDALE 
NEWS  &  SGN  SENTINEL  will  initially  contain  three 
(3)  units;  one  ( 1 )  half-deck  and  one  ( 1 )  dedicated 
four-color  unit  This  press-line  will  be  operational  in 
May  of  1985. 

FACT  XHREEl  The  first  major 

commitment  in  the  Gnited  States  for  a  full  flexo  press 
installation  is  again  with  W&H  and  K&B  JOGRNAL¬ 
FLEX  flexo  technology.  The  decision  by  the  PROVI¬ 
DENCE  JOGRNAL  to  purchase  eighteen  ( 1 8)  units 
and  eight  (8)  half-decks  was  made  after  nearly  three 
years  of  testing  with  a  W&H  JOGRNALFLEX  slip-in 
unit  and  other  competitive  flexo  equipment 


FACT  FOUR:  To  date  W&H  is  the 

only  manufacturer  who  is  offering  and  has  sold  flexo 
technology  for  both  the  new  press,  slip-in  replace¬ 
ment,  and  flexo  conversion  markets.  Through 
PGBUSHERS  EQGIPMENT  CORPORATION,  two 
flexo  conversion  sites  -  one  commercial,  one  news¬ 
paper  -  will  be  operational  in  1986  utilizing  W&H 
JOGRNALFLEX  inker  technology. 

FACT  FIVE:  Thew&n  patented 

JOGRNALFLEX  flexo  inker  technology,  which  has 
produced  millions  of  newspapers  to  date,  is  the  most 
proven  flexo  inker  design  on  the  market  W&H  has 
over  400  JOGRNALFLEX  chamber  type  inkers  oper¬ 
ating  in  all  aspects  of  flexo  printing  world-wide. 

FACT  SIX:  Only  W&H  currently  offers 

a  dedicated  four-color  unit  for  both  new  press  and 
slip-in  replacements.  The  slip-in  replacement  model 
is  63"  wide,  fitting  into  virtually'  all  existing  pressline 
configurations. 

If  you  consider  these  facts  when  you  are  con¬ 
sidering  the  Flexo  alternative,  you  realize  that  you 
can’t  afford  not  to  talk  to  us! 


For  our  new  product  brochure  on  full  press,  slip-in, 
and  conversion  equipment  using  JOGRNALFLEX  flexo  technology  or  to  arrange  a  visit 
to  see  W&H  JOGRNALFLEX  equipment  in  operation,  call  or  write: 


ANDREW  J.  SCHIPKE  -  DIRECTOR  OF  SALES  &  MARKETING 


FLEXO  NEWSPAPER  PRESS  GROUP 

A  DIVISION  OF  WINDMOELLER  &  HOELSCHER  CORPORATION 
23  NEW  ENGLAND  WAY,  LINCOLN,  Rl  02865 
TELEPHONE:  (401)  333-2770 


NEW  AND  REPLACEMENT 
FLEXO  UNITS 


% 


COMPLETE 

NEWSPAPER  PRESSES 


Mailroom 

(Continued  from  page  74) 

centered  around  the  new  NP-I472 
inserter. 

This  inserter  is  microprocessor 
controlled  and  has  the  ability  to  place 
up  to  13  inserts  into  a  jacket  for  Sun¬ 
day  supplement  packages  at  speeds  up 
to  25,000  pph  or  up  to  five  inserts  into 
a  jacket  at  press  speeds. 

The  NP-i472  can  customize  prod¬ 
ucts  for  zone-controlled  distribution 
through  the  ARS  system. 

This  allows  selective  feeding  of 
specific  inserts  to  predetermined 
zones  through  its  zone-control  fea¬ 
ture. 

Either  on-line  or  off-line,  the  NP- 
1472  can  be  fed  from  conventional 
conveyors  or  single-grip  conveyors 
through  hopper  loaders. 

Harris  Graphics’  newest  hopper 
loader  is  being  tested  at  the  Washing¬ 
ton  Post.  This  is  the  BL-212. 

The  BL-212  is  designed  to  allow 
higher  insert  feed  rates  with  reduced 
manning.  It  feeds  and  jogs  the  insert 
automatically  and  reduces  insert  fault 
rates  by  maintaining  the  correct  pile 
height  in  the  hopper  without  operator 
intervention  at  the  hopper. 

Harris  Graphics  has  also  developed 
the  NC-500  Ink  Jet  Mailing  System.  It 
can  provide  in-line  labeling  to  TMC 


6000  WATT  INSTANT-START 
DOUBLE  VACUUM  SYSTEM 


•  For  exposing  on  one  side  while  loading  on  the  other 

•  Fast,  accurate  exposures  of  plates,  proofs 

•  L.E.D.  digital  int^rator  with  touch-activated  keypad, 
programs  exposures  to  tenths  of  a  light  unit 

•  Precision  photo  detector  keeps  them  consistent 

•  24-Month  Vterranty  on  all  parts  (except  lamp  &  glass) 

•  Blanket  sizes  from  33x41V4”  to  43x52" 


nuArc  company,  inc. 

4100  W.  Grand  Ave.  •  Chicago,  IL  60651-1899 
31 2/278-3300  'TELEX  25-3084/687-1 1 37 


insert  packages  for  mail  distribution 
of  inserts  to  non-subscribers  as  well 
as  labeling  the  jacket  for  mail  sub¬ 
scribers. 

The  first  system  has  been  success¬ 
fully  completed  at  tbe  Journal  News¬ 
papers  in  Springfield,  Va. 

The  newest  mailroom  system  com¬ 
ponent  from  Harris  Graphics  is  the 
NP-160  Integrated  Packaging  Stack¬ 
er-Strapper.  It  features  the  ability  to 
process  up  to  60  bundles  per  minute  at 
speeds  up  to  80,000  pph.  and  will 
package  products  from  four  to  300 
pages  broadsheet,  either  tied  or  loose, 
for  further  processing. 

This  unit  can  reduce  manning,  in¬ 
crease  packaging  speed,  provide  a 
better  quality  package,  and  use  less 
floor  space  than  conventional  stack¬ 
ing  and  tying  lines. 

The  NP-160  counts,  stacks,  un¬ 
derwraps  and  can  strap  precise  un¬ 
compensated  packages  in  one  modu¬ 
larized  integrated  unit. 

The  unit  is  controlled  by  a  Motor¬ 
ola  68000  microprocessor  with  a 
touch-sensitive  terminal  for  all  oper¬ 
ator  control  functions. 

The  terminal  will  allow  you  to  se¬ 
lect  all  machine  functions,  keep  track 
of  everything  the  machine  does  prior 
to  a  fault,  keep  records  of  the  number 
of  faults  and  it  is  designed  to  react 
automatically  to  faulty  stream  condi¬ 
tions  to  prevent  disrupting  flow  from 
the  press  or  inserter  through  the  mail- 
room. 

The  NP-160  is  being  field  tested  at 
the  Houston  Chronicle. 

Harris  Graphics  is  continuing  its 
development  process  to  provide 
newspapers  with  product  customiza¬ 
tion,  selective  product  assembly,  bet¬ 
ter  packaging,  and  palletizing  to  allow 
more  efficient  distribution  of  inserts 
to  subscribers  and  non-subscibers  as 
part  of  your  total  distribution  system. 

The  Idab  N6660  compensating 
counter-stacker  includes  micropro¬ 
cessor-based  controls,  a  controlled 
section  decline,  and  a  built-in  jogger 
for  reliability  and  dependability. 

Features  of  the  Idab  Lap  Steam 
Beltveyor  include;  positive,  gentle 
control  of  the  lap  stream  product; 
elimination  of  the  wire  markings;  low 
maintenance;  moderate  price  and 
suitability  for  press  or  inserter  deliv¬ 
ery.  It  can  be  used  for  quarter-fold, 
tabloid  or  broadsheet  products. 

Idab’s  floor  equipment  includes 
Rollerslat  conveyors,  bottom  wraps 
and  in-line  scales. 

Their  distribution  equipment  con¬ 
sists  of  single-wide  and  double-wide 
belt  distribution  systems,  either  hard 
wired  or  computer  controlled,  and  the 
Newssort  Tray  System,  which  has 
proven  to  be  a  very  reliable  automated 
distribution  system. 

Kansa  Corporation  was  started  in 


1977  with  only  one  product.  The 
Model  320  Inserter — it  was  designed 
for  the  small  to  medium  sized  prod¬ 
ucts  as  it  has  a  product  range  from 
four  to  48  pages  broadsheet. 

It  took  the  modular  approach  so 
that  you  could  add  hoppers  as  needed. 

Due  to  the  rapid  growth  of  inserts 
and  the  demand  for  larger  products, 
the  Model  480  was  developed.  It  has  a 
jacket  range  from  four  to  128  pages 
broadsheet  and  delivers  a  total  prod¬ 
uct  thickness  of  two  inches. 

New  this  year  is  the  Kansa  quarter- 
folder  and  a  new  labeler.  You  can 
label  and  quarter-fold  in  a  single  pass 
or  use  both  pieces  of  equipment  sepa¬ 
rately. 

Also  new  this  year  is  a  collating 
machine  which  puts  one  section  on 
top  of  another,  which  is  then  labeled 
and  quarter-folded  in  a  single  pass. 
This  equipment  is  installed  in  Wash¬ 
ington,  Pa. 

One  of  the  interesting  services  of 
Kirk-Rudy  is  their  service  depart¬ 
ment.  They  hire  only  pilots  and  then 
train  them  to  service  their  equipment. 
They  fly  private  planes  wherever 
necessary  in  order  to  keep  you  oper¬ 
ational. 

New  products  this  year  include  the 
KR215  labeling  machine,  which  uses 
a  computer-generated  label  either 
three,  four  or  five  across  and  can  sort 
by  zip  code  or  carrier  route. 

It  can  be  connected  to  the  new 
KR516  quarter-folder  or  the  quarter- 
folder  can  stand  alone. 

Also  this  year,  you  will  be  able  to 
see  the  new  KR512  newspaper  in¬ 
serter  with  in-line  labeling.  This 
equipment  is  modular  and  you  can  ob¬ 
tain  up  to  six  hoppers.  It  will  insert 
and  label  your  products  on  one  pass. 

The  McCain  660  newspaper  in¬ 
serter  is  not  a  new  product  but  it  does 
warrant  a  review. 

It  will  give  net  production  normally 
between  1 1-  and  16,000  pph.  Running 
speed  maximum  is  20,000  per  hour. 

Higher  net  production  is  possible 
because  all  inserts  are  collected  in 
line — one  on  top  of  the  other  and  the 
whole  group  inserted  at  one  time. 

On-line  operation  direct  from  the 
press  is  possible  using  10-inch  stacks 
from  a  counter  stacker — and  loading 
them  directly  into  jacket  feeders.  Or 
the  same  jacket  feeder  can  be  fed 
manually.  Jackets  up  to  124  pages 
broadsheet  are  moved  straight  out 
from  the  jacket  feeder,  driven  by  roll¬ 
ers. 

Direction  is  smoothly  changed 
here.  The  jacket  is  opened — either  by 
vacuum,  lifting  the  top  section — or 
by  wire  if  you  have  Ys-inch  overlap 
on  the  top  side,  opening  in  the  mid¬ 
dle. 

Meanwhile  insert  feeders  build  the 
(Continued  on  page  90) _ 
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Dramatic  breakthrough) 
for  newspapers 
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A  levdutionary  types^ter 
from  Comp^aphic. 


Now,  for  the  first  time,  you  can  have  gaUeys  on 
introduces  the  revolutionary  EP  308™  a  laser  typesetter  that 
in  single  or  multiple  columns.  The  tabletop  EP  308  eliminates  the  need  for  chemicals, 
special  papers,  and  processing,  saving  you  time  and  money. 

When  configured  with  the  Compugraphic  Modular  Composition  System  (MGS'") 
Ifont  end,  the  EP  308  offers  you  both  the  powerful  composition  capabilities  of  the 
MCS  and  the  ease  and  convenience  of  plain-paper  output.  Now  aO  your  editorial 
copy,  classified  ads,  display  ads,  and  promotional  pieces  can  be  produced  directly 
on  plain  paper,  either  as  proofs  or  as  camera-ready  copy  for  paste-up. 

This  revolutionary  typesetter  is  just  what  you’d  expea  from 
Compugraphic,  the  leading  supplier  of  newspaper  systems  for  25  years.  X 

To  find  out  more  about  the  EP  308  y 

plain-paper  t^esetter,  contaa  your  compugraphic* 

Compugraphic  representative  today. 


Compi^raphic  Newspaper  Systems  Division 

25  years  of  service  to  the  newspaper  industry 
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IN  BRIEF - 


Atwood  honored 
for  50  years 
as  publisher 

Robert  B.  Atwood,  whose  news¬ 
paper  grew  with  the  state,  was  hon¬ 
ored  recently  for  his  50  years  as  pub¬ 
lisher  of  the  Anchorage  (Alaska) 
Times. 

The  occasion  was  the  annual  con¬ 
ference  in  Anchorage  of  Allied  Daily 
Newspapers,  a  Pacific  Northwest 
organization,  whose  publisher  mem¬ 
bers  paid  tribute  to  their  78-year-old 
colleague,  who  is  still  actively  run¬ 
ning  his  newspaper. 

“I’m  not  used  to  this,”  Atwood 
told  a  dinner  audience.  “You  know, 
publishers  don't  get  treated  like  this 
very  often.” 

Atwood  has  long  been  a  controver¬ 
sial  figure  for  his  stands  on  issues 
ranging  from  statehood  to  construc¬ 
tion  of  the  trans- Alaska  pipeline. 

Among  those  present  was  Anchor¬ 
age  Mayor  Tony  Knowles,  who  has 
frequently  opposed  Atwood  on  poli¬ 
tical  issues.  Knowles  was  one  of 
several  persons  at  the  dinner  who 
acknowledged  Atwood’s  contribu¬ 
tion  to  journalism  and  the  state  of 
Alaska. 

Atwood,  a  tall,  vigorous-looking 
man,  recalled  that  the  Times  was  an 
eight-page  newspaper  with  a  circula¬ 
tion  of  650  when  he  bought  it  in  1935. 

“In  50  years  you  say  I  did  so 
much,”  Atwood  said.  “I  really  didn’t 
do  so  much.  1  was  like  a  coach.” 

Lew  Williams,  Ketchikan  Daily 
News  publisher  and  a  longtime 
Atwood  friend,  told  Atwood  on  the 
dais:  “You  have  arrived  as  a  pub¬ 
lisher  when  you  have  a  subscriber 
miss  his  paper  and  he  apologizes  to 
you  for  it.” 

Williams  was  referring  to  an  inci¬ 
dent  when  Atwood  personally  deliv¬ 
ered  a  late  paper  to  a  complaining  sub¬ 
scriber.  The  subscriber  was  so  sur¬ 
prised  to  see  the  publisher  on  his 
doorstep  that  he  apologized  for  the 
complaint. 

Associated  Press  President  Louis 
Boccardi  compared  Atwood  to  the 
1848  founders  of  AP  in  his  pursuit  of 
journalistic  ideals  “from  vision  to 
reality.” 

Successful  seminar 

Some  325  retail  advertisers  turned 
out  for  a  “You  Can  Do  Magic”  semi¬ 
nar  in  print  and  advertising  skills 
sponsored  by  Copley  Newspapers, 
the  Torrance  (Calif.)  Daily  Breeze  and 
the  San  Pedro  News-Pilot. 

Sessions  included  retailing 


strategy,  industry  changes,  co-op 
advertising,  the  elements  of  a  good  ad 
and  an  informal  look  at  the  Daily 
Breeze  and  its  market  area. 

Among  the  speakers  were  John 
Temple-Raston  and  Michael  McDev- 
itt  of  the  Newspaper  Advertising 
Bureau;  Wally  Tate,  Breeze  co-op  ad 
manager,  and  Terry  Egger,  marketing 
services  manager  for  the  Breeze  and 
News-Pilot. 

The  participants  also  were  treated 
to  lunch  and  entertained  by  a  magi¬ 
cian. 

The  program  included  a  hands-on 
copy  and  layout  sessions  at  which  an 
ad  campaign  for  a  “revolutionary  new 
device,”  the  zipper,  was  developed. 

Jack  Harpster,  advertising  director 
for  Copley  Los  Angeles  Newspapers, 
said,  “We  couldn’t  have  hoped  for  a 
more  successful  seminar.  Our  guests 
learned  what  creative  newspaper 
advertising  can  do  for  them,  de¬ 
veloped  their  ad  skills  and  enjoyed  a 
first-class  day.” 

Urban  workshops 
set  for  summer 

Four  hundred  minority  high  school 
students  will  learn  the  basics  of  re¬ 
porting,  news  writing  and  editing  this 
summer  at  26  workshops,  all  spon¬ 
sored  by  the  Dow  Jones  Newspaper 
Fund  and  more  than  100  newspapers. 

The  national  Urban  Journalism 
Workshops,  founded  by  the  News¬ 
paper  Fund  18  years  ago,  identifies 
talented  minority  students  and  gives 
them  the  opportunity  to  learn  news- 
papering  from  minority  reporters  and 
editors,  as  well  as  college  journalism 
teachers. 

Each  workshop  offers  intensive 
hands-on  training  in  newspaper  jour¬ 
nalism  and  ends  with  the  publication 
of  a  newspaper. 

Workshop  directors  have  recruited 
students  from  the  following  cities  and 
states:  Alabama;  Arizona;  Atlanta; 
Bakersfield,  Calif.;  Boston;  Chicago; 
Colorado;  Florida;  Indiana;  Ken¬ 
tucky  (two  workshops);  Los  Angeles; 
Miami;  Michigan;  Missouri;  New 
Jersey;  New  York  City;  Ohio;  Okla¬ 
homa;  Pensacola,  Fla.;  San  Anto¬ 
nio,  Texas;  San  Diego;  Texas;  Virgin¬ 
ia;  Washington,  D.C.;  and  Wilming¬ 
ton,  Del. 

To  attend  a  workshop,  students 
must  fill  out  an  application,  complete 
a  writing  sample  and  be  interviewed 
by  the  workshop  director. 

The  Urban  Journalism  Workshops 
represent  a  major  industry  effort  to 
attract  talented  minorities.  The  Fund 
and  co-sponsoring  newspapers  are 


contributing  more  than  $200,000  to 
operate  this  summer’s  26  Urban  Jour¬ 
nalism  Workshops. 

Sixy  percent  of  the  Newspaper 
Fund’s  1985  grants  are  for  programs 
specifically  designed  to  find  and  en¬ 
courage  minorities  to  pursue  news 
careers. 

For  more  information  about  the 
workshops  and  the  Fund’s  other 
programs  for  minorities,  contact  the 
Dow  Jones  Newspaper  Fund’s  office 
at  P.O.  Box  300,  Princeton,  N.J. 
08540.  Telephone:  (609)  452-2820. 

Missing  chiidren 
photos  pubiished 

The  San  Francisco  Examiner  has 
replied  to  President  Reagan,  who  re¬ 
cently  asked  newspapers  to  help  in 
locating  missing  children. 

Last  Feb.  10,  the  paper  noted,  it  ran 
a  major  story  with  pictures  and  full- 
page  sidebars  on  the  then  yearlong 
disappearance  of  Kevin  Collins,  a  10- 
year-old  San  Francisco  boy. 

The  Examiner  also  published 
photos  of  other  missing  children  and 
numbered  instructions  for  parents  to 
help  keep  kids  safe.  Other  sidebars 
advised  parents  what  to  do  if  their 
child  disappears  or  if  they  spot 
another  missing  youngster. 

Reagan  made  his  appeal  to  mem¬ 
bers  of  the  National  Newspaper 
Association’s  Government  Affairs 
Conference  in  Washington  {E&P, 
March  30). 

The  president  asked  the  publishers 
to  consider  a  regular  feature  of  pic¬ 
tures  and  descriptions  of  children 
missing  in  or  near  their  newspapers’ 
circulation  areas. 

Washington  dailies 
share  refunds 

Washington  state  daily  newspapers 
participating  in  a  “retrospective  rat¬ 
ing”  may  share  as  much  as  $70,000  in 
refunded  industrial  insurance  pre¬ 
miums  if  their  favorable  accident  rate 
continues  through  June. 

The  newspapers,  organized  under 
the  aegis  of  the  Allied  Daily  Newspa¬ 
pers  in  the  Northwest,  have  had  no 
fatalities  and  only  one  permanent  par¬ 
tial  disability  claim  among  the  112 
claims  filed  through  February,  an 
Allied  spokesman  said. 

Besides  the  possibility  of  a  refund, 
the  dailies  can  also  benefit  through 
lower  premiums,  it  was  reported. 

June  will  mark  the  first  year  of  the 
program.  New  dailies  will  then  be 
eligible  to  join  the  group.  Allied  said. 
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NASA  awards  three 
ad  scholarships 

Three  scholarships  were  recently 
awarded  by  the  Newspaper  Advertis¬ 
ing  Sales  Association  in  New  York  to 
those  with  advertising  promise. 

The  three  winners  were  John 
McCauley,  winning  the  first-place 
award  of  $1,200;  Anne  Gordon, 
achieving  the  second-place  award  of 
$1,000;  and  Sharon  Spiegelman,  who 
won  $750  for  third-place. 

McCauley,  assistant  account  ex¬ 
ecutive  with  Doyle  Dane  Bernbach, 
will  use  his  scholarship  money  to 
attend  summer  courses  at  New  York 
University  graduate  school,  covering 
classes  in  analysis  and  decision  mak¬ 
ing  in  marketing  and  financial  man¬ 
agement.  A  1984  graduate  of  Amherst 
College,  McCauley  plans  to  enhance 
his  career  by  extending  the  summer 
courses  into  an  MBA  program  this 
fall. 

Gordon,  assistant  account  execu¬ 
tive  with  Ted  Bates  Advertising,  in¬ 
tends  to  pursue  graduate  study  in 


marketing  at  Fordham  University.  A 
1983  graduate  of  Northwestern  Uni¬ 
versity  with  a  bachelor  of  arts  in 
economics,  Gordon  began  her  adver¬ 
tising  career  at  Bozell  &  Jacobs. 

Spiegelman,  progress  coordinator 
with  McCann-Erickson  Internation¬ 
al,  will  continue  her  education  within 
the  framework  of  international  adver¬ 
tising.  A  1979  graduate  of  Baruch  Col¬ 
lege  with  a  bachelor’s  degree  in  busi¬ 
ness  administration,  she  intends  to 
pursue  graduate  courses  at  New  York 
University,  focusing  on  international 
advertising  management. 

S.C.  shoppers  form 
state  association 

Several  South  Carolina  shoppers 
have  formed  a  statewide  association 
called  the  Advertising  Publishing 
Association  of  South  Carolina. 

The  members,  each  of  which  is  dis¬ 
tributed  free  via  direct  mail,  have  a 
combined  circulation  of  nearly 
80,000. 

They  are:  the  Chesterfield  County 
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Shopper,  Darco  News  &  Buyers 
Guide,  Hartsville,  the  Florence  News 
<&  Shopper  and  the  Marlboro  County 
News  &  Shopper. 

Penn  State  to  start 
new  curriculum 

Pennsylvania  State  University  will 
establish  a  new  School  of  Com¬ 
munications  which  will  be  composed 
of  exisiting  programs  in  journalism, 
telecommunicatidns,  film  and  other 
communications  studies. 

Penn  State  said  it  intends  to  use  the 
school  to  become  a  leader  in  the  com¬ 
munications  education  field. 


Affirmative  action 

(Continued  from  page  17) 


male  newsrooms  created  and  super¬ 
vised  by  white  males. 

Solutions  he  suggested  were:  insist¬ 
ing  that  authority  and  management  be 
diversified;  an  honest  effort  in  train¬ 
ing  instead  of  just  hiring,  by  using  in¬ 
ternships  and  job  fairs  (“small  papers 
can  make  a  regional  effort’’);  moni¬ 
toring  news  columns  for  desegration 
of  sexist  and  racist  inferences  and 
statements;  and  a  realization  that  all 
biases  should  be  represented  (“have  a 
full  complement  of  perspectives’’). 

“The  reason  we  have  a  problem 
attracting  people  of  diversity,’’  Law¬ 
rence  said,  “is  there’s  not  a  lot  of 
evidence  people  of  true  diversity  are 
welcome.’’ 

“I  think  as  role  models  for  future 
generations,  we  must  protect  the 
things  we  have  built  and  create  better 
opportunities  for  those  who  will  fol¬ 
low,  regardless  of  their  race,  color  or 
sex,’’  Garcia  said. 
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That’s  why  newspapers  across  the  country  are 
eliminating  theft  and  increasing  sales  with  new 


easy  to  instali  NewsVend  One"  inserts. 
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pense  one  newspaper  at  a  time. 
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circulation  departments  across  the 
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NewsVend  One",  now  is  the  time 
to  start.  Call  toll  free  today  for 
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Ownership  Changes 


The  Sun  newspaper  and  Sunlight 
shopper  of  Mt.  Vernon,  Iowa,  have 
been  sold  by  Sarah  Gaarde  to  Dennis 
Herrick. 

Gaarde  has  been  editor  since  1976 
and  publisher  since  1980  of  the  east¬ 
ern  Iowa  newspapers. 

Herrick  has  been  editor  and  repor¬ 
ter  in  both  weekly  and  daily  newspap¬ 
ers  in  Michigan  and  Wisconsin.  Most 
recently,  he  was  chief  of  staff  for  U  .S. 
Rep.  Dale  E.  Kildee  of  Michigan. 

James  A.  Martin  Associates,  news¬ 
paper  brokers,  of  Columbus,  Ohio, 
handled  the  sale. 

♦  ♦  ♦ 

Richard  H.  Ayer,  president/ 
publisher.  Suburban  Publishing  Cor¬ 
poration,  Peabody,  Mass.,  has  dis¬ 
closed  acquisition,  for  undisclosed 
terms,  of  two  Massachusetts  shop¬ 
pers,  Lynnfleld/West  Peabody  Shop¬ 
pers’  News  and  Wakefield  Shoppers’ 
News,  from  retiring  owners  John  and 
Gladys  Carter. 

4c  4:  ifc 

The  Belknap  Family  Trust  and  Mr. 
and  Mrs.  Don  Frensley  have 
announced  the  sale  of  the  Norman 

(Okla.)  Transcript  to  the  Donrey 

Media  Group.  The  Transcript  is  an 
evening  and  Sunday  newspaper  with 
a  circulation  of  18,000. 

Norman  is  a  few  miles  south  of 
Oklahoma  city,  the  state's  capital, 
and  is  home  to  the  University  of  Okla¬ 
homa. 

Donrey  Media  Group  now  owns  52 
daily  newsppaers,  55  non-daily  news¬ 
papers,  1 1  outdoor  advertising  com¬ 
panies,  seven  radio  stations,  five 
cable  television  companies,  one  tele¬ 
vision  station  and  operates  in  19 
states. 

♦  ♦  * 

Chesapeake  Publishing  Corpora¬ 
tion  has  announced  the  acquisition  of 
Oceana,  a  weekly  newspaper  pub¬ 
lished  for  residents  and  tourists  of 
Ocean  City,  Md.  and  Rehoboth 
Beach  and  Fenwick  Island,  Dela¬ 
ware. 

Oceana  was  previously  owned  by 
Southswell  Communications  out  of 
Ocean  City  with  Jeff  Williams  serving 
as  editor  and  Joe  Engers  as  general 
manager.  Engers  will  assume  respon¬ 
sibility  as  publisher  of  Oceana  for 
Chesapeake  Publishing. 

Included  in  the  acquisition  is  Islan¬ 
der  Press,  a  sheet-fed  full-color  print¬ 
ing  plant  also  located  in  Ocean  City. 

The  acquisition  brings  the  number 
of  publications  of  Chesapeake  Pub¬ 
lishing  to  22  located  in  the  states  of 
Maryland,  Delaware  and  Virginia. 


Chesapeake  also  operates  three  web 
printing  plants  and  two  sheet  fed 
printing  plants. 

In  addition  to  Engers  being  named 
publisher,  Angelo  Beattie  was  named 
editor.  Tammy  Trattner  was  recently 
named  advertising  director  and  Glen 
Salyards  continues  as  general  mana¬ 
ger  of  Islander  Press. 

Chesapeake  Publishing  is  owned  by 
Whitney  Communications  in  New 
York  City. 

♦  *  ♦ 

The  Moody  (Tex.)  Courier  has  been 
sold  by  owners  Ken  and  Jane  Gates  to 
Cody  and  Marleaa  Crittenden,  who 
assumed  control  of  the  business  April 
1. 

Mr.  and  Mrs.  Gates  had  owned  and 
operated  the  Courier  since  July,  1977. 
They  plan  to  remain  in  Moody  and 
devote  time  to  their  other  businesses. 

ATN,  Inc.,  in  Austin,  Texas, 
helped  bring  about  the  transfer  of 
ownership. 

*  *  * 

The  Arkansas  Sun,  a  4,000- 
circulation  weekly  newspaper  pub¬ 
lished  in  Heber  Springs,  has  been 
purchased  by  veteran  newspaper  and 
advertising  executives  Bill  and  Pat 
Zellmer  of  Sarasota,  Florida. 

The  Sun  was  purchased  from  Dr.  O. 
E.  Jones  and  his  sister,  Josephine  J. 
Cargill,  publishers  of  the  daily  Bates- 
ville  (Ark.)  Guard.  They  had  owned 
the  Sun  for  approximately  five  years. 

The  Zellmers,  whose  purchase  of 
the  Sun  was  effective  April  3,  have 
been  associated  with  newspapers  for 
a  number  of  years. 

Bill  Zellmer  was  city  editor  of  the 
Sarasota  Herald-Tribune  prior  to 
moving  to  Heber  Springs.  He  had  pre¬ 
viously  served  as  reporter  and  editor 
on  a  number  of  other  weeklies  and 
dailies. 

Pat  Zellmer  has  worked  in  advertis¬ 
ing  and  public  relations  for  20  years, 
the  last  15  as  owner  of  her  own 
agency. 

Jim  Hall  Media  Services,  a  Troy, 
Alabama,  newspaper  broker,  repre¬ 
sented  Dr.  Jones  and  Mrs.  Cargill  in 
the  negotiations. 

*  ♦  * 

Donald  L.  Soldwedel,  president  of 
Western  Newspapers,  Inc.  of  Yuma, 
Ariz.,  announced  Western’s  pur¬ 
chase  of  the  Blythe  (Calif.)  Palo  Verde 
Times,  a  semiweekly  in  Riverside 
County. 

The  sellers  were  Robert  L.  Cribb, 
M.  Bruce  Wright  and  Greg  Bucci. 
Cribb  for  many  years  was  publisher  of 
the  Camarilo  (Calif.)  Daily  News. 
Wright  is  owner  of  the  Fillmore 


(Calif.)  Herald  and  Cribb  and  Wright 
own  the  Burney  (Calif.)  Intermoun¬ 
tain  News  and  are  former  owners  of 
newspapers  in  Montana  and  Utah. 

Sale  price  of  the  Valley  Times, 
which  has  a  6,()()0-paid  circulation, 
was  not  disclosed.  The  broker  was 
Abbott  E.  Paine  of  Orange,  Calif. 

Western  Newspapers  also  owns 
several  Arizona  newspapers  includ¬ 
ing  the  Douglas  Daily  Dispatch,  the 
Kingman  Mohave  Daily  Miner  and 
the  Prescott  Courier. 

♦  *  * 

Henry  Benner,  Jr.,  president  of 
Brown  Publishing  Company,  and 
Phillip  Roberts,  owner.  County  Shop¬ 
per,  Hillsboro,  Ohio  announced  that 
Brown  Publishing  Company  acquired 
the  County  Shopper. 

The  County  Shopper  is  a  free- 
distribution  newspaper,  oriented  to¬ 
wards  retail  advertising,  with  a  cir¬ 
culation  of  approximately  20,000 
copies  per  week.  The  Shopper  is  dis¬ 
tributed  to  every  household  in  Hill¬ 
sboro,  Ohio,  and  Highland  County.  In 
addition,  it  is  distributed  in  the  con¬ 
tiguous  portions  of  Clinton,  Fayette, 
Ross,  Pike,  Adams  and  Brown  coun¬ 
ties. 

Phillip  Roberts,  has  become  adver¬ 
tising  manager  with  the  County  Shop¬ 
per  after  the  acquisition  and  the  paper 
has  become  part  of  Brown’s  largest 
division.  Star  Publications,  which  is 
under  the  direction  of  William  H. 
Kreeger  and  headquartered  in  Leba¬ 
non,  Ohio. 

Brown  Publishing  Company  was 
founded  60  years  ago,  and  is  a  news¬ 
paper  publishing  and  commercial 
printing  company  with  seven  other 
properties  in  western  and  southwest¬ 
ern,  Ohio.  Clarence  J.  Brown,  Depu¬ 
ty  Secretary  of  Commerce,  is  chair¬ 
man  of  the  board  and  principal  share¬ 
holder  of  the  company. 

4c  *  * 

The  Spartanburg  (N.C.)  Herald- 
Journal  has  officially  become  part  of 
the  New  York  Times  Co.  Regional 
Newspaper  Group. 

Contracts  were  signed  in  New 
York,  transferring  ownership  of  the 
Spartanburg  Herald-Journal  and  two 
Alabama  papers,  the  Tuscaloosa  News 
and  the  Gadsden  Times,  from  Public 
Welfare  Foundation  to  the  New  York 
Times  Co. 

4c  4s  4« 

The  Daily  Dispatch,  a  3,497- 
circulation  daily  newspaper  in  Doug¬ 
las,  Arizona,  has  been  sold  by  Thom¬ 
son  Newspapers  to  Western  News¬ 
papers. 
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Ownership  Changes 


Harte-Hanks  Communications, 
Inc.  has  agreed  in  principle  to  acquire 
two  weekly  newspapers  west  of  Bos¬ 
ton  from  Town  Crier,  Inc. 

The  announcement  was  made  to¬ 
day  by  Tucker  Sutherland,  president 
of  Harte-Hanks  Newspaper  Oper¬ 
ation;  James  W.  Hopson,  president  of 
Harte-Hanks’  Northeast  Region 
newspaper  group  and  publisher  of  the 
Middlesex  News  in  Framingham,  Mas¬ 
sachusetts;  and  Robert  Schuette, 
principal  owner  and  publisher  of  the 
Town  Crier  publications. 

The  two  newspapers,  the  Sudbury 
Town  Crier  and  the  Wayland- Weston 
Town  Crier,  have  a  combined  weekly 
circulation  of  just  under  10,000. 
Schuette  will  continue  to  operate 
Town  Crier  Press,  a  commercial 
printing  operation  in  Sudbury.  The 
transaction  was  scheduled  for  com¬ 
pletion  May  31.  Terms  have  not  been 
disclosed. 

Harte-Hanks  Communication,  Inc. 
owns  and  operates  27  daily  newspa¬ 
pers  and  90  non-daily  publications,  in¬ 
cluding  weekly  newspapers,  advertis¬ 
ing  publications  produced  by  news¬ 
papers,  city  and  tourism  magazines 
and  a  trade  publication  for  the  radio 
industry.  The  company  also  publishes 
shoppers  that  are  zoned  into  392  sepa¬ 
rate  editions  reaching  4.4  million 
households  each  week.  Also  owned 
and  operated  by  Harte-Hanks  are 
four  VHF  network  affiliated  televi¬ 
sion  stations.  The  company  owns 
cable  television  systems  serving 
146,000  basic  subscribers.  Harte- 
Hanks  owns  and  operates  seven 
marketing  services  companies  and  24 
direct  mail  systems,  which  can  offer 
advertisers  direct  mail  programs 
reaching  96%  of  American  house¬ 
holds.  The  company  has  six  alternate 
delivery  systems  which  can  reach 
more  than  1.2  million  households  via 
hand  delivery.  Harte-Hanks  also 
operates  a  nationwide  trucking  ser¬ 
vice  specializing  in  delivery  of  adver¬ 
tising  materials. 

*  *  * 

North  Idaho  Press,  Wallace,  and  the 
Kellogg  Evening  News,  daily  news¬ 
papers  published  in  Shoshone  Coun¬ 
ty,  Idaho,  have  been  purchased  by  the 
Hagadone  Corporation  of  Coeur 
d’Alene,  Idaho. 

In  announcing  the  purchase  to  em¬ 
ployees  of  the  two  newspapers, 
Duane  B.  Hagadone,  chairman  of  the 
Hagadone  Corporation,  said  the  two 
newspapers  and  companion  weekly 
newspapers  would  become  part  of 


Hagadone  Communications  Co. 

The  Wallace  newspapers  were 
purchased  from  Harry  F.  Magnuson, 
longtime  owner  and  prominent  min¬ 
ing  executive  in  that  area.  The  Kel¬ 
logg  newspapers  were  purchased 
from  Mr.  and  Mrs.  Gary  Corbeill. 

A  study  began  immediately  of  the 
potential  for  merger  of  the  two  news¬ 
papers  under  a  common  name,  using 
common  production  facilities. 

James  A.  Hail,  editor  and  publisher 
of  the  North  Idaho  Press,  will  serve  in 
the  same  position  for  the  new  group. 
Gary  Corbeill,  editor  and  publisher  of 
the  Kellogg  Evening  News,  will  be 
associate  publisher. 

Combined  circulation  of  the  two 
dailies  is  about  8,000. 

The  Hagadone  Corporation  oper¬ 
ates  nine  dailies  and  six  weekly  news¬ 
papers,  as  well  as  radio  station  KVNI, 
Coeur  d’  Alene;  This  Weekixi  Honolu¬ 
lu,  Hawaii,  the  world’s  largest  tourist 
publication,  and  Oahu  Bindery, 
Hawaii’s  largest  bindery  and  mailing 
house. 

♦  ♦  ♦ 

The  Wlnnsboro  News,  a  weekly 
newspaper  in  northeast  Texas,  was 
sold  June  I  to  retired  Associated 
Press  executive  Thomas  F.  Pender- 
gast  and  his  wife,  Karen. 

Grayford  M.  Jones,  editor  and  pub¬ 
lisher  of  the  paper  since  1943,  made 
the  announcement.  The  weekly, 
founded  in  1908,  has  a  circulation  of 
about  4,500. 

Pendergast,  who  will  be  editor  and 
publisher,  retired  April  1  following 
nearly  30  years  with  the  AP.  Since 
1975,  he  had  been  vice  president  for 
personnel  and  labor  relations,  based 
in  New  York. 

Mrs.  Pendergast,  a  native  of  Winns- 
boro,  will  be  co-publisher  and  manag¬ 
ing  editor.  She  has  a  journalism  de¬ 
gree  from  the  University  of  Texas  and 
IS  a  former  newswoman  for  the  Liber¬ 
ty  (Tex.)  Vindicator  and  Dallas  sta¬ 
tions  KRLD-AM  and  KRLD-TV. 

♦  ♦  * 

Sale  of  Delano  (Calif.)  Record, 
McFarland  (Calif.)  Press,  and  the 
Market  Special  Shopper,  serving  non¬ 
subscribers  in  Delano  and  Kern 
County,  Calif.,  by  George  and  Jane 
Keyzers  to  Reed  Print,  Inc.,  Arvin, 
Calif.,  was  announced  recently. 

Reed  Print,  Inc.  is  owned  by  Don 
and  Kathleen  Reed,  Lamont,  Calif., 
and  Frank  W.  and  Janet  Reed,  Arvin, 
Calif. 

Reed  Print,  Inc.  publishes  the  Arvin 


Tiller,  Lamont  Reporter,  Shatter 
Press/Shopper,  Wasco  Tribune  and 
the  Buttonwillow  Times,  all  in  Kern 
County,  Calif.  The  Reeds  also  oper¬ 
ate  a  commercial  printing  plant.  Their 
production  plant  is  being  relocated  in 
a  new  building  in  Bakersfield,  Calif. 

Mel  Hodell  of  Montclair,  Calif., 
was  the  broker. 

♦  ♦  ♦ 

E.  Bartlett  Barnes  and  Clarkson  S. 
Barnes  and  members  of  their  families 
recently  sold  to  Loren  Ghiglione  their 
two-thirds  stock  interest  in  the  Bristol 
Press  Publishing  Co.  and  the  Tunxis 
Publishing  Co. 

The  Bristol  Press  Co.  owns  a 
20,000-circulation  daily  newspaper, 
the  Bristol  Press,  in  Bristol,  a  Connec¬ 
ticut  city  18  miles  southwest  of  Hart¬ 
ford.  It  also  publishes  two  nearby 
weeklies  —  the  Thomaston  Express 
and  the  Plalnvllle  News  —  and  oper¬ 
ates  a  commercial  composition  divi¬ 
sion,  Printype. 

Tunxis  iHiblishing  Co.  puts  out  the 
Farmington  Valley  Herald,  a  weekly 
serving  Simsbury,  Avon,  Canton  and 
other  neighboring  Connecticut 
towns. 

Ghiglione  is  editor  and  publisher  of 
the  Southbridge  (Mass.)  News,  a 
6,400-circulation  daily.  He  also  is 
president  of  Worcester  County 
Newspapers,  a  company  that  oper¬ 
ates  a  radio  station,  14  publications 
and  a  commercial  printing  plant. 

Lee  E.  Dirks  and  Associates,  a  De¬ 
troit  newspaper  broker,  assisted  the 
Barnes  family  in  the  sale  of  their 
stock. 

The  1 14-year-old  Bristol  Press  has 
been  run  by  Barnes  family  members, 
beginning  with  Arthur  S.  Barnes,  for 
83  years. 

Multimedia 
rejects  offer 

The  board  of  Multimedia  Inc.,  after 
consulting  with  the  company’s  found¬ 
ing  Peace,  Jolley,  Sisk  and  Furman 
families,  rejected  the  latest  offer  from 
Jack  Kent  Cooke  to  acquire  the  media 
and  entertainment  company. 

Cooke’s  latest  offer  was  for  “more 
than  $65  a  share,’’  Mutlimedia  said, 
but  the  board  and  founding  families 
decided  it  was  in  the  best  interests  of 
all  shareholders  to  proceed  with  the 
pending  recapitalization  plans. 
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Armotek’s  ULTR-A-LOX^ 
precision  engraving  system  deiivers 
perfectiy  identicai  aniiox  cylinders 
for  newsprinting. 


Every  time. 


Armotek’s  exclusive  ULTR-A-LOX  cylinder  engraving 
system  can  meet  your  most  demanding  newspaper 
printing  requirements  for  aniiox  cylinders  from  5" 
to  22"  in  diameter  and  up  to  200"  in  length.  Using 
the  most  technologically  advanced  equipment,  we 
draw  on  our  more  than  20  years  of  engraving  experience 
to  carefully  control  every  production  step. 

First,  our  electronically-controlled  Polishmaster 
machine  cuts  and  polishes  each  cylinder  to  exacting 
tolerances  of  diameter  (±.0002"),  surface  roundness 
(±.0005")  and  planetary  surface  (±.0003"),  to  ensure 
the  optimum  cylinder/flexo  plate  interface. 

Next,  the  cylinder  is  electronically  engraved  under 
computer  control  with  incredible  accuracy  and  repeat¬ 
ability.  Cell  volume  is  perfectly  identical,  cell  after 
cell.. .for  absolutely  uniform  ink  delivery  from  two 
cylinders,  or  twent^two. 


Then,  in  the  final  production  step,  the  surface 
of  every  cylinder  is  protected  with  a  high-density 
chrome  plating  to  minimize  abrasion  and  reduce 
doctor  blade  wear.  What’s  more,  ULTR-A-LOX  aniiox 
cylinders  give  you  more  press  runs  because  their 
engraved  surfaces  are  made  from  super-hard  copper 
(twice  as  hard,  in  fact,  as  conventional  engraving 
surfaces). 

When  you  want  truly  outstanding  quality,  look  to 
Armotek  for  the  very  best  in  aniiox  cylinders.  We  do  it 
right  the  first  time,  every  time. 

the  imofie  makers 

armoL-feic 

Armotek  Industries,  Inc 

Engraving  and  Industrial  Coatings  Divisions 

Roto  Avenue,  R  O.  Box  26 

Palmyra,  NJ  08065 

(609)  829-4585 


LEGAL  BRIEFS— 


College  editor 
ordered  reinstated 

A  college  newspaper  editor,  fired 
several  weeks  ago  for  associating 
with  a  former  grand  dragon  of  the  Ku 
Klux  Klan,  was  ordered  reinstated  by 
a  Los  Angeles  federal  judge,  who 
bawled  out  the  defense  attorneys  and 
criticized  the  paper's  faculty  advisor 
for  the  action. 

“Don’t  you  people  have  any  con¬ 
cern  for  freedom  of  the  press  or  free¬ 
dom  of  association?”  U.S.  District 
Judge  James  M.  Ideman  asked  attor¬ 
neys  defending  the  dismissal  of  20- 
year-old  Joe  Fields  as  opinion  editor 
of  Harbor  College's  Harbor  Hawk. 

"We  will  not  have  this  in  this  coun¬ 
try.  1  suggest  you  check  to  see  if  the 
American  flag  is  flying  outside  this 
courtroom,”  the  angry  judge  told 
Conrad  Kohrs,  the  lawyer  for  Joe 
Granberg,  Hawk  student  editor-in- 
chief.  Granberg  fired  Fields  Feb.  5 
after  Fields  had  a  campus  meeting 
with  former  Klan  leader  Tom 
Metzger. 

Fields,  who  was  represented  by  an 
attorney  from  the  American  Civil 
Liberties  Union,  said  he  was  “de¬ 
lighted”  with  the  ruling  and  said  he 
felt  lucky  to  get  a  judge  “who  takes 
the  Constitution  seriously.” 

Fields  has  been  a  controversial  fig¬ 
ure  at  the  community  college  because 
of  his  series  of  stories  describing  the 
Jewish  Holocaust  as  a  “myth.”  The 
Hawk  was  censored  by  the  Los 
Angeles  Community  College  board  of 
trustees  over  the  series. 

Earlier,  Granberg  had  defended  the 
paper's  right  to  publish  Field's  arti¬ 
cles. 

Kohrs  had  argued  that  the  news¬ 
paper’s  rules  and  regulations,  voted 
by  the  staff,  give  the  editor-in-chief 
“absolute  leadership  and  authority” 
over  the  staff. 

“But  that  doesn’t  give  Mr.  Gran¬ 
berg  the  untrammeled  right  to  violate 
Mr.  Fields’  constitutional  rights  by 
firing  him  for  the  sole  reason  that  he 
associated  with  someone  the  editor- 
in-chief  didn't  like,”  Judge  Ideman 
retorted. 

Ideman  also  blasted  faculty  advisor 
Michael  Comner,  who  recommended 
that  Fields’  appeal  of  his  firing  be  de¬ 
nied. 

“That  is  a  rather  shocking  thing  to 
hear  from  a  teacher,”  Ideman  re¬ 
marked. 

Mary  Dowell,  an  attorney  repre¬ 
senting  the  college  and  Cornner, 
asked  the  judge  to  postpone  issuing  a 
preliminary  injunction  reinstating 
Fields,  noting  that  he  still  has  admin¬ 


istrative  remedies  for  his  appeal  with¬ 
in  the  school. 

She  argued  that  other  Hawk  staff 
members  “have  some  rights,  too,” 
including  not  having  to  suffer  the  dis¬ 
ruption  on  the  paper  caused  by  Fields' 
articles. 

Judge  Ideman  refused  to  delay  his 
order,  saying  the  Fields'  appeal  pro¬ 
cess  had  dragged  on  too  long. 

Corporations 
ruled  same  as 
public  figures 

In  a  case  involving  the  Minneapolis 
Star  and  Tribune,  the  Minnesota  Sup¬ 
reme  Court  ruled  that  in  libel  suits  the 
same  standard  of  actual  malice  which 
applies  to  public  officials  also  applies 
to  corporations  when  the  news  story 
deals  with  a  matter  of  public  interest. 

However,  the  court  set  out  a  stan¬ 
dard  of  simple  negligence  when  the 
news  story  involves  a  private  citizen, 
even  if  the  story  is  a  matter  of  public 
interest. 

The  ruling  was  made  in  the  case  of 
Thomas  E.  Jadwin  and  two  com¬ 
panies  he  organized  versus  the  Star 
and  Tribune  and  reporter  Joe  Blade. 

Jadwin,  who  was  the  promoter, 
president  and  principal  shareholder  of 
Minnesota  Fund  Management,  Inc. 
and  the  president  and  director  of  Tax 
Exempt  Bond  Fund  for  Minnesotans, 
Inc.,  claimed  that  a  March  5,  1980, 
article  in  the  newspaper’s  business 
section  contained  “fake  statements” 
and  “intentional  omissions.” 

Jadwin  demanded  an  entire  retrac¬ 
tion  of  the  article.  The  newspaper  re¬ 
sponded  with  two  letters  stating  it  did 
not  believe  a  retraction  was  in  order. 

The  story,  which  was  the  result  of 
15  interviews  by  Blade,  described 
Jadwin’s  difficulties  in  registering 
Bond  Fund  with  the  Minnesota  secur¬ 
ities  division. 

“This  is  the  first  media  libel  suit  to 
be  decided  by  the  Minnesota  Su¬ 
preme  Court  in  10  years,”  said  Patri¬ 
cia  Hirl,  associate  general  counsel  of 
the  Star  and  Tribune.  “The  decision 
gives  the  media  more  breathing  space 
in  its  business  coverage  but  holds 
coverage  of  private  persons  to  a  high¬ 
er  standard.” 

Pitt,  daily  loses 
$2.2-million  suit 

A  jury  recently  ordered  the  Pitts¬ 
burgh  Post-Gazette  to  pay  $2.2  mil¬ 
lion  to  an  attorney,  saying  the  news¬ 
paper  had  libeled  him  in  a  1979  article 
about  a  contested  will  he  had  pre¬ 
pared. 

The  Westmoreland  County  jury 
ruled  in  favor  of  Richard  DiSalle,  a 


former  county  and  state  appellate 
judge. 

DiSalle  and  his  wife,  Joan,  wiped 
tears  from  their  eyes  after  hearing  the 
verdict,  which  includes  $200,000  in 
compensatory  damages  for  DiSalle, 
$2  million  in  punitive  damages  and 
another  $10,000  to  Mrs.  DiSalle. 

Regarding  a  possible  appeal,  Post- 
Gazette  editor  John  G.  Craig  Jr.,  said, 
“It’s  safe  to  assume  that  we  are  going 
to  look  very  closely  at  the  record  and 
decide  what  our  best  course  of  action 
should  be.  It’s  clear  to  me  even  now 
that  we’re  not  going  to  let  this  thing 
sit.” 

At  issue  was  a  Sept.  10,  1979,  arti¬ 
cle  about  the  disputed  will  of  mil¬ 
lionaire  Paul  Ciaffoni.  The  article 
contained  allegations  by  some  rela¬ 
tives  that  the  will  had  been  fraudulent¬ 
ly  altered  and  tha  DiSalle  had  a  close 
relationship  with  Ciaffoni’s  youngest 
daughter,  who  was  co-executor  of  the 
will. 

The  allegations  were  made  in  court 
documents,  including  a  request  for  an 
injunction  and  a  sworn  deposition 
taken  before  the  trial  in  the  will  dis¬ 
pute  but  not  used  as  evidence  in  that 
trial. 

During  his  instructions  to  the  jury, 
Common  Pleas  Judge  Gilfert  M. 
Mihalich  said  that,  under  state  libel . 
law,  publications  about  judicial  pro¬ 
ceedings  are  immune  from  legal  re¬ 
sponsibility  even  if  they  contain  in¬ 
formation  that  defames  an  individual. 

The  judge  said,  however,  that 
newspapers  give  up  that  immunity  if 
an  article  is  not  a  fair  summary  of 
those  court  proceedings. 

Judge  opens 
payroll  records 

An  Idaho  judge  has  ruled  that  the 
North  Idaho  Press  of  Wallace  can 
have  access  to  the  payroll  records  of 
the  West  Shoshone  Hospital  District. 

The  newspaper  has  a  “clear  right  to 
inspect  the  payroll  records”  without 
having  to  balance  its  interests  against 
any  interest  of  the  hospital  district  or 
its  employees,  said  District  Judge 
Watt  E.  Prather. 

He  added  that  “Patrons  of  the  hos¬ 
pital  district  have  an  interest  in  the 
wise  management  of  revenues, 
whether  the  moneys  were  raised  from 
taxes  or  from  charges  for  services. 
The  hospital  district  is  a  public  entity 
and  ...  its  records  should  be  open  to 
interested  persons.” 

Prather  rejected  the  hospital's  offer 
of  “salary  ranges”  or  its  audit  state¬ 
ment,  noting  that  such  documents  do 
not  tell  which  employees  are  working 
at  which  range. 
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Cost-effective  solutions 
to  newspaper  publishing  problems. 


Insufficient  press  capacity.  Ever-increasing  insert  demands. 
Inefficient  newsprint  handling.  Overcrowded  mailroom.  Outdated 
communications  systems.  Are  you  facing  any— or  all— of  these 
newspaper  publishing  problems? 

If  you  are,  you  need  a  problem  solver.  Like  The  Austin 
Company.  We  have  solved  newspaper  plant  problems  for  more 
than  100  publishers  in  just  the  last  decade.  We  use  two  special 
Austin  skills:  our  ability  to  illustrate  conceptually  a  practical 
solution  to  a  problem,  and  our  ability  to  translate  that  solution 
into  a  realistic  order-of-magnitude  cost  estimate.  Before  you 
make  a  major  commitment  of  funds. 

Austin’s  approach  has  worked  equally  well  for  suburban 
weeklies  and  major  metropolitan  dailies.  We  have  analyzed  the 
problems,  then  undertaken  the  design,  engineering  and 
construction  of  the  facilities  that  provide  the  solutions.  We  call 
this  single-responsibility  service  The  Austin  Method. 

It  can  work  for  your  newspaper.  To  learn  how,  contact  one  of 
Austin’s  offices,  in  major  cities  across  the  country,  or  write  to  The 
Austin  Company,  3650  Mayfield  Road,  Cleveland,  Ohio  44121.  Or 
call  us  at  (216)  382-6600. 
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Bradenton  Herald.  Bradenton.  FL 
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LEGAL  BRIEFS— 


Court  reinstates 
libel  suit 

A  federal  appeals  court  reinstated  a 
$IO-million  libel  lawsuit  filed  by 
South  Dakota  Gov.  Bill  Janklow 
against  Newsweek  magazine. 

The  8th  U.S.  Circuit  Court  of 
Appeals  sent  the  case  back  to  a  South 
Dakota  federal  court  for  further  pro¬ 
ceedings. 

Janklow  declined  to  comment  on 
the  ruling,  but  his  press  aide,  Jim 
Soyer,  called  the  decision  “a  victory 
for  the  governor  because  the  court  is 
saying  he  deserves  a  jury  trial.” 

Gary  Gerard,  director  of  publicity 
for  Newsweek,  said  he  was  familiar 
with  the  case  but  declined  comment. 

The  case  involves  a  February  1983 
Newsweek  article  that  said  Indian 
activist  Dennis  Banks  had  brought 
charges  against  Janklow  in  tribal 
court  in  1974  for  the  rape  of  a  15-year- 
old  Indian  girl  several  years  earlier 
when  Janklow  was  a  legal  aid  lawyer 
on  the  Rosebud  Indian  Reservation. 

The  Newsweek  account  said  feder¬ 
al  authorities  had  found  insufficient 
evidence  to  prosecute  Janklow.  Jank- 
low's  lawsuit  said  three  federal  inves¬ 
tigations  later  determined  the  charge 
was  unfounded. 

— AP 


Two  writers  face 
contempt  charges 

Contempt  charges  are  facing  two 
writers  who  refused  to  testify  in  the 
preliminary  hearing  of  a  Canadian 
woman  charged  with  second-degree 
murder  in  the  death  of  comedian  John 
Belushi. 

National  Enquirer  reporter 
Anthony  Brenna  and  freelancer  Chris 
Van  Ness  cited  the  First  Amendment 
and  state  shield  laws  in  declining  to 
testify  at  the  Los  Angeles  hearing 
May  7. 

Municipal  Court  Judge  Brian  D. 
Crahan  ordered  both  men  to  return  to 
court  June  6  to  determine  whether 
they  will  be  held  in  contempt. 

The  prosecutor  has  termed  Brenna 
and  Van  Ness  essential  witnesses  in 
the  case.  They  were  subpoenaed  in 
connection  with  an  Enquirer  story  in 
which  Smith,  38,  was  quoted  as 
saying  she  repeatedly  injected  Be¬ 
lushi  with  “speed  balls,”  a  mixture  of 
heroin  and  cocaine,  in  the  hours  be¬ 
fore  his  death. 

The  story  was  written  by  the  Los 
Angeles-based  Brenna  and  another 


Enquirer  reporter,  Larry  Haley,  of 
Florida.  Van  Ness,  who  reportedly 
had  interviewed  Smith  previously,  is 
suing  the  Enquirer,  alleging  it  used 
material  from  his  interview  without 
compensating  him  adequately. 

Van  Ness  refused  to  acknowledge 
at  the  hearing  that  he  even  knew 
Smith  or  to  repeat  testimony  he  gave 
when  the  Los  Angeles  County  Grand 
Jury  investigated  Belushi’s  death  in 
1982. 

“The  witness  is  basically  held  in 
contempt  of  court,”  Judge  Crahan  de¬ 
clared. 

Deputy  District  Attorney  Michael 
J.  Montagna  has  labeled  the  Enquirer 
story  the  “catalyst”  that  led  to  Smith 
being  charged  with  murder.  He 
asserted  that  Van  Ness  and  Brenna 
waived  their  right  to  immunity  when 
they  testified  before  the  grand  jury. 

In  addition,  he  noted  that  the  En¬ 
quirer  has  turned  over  tapes  and 
transcripts  of  the  interviews  with 
Smith. 

Haley  and  Enquirer  editor  Ian  Cal- 
der  are  fighting  subpoenaes  in  the 
Florida  courts. 

Paper  says  judge 
disobeyed  order 

When  the  U.S.  Supreme  Court 
ruled  in  January  1984,  that  it  was  un¬ 
constitutional  for  a  judge  to  close  off 
an  entire  transcript  of  the  selection  of 
a  jury  in  a  rape-murder  trial,  the 
Riverside  (Calif.)  Press-Enterprise 
thought  it  had  won  its  case. 

But  recently  the  newspaper  filed  a 
new  appeal,  alleging  that  Superior 
Court  Judge  J.  William  Mortland  was 
disobeying  the  Supreme  Court  order. 

The  court  action  was  taken  after 
Mortland  announced  he  would  sign  an 
order  confirming  his  decision  last 
October  to  keep  under  seal  portions  of 
the  transcript  relating  to  21  of  the  93 
persons  questioned  for  jury  duty  in 
the  rape-murder  trial  of  Albert  Green¬ 
wood  Brown  Jr.  The  judge  said  he  was 
acting  to  protect  the  privacy  of  the 
people  involved. 

“We  now  contend  this  court  is  not 
obeying  the  order  of  the  U.S.  Su¬ 
preme  Court,”  said  Press-Enterprise 
attorney  James  D.  Ward. 

The  justices  said  the  public  has  a 
“presumptive”  constitutional  right  to 
review  jury  selection  in  criminal 
trials,  noting  that  openness  was 
necessary  for  public  monitoring  of 
how  its  courts  were  being  run. 

However,  the  high  court  ruling 
allowed  trial  judges  to  close  jury  ques¬ 
tioning  when,  for  example,  a  juror  re¬ 


veals  she  had  been  a  rape  victim. 

Nevertheless,  the  court  added,  ev¬ 
ery  closing  should  be  “narrowly  tai¬ 
lored”  to  fit  the  circumstances. 

Judge  Mortland  selected  23  areas  of 
questioning  he  felt  should  remain 
under  seal.  They  included  a  prospec¬ 
tive  juror  who  claimed  problems  with 
blacks  and  Mexicans;  another  who 
said  she  had  had  a  child  out  of  wed¬ 
lock,  and  one  who  said  her  daughter 
had  been  raped  by  a  black  man. 
Brown,  the  rape  suspect,  is  black. 

Mortland,  in  response  to  the  Press-, 
Enterprise’s  new  appeal,  said  that  a 
higher  court  should  read  the  juror's 
entire  testimony,  not  merely  the  brief 
descriptions  contained  of  it  in  the 
Supreme  Court’s  ruling. 

According  to  Ward,  the  public  has  a 
right  to  know  whether  people  who  had 
a  rape  experience  or  who  disliked 
blacks  were  sitting  on  juries  deciding 
the  fate  of  an  alleged  black  rapist  who 
faced  the  death  penalty. 

Court  upholds 
libel  verdict 

The  Massachusetts  Supreme  Court 
ruled  in  favor  of  the  Boston  Globe  in  a 
libel  suit,  saying  the  reputation  of  a 
murderer  was  so  bad  he  could  not  be 
defamed  by  a  story  it  published  in 
1977. 

The  high  court  unaminously  upheld 
a  Suffolk  Superior  Court  decision  that 
dismissed  the  libel  charges  brought  by 
Anthony  Jackson  against  the  Globe 
and  reporter  Kay  Longcope. 

For  the  first  time,  the  court  adopted 
the  legal  doctrine  that  treats  some 
people  as  “libel-proof,”  said  James 
F.  McHugh,  the  attorney  who  repre¬ 
sented  the  Globe. 

Under  that  principle,  some  people 
are  so  notorious  that  even  if  they  are 
the  subject  of  falsehoods  they  are  not 
entitled  to  damages. 

“The  principle  has  been  recognized 
elsewhere,”  Justice  Herbert  Wilkins 
wrote  for  the  court,  adding  that  it 
“might  apply  to  a  habitual  criminal  or 
to  a  criminal  notorious  for  one  crimi¬ 
nal  act.” 

Jackson  sued  the  Globe  over  a  May 
20, 1977,  article  written  by  Longcope. 
The  article  appeared  a  month  after  a 
grand  jury  cleared  Jackson  of  the  1972 
rape  and  murder  of  a  woman. 

The  Globe  story  said  the  jurors  did 
not  know  Jackson  had  been  convicted 
in  December  1976  of  murder,  rape, 
robbery  and  kidnapping,  nor  that  six 
months  earlier  Jackson  had  been  con¬ 
victed  for  his  role  in  a  shootout  with 
police. 

— AP 
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Speed 

Stacker 


Rat  Belt 
Stream 
Convi^or 

The  only  true  60  batch/ 
minute  rate  stacker  with 
proven  all-pneumatic 
reliability.  If  service  is 
needed,  you  can  have  it 
done  with  in-house 
personnel  and  easy  to 
obtain  off-the-shelf  parts. 

Variable  speed  input 
enables  stacker  to  match 
conveyor  speeds  to 
produce  a  steady  paper 
stream  with  uniform 
shingles. 

Plus,  new  programmable 
eye-level  controls  for  easy, 
convenient  operation,  and 
side  jogger  to  improve 
and  maintain  stack 
quality  for  press  runs 
and  after  inserting. 


New  From 
Mailroom 
Systems 


I  m  4 
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New,  heavy-duty  flat  belt 
conveyor  offers  fast 
gentle  vertical  and 
horizontal  transportation 
of  papers . . .  without 
marking.  Outstanding 
features  include: 

■  Automatic,  self- 
adjusting,  spring  loaded 
take-ups  on  all  vertical 
sections  to  handle  thick 
or  thin  sections 
without  adjustment 

■  Automatic  "stream 
conditioner"  to 
compress  leading  edge 
of  paper  for  better 
counting  and  stacking. 

■  Two-way  flying  switch 
gappers  for  automatic 
diversion  to  standby 
line. 

■  Compatibility  with  wire 
belt  systems. 

Plus,  high  speed  bottom 
wraps,  roller  top 
conveyors,  wire 
conveyors,  stacking 
switches ...  all  proven 
...  all  reliable. 

Whether  you  need  single 
components  or  a  fully 
engineered  system,  your 
logical  choice  is 
Mailroom  Systems.  Get 
the  complete  facts. 
Contact: 


MAILROOM  SYSTEMS,  INC. 

N114  W18850  Clinton  Drive 
RO  Box  155  •  Germantown.  Wl  53022 
Phone:  (414)  255-0040 


Mailroom 
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insert  package — which  is  moved 
swiftly  into  the  jacket. 

If  any  part  is  missing,  the  paper  is 
rejected  without  stopping  the  line. 

New  this  year  is  a  twin  machine  for 
newspapers  with  up  to  14  inserts. 
This  machine  is  scheduled  for  Dayton 
this  year. 

Muller-Martini  was  founded  in 
1946  and  is  one  of  the  world’s  largest 
post-press  equipment  manufacturers. 

Their  most  familiar  inserter  is  the 
227  S,  which  can  insert  up  to  eight  into 
one. 

Many  227s  and  tv  program  sad¬ 
dle  stitchers  are  in  use  with  their  mod¬ 
el  215  mailing  base  for  direct  mail 
pieces.  With  an  optional  counter¬ 
stacker,  they  can  be  automatically 
zip-sorted  and  stacked. 

Muller's  newest  inserter  is  the  275, 
which  is  offered  in  8-,  10-,  or  12- 
station  configurations. 

It  can  operate  off-line  or  on-line. 

The  Print  Roll  is  Muller’s  newest 
newspaper  handling  system. 

It  eliminates  the  need  for  manual 
loading  of  overflow  and  can  store  pre¬ 
printed  sections  or  pre-inserted  sec¬ 
tions  without  handling. 

Used  as  a  buffer  between  the  press 
and  the  mailroom  or  as  long-term- 
storage,  the  products  are  transported 
untouched  to  the  inserter  or  stacker. 

Muller  is  using  the  Daverio  con¬ 
veyor  with  their  Print  Roll  system.  It 
is  flexible,  has  high-speed  capabilities 
and  no  critical  timing. 

Goss  Processing  Systems  is  a  divi¬ 
sion  of  Rockwell  Graphic  Systems. 

At  the  Houston  Post,  Goss  has  in¬ 
stalled  a  distribution  system  from  the 
press  through  the  mailroom. 

The  GPS  Bottom  Wrap  is  part  of 
this  system.  It  is  compatible  with  all 
distribution  systems  and  easily  inter¬ 
faces  with  other  makes  or  conveyors 
and  tyers. 

GPS  belt  conveyors  are  used  to 
transport  newspaper  bundles  and  help 
control  bundle  flow. 

Their  truck  loaders  are  ideal  for  ef¬ 
ficiently  handling  bundled  newspa¬ 
pers  from  the  loading  dock  to  the 
truck. 

The  GPS  Golden  Arch  is  used  to 
remove  copies  from  the  press  onto  the 
distribution  system.  It  is  designed  to 
eliminate  marking  caused  by  conven¬ 
tional  wire  conveyors. 

A  single-grip  conveyor  p'*ovides 
discrete,  individual  copy  control  in 
the  distribution  system.  This  system 
allows  precise  counting,  expandabil¬ 
ity,  and  an  efficient  means  to  trans¬ 
port  copies  through  the  mailroom. 

GPS  offers  three  bundle  distribu¬ 
tion  systems,  each  designed  to  meet 


the  particular  needs  of  the  newspaper: 

1.  The  Tray-Matic  System  is  a  ver¬ 
tical  tray  system  for  distribution  of 
multiple  zone  products. 

2.  The  News-Trac  II  system  is  a 
horizontal  bundle  distribution  sys¬ 
tem. 

3.  The  B.E.S.T.  is  a  distribution 
system  for  the  small  to  medium  sized 
daily.  It  utilizes  a  roller-bed  belt  con¬ 
veyor  for  distribution  to  truckloaders , 
and  is  designed  to  handle  bulk  and 
key  bundles. 

Each  cart  of  the  News-Trac  system 
can  carry  up  to  two  bundles  to  the 
proper  truck  at  a  rate  of  200  bundles 
per  minute.  The  News  Trac  II  system 
is  controlled  by  a  high-speed  mini¬ 
computer  interfaced  with  a  network 
of  microprocessors. 

Stepper  has  developed  two  new 
pieces  of  equipment  for  the  New  Or¬ 
leans  show. 

The  first  is  a  new  collator  that  will 
take  up  to  four  pre-inserted  packages, 
place  them  on  top  of  each  other  and 
seal  them  in  a  bag  as  one  product. 

Second — an  automatic  loading 
conveyor  to  feed  products  to  the  hop¬ 
pers. 

Stepper  was  founded  as  a  manufac¬ 
turer  of  machines  that  wrap/fold/tie 
newspapers.  These  fold  ’n  tyers  are 
used  to  wrap/tie  papers  for  the  carri¬ 
ers.  Many  are  used  in  substations. 

Their  present  product  line  consists 
of  a  labeler  that  can  be  used  for  small 
or  large  products,  a  quarter-folder- 
labeler  which  is  Model  1620,  the 
Model  72  QFL  which  is  a  collator- 
quarter-folder-labeler  and  can  col¬ 
late  up  to  six  sections. 

Quipp  is  a  new  company,  having 
been  formed  in  August  1983,  but  their 
management  has  been  in  post-press 
packaging  since  the  early  1960s. 

They  have  two  new  stackers,  the 
SJlOO  and  SJIOI.  These  stackers 
have  been  designed  to  replace  exist¬ 
ing  stackers  without  modifications  to 
your  present  conveyor  systems. 

The  stacker  incorporates  an  inter¬ 
cept  feature  that  eliminates  the  flap¬ 
ping  of  the  top  paper.  It  also  has  a 
unique  table  and  ejector  machanism 
whereby  the  bundle  is  actually  swept 
out  of  the  bucket  by  the  caterpillar¬ 
like  movement  of  the  table  walls.  No 
pusher  moves  through  the  bucket, 
making  it  virtually  impossible  to  jam 
the  bucket. 

The  Quipp  flat-belt  conveyors  are 
designed  to  transport  lapped  products 
from  the  press  to  the  stackers.  They 
are  modular  and  are  hung  from  the 
ends  only,  reducing  installation  cost 
and  time. 

The  corner  boxes  are  designed  to 
handle  products  ranging  from  a  single 
sheet  up  to  500  pages. 


Press  connections  are  strong 
enough  to  support  a  pressman’s 
weight.  Flex  curves  as  well  as  flat 
curves  can  be  used  and  you  can  hang 
two  conveyors  from  the  same  hang- 
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gineers  here,  TKS  usually  has  20  to  30 
people  working  in  the  United  States, 
Price  of  TESCO  said. 

“I  think  the  key  to  the  success  of 
TKS  lies  in  their  responsiveness  to 
almost  any  region.  It  has  been  out¬ 
standing,”  Price  said. 

“They  stick  with  the  problem  until 
they  fix  it,”  the  Post’s  Clurman  said 
of  TKS  staffers. 

Runyon  of  the  Star-Ledger  recalled 
how  in  1983  a  folder  smashed  to 
pieces  in  a  $50,000  mishap.  He  said  he 
called  Price,  whose  home  phone  num¬ 
ber  he  carries,  on  a  Sunday  to  order 
gears  and  shafts.  “On  Tuesday  morn¬ 
ing  we  had  the  parts  —  and  an  en¬ 
gineer  showed  up  too,”  he  said. 

“If  we  find  a  problem  with  the 
equipment  that  is  not  normal  wear  and 
tear  anticipated,  the  people  at  TES- 
CO/TKS  will  correct  the  problem  at 
no  cost  —  in  warranty  or  out.  I  don’t 
know  anybody  else  that  will  do  that,” 
Runyon  said. 

The  upshot  of  the  TKS  invasion  has 
been  that  competing  vendors,  espe¬ 
cially  Goss,  have  altered  their  styles, 
several  observers  said. 

“There  was  a  feeling  about  Goss 
that  they  were  becoming  very  com¬ 
placent.  They  were,  in  effect,  a 
monopoly,”  said  one  newspaper  ex¬ 
ecutive. 

“By  TKS  coming  into  the  market,  it 
forced  Goss  to  pay  attention  to  new 
customers  and  old,”  Runyon  said, 
echoing  an  impression  expressed  by 
others. 

Harmer  of  Dow  Jones  said  Goss  has 
“responded  in  kind”  to  the  competi¬ 
tion  from  TKS  in  servicing  custom¬ 
ers.  “Goss  in  the  last  couple  of  years 
has  been  bending  over  backwards  to 
meet  the  competition.  They  have  pur¬ 
posely  tried  to  improve  their  ser¬ 
vice.” 

One  press  consultant  said  competi¬ 
tion  from  TKS  has  been  “directly  re¬ 
sponsible”  for  price  cuts  in  offset 
equipment. 

A  rule  of  thumb  for  pricing  double¬ 
width  units  is  $1  million  each  and 
$500,000  million  for  half-decks. 

Price  of  TESCO  said  that  since 
TKS  entered  the  market  here  price 
increases  for  offset  presses  have 
slowed  from  about  12%  a  year  to  be¬ 
tween  3%  and  5%  a  year  now. 
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An  Automatic  Approach  To  Newsprint 
Roii  Handiing. 


With  today’s  trend  towards 
automation,  Webb  automatic 
newsprint  roll  handling  systems 
are  fast  becoming  a  key  area 
for  trimming  production  costs 
in  the  newspaper  industry. 

From  wrapped  roll  storage 
to  the  reel  stands,  time  and 
efficiency  are  critical  when 

handling  the  necessary  tonnage  of  paper  rolls  to  meet 
daily  production  schedules. 

Webb  newsprint  roll 
handling  systems  feature 
state-of-the-art  equip¬ 
ment  and  controls  ranging 
from  simple  gull  wing 
conveyors  to  sophisticated 
AGVS  (automatic  guided 
vehicle  systems).  With  basic 
information  from  the  customer,  Webb  can  custom- 

design  a  cost  efficient, 
automatic  system  including 
preliminary  concepts,  rough 
pricing,  and  project  scheduling. 
Innovative  experience  has 
earned  Jervis  B.  Webb  an  un¬ 
paralleled,  worldwide  reputation 
of  quality  and  reliability 
in  newsprint  roll  handling. 

For  more  information  on  paper  and  newsprint  roll  handling 
systems  call  our  Material  Handling  Hotline:  313/553-1220. 

Jervis 

Company 

Jervis  B.  Webb  Company/Webb  Drive/ Farmington  Hilis,  Michigan  48018/(313)  553-1220 


F/exo  newsprint 
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Improvements  are  being  made,  but 
more  uniform  solids  are  a  require¬ 
ment  if  flexo  is  to  compete  seriously 
with  offset  for  quality.  Based  on  this, 
the  ANPA  Research  Institute  and 
Rockwell-Goss  have  estimated  that 
by  1993,  water-based  flexo  may  take 
between  10%  of  the  newsprint  market 
(based  on  retrofits)  and  20%  (for  con¬ 
sistent  near-offset  quality). 

Water-based  inks  are  much  less 
susceptible  to  misting  than  are  oil- 
based  inks,  and  so  are  more  accept¬ 
able  from  the  point  of  view  of  health 
and  safety.  It  is  believed  that  paper 
waste  in  flexo  can  be  kept  to  below 
1%,  as  opposed  to  the  3%-5%  of  off¬ 
set.  Furthermore,  it  is  strongly  be¬ 
lieved  that  there  will  be  fewer  web 
breaks  in  flexo,  because  of  the  lower 
printing  pressure  and  web  tension. 
Press  operation  is  expected  to  be 
much  simpler,  due  to  the  simpler  ink¬ 
ing  system  and  the  absence  of  inking 
keys.  Existing  letterpress  units  can  be 
converted  to  flexo  for  a  good  deal  less 
than  the  cost  of  new  equipment.  How¬ 
ever,  the  price  difference  between 
new  flexo  and  offset  equipment  is 
now  believed  to  be  much  less  than 
first  thought. 

In  color,  trapping  and  ink-drying 
are  of  concern,  while  even  in  printing 
with  a  single  color,  second  impres¬ 
sion  setoff  is  a  problem.  The  problem 
of  uniformity  of  solids  has  already 
been  mentioned. 

Finally,  putting  several  layers  of 
water  on  newsprint  may  lead  to  prob¬ 


lems  involving  the  dimensional  sta¬ 
bility  of  the  paper — curl,  misregister, 
fibre  puffing,  and  lint. 

In  general,  process  color  quality 
can  be  high,  but  many  relatively  small 
problems  can  combine  to  cause  pro¬ 
duction  difficulties,  as  was  the  case  at 
the  Atlanta  Journal-Constitution. 
Further  work  at  the  Miami  Herald,  the 
Fort  Lauderdale  News  and  Sun  Senti¬ 
nel,  and  the  Washington  Post  should 
help  to  solve  these  problems. 

The  minimum  requirements  for 
flexo  newsprint  are  the  same  as  for 
letterpress — good  formation  and  high 
smoothness.  Cross-direction  uni¬ 
formity  of  the  newsprint  will  have  to 
be  good,  due  to  the  absence  of  inking 
keys  to  adjust  ink  holdout  locally. 
Similarly,  although  a  printer  can  use 
the  inking  keys  of  a  conventional 
press  to  adjust  for  the  different  ink 
holdout  characteristics  of  different 
newsprints,  in  flexo,  the  only  way  at 
present  to  adjust  ink  holdout  is  by 
changing  the  ink  viscosity.  We  do  not 
yet  know  to  what  extent  these  factors 
may  affect  print  quality. 

In  conventional  letterpress,  hold¬ 
out  of  the  oil-based  inks  (affecting 
print  density,  setoff,  and  show- 
through)  is  affected  only  by  the  phys¬ 
ical  structure  of  the  paper — that  is,  its 
surface  roughness  and  pore  structure. 
Water  absorbency  of  the  newsprint 
has  no  effect  on  ink  holdout,  and  vir¬ 
tually  no  effect  on  runnability.  In  off¬ 
set,  ink  holdout  is  again  affected  only 
by  the  physical  structure  of  the  news¬ 
print.  Water  absorbency  does  have 
some  effect  on  offset  runnability 
(curl,  misregister,  lint),  but  noton  the 
ink  holdout. 

However,  in  water-based  flexo,  it 
is  expected  that  both  physical  struc- 


The  experience  we’ve  gained  from 
serving  the  printing  industry  for 
75  years  can  help  you  in  making 
equipment  decisions  ideally  suited 
to  your  capacity  and  needs.  So 
when  it  comes  to  pre-owned  web 
offset  presses,  add-on  units,  type¬ 


setting  systems  or  auxiliary  equip¬ 
ment,  come  to  the  source. 

ySV  INLAND  NEWSPAPER 
jl  ^  1  MACHINERY  CORPORATION 
Let’s  get  together 


1-800-255-6746  •  Lenexa,  Kansas 
An  Inland  Industries  Company 


ture  and  water  absorbency  will  be  fac¬ 
tors  in  ink  holdout.  Decreasing  water 
absorbency  will  likely  improve  ink 
holdout,  at  the  expense  of  increasing 
setoff  and  other  drying  problems.  In¬ 
creasing  water  absorbency  may  help 
to  improve  the  uniformity  of  solids 
and  to  solve  drying/trapping  prob¬ 
lems,  but  may  lead  to  the  runnability 
problems  already  mentioned  for  off¬ 
set. 

There  exists  a  variety  of  laboratory 
benchtop  presses  that  can  be  used  to 
measure  very  precisely  the  effect  of 
various  paper  properties  on  the  hold¬ 
out  of  conventional  oil-based  inks. 
However,  just  as  the  flexo  inks  are 
incompatible  with  existing  pressroom 
equipment,  they  are  also  incompati¬ 
ble  with  existing  laboratory  equip¬ 
ment.  For  this  reason,  we  are  current¬ 
ly  building  a  benchtop  flexo  press 
which  will  allow  us  to  measure  print 
density,  show-through,  and  setoff,  in 
order  to  see  the  influence  of  both 
physical  structure  and  water  absor¬ 
bency  on  ink  holdout. 

Over  the  last  few  years,  we  have 
carried  out  commercial-scale  news¬ 
print  evaluations  in  both  offset  and 
letterpress,  as  part  of  the  Multi-Di¬ 
mensional  Scaling  program  done  in 
collaboration  with  the  Psychology 
Department  of  McGill  University.  In 
these  tests,  our  standard  Paprican  test 
photograph  is  printed  on  eight  differ¬ 
ent  newsprints  under  controlled  press 
conditions,  so  that  the  only  variable  is 
the  newsprint. 

People  are  asked  to  make  pair-wise 
preference  and  difference  judgements 
amongst  the  samples.  A  judge  may 
have  a  distinct  preference  for  one  or 
the  other  of  a  pair,  or  can  mark  his 
opinion  along  a  scale  between  the  two 
extremes. 

From  these  results,  a  map  can  be 
calculated  showing  how  the  judges 
placed  each  sample.  We  then  do  the 
physical  testing  on  the  unprinted  pa¬ 
pers  and  the  printed  images  to  find 
what  physical  properties  influenced 
the  subjective  judgements  of  the  pan¬ 
el  members.  In  the  past,  judges  have 
been  most  influenced  by  print  mottle, 
contrast,  and  show-through. 

Commercial  flexo  trials  begun  in 
April  1985  will  help  us  to  understand 
the  importance  of  paper  properties  on 
physically  measurable  print  proper¬ 
ties  as  well  as  on  the  subjective  view¬ 
points  of  the  judges .  For  the  first  trial , 
we  have  chosen  a  variety  of  North 
American  newsprints,  from  eastern 
Canada,  western  Canada,  and  the 
southern  United  States.  Considering 
the  wide  range  of  surface  properties 
represented,  we  feel  that  this  gives  us 
an  excellent  start  in  studying  the  in¬ 
fluence  of  these  surface  properties  on 
flexo  print  quality. 
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Investigations 
shouid  continue, 
editor  says 

Despite  the  Arizona  Daily  Star's 
mistake  in  accusing  a  basketball 
coach  of  a  possible  conflict  of  in¬ 
terest,  newspapers  should  continue  to 
investigate  college  athletic  depart¬ 
ments,  the  Star's  managing  editor 
said  recently. 

“There  are  profound  and  legitimate 
reasons  to  fully  explore  the  question 
of  conflicts  of  interest  in  the  athletic 
departments  of  American  universi¬ 
ties,"  managing  editor  Jonathan 
Kamman  told  a  meeting  of  Associated 
Press  Sports  Editors  (Western  Re¬ 
gion)  in  Long  Beach,  Calif. 

While  admitting  that  the  Daily  Star 
goofed  on  the  story  involving  Uni¬ 
versity  of  Arizona  basketball  coach 
Lute  Olson,  Kamman  asserted  that 
conflicts  of  interest  involving  coaches 
do  exist  and  should  be  ferreted  out. 

The  day  after  publishing  a  copy¬ 
right  story  alleging  that  a  company 
which  paid  Olson  as  an  adviser  got  a 
uniform  contract  with  the  university, 
the  Star  came  out  with  a  story  saying 
the  paper  was  wrong  in  its  allegation 
(E&P,  April  13). 

Sports  editor  Sam  Poliak  and 
reporter  Rich  Dymond  resigned  over 
the  story  rather  than  accept  an  offer  of 
other  jobs  on  the  paper. 

Kamman,  who  pointed  out  that  the 
Daily  Star  won  a  Piilitzer  Prize  in  1981 
for  its  investigation  of  the  U  .A.  athlet¬ 
ic  department,  called  the  Olson  story 
a  “massive  mistake,”  but  said  news¬ 
papers  are  right  in  pursuing  coaches’ 
conflicts  of  interest. 

He  cited  the  University  of  Virginia 
which,  he  said,  has  initiated  a  policy 
prohibiting  coaches  from  engaging  in 
private  contracts  with  equipment  sup¬ 
pliers, 

Kamman,  who  said  he  did  not  read 
the  Olson  article  before  it  was  pub¬ 
lished,  was  asked  by  the  editors  why 
the  paper  did  not  stand  behind  Poliak 
and  Dymond  when  a  furor  broke  out 
over  the  error. 

“They  lost  their  effectiveness  the 
moment  the  story  was  published,”  he 
replied.  “We  would  have  lost  our 
credibility”  if  they  had  remained. 

“We  had  to  do  something  to  get 
them  out  of  the  firestorm,”  the  editor 
said. 

Kamman  recalled  that  Poliak,  who 
had  an  unlisted  telephone  number, 
was  receiving  anonymous  death 
threats  on  his  home  phone. 

Steve  Emerine,  a  newsman  for  25 
years  and  a  former  city  desk  man,  is 
the  new  executive  sports  editor, 
Kamman  announced.  Chuck  Kramer, 
a  staff  reporter,  was  named  sports  edi- 
tor,  he  added. _ 


Why  do  so  many  newspa¬ 
pers— large  and  small— 
choose  VU/TEXT  as  their  elec¬ 
tronic  library  system?  Because 
VU/TEXT  was  developed  by 
newspaper  people  for  news¬ 
paper  people.  We’re  there 
with  full  technical  support  and 
the  experience  to  get  your 
library  up  and  keep  it  running, 
with  proven  hardware  and 
software  to  handle  a  large 
volume  of  data  smoothly,  and 
on-site  training  for  librarians 
and  reporters. 

Once  online,  your  staff  can 
access  your  database  plus 


many  other  newspapers— full 
text— using  any  modem- 
equipp>ed  pc  or  termirKsI,  or 
even  your  own  text  editing 
system. 

VU/TEXT  will  market  your 
database  regionally  and 
nationwide,  with  advertising, 
public  relations,  direct  mail, 
telemarketing  and  a  direct 
sales  force. 

No  worxjer  papers  like  The 
Boston  Globe.  Chicago  Tri¬ 
bune  and  Houston  Post  chose 
VU/TEXT.  No  wonder  VU/TEXT 
is  the  world’s  largest  full  text 
newspaper  databank. 


VU/TEXT 

A  Knight-Ridder  Company 
VU/TEXT  Information  Services,  Inc. 
1211  Chestnut  St..  Philadelphia,  PA  19107 


To  find  out  more  about  making  your  morgue  a  better 
resource  for  your  editoriai  staff,  caii  Joe  DiMarino 
800-258-8080,  in  PA,  (215)  665-3307. 
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Exhibitor  Booth  Directoiy 
Production  Management  Conference 

EXHIBITOR . . BOOTH  NO.  EXHIBITOR . BOOTH  NO. 


AT&T  Communications . 118 

AT&T  Information  Services . 3368 

Addressograph  Farring^ton  Inc . 2848 

Advanced  Imaging  Devices . 1828 

Agence  France-Presse . 1023 

Allied  Linotype . 424 

Alphatype  Corporation . 1856 

Alvey  Inc . 1180 

American  Hoechst  Corp . 3281 

American  Printer . 304 

American  Red  Cross . 201 

Anchor/LithKemko . 1237 

Anitec  Image  Corp . 1530 

Application  Engineering  Corp . 2368 

Applied  Learning  Corp . 347 

Applied  Printing  Technologies . 3236 

Aregentum  International  Inc . 1021 

AssMiated  Press . 1644 

Atex  Inc . 250 

Austin  Company,  The . 2360 

Autologic  Inc . 1002 

Baker  Perkins . 1180 

Baldwin  Gegenheimer  Division . 1844 

BASF  Systems  Corp . 1118 

Beaudreau/Sonar-Tect . 1039 

Berlee  Vacuum  Systems  Corp . 1672 

C.K.  Optical . 1121 

Camex  Inc . 1724 

Cannon-Cross  Inc . 2843 

CATCO/Capital  Tool  Mfg.  Co . ; . 3480 

Capital  Elevator  Sales  Inc . 2461 

Cary  Company  Inc . 1682 

Central  Utah  Journal . 1221 

Chemco  Photo  Products . 430 

Cheshire/A  Xerox  Co . 1436 

Chesley  F.  Carlson  Co . 2268 

CIP  Inc . 1402 

Collier-Jackson  Inc . 390 

Composition  Systems  Inc . 2036 

Compugraphic  Corp . 2336 

Concept  Publishing  Co . 346 

Craig  Cold  Type  Supply  Inc . 2756 

Creative  Data  Systems  Inc . 1308 

Creative  Works . 1239 

Crosfield  Electronics  Inc . 1868 

CText  Inc . 1508 

Custom-Bilt  Machinery  Inc . 2978 

Cybergraphic  Systems  Inc . 1530 

DAR-MAR  Inc . 2463 

DEV  Industries . 1072 

Data  Sciences  Inc . 1660 

Denver  Design  Associates . 1931 

Dewar  Information  Systems  Corp . 1572 

Diconix  Inc . 1680 

Digi-Colour  Technologies/Newscolour  Corp . 2846 

Digital  Equipment  Corp . 162 

Double  E.  Co.  Inc . 1668 

DS  America  Incorporated . 2992 

Duarte  Engineering . 1031 

Dunn  Technology  Inc . 204 

DuPont  Company . 206 

Durbin  Associates . 1830 

Dynalith . 1223 

Dynaric/Dyc  Inc . 2260 

Eastman  Kodak  Company . 262 

Ebway  Industries  Inc . 3148 

Eclectic  Co.  Inc . 1231 

ECRM . 1624 

Editor  &  Publisher  Co . 1618 

Enco  Printing  Products . 3281 

Encyclopaedia  Britannica-USA . 1128 

Enkel  Corp . 2160 

Erectoweld  Company  Ltd . 1026 


Ferag  Inc . 3348 

Finalco  Group  Inc . 2842 

Fincor,  Incom  International  Inc . 3248 

Flex-O-Line  Inc . 1430 

Flint  Ink  Con> . 1036 

Fluorographic  Services  Inc . 3355 

FMC  Corporation . 2460 

General  Photo  Products . 1214 

George  Hantscho  Co.  Inc . 3336 

Gerber  Scientific  Instrument  Co . 218 

Graphic  Arts  Technology/A.D.A.M . 1159 

Graphic  Enterprises  of  Ohio . 110 

Graphic  Management  Associates  Inc . 1560 

GTI  Graphic  Technology  Inc . 2459 

Gulf  Coast  System  Design . 3178 

Hall  Systems  Inc./George  R.  Hall  Inc . 2760 

Hallenbach  Typesetting  Systems . 1136 

Hamilton  Circulation  Supplies . 1136 

Harris  Corp . .' . 1018 

Harris  Graphics  Corp . 1344 

Hastech  Inc . 230 

Hell  Graphic  Systems  Inc . 290 

Herco  Graphic  Products . 3148 

Hercules  Inc . 1960 

HES  Inc . 1280 

Huntron  Instruments  Inc . 3353 

IDAB  Inc . 1032 

Ideal  of  America  Inc . 3054 

IMG  Photo  Products . 2847 

Information  International  Inc . 130 

Ingenuity  Inc . 1929 

Inland  Newspaper  Machinery  Corp . 1780 

Intercorp  Ltd . 2154 

Interleaf  Inc . 190 

International  Newspaper  Promotion  Assn . 1140 

IPEC  Inc . 1818 

Isomet  Corporation . 1230 

JE  Press  Control  Systems  Inc . 2842 

KF/Beach  Manufacturing  Co . 1218 

Kansa  Corp . 2335 

Kendall  Company,  The . 1060 

King  Features  Syndicate . 390 

King  Press  Corp . 2068 

Kirk-Rudy  Inc . 1045 

Koenig  Bauer/Egenolf . 1066 

Koppers  Company  Inc . 2154 

LAN  Systems . 1015 

LEA  Dynatech  Inc . 3254 

Lektro  Southeast . 1009 

Liber  Systems  Inc . 150 

Libin  Associates . 1043 

Lincoln  St.  Louis . 2849 

LogEtronics  Inc . 1836 

M.A.N.-Roland  USA  Inc . 2468 

Mailroom  Systems  Inc . 1418 

Martin  Automatic  Inc . 1582 

Master  Group,  The . 2784 

Masthead  International . 3036 

McCain  Manufacturing  Corp . 3360 

MEG  (USA)  Inc . 476 

MGI  International . 2836 

Midwest  Publishers  Supply  Co . 2550 

Misco  Inc . 3277 

3M . 1918 

Mohr  Enterprises . 1233 

Monotype  Graphic  Systems  Inc . 230 

Motter  Printing  Co . 2536 

Muirhead  Inc . 1126 

MuIIer-Martini  Corp . 2248 

Mycro  Tek . 1260 

NAPP  Systems  (USA)  Inc . 450 

National  Machine  Co . 2750 

New  England  Newspaper  Supply  co . 3278 

Newspaper  Electronics . 1160 


(Continued  on  page  98) 
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Whot  Good  or  Days? 


New  ROTADISC  //'*  preprint  cassette  by  FERAG.  Prepnnted  sections  can  be 
wound  on  these  cassettes  at  speeds  up  to  70,000  copies/hour  -  then  stored  - 
and  finaiiy  fed  into  the  inserting  drum  foron-iine  inserting  at  fuii  press  speed. 


FERAG 


First  in  automated  Processing  Systems 


Rotary  press,  circa  1847,  comprised  one  type  cylinder  and  10  Impressions . . . 
soon  adopted  by  many  dally  newspapers  in  America  and  Great  Britain. 

Putting  out  a  paper  in  those  olden  days  was  one  big  hassle  -  from  the  pressroom  right 
on  through  the  mallroom.  But  today,  progressive  publishers  have  had  to  automate  every  pos¬ 
sible  operation,  and  that’s  where  FERAG  comes  in.  FERAG  conveying,  processing  and  in¬ 
serting  systems  have  been  installed  in  most  countries  throughout  the  free  world  -  making 
mailrooms  more  efficient  and  profitable. 

Keep  us  in  mind  when  you’re  ready  to  automate  your  mailroom. . .  FERAG,  Inc.  Keystone 
Industrial  Park,  Bristol,  PA  1 9007 ...  (21 5)  788-0892 
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Maine  dam 

(Continued  from  page  54) 


the  dam  or  the  company  tired  of  the 
fight. 

Hewett  has  suggested  the  company 
could  build  a  large,  wood-burning 
boiler  and  fuel  it  with  the  tops  and 
limbs  of  spruce  and  fir  trees  it  now 
leaves  to  rot  on  the  forest  floor. 

Hewett  says  the  plant  would  cost 
less  to  build  than  the  dam  and  would 
replace  60  per  cent  more  oil  and  cre¬ 
ate  250  more  jobs  in  the  area. 

But,  Paul  McCann,  a  spokesman 
for  Great  Northern,  claims  such  a 
plant  would  be  “two  to  three  times 
more  expensive”  than  the  hydroelec¬ 
tric  dam. 

McCann  told  New  York  Times  re¬ 
porter  Fox  Butterfield  there  is  a  deep 
irony  in  this  dispute;  “The  reason  the 
West  Branch  of  the  Penobscot  is  so 
attractive  today  for  fishing  and  rafting 
is  that  Great  Northern  has  other  dams 
on  the  river  that  assure  an  even  flow 
of  water.” 

But,  as  Butterfield  points  out,  the 
battle  between  conservationists  and 
lumber  interests  has  been  waged  over 
a  century. 

In  1848  Henry  David  Thoreau 
poled  and  (>ortaged  up  the  Penobscot 
River  with  an  Indian  guide  and  la¬ 
mented  the  ravages  of  the  loggers. 

“The  mission  of  men  there  seems 
to  be  like  so  many  demons,”  he 
wrote,  “to  drive  the  forest  all  out  of 
the  country,  from  every  solitary  bea¬ 
ver  swamp  and  mountainside,  as  soon 
as  possible.” 


Cartoonist’s  work 
on  Mich,  piates 

A  caricature  of  Mayor  Coleman 
Young  by  Detroit  News  cartoonist 
Draper  Hill  has  been  put  on  the 
license  plates  of  about  2,500  cars  by 
the  city  of  Detroit, 

The  novelty  plates  were  given  to 
Young  supporters  who  paid  $300  for  a 
dinner  to  fund  the  mayor's  campaign 
chest  for  a  third  term. 

The  Detroit  News  said  Hill’s  work 
was  used  with  its  permission. 


Kodak 

(Continued  from  page  52) 


West  Germany,  won  for  DiLitho. 

There  were  some  repeat  winners 
this  year.  The  Fairbanks  Daily  News- 
Miner  was  the  best  of  the  show  in 
1981.  It  began  using  editorial  color  in 
1953  and  pioneered  techniques  for 
making  plates  for  direct  printing  with 
a  four-color  stereotype  press,  on 
which  it  won  other  awards  before 
switching  to  offset  in  1965. 

Lian  He  Zao  Bao  of  Singapore  and 
Berliner  Morgenpost  of  West  Berlin, 
West  Germany,  won  back-to-back 
honors  in  their  categories. 

The  judging  panel  consisted  of  Paul 
Guy,  vice  president,  research  and 
technical  services,  for  Schawk 
Graphics  of  Chicago,  Ill.;  Sven 
Ahrenkilde,  assistant  to  the  director 
of  the  Technical  Education  Center  of 
Rochester  Institute  of  Technology  in 
Rochester,  N.Y.,  and  Frank  J.  Stan- 
C7.ak,  production  engineer  on  the 
ANPA  technical  staff  in  Reston,  Va. 


SMS  HAS  SOMETHING  NEW  IN 


Mycro-Tek,  your  newspaper  front-end  system  specialist,  is  exclusive  distributor  for 
Stauffer  Medio  System's  Newspaper  Business  Information  Systems. 

Specifically  designed  for  the  newspaper  industry,  SMS  systems  are  working  for  newspa¬ 
pers,  like  yours,  right  now. 

For  details  on  o  proven  system  for  your  newspaper,  stop  by  booth  #1260  at  ANPA,  in  the 
Convention  Center  and  see  what's  new. 


•  General  Ledger  •  Advertising 

•  Payroll  •  Circulation 

•  Accounts  Payable  •  Classified 

•  Custom  Report  Writer 


P.O.BOX  47068  WICHITA,  KANSAS  67201  (316)  945-5087  TOLL-FREE  (800)  835-2055 


TIPS 

(Continued  from  page  42) 


Teragon,  whose  U.S.  base  is  in 
New  York,  will  demonstrate  the  sys¬ 
tem  at  the  ANPA  conference  in  New 
Orleans. 

Barbara  Bittle,  manager  of  the  com¬ 
pany,  said,  “Our  TIPS  pagination 
process  has  been  fully  operational  for 
almost  a  year.  The  system  is  capable 
of  extremely  fast  processing  of 
enormous  amounts  of  data  which 
provides  immediate  and  complete 
handling  of  all  newspaper  material  in¬ 
cluding  editorial  text,  photos,  and  dis¬ 
play  advertising  artwork.” 

Watson  said  a  TIPS  system  in  use  at 
a  newspaper  in  Finland  had  been 
viewed  by  Record  staff  members. 

F/exo  ink 

(Continued  from  page  66) 

preventing  gray-  or  white-out. 

An  in-depth  filtration  system  is  vital 
to  controlling  viscosity,  since  con¬ 
taminants  can  distort  viscosity  read¬ 
ings,  and  to  reduce  plate  plugging, 
which  can  be  caused  when  paper 
fibers  carried  in  ink  or  air  accumulate 
around  the  minute  dots  in  a  printing 
plate. 

If  problems  occur  in  the  system, 
warning  lights  are  designed  to  indi¬ 
cate  the  identity  and  source  of  the 
breakdown. 

As  flexo  technology  in  the  past 
several  years  has  begun  to  adapt  itself 
to  the  needs  of  newspapers,  its  de¬ 
velopment  has  progressed  from  what 
Andy  McDonnell,  Huber’s  market 
manager/news  inks,  calls  the 
experimental  stage  to  the  technical 
and  economic  feasibility  stage.  In  the 
next  two  years  commercial 
development  will  be  possible. 

“We  are  now  beginning,”  McDon¬ 
nell  said,  “to  look  seriously  at  the 
commercial  development  stage  for 
the  new  flexo  inks  and  are  starting  to 
plan  for  the  future.” 

If  flexo  catches  on  in  newspapers, 
ink  manufacturers  will  have  to  de¬ 
velop  large-scale  operations  for 
manufacturing,  transportation,  and 
pumping  systems  for  flexo  inks. 

Though  flexo  tests  have  proven  that 
the  process  can  produce  good-looking 
newspapers  in  full  color  on  a  daily 
basis,  full-scale  tests  are  underway  to 
determine  whether  flexo  can  meet  the 
gruelling  demands  of  large  metro 
dailies  in  terms  of  print  quality,  ease 
and  cost  of  operation  and 
maintenance,  and  overall  financial 
practicability. 

More  is  expected  to  be  known  by 
the  end  of  this  year. 
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Use  this  handy  order  form  to  order: 

1985  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1984) 

1985  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  March,  1985) 
Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1985  Edition  $50  per  copy  □  Bulk  orders  5  or  more  $45.00  each _ 

(U.S.  and  Canada)  $65  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  industry. 

□  1985  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name  _ Title _ 

Company _ 

Nature  of  Business  _ _ _ 

Address _ 

City _ State _ Zip  _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment 


Task  force  offers  combat  coverage  guidelines 


A  task  force  on  military-media  rela¬ 
tions  established  by  the  Twentieth 
Century  Fund  in  New  York  has  drawn 
up  a  set  of  recommendations  for 
assuring  press  access  to  U.S.  combat 
operations. 

The  task  force’s  report,  titled  Battle 
Lines,  concluded  that  the  president 
and  secretary  of  defense  bear  the  re¬ 
sponsibility  for  making  policy  deci¬ 
sions  on  press  access  and  censorship' 
in  war. 

“The  task  force  believes  that  the 
presence  of  journalists  in  war  zones  is 
a  necessity,  not  a  luxury,”  the  report 
stated. 

It  called  on  the  White  House  and 
civilian  authorities  in  the  Pentagon 
“to  give  unequivocal  support  to  the 
notion  that  information  policy  is  a 
civilian  responsibility  and  not  one 
that  can  be  delegated,  as  it  was  during 
the  Grenada  invasion,  to  military 
commanders  in  the  field.” 

The  task  force  stated  that  while  it  is 
best  for  press  access  to  war  zones  to 
be  “arranged  through  cooperative 
understandings  between  government 
and  news  media,”  if  an  admininstra- 
tion  in  the  future  seeks  to  bar  the  news 
media  from  combat  operations,  then 
“Congress  should  exert  its  influence 
to  guarantee  a  speedy  restoration  of 
the  historic  understanding  between 
the  military  and  the  media.” 

The  task  force  said,  however,  that 
while  civilian  authorities  should  “lay 
down  the  broad  outlines  of  informa¬ 
tion  policy,”  the  “procedural  de¬ 
tails”  should  be  left  to  commanders  in 
the  field. 

Among  the  recommendations  was  a 
call  for  the  establishment  of  “clearly 
stated  ground  rules,  such  as  existed  in 
Vietnam”  for  the  press  to  follow  in  a 
war  zone.  The  task  force  said  these 
ground  rules  should  be  “voluntarily 
adhered  to  by  journalists  and  en¬ 
forced  by  the  field  commander.” 

The  task  force  also  recommended 
that  the  Defense  Department  “en¬ 
courage  greater  sophistication  among 
its  officers  about  the  First  Amend¬ 
ment,  the  role  of  a  free  press  in  Amer¬ 
ican  society,  journalistic  processes 
and  the  limitations  and  strengths  of 
American  journalism  generally.” 

As  for  the  news  media,  the  task 
force  recommended  that  “the  direc¬ 
tors  of  mid-career  training  programs 
for  journalists  at  a  number  of  major 
universities,  as  well  as  the  heads  of 
schools  of  journalism,  (should)  hold 
seminars  and  other  functions  with 
military  people  so  as  to  broaden  jour¬ 
nalists’  familiarity  with  their  military 
counterparts.” 


In  addition  to  presenting  the  task 
force’s  full  report.  Battle  Lines  also 
provides  a  background  paper  by  Peter 
Braestrup  giving  details  of  press  rela¬ 
tions  with  the  military  during  World 
War  II,  the  Korean  War,  Vietnam,  the 
Falklands  War  and  Grenada. 

The  task  force  was  chaired  by  Ed¬ 
ward  Costikyan,  a  partner  in  the  law 
firm  of  Paul,  Weiss,  Rifkind,  Wharton 
&  Garrison. 

Other  task  force  members  were: 


Charles  Corddry,  Pentagon  corres¬ 
pondent  for  the  Baltimore  Sun;  Shel¬ 
by  Foote,  author  of  Narrative  History 
of  the  Civil  War;  Edward  Fouhy,  ex¬ 
ecutive  producer  for  NBC  News;  Jer¬ 
ry  W.  Friedheim,  executive  vice  pres¬ 
ident  of  the  American  Newspaper 
Publishers  Association;  Roswell  Gil- 
patric,  a  New  York  attorney  and  for¬ 
mer  undersecretary  of  the  Air  Force 
and  deputy  secretary  of  defense; 

(Continued  on  page  101) 


Whether  you  have  one 
or  a  hundred  drives  in  your  piant... 

Fincor, 
can  supply 
everyone. 


We  have  a  full  comprehensive  line 

Irqfl  iil^l  of  AC  and  DC  adjustable  speed 

■  drives  with  a  broad  range  of  optional 

Sn  I  features.  Pre-engineered  and  cus- 
HHl  ^  I  tom  controllers  with  the  functions 
^^11,  I  and  characteristics  for  accurate 
control  of  motor  spe^,  torque, 
direction  and  rotation  to  meet  the  rigorous  applications  of  auto¬ 
mated  processes.  Our  leadership  in  the  development  and  design 
of  reliable,  precision  controllers  for  over  thirty  years  means  you’re 
always  in  sync  with  Fincor. 

For  more  information  and  product  brochures  FINCOR 

contact:  Fincor,  Incom  International  Inc  ncom  nternatcnm.  mc 
3750  East  Market  Street,  York,  PA  17402 
(717)  757-4641  Ext.  206/Telex  840432 


Leadership  in  motion  control  starts  with  Fincor. 


Single-phase  DC  adjustable  speed 
controllers  •  Three-phase  DC  adjustable 
speed  controllers  •  Soft-start  acceleration 
controllers  •  Adjustable  frequency  AC 
drives  •  DC  and  AC  motors  •  Custom 
engineered  designs:  multi-motor  coor¬ 
dinated  systems,  AC  auxllliary  controls, 
operator  control  panels,  and  special 
packaging  configurations. 


See  us  at  ANPA-OPS  Booth  3248 
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. 3392 

Signode  Corp . 

. 446 

Nolan-Products  Inc . 

. 2556 

Smith  RPM  Corp . 

. 1674 

. 1009 

Software  Consultii.g  Services . 

. 1654 

Nu-Grajphics  Manufacturing . 

. 1768 

SOLNA . 

. 3436 

. 1208 

Stauffer  Media  Systems  Inc . 

. 1260 

. 2984 

Stepper  Associates  Inc . 

. 1636 

. 3154 

Strapex  Corp . 

. 324 

. 2260 

Support  Products  Inc . 

. 1124 

Ovalstrapping  Inc . 

. 1408 

Switch  Mux  Inc . 

. 1049 

Oxy-Dri . 

. 1039 

System  Integrators  Inc . 

. 278 

Pacesetter  Graphic  Service . 

. 3380 

Tidl  Contracting  Co . 

. 1925 

PaciBc  Press  Services  Inc . 

. 2845 

Taft  Equipment  Sales  Co . 

. 2942 

Panuurco  Inc . 

. 2736 

Tasope’ . 

. 1944 

Pathfinder  Graphic  Associates  Inc . 

. 2854 

Tec  Systems- W.R.  Grace  Co . 

. 2368 

Perretta  Graphics  Corp . 

. 2054 

Tech-Energy  Co . 

. 2236 

. 146 

Teleram  Communications  Corp . 

. Ill 

. 1274 

Terminal  Systems  Corp . 

. 1132 

Power  Strap  Inc . 

. 3484 

TF&E  Pressroom  Devices . 

. 1003 

. 1072 

The  Ink  Company . . . 

. . . 2242 

Printers’  Service . 

. 1035 

Tingue,  Brown  Co . 

. 1923 

Titus  Communications . 

. 2656 

. 1134 

TV  Data  Inc . 

. 2354 

Publisher  Control  Systems  Inc . 

. 1123 

Union  Carbide  Corp . 

. 1824 

Publisher’s  Data  Systems  Inc . 

. 1122 

United  Press  International . 

. 2884 

Publishers  Auxiliaor/N.N.A . 

. 1019 

Unitex  Inc . 

Publishers  Equipment  Corp . 

. 2068 

Vision  Data  Equipment  Corp . 

. 1168 

Quad/TECH . 

. 2368 

Vision  Graphics . s . 

. 1125 

. 3136 

. 246 

Outers  Ltd . 

. 3384 

W.R.  Grace  Co . 

. 180 

. 2744 

Warner  MDS  Color  Corp . 

. 1302 

Rochester  Institute  of  Technology . 

. 545 

Washington  Times,  The . 

. 1033 

Rockwell  International . 

. 3060 

Waxtec . 

. 202 

Royal  Zenith  Corp . 

. 1044 

Web  Press  Corp . 

. 2772 

Ryco  Graphic  Manufacturing  Inc . 

. 3184 

. 2972 

Rycoline  thoducts  Inc . 

. 2280 

Western  Lithotech . 

. 1760 

. 302 

. .3284 

. 2368 

. I.^IS 

Scitex  America  Corp . . 

. 1244 

X-Rite  Co . . . . 

. 2936 

^aboard  Energy  Systems . . 

. 3256 

Xenotron  Inc . 

. 462 

. 1774 

. 1027 

Seybold  Publications . . 

. 345 

Xitron  Inc . 

. 1202 

TBOUMI^AI  RDIPEC 

1  BwbINIwAL  DnlCr9 

Agfa  is  building  new 
corporate  home 

Agfa-Gevaert  has  broken  ground  in 
Ridgefield  Park  ,N.J.,foritsnewU.S. 
corporate  headquaters. 

By  1986  Agfa  is  scheduled  to  move 
into  a  modem  nine-story  glass  struc¬ 
ture  which  will  house  all  the  com¬ 
pany’s  divisions,  now  located  in  New 
Jersey  in  Teterboro,  Waldwick  and 
Secaucus  and  in  White  Plains,  N.Y. 

“This  move  is  a  direct  result  of  the 
growth  of  our  company,”  said 
R.A.M.  Coppenrath,  the  company’s 
president . 


Growth  spurs  move 
to  new  headquarters 

Business  growth  has  prompted  Eb- 
way  Industries  Inc.  of  Wauconda, 
Ill.,  to  build  a  new  corporate  head¬ 
quarters. 

A  new  15,000-square-foot  building 
will  house  executive  offices,  en¬ 
gineering  and  sales  departments  with 
provisions  for  manufacturing  and 
warehousing. 


RIT  establishes 
imaging  center 

Rochester  Institute  of  Technology 
has  established  a  new  Center  for  Im¬ 
aging  Science  for  research  and  con¬ 
tracts  involving  remote  sensing,  digit¬ 
al  imaging,  optics  and  robotic  vision. 

“With  this  center,  RIT  will  firmly 
establish  itself  as  a  major  force  in  the 
growing  area  of  electronic  imaging,’’ 
Thomas  R.  Plough,  provost  and  vice 
president  of  academic  affairs,  said. 
“Through  close  working  rela¬ 
tionships  with  RIT’s  other  academic 
areas,  I  believe  it  will  develop  as  a 
center  of  excellence  which  will  be  un¬ 
matched  by  any  other  college  or  uni¬ 
versity  in  the  nation.’’ 

The  center  is  especially  applicable 
to  graduate  and  undergraduate  stu¬ 
dents  in  the  graphic  arts  and  photo¬ 
graphic  industries. 

The  new  center,  to  be  housed  at  the 
College  of  Graphic  Arts  and  Sciences 
in  Rochester,  N.Y.,  is  expected  to  en¬ 
hance  efforts  in  the  areas  of  chemis¬ 
try,  color,  optics,  microelectronics 
engineering  and  densitometry. 

“Imaging  science  is  the  discipline 
of  the  future  for  the  entire  area  of 


communications,’’  Mark  F.  Guldin, 
dean  of  the  college,  said.  He  added 
that  the  center  will  expand  its  re¬ 
search  and  curriculim  to  include  areas 
affecting  both  the  printing  and  photo¬ 
graphic  sides  of  the  imaging  industry. 

RIT  already  bills  its  imaging  and 
photographic  science  program  as  the 
only  one  of  its  kind  in  the  nation  for 
undergraduates. 

Ad  terminals  play 
pagination  role 

The  Chicago  Tribune  has  moved 
closer  to  integrated  pagination  with 
the  order  of  12  XVC  AdMaster  dis¬ 
play  ad  make-up  terminals  from 
Xenotron. 

The  AdMasters  are  interactive 
workstations  and  will  interface  with 
the  Tribune’s  recently  installed  Sys¬ 
tem  Integrators  Inc.  System  55  classi¬ 
fied  system.  They  will  be  installed  lat¬ 
er  this  year 

An  ArtMaster  workstation  also  is 
scheduled  to  be  added  by  Xenotron  in 
order  to  provide  manipulation  of  line 
art  and  continuous  tone  graphics, 
which  will  be  scanned  into  the  system 
with  an  Autokon  720. 
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Quebecor  buys  into 
B.C.  printing  firm 


Quebecor  inc.  has  acquired  a  50% 
interest  in  Web  Press  Graphics  Ltd.,  a 
Canadian  printing  concern  in  Bur¬ 
naby,  British  Columbia. 

The  remaining  50%  of  outstanding 
shares  will  be  retained  by  Gary  Proud- 
foot,  who  will  continue  controlling 
the  company. 

The  addition  of  Web  Press 
Graphics  enables  Quebecor  to  offer 
coast-to-coast  printing  facilities  using 
compatible  equipment.  Web  Press  is 
said  to  be  the  only  British  Columbian 
printer  with  Harris  NC400  press 
equipment. 

Quebecor  operates  in  Canada  and 
the  U.S.  and  publishes  three  dailies, 
33  weeklies  and  has  other  interests. 

Langman  joins 
Washington  Times 

William  R.  Langman,  formerly  op¬ 
erations  manager  for  Newsday,  has 
been  named  production  director  for 
the  Washington  Times. 

Paul  Rothenberg,  the  Times  gener¬ 
al  manager  who  appointed  Langman, 


also  announced  the  promotion  of  Wil¬ 
liam  Gallagher  to  the  new  position  of 
advertising  manager/administration. 
He  was  previously  retail  ad  manager. 

Langman  also  held  the  position  of 
production  director  at  the  Detroit 
Free  Press. 

Reuters  purchases 
switch  system,  VDTs 

Reuters,  the  international  news  and 
financial  information  service,  has 
signed  a  $5.5  million  contract  with 
System  Integrators  Inc.  for  a  message 
switching  system  in  London  and  has 
ordered  a  series  of  portable  and  desk 
top  computers  from  Teleram  Com¬ 
munications  Corp.  for  use  in  its 
bureaus. 

The  agreement  brings  the  total  in¬ 
vestment  by  Reuters  in  SII’s  System/ 
55  to  more  than  $9  million  when  sys¬ 
tems  in  Hong  Kong  and  North  Amer¬ 
ica  are  counted. 

“The  new  system  will  provide  adv¬ 
anced  video  editing  facilities  and  will 
allow  us  greater  flexibility  in  produc¬ 
ing  new  services  for  our  clients.  It  will 
also  enable  us  to  package  better  our 
existing  news  products,”  according 
to  David  Ure,  manager  of  Reuters 


Europe. 

The  system  will  allow  Reuters  staf¬ 
fers  access  to  the  Reuter  Newsbank 
from  SII  Coyote  terminals.  The  ter¬ 
minals  will  have  split-screen  capabili¬ 
ties. 

In  North  America,  Reuters  has 
ordered  more  Teleram  terminals  for 
dialing  from  remote  sites  into  its  SII 
text  editing  system. 

“The  Teleram  Satellite  meets  a  uni¬ 
que  requirement  for  Reuters  both  as  a 
desk-top,  self-sufficient  work  station 
in  the  smaller  offices  and  as  a  portable 
reporting  unit  for  outside  assign¬ 
ments,”  said  Charles  Kershner, 
North  American  production  editor. 

The  most  recent  order  consists  of 
Model  3100,  4100  or  5100  portable 
computers  and  3500S  office  stations. 
The  portables  are  battery-powered 
lap-top  models  that  fit  inside  a  brief¬ 
case- 

Flint  opens  centers 
for  customer  service 

Flint  Ink  Corp.  has  opened  two  cus¬ 
tomer  service  centers,  one  in  Buffalo, 
N.Y.,  and  the  other  in  Orlando,  Fla. 

The  openings  bring  to  35  the  num¬ 
ber  of  facilities  the  company  main¬ 
tains  in  the  United  States  and  Mexico. 


PAMPER  YOUR  PAPERS! 


WITH  IDEAL’S  LATEST  EDITION  POLY  NEWSPAPER  WRAP  SYSTEM! 


Ideal’s  Automatic  Sleeve- 
wrapper  offers  all-weather 
protection  and  complete  auto¬ 
mation  to  keep  all  your  news¬ 
paper  editions  looking  "hot- 
off-the-press”  fresh.  Less  expen¬ 
sive  and  much  more  efficient 
than  poly  bagging  or  kraft 
wraps! 

Ideal’s  fully-automatic  sys¬ 
tem  features  the  latest  advances 
in  feeding,  sealing,  and  photo¬ 
electric  technology  to  handle 
bundling  variations  and  shin¬ 
gling  papers.  The  sealing  system 
operates  without  maintenance 
or  downtime.  Full  six-sided 
protection  is  assured  without 


additional  wraps  or  specialized 
handling.  All  at  up  to  30  variable 
height  bundles  per  minute. 

For  more  information  on  how 
this  state-of-the-art  sleevewrapper 
can  solve  your  paper  shipment 
problems,  write  or  call: 


\ 


Ideal 

EQUIPMENT  COMPANY  LiMiTEO 


6252  New  Peachtree  Road 
Doraville,  GA  30340 
(404)  455-0624 
(TELEX  804459) 


Model  505-30-N 
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OnnesupphrsUe 


In  response  to  a  need  it  perceived  in  the  marketplace, 
CROSnELD  ELECTRONICS  INC.  of  Rutherford,  N.J., 
has  introduced  two  entry-level  color  scanners,  Magnascan 
models  610  and  62SE. 

Both  models  can  be  upgraded  to  the  capabilities  of  more 
sophisticated  Crosfield  scanners.  They  are  based  on  an 
electronic  argon  laser  and  generate  dots  electronically. 

The  610  is  billed  as  the  first  fully  digital  color  scanner 
with  electronic  dot  generation  that  sells  for  less  than 
$200,000.  The  625  E  costs  somewhat  more. 

*  *  « 

KALLEN  INDUSTRIAL  CORP.  of  Port  Washington, 
N.Y.,  has  introduced  pollution-control  equipment  for 
photographic  processors. 

Kallen's  wash-water  recirculation  equipment  is  for  pro¬ 
cessors  from  tabletop  size  to  full  size.  The  recirculators, 
which  allow  processors  to  be  free-standing,  are  designed 
for  use  where  normal  processor  effluent  would  cause 
ground-water  pollution,  where  water  is  scarce  or  expen¬ 
sive,  where  the  use  of  large  amounts  of  water  would  cause 
drainage  problems  or  where  plumbing  is  not  available  at 
the  processor  site. 

Stanley  Kallenbach,  Kallen  president,  said  that  a  main 
feature  of  the  recirculation  systems  is  a  concentrated 
wash-water  additive  that  is  diluted  with  water  and  used  in 
the  recirculation  equipment.  It  allows  about  30  gallons  of 
water  to  be  used  for  as  long  as  two  weeks. 

♦  ♦  ♦ 

APPLIED  PRINTING  TECHNOLOGIES  INC.  has  in¬ 
troduced  a  personal  computer  for  capturing  high-speed 
wire  service  information  and  a  dual-processor  terminal 
with  text  editing  and  personal  computer  functions. 

Philip  H.  Gallo,  APT  president,  said  Newswire  Manager 
was  the  first  personal  com  outer  marketed  that  can  capture 
stories  directly  from  wire  services. 

“Before  we  introduced  this  product,  newspapers  either 
had  to  have  an  expensive  computer  system  to  capture 
high-speed  wire  or  had  to  use  a  personal  computer  with 
peripheral  devices  that  would  capture  the  wire  stories 
before  making  them  available  to  the  personal  computer,” 
Gallo  said. 

Newswire  Manager  was  expected  to  aid  small  newspa¬ 
pers,  especially  in  conjunction  with  the  dual-purpose 
8303PC  termini,  an  enhanced  version  of  the  Delta  Data 
8303  that  is  used  by  wire  services.  The  8303PC  combines 
those  editing  functions  with  abilities  of  an  IBM-compatible 
personal  computer. 

Reporters  and  editors  would  use  the  text  editing  side  of 
the  terminal  for  writing,  editing  and  communicating  with 
the  computer  and  production  systems.  The  personal  com¬ 
puter  aspects  would  be  used  to  run  software  programs, 
such  as  for  page  makeup  or  wire  service  management, 
using  the  MS-DOS  operating  system. 

Applied  Printing  of  Trevose,  Pa.,  is  a  wholly  owned 
subsidiary  of  Delta  Data  Systems  Corp.  and  offers  full 
turnkey  systems  for  text  editing,  especially  for  smaller 
newspapers. 


A  portable  vacuum  cleaner,  operated  by  compressed 
air,  for  cleaning  paper  dust  from  press  folders  has  been 
brought  out  by  MGI  INTERNATIONAL  INC.  of  Morris 
Plains,  N.J. 

The  vacuum,  E-Vac™,  uses  a  four-cubic-foot  filter  bag 
and  is  carried  W^ith  a  shoulder  strap.  It  uses  a  W'  air  hose, 
has  no  moving  parts  and  costs  $1,485. 


UNIVERSAL  DATA  SYSTEMS  of  Huntsville,  Ala.,  has 
introduced  five  microprocessor-powered  modems,  the 
UDS  202S/D,  201B,  201C,  212A  and  212A/D. 

The  202S/D  is  a  duplex  modem  for  asynchronous  data 
transmission  at  0-1,200  bits  per  second  or  1,200  bits  per 
second  synchronous  transmission  over  the  Public  Switch 
Telephone  Network  (PSTN).  It  is  campact  enough  to  fit 
beneath  the  base  of  a  telephone  and  features  manual 
answering  or  automatic  answering.  Automatic  dialing  is 
also  included. 

The  201  models  are  compatible  with  Bell  equipment  and 
are  priced  at  $685.  They  feature  single-board  format  and  fit 
beneath  telephone  bases. 

The  201 B  is  rated  at  2,4(X)  bits  per  second  for  either 
asynchronous  or  synchronous  transmission  and  is  de¬ 
signed  for  use  over  four- wire  private  lines.  The  20 1C  is  a 
synchronous  modem  designed  four  use  over  the  PSTN  at 
2,400  bits  per  second. 

The  212A  is  a  300/1, 200-bits-per-second  modem  with 
automatic  answering  and  the  212A/D  is  capable  of  300/ 
1 ,200  bits  per  second  with  features  for  automatic  dialing 
and  automatic  logging. 

♦  ♦  ♦ 

KREONITE  INC.,  now  in  its  30th  year  of  manufacturing 
equipment  for  graphic  and  photographic  processing  sys¬ 
tems,  has  introduced  a  bevy  of  new  offerings. 

The  line  of  products  from  the  Wichita,  Kansas,  com¬ 
pany  includes  a  new  rotary  door  for  protecting  darkrooms 
from  light;  a  full  line  of  laboratory  furniture;  a  compact, 
reversal  color-print  processor  for  Ilford  Cibachrome  P3  or 
Kodak  R3  processes;  compact  floor-model  processors  for 
rapid-access,  phototypesetting  or  lith  applications;  a  31- 
inch  processor  for  3M  ONYX  film  and  plate  systems; 
microcomputer-controlled  photo  processors  for  lith,. 
rapid-access  or  phototypesetting;  two  flatbed  copy  cam¬ 
eras;  an  ultra-compact,  rapid-access  processor  and  a  52- 
inch  roll  dispenser  for  paper  and  film. 

PRENTICE  COLOUR  INC.*of  Houston,  Texas,  has 
announced  Print-Parencies™,  a  patented  pre-press  sys¬ 
tem,  with  pagination  capability,  for  positive  registration  of 
color  and  black-and-white  newspaper  pages. 

Print-Parencies  are  no  more  than  photographic  prints, 
according  to  Steve  Prentice,  president  of  ftentice.  “The 
reason  we  gave  them  the  trademark  Print-Parencies  was  to 
highlight  the  fact  that  we  use  the  photo  prints  in  a  some-, 
what  similar  manner  to  the  use  of  transparencies.  That  is, 
we  have  turned  prints  into  transmission-type  color  separa¬ 
tions  rather  than  reflective.” 

Prentice  said  the  system  would  help  in  improving  color 
and  maximizing  use  of  labor. 

“In  short,”  he  said,  “this  simply  means  your  negatives 
come  out  of  the  processor  in  full-page  format,  stripped  and 
ready-to-plate.  And  with  basically  unskilled  labor,  you  go 
from  paste  up  to  plate  with  a  full  set  of  color  separations  in 
less  than  20  seconds.” 

Properly  sized  color  prints  are  required  for  the  Prentice 
process.  But  they  retain  the  quality  of  halftones  and 
screened  originals,  the  company  says,  because  of  the  sys¬ 
tem’s  ability  to  use  photographic  prints  in  a  way  similar  to 
transmission  reproduction  of  transparencies.  The  system 
also  reduces  labor  costs,  Prentice  said. 

The  system  is  scheduled  to  be  marketed  by  Inland 
News,  a  Kansas  City,  Kansas,  equipment  dealer.  The 
A.B.  Dick  Co.  of  Niles,  Illinois,  has  contracted  to  market 
the  system  to  instant  printers  and  the  small  press  industry. 
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News  Service 

{Continued  from  page  34) 


existed  in  coastal  waters  to  the  sout 
of  us,  we  checked  and  found  the  same 
condition  existed  in  our  region  in 
Humboldt  Bay.” 

Ponce  runs  Newsfinder  stories  on 
the  computer  printer,  inserts  the  local 
information  and  then  sends  the  stories 
to  typesetting. 

“We  have  been  running  four  to  five 
Newsfinder  stories  in  each  edition, 
usually  with  one  story  on  Page  1  and 
the  remainder  on  our  second  news 
page.  The  stories  comprise  about  35 
to  40  column  inches  per  edition,  not 
counting  the  copy  we  add.” 

The  cost  of  the  service  for  the  first 
month  was  $230. 

Low  cost  was  a  major  factor  in  the 
selection  of  Newsfinder  by  the  Amery 
(Wis.)  Free  Press,  according  to  Jerry 
Sondreal,  editor.  The  first  month’s 
service  cost  $342,  but  Sondreal  attrib¬ 
utes  much  of  that  to  experimentation 
with  the  system.  He  expects  future 
bills  to  be  much  lower. 

“We  need  a  news  service  in  order 
to  give  our  readers  news  about  Wis¬ 
consin  that  they  have  difficulty  get¬ 
ting  from  other  sources.”  Amery,  a 
community  of  2,500  in  northwestern 
Wisconsin,  is  50  miles  from  Minne¬ 
sota’s  Twin  Cities,  but  almost  300 
miles  from  Milwaukee,  the  state’s 
largest  city,  and  almost  250  miles 
from  Madison,  the  state  capital. 

Almost  all  Newsfinder  stories  car¬ 
ried  by  the  5,000-circulation  Free 
Press  appear  on  the  inside  pages. 
“We  look  for  things  that  are  not  going 
to  be  outdated  by  the  time  we  use 
them,”  Sondreal  says.  “We  use  al¬ 
most  everything  that  relates  to  the 
state  budget.  We  often  run  stories  re¬ 
lated  to  the  University  of  Wisconsin 
System,  because  we  have  three  cam¬ 
puses  within  70  miles  of  here.  And, 
since  this  is  a  big  dairy  farming  area, 
anything  that  says  ‘milk’  in  it,  we’re 
going  to  use.  We  occasionally  pick  up 
sports  stories  on  state  high  school 
tournaments  or  professional  teams, 
and  on  issues  related  to  hunting  and 
fishing.” 

Another  Newsfinder  subscriber, 
the  Fort  Worth  (Texas)  News- 
Tribune,  finds  the  service  helpful  in 
providing  local  anj^es  on  Washington 
stories,  plus  business  and  financial 
news,  says  Doug  Jumper,  managing 
editor. 

“We  have  found  our  niche  by  con¬ 
centrating  on  stories  with  definite  lo¬ 
cal  impact.  Newsfinder  gives  us  an 
easy  way  to  access  stories  not  pre¬ 
viously  available  to  us.” 

After  placing  an  order  for  News¬ 
finder,  a  newspaper  can  usually  get 
on  line  within  ten  days,  according  to 


Skoloda.  All  that’s  required  is  a  per¬ 
sonal  computer  and  a  modem,  which 
provides  access  to  the  data  base  by 
telephone  line. 

As  AP  makes  news  available, 
Newsfinder’ s  editorial  staff  adds  key 
words  that  enable  newspaper  editors 
to  search  for  stories  that  best  suit  their 
needs. 

A  preview  feature  allows  editors  to 


Obits 

(Continued  from  page  38) 
obituaries,  recalled  that  not  long  ago 
there  were  rarely  more  than  a  few  obi¬ 
tuaries  a  day.  But  as  the  area  has 
grown,  so  have  the  obits,  which  some¬ 
times  number  more  than  a  dozen  dai¬ 
ly.  That  could  tie  up  as  many  as  three 
reporters  and  their  phones  for  most  of 
a  morning,  Hamilton  said. 

The  Standard-Examiner’s  solution 
was  to  urge  funeral  homes  to  use  port¬ 
able  computers  to  send  obituary  in¬ 
formation  to  the  newspaper.  It  recom¬ 
mended  the  same  computer  used  by 
its  reporters,  the  Radio  Shack  TRS-80 
Model  1(X),  which  functions  as  a  word 
processor  and  contains  a  built-in 
modem. 

Most  personal  and  portable  compu¬ 
ters  can  communicate  with  the  news¬ 
paper’s  mainframe  if  they  have  com¬ 
munications  software  and  a  modem. 

Hamilton  wrote  a  manual  and  gave 
demonstrations  to  mortuary  staffers 
on  how  to  write  and  send  obituaries 
on  the  portable  computers.  Nine  ma¬ 
jor  providers  of  obituaries  agreed  to 
participate. 

Hamilton  reported  that  training 
went  smoothly  and  only  minor  prob¬ 
lems  emerged  with  some  in-house 
phone  systems,  which  required 
adjustment. 

The  original  goal  of  allowing  remote 
entry  of  obituaries  has  been  expanded 
to  include  funeral  notices,  which  are 
paid  classified  ads. 

Additionally,  a  way  was  found  to 
send  the  same  obituary  to  another 
newspaper  affiliated  with  the  Stan¬ 
dard-Examiner. 

For  Sterling  Leishman,  apprentice 
funeral  director  at  Rogers  Mortuary 
in  Tremonton,  the  new  system  has 
“made  life  a  lot  easier.  It’s  a  time- 
saver,  not  only  in  sending  obituaries 
to  the  Ogden  Standard-Examiner,  but 
in  calling  them  in  to  other  papers. 

“We  wish  other  newspapers,  espe¬ 
cially  in  Logan  and  Salt  Lake  City, 
would  do  the  same  thing,”  Leishman 
continued.  But  since  they  don’t,  he 
said,  “We  can  punch  (the  obit)  up  on 
the  screen  and  read  it  to  them  over  the 
phone.” 

Dawn  Zauss,  secretary  and  recep¬ 
tionist  at  Lindquist  &  Sons  Mortuary 
in  Layton,  said  it  was  easier  to  type  an 
obituary  on  a  computer  terminal  than 


display  the  first  paragraph  of  any  sto¬ 
ry  on  the  computer  screen  before  de¬ 
ciding  whether  to  take  it. 

Weeklies  subscribing  to  News¬ 
finder  also  have  access  to  the  Agri- 
Data  Network,  provided  by  AgriData 
Resources,  Milwaukee,  Wis.  Agri- 
Data  supplies  news  of  agricultural 
business,  finance,  commodity  prices 
and  markets  at  an  additional  charge. 


to  read  it  over  the  phone  for  15  to  30 
minutes  while  being  distracted  by 
such  things  as  other  phone  calls. 


Task  force 

(Continued  from  page  97) 


Charlayne  Hunter-Gault,  national 
correspondent  for  the  McNeil-Lehrer 
News  Hour;  Samuel  P.  Huntington, 
director  of  the  Center  for  Internation¬ 
al  Affairs  at  Harvard  University; 
Robert  F.  Murray,  lecturer  at  Har¬ 
vard’s  John  F.  Kennedy  School  of 
Government;  Col.  Harry  G.  Sum¬ 
mers,  Jr.,  holder  of  the  Gen.  Douglas 
MacArthur  chair  of  military  research 
at  the  Army  War  College;  Craig  R. 
Whitney,  assistant  managing  editor  of 
the  New  York  Times:  and  Admiral 
Elmo  Zumwalt  (ret.),  former  chief  of 
naval  operations  and  a  member  of  the 
Joint  Chiefs  of  Staff. 
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Writer  achieves  success  the  hard  way 

Texas-based  money  columnist  Mike  LeFan  has  found  a  niche 
In  syndication  despite  being  almost  completely  paralyzed 


By  David  Astor 

Writers  must  overcome  a  lot  of 
odds  to  become  successful  syndi¬ 
cated  columnists,  but  Mike  LeFan 
has  overcome  more  than  most. 

LeFan  contracted  polio  at  the  age 
of  eight  and  became  almost  complete¬ 
ly  paralyzed.  But  he  managed  to 
graduate  from  high  school  with  hon¬ 
ors  and  then  from  Mary  Hardin- 
Baylor  College  with  a  degree  in  En¬ 
glish  and  sociology. 

At  first  LeFan  thought  he  would 
like  to  do  technical  writing.  But  that 
involved  some  knowledge  of 
mathematics — and  “math  and  I  don’t 
get  along  that  well,”  noted  the  Tem¬ 
ple,  Tex.,  resident.  So  he  ended  up 
doing  more  general  writing. 

LeFan  worked  on  newsletters 
covering  aging  and  health  for  the  Cen¬ 
tral  Texas  Council  of  Governments, 
and — around  1970  or  so — began  writ¬ 
ing  free-lance  magazine  articles  on 
fo^  research,  car  accidents,  manag¬ 
ing  one’s  temper,  disabled  people, 
and  numerous  other  subjects.  Then, 
in  1974,  he  started  the  “More  For 
Your  Money”  column — and  Mike 
LeFan  Features  to  distribute  it. 

The  writer — who  can  stay  out  of  a 
respirator  only  two  or  three  hours  at  a 
time  and  must  sleep  in  an  iron  lung — 
types  the  column  with  his  left  foot. 
LeFan  moved  from  a  typewriter  to  a 
computer  about  a  year  ago,  and  can 
now  knock  out  as  many  as  30  words  a 
minute  if  he  goes  as  fast  as  possible. 
He  also  does  his  own  promotion  (in¬ 
cluding  direct  mail  pieces)  and  billing. 

“More  For  Your  Money”  is  a 
weekly  5(K)-word  feature  that  advises 
readers  how  they  can  save  on  home 
energy  costs,  clothing,  food,  auto 
maintenance,  lawn  care,  and  numer¬ 
ous  other  things  (with  some  material 
of  a  do-it-yourself  nature).  LeFan 
also  gives  descriptions  of — and 
addresses  for — publications  that  can 
help  people  save  money,  and  he  runs 
one  money-saving  tip  a  week  sent  in 
by  a  reader. 

“I  really  try  to  deal  with  daily  con¬ 
cerns,”  said  LeFan,  who  noted  that 
people  might  be  able  to  follow  advice 


Mike  LeFan 


offered  in  his  column  the  same  day 
they  read  it.  He  mentioned  that  this 
makes  his  feature  different  from  other 
money-related  columns  that  focus 
more  heavily  on  investments  and  the 
like. 

LeFan — who  has  taken  corres¬ 
pondence  courses  in  journalism  from 
Texas  Tech  and  the  University  of 
Oklahoma — also  offers  a  monthly 
1 ,000-word  version  of  his  column  as 
well  as  “More  For  Your  Money”  fill¬ 
ers.  These  fillers,  which  total  about 
2,000  words  a  month,  include  short 
money-saving  tips  and  capsule  book 
reviews. 

And  LeFan  recently  used  his  syndi¬ 
cate  (based  at  1802  S.  13th  St.,  Tem¬ 
ple,  Tex.  76501)  to  distribute  another 
person’s  material.  This  was  a  series  of 
articles  containing  information  and 
advice  about  health  maintenance 


“Virgil  &  Co.,”  a  comic  starring  a 
rather  confused  young  man,  is  being 
introduced  June  17  by  News  America 
Syndicate  (NAS). 

Charter  clients  include  the  Phil¬ 
adelphia  Inquirer,  Detroit  Free 
Press,  Dallas  Morning  News,  Los 
Angeles  Daily  News,  Chicago  Sun- 
Times,  Sacramento  Bee,  and  San 
Antonio  Express-News. 

Virgil  is  a  totally  un-Yuppie-like 
character  who  has  trouble  getting 
dates  but  no  trouble  saying  the  wrong 
thing  in  almost  every  situation.  For 


organizations  (see  E&P,  January  19). 

LeFan  said  he  might  syndicate 
more  of  other  people’s  work  in  the 
future,  and  might  also  write  some  lim¬ 
ited  series  himself.  And  the  col¬ 
umnist,  who  still  does  many  free¬ 
lance  articles,  might  author  books  on 
the  subjects  of  buying  electronics  by 
mail  and  “how  to  start  your  own  mail 
order  business.” 

The  39-year-old  LeFan  has  already 
had  one  book  published — Shopping 
Texas  By  Mail  (Texas  Monthly 
Press).  It  has  sold  about  3,000  copies 
since  its  1984  release. 

LeFan  also  finds  time  to  do  oil 
painting  (with  his  left  foot).  He  has 
sold  a  number  of  works  picturing 
Texas  landscapes. 

Although  LeFan’s  accomplish¬ 
ments  might  seem  enormous  to  out¬ 
siders,  the  columnist  said  he  never 
really  considered  staying  inactive  af¬ 
ter  he  contracted  polio.  “The  basic 
assumption  (in  my  family)  was  that 
you  were  supposed  to  do  something,” 
declared  LeFan. 

He  recalled  that  he  once  had  an  En¬ 
glish  teacher  in  college  who  didn’t 
quite  know  what  to  make  of  someone 
coming  to  class  with  such  a  serious 
disability.  “It  made  me  want  to  do 
better,”  stated  the  columnist,  who 
was  asked  what  his  final  grade  in  the 
course  was. 

LeFan  received  an  “A.” 


Steve  Ansul 


instance,  he  tells  a  blind  date  in  a  res¬ 
taurant  about  his  “staunch,  rugged  in- 


NAS  is  introducing  ‘Virgii’  comic 
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There  is  a  lot  on  top  in  Virgil's  mind  at  the  moment. 


dividuality,”  and  then  adds:  “See 
that’s  the  kinda  guy  I  am.  No  trends. 
No  fads.  I  chart  my  own  paths!  1  can’t 
follow  a  pack!  I  gotta  be  me!  Please — 


don’t  be  intimidated  by  it.’’  Then, 
when  the  waitress  asks  for  his  order, 
Virgil  says,  “Gimme  whatever  my 
blind  date’s  havin’.’’ 


Other  characters  in  the  daily  and 
Sunday  strip  include  Virgil’s  hiend 
Desmond,  his  parents  Becky  and 
Kyle  (who  looks  a  bit  like  Humpty- 
Dumpty),  his  “octogenarian  Gray 
Panther”  grandparents  Vincent  and 
Katy  Kincaid,  and  his  older  sister 
Meg  and  her  five-year-old  son 
Nimrod. 

“Virgil  &  Co.”  is  by  25-year-old 
Steve  Ansul,  whose  Philadelphia  In¬ 
quirer  Op-Ed  page  cartoons  came  to 
the  attention  of  NAS  (then  Field 
Newspaper  Syndicate)  about  two 
years  ago.  Ansul  has  been  a  free-lance 
editori^  cartoonist  since  receiving  a 
bachelor  of  fine  arts  degree  from  the 
University  of  Delaware  in  1982. 


NEA  will  start  strip  starring  a  1980s  married  couple 


“Arlo  ‘n’  Janis,”  a  comic  starring  a 
1980s  married  couple  who  were 
formerly  1960s  “flower  children,”  is 
being  introduced  July  29  by  Newspa¬ 
per  Enterprise  Association. 

Arlo  “now  has  a  good  job  and  sits 
behind  a  huge  mahogany  desk”  and 
Janis  is  an  engineer  “determined  to 
combine  a  fulfilling  career  with 
motherhood.”  The  couple — who 
have  an  eight-year-old  son  named 
Eugene  McCarthy  Day — play  Trivial 
Pursuit,  eat  Tofutti,  go  to  various 
types  of  therapy,  etc. 

But  the  Days  still  have  some  social 
conscience,  as  is  illustrated  by  their 
plans  to  attend  an  anti-apartheid 
march.  And  when  Janis  suggests  that 
they  buy  a  second  VCR,  the  reluctant 
Arlo  eases  his  mind  about  the  alleged 


A  comics  cavalcade 

The  “Cavalcade  of  American  Com¬ 
ics”  is  beginning  a  national  tour. 

The  exhibition  opened  at  Marshall 
Field’s  in  Chicago  May  8  and  ran 
through  May  23.  The  featured  artist 
there  was  Jeff  MacNelly,  and  more 
than  half  of  his  original  “Shoe”  com¬ 
ics  on  display  were  sold  in  an  hour. 

In  remarks  before  the  opening 
crowd,  Jefferson  Communications 
president  Neal  B.  Freeman  said  he 
was  happy  that  cartoon  art  is  finally 
beginning  to  enjoy  the  same  status  in 
the  U.S.  that  it  has  long  enjoyed  in 
Europe.  “Shoe,”  which  is  distributed 
by  Tribune  Media  Services,  is  a  Jeffer¬ 
son  property. 

Also  featured  in  the  exhibit  are 
comics  by  late  “Dick  Tracy”  creator 
Chester  Gould  (TMS),  late  “Blon- 
die”  creator  Chic  Young  (King  Fea¬ 
tures  Syndicate),  “Beetle  Bailey”  and 

(Continued  on  page  104) 
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The  sexual  revolution  sends  Arlo's  tongue  into  convolution. 


“decadence”  of  the  purchase  by  sug¬ 
gesting:  “Let’s  invite  some  poor  peo¬ 
ple  over  to  watch  it.” 

The  new  daily  and  Sunday  strip  is 
by  Jimmy  Johnson,  a  former  editorial 
cartoonist  with  the  Jackson  (Miss.) 
Daily  News  and  1982  winner  of  the 


Robert  F.  Kennedy  Journalism 
Award.  He  is  a  graduate  of  Auburn 
University  in  Alabama  and  husband 
to  Rheta  Grimsley  Johnson,  col¬ 
umnist  for  the  Memphis  Commercial 
Appeal  and  Scripps  Howard  News  Ser- 


You’re  about  to  meet  Ms.  Blister  in 


UllUlt) 

Take  a  new 
direction  in  comics 
on  June  16th. 

Call  Larry  Olsen  at 

1-800-223-7383 

or 

1-212-682-5600. 


She's  quite  happy  with  her 
overactive  imagination. 


235  East  45th  Street. 
New  York,  N  Y  10017 
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(Continued  from  page  103) 

“Hi  and  Lois”  creator  Mort  Walker 
(King),  “Hi  and  Lois”  artist  and 
“Hagar  the  Horrible”  creator  Dik 
Browne  (King),  “B.C.”  and  “Wizard 
of  Id”  creator  Johnny  Hart  (News 
America  Syndicate),  “Wizard”  artist 
Brant  Parker  (NAS),  and  many 
others. 

The  cartoonists  featured  in  the  ex¬ 
hibit  are  donating  profits  from  original 
art  sales  to  the  Museum  of  Cartoon 
Art  in  Rye  Brook,  N.Y. 

Comics  summarized 


Just  what  was  the  content  of  the  six 
“Doonesbury”  episodes  that  were 
considered  too  controversial  for  dis¬ 
tribution  by  Universal  Press  Syndicate 
(see  E&P,  June  1)? 

In  the  first  strip,  Joanie  Caucus  is 
shown  organizing  a  local  protest 
against  The  Silent  Scream  anti¬ 
abortion  film,  which  she  calls  “an  in¬ 
cendiary  piece  of  propaganda.”  (The 
film  alleges  that  a  1 2- week-old  fetus  is 
capable  of  making  a  move  to  try  to 
avoid  being  aborted.)  Then  Caucus 
mentions  that  there  has  been  “talk  of  a 
follow-up” — Silent  Scream  11:  The 
Prequel. 

The  second  strip  shows  this  new 
film,  which  features  a  narrator 
announcing  that  viewers  will  be  “wit¬ 
nessing  the  end  of  a  \2-minute-o\6. 
pregnancy.”  He  intones,  “Through 
the  magic  of  fiber-optics,  we’ve  been 
able  to  take  a  computer-enhanced 


photo  of  the  child  in  repose.  As  yet,  he 
is  unaware  of  the  danger  he  faces. 
Let’s  call  him  ‘Timmy.’”  The 
“child”  is  shown  as  a  tiny  dot. 

In  the  third  strip,  the  narrator — 
who  professes  to  be  objective — calls 
the  mother  of  “Timmy”  a  “mur¬ 
deress.”  The  mother  speaks  in  the 
fourth  strip,  explaining  why  she  is 
having  the  abortion. 

Right  after  the  abortion  occurs  in 
the  fifth  strip,  the  narrator  says:  “By 
studying  his  mouth  through  stop- 
action  imaging,  we  can  determine 
Timmy’s  final  words,  which  are, 
almost  certainly,  ‘Repeal  Roe  v. 
Wade.’” 

Then,  in  the  sixth  strip,  the  narrator 
states  that  if  abortion  is  the  taking  of  a 
life,  “the  leadership  of  this  country  is 
guilty  of  tolerating  nothing  less  than  a 
holocaust.”  The  last  frame  shows  a 
shot  of  the  White  House,  with  some¬ 
one  inside  (President  Reagan?) 
saying,  “Gosh,  there’s  that  word 
again.” 

Garry  Trudeau’s  strips,  which 
would  have  appeared  in  newspapers 
beginning  June  3,  were  instead  car¬ 
ried  in  the  June  10  issue  of  The  New 
Republic  magazine. 

A  soda  saga  update 

The  reverberations  from  a  Bob 
Greene  column  are  still  being  felt  at 
the  Canfield  Beverage  Co.  of  Chi¬ 
cago. 

Greene,  who  is  syndicated  by  Tri- 


DR.  COTT 


Readers  trust  Dr.  Gott  because 
he  takes  the  time  to  answer 
their  medical  questions  clearly 
and  in  full.  They  trust  him  to 
give  straight  responses  that 
respect  their  intelligence.  They 
trust  him  because  he  really  cares. 

If  you're  an  NEA  client,  take  a 
look  at  Dr.  Gott  in  your  Long 
Lead  package.  You'll  like  what 
you  find. 

If  you're  not  an  NEA  client,  call 
Victor  Olefson  at  (212)  692-3753 
to  find  out  more  about  either 
Dr.  Gott  or  NEA,  the  most 
complete  newspaper  feature 
service  around. 


DR.  GOTT 


Quite  simply,  the  best 
medical  columnist 
on  the  market  today. 


NEVVSiy^PER  ENTERPRISE 
ASSOCIATm 

200  PARK  AVENUE 

NEW  YORK,  NEW  YORK  10166 
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'Ferd'nand'  cartoonist  Al  Plastino  of  Un¬ 
ited  Feature  Syndicate  recently  had  a 
one-man  show  on  Long  Island,  N.Y.,  that 
featured  his  oil  and  watercolor  paintings. 


bune  Media  Services,  wrote  a  piece 
this  year  in  which  he  stated  that  one  of 
the  ways  he  keeps  his  weight  down  is 
by  taking  a  “swig”  of  Canfield’s  diet 
chocolate  fudge  soda  instead  of  eating 
chocolate  cake  or  cookies.  The  col¬ 
umn  set  off  a  torrent  of  sales  for  the 
drink  (see  E&P,  March  23). 

Now,  the  New  York  Times  reports 
that  the  61 -year-old  Canfield  firm — 
whose  home  territory  had  been  Illi¬ 
nois,  Indiana,  Wisconsin,  Michigan, 
and  Iowa — has  signed  franchise 
agreements  for  the  drink  with  regional 
bottlers  serving  over  30  other  states. 

Canfield,  according  to  the  Times,  is 
predicting  shipments  of  over  145  mil¬ 
lion  cans  of  the  chocolate  soda  this 
year.  Last  year,  it  shipped  about  one 
million. 

Newhouse  offerings 

Newhouse  News  Service  (NNS)  has 
expanded  to  include  material  gener¬ 
ated  by  26  local  papers,  including  the 
Newark  (N.J.)  Star-Ledger,  Cleve¬ 
land  Plain  Dealer,  Portland  Orego¬ 
nian,  and  New  Orleans  Times- 
Picayune. 

The  supplemental  wire  service  also 
recently  introduced  “Take  Our  Word 
For  It,”  a  column  dealing  with  the 
origins,  meanings,  and  correct  usage 
of  words  and  expressions.  The  ques- 
tion-and-answer  feature  is  based  on 
the  “most  frequent  and  most  interest¬ 
ing”  queries  received  by  the  editors  of 
Merriam-Webster  dictionaries. 

NN S  is  distributed  by  the  New  York 
Times  Syndication  Sales  Corporation. 
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ABOUT  AWARDS 

Best  in  the  Big  Apple.  Neai  Hirschfeld  of  the  New  York  Hearst  community  winners.  Hearst  Corp.  has  selected 
Daily  News  and  Shiela  Rule  of  the  New  York  Times  have  the  winners  of  its  community  newspapers  writing  and 
won  the  1985  Meyer  Berger  Award  for  their  writing  about  photography  contest.  The  Midland  (Mich.)  Daily  News 
New  York  City.  This  is  the  25th  anniversary  of  the  award  won  for  best-written  newspaper  and  for  community  ser- 
given  by  the  Columbia  University  Graduate  School  of  vice.  The  Midland  (Tex.)  Reporter-Telegram  won  for 
Journalism.  photographic  excellence  and  also  received  a  community 

service  award. 

High  school  winners.  Nine  high  school  journalists  and  Individual  winners  cited  by  Hearst  were:  the  staff  of  the 

the  staff  of  a  high  school  newspaper  have  been  named  first  Edwardsville  (Ill.)  Intelligencer  for  spot  news;  Lorie 
place  winners  in  the  1985  American  Newspaper  Publishers  Share,  Midland  Daily  News,  for  feature  writing;  Paul  C. 
Association  Foundation/Quill  and  Scroll  National  Writ-  Rau,  Midland  Daily  News,  for  heads/captions;  HallyeJor- 
ing.  Photo  Contest.  dan,  Mark  Lewis,  Midland  Reporter-Telegram,  for  enter- 

The  winners  are:  advertisement:  Robbie  Wallace,  prise;  Ten7  Williamson,  Midland  Reporter-Telegram,  for 
Clearwater  (Fla.)  High  School;  Editorial:  Cory  Dryden,  sports  writing;  and  Jerry  Mennenga,  Midland  Reporter- 

C.M.  Russell  High  School,  Great  Falls,  Mont.;  Editorial  Telegram,  for  photos. 

Cartoon:  Jill  Anderson,  Anderson  High  School,  Austin, 

Tex.;  Feature  Story:  Renee  Rocheleau,  Abraham  Lincoln 

Hi^  School,  Council  Bluffs,  Iowa;  In-depth  reporting,  Hearst  urban  winners.  For  Hearst’s  urban  newspapers, 
individual:  Nate  Henne,  Duncanville  (Tex.)  High  School;  the  Seattle  Post-Intelligencer  was  named  best-written  and 

Sports  story:  Kelly  Foote,  Duncanville  High  School;  In-  the  Los  Angeles  Herald  Examiner  v/asnamedforexceWent 

depth  reporting,  team:  HTs  Eye  staff,  Westfield  (N.J.)  photography.  Community  service  awards  went  to  the 

High  School;  News  story:  Kyle  John,  Truman  High  Herald  Examiner,  Post-Intelligencer,  Baltimore  News 

School,  Independence,  Mo.;  Photo/News  Feature;  Nicki  American,  San  Antonio  Light  and  San  Francisco  Ex- 

Spirtos,  Tarpon  Springs  (Fla.)  Senior  High  School;  Photo/  aminer. 

Sports:  Paul  Clemons,  Kirkwood  (Mo.)  High  School.  Individual  winners  on  the  urban  papers  were:  Michael 

Anderson,  Jamie  Alison  Cohen,  Herald  Examiner,  spot 
Maynard  honored.  Robert  C.  Maynard,  editor  and  pub-  news;  Patricia  Klein,  Herald  Examiner,  features;  Scot 

lisher  of  the  Oakland  (Calif.)  Tribune,  is  this  year’s  reci-  LeBar,  News  Ameican,  heads/captions;  David  (Thute, 

pient  of  the  DeWitt  Carter  Reddick  Award  presented  by  Herald  Examiner,  enterprise;  Shelley  Smith,  San  Francis- 

the  University  of  Texas  in  recognition  of  outstanding  co  Examiner,  sports;  the  staff  of  the  Post-Intelligencer, 

achievements  in  the  field  of  communications.  business/finance;  Jack  Desrocher,  S.F.  Examiner,  art/ 

graphics;  Mike  Mullen,  Herald  Examiner,  news  photos; 
The  Red  Smith  Award  for  excellence  in  sports  journal-  Cary  Tolman,  P-I,  feature  photos;  and  Gene  Boyars, 
ism  was  won  by  Blackie  Sherrod,  Dallas  Morning  News,  News  American,  sports  photos, 
in  recognition  of  his  contributions  to  the  profession.  Sher¬ 
rod  was  cited  for  his  “meritorious  career”  at  a  board 

meeting  of  the  Associated  Press  Sports  Editors.  Medical  coverage  honored.  Seven  Texas  newspapers 

were  honored  for  excellence  in  their  coverage  of  health 
Canadian  winner.  Dan  Turner,  Ottawa  Citizen,  won  the  topics  in  the  Texas  Medical  Association’s  annual  Anson 
1984  National  Newspaper  Award  for  Enterprise  Reporting  Jones  competition.  Receiving  $500  and  a  certificate  were: 
for  his  series  on  Petro-Canada’s  takeover  of  Petrofma  Ruth  Sorelle,  Houston  Chronicle,  general  coverage;  De- 

Canada.  The  series  also  won  a  National  Business  Writing  nise  Gamino,  Austin  American-Statesman,  best  series; 

Award.  and  Lewisville  News  for  its  general  coverage.  Four  other 

Other  National  Newspaper  Award  winners  are:  Peter  newspapers  received  citations  of  merit. 

Calamai,  Southam  Newspapers  for  spot  news  reporting; 

Ian  Brown,  Toronto  Globe  and  Mail  for  feature  writing; 

John  Dafoe,  Winnipeg  Free  Press,  editorial  writing;  Jay 

Scott,  Globe  and  Mail,  critical  writing;  Wayne  Parrish,  Best  diplomatic  reporting.  David  Ignatius,  Washington- 
Toronto  Star,  sports  writing;  Richard  Gwyn,  Toronto  based  correspondent  for  the  Wa// 5/ree/ Jowma/,  won  the 
Star,  column  writing;  Guy  Shulhan,  Calgary  Herald,  spot  annual  Weintal  Prize  for  Diplomatic  Reporting  sponsored 
news  photography;  David  Lazarowych,  Calgary  Herald,  by  Georgetown  University’s  Institute  for  th  Study  of  Di¬ 
feature  photography;  and  Roy  Peterson,  Vancouver  Sun,  plomacy.  School  of  Foreign  Service  and  the  trustees  of  the 
cartooning.  Weintal  Prize. 

On  tie  smlf  skte . 

SCITEX  AMERICA  CORP.  and  THE  GERBER  SCIEN-  Thrush ,  Gerber  Scientific  product  manager. 

TIFIC  INSTRUMENT  CO.  have  developed  interfaces  ♦  ♦  ♦ 

linking  the  Scitex  Response*  electronic  prepress  systems  Equipment  for  washing  out  flexographic  printing  plates 

to  the  Gerber  AutoPrep  5000®  system.  has  been  offered  by  BASF  SYSTEMS  CORP. 

The  interfaces  will  electronically  convert  data  from  the  The  stainless  steel  rotary  washout  unit  contains  two 
AutoPrep  for  transfer  into  the  Response  system,  enabling  tufted  nylon  bristle  brushes,  which  are  adjustable.  It  in- 

page  layout  information  from  Gerber  systems  to  pass  eludes  a  lip-purge  ventilation  system  for  removal  of  sol- 

directly  into  the  Response  system  for  page  assembly.  vent  vapors  and  can  be  filled  with  solvent  by  using  a 

“This  development  furthers  the  integration  and  built-in,  self-priming  recirculation  pump  connected  to  a 

smooths  the  data  flow  in  prepress  operations,”  said  Jim  solvent  drum. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ATURES  AVAILABLE 


CARTOONS  I 


AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaer  or  publication. 
Strips,  panels  and  editorials.  Member 
NCS.  Bruce  Higdon,  Route  11,  315B, 
Murfreesboro,  iN  37130. 


EDUCATION 


TOO  MUCH  HOMEWORK.  Kids  can’t 
read  DEAR  TEACHER  gives  parents 
advice  on  educational  problems.  Box 
395,  Carmel  IN  46031  (317)  844- 
%01. 


FILLERS 


FUNNY  TOPICAL  VERSE  -  a  weekly  fea¬ 
ture  in  120,000  circulation  paper  for  12 
years.  BIG  selection  sent  free  for  evalua¬ 
tion.  No  buy,  no  pay.  J.  F.  Heinz,  233  E. 
Wacker,  3111,  Chicago,  IL  60601. 


HIOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pans.  Camera  ready.  Star  photos. 
Our  11th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


PROFESSIONAL  500  WORD  REVIEWS 
for  less  than  a  movie  ticket-as  needed  or 
by  subscription.  Perfect  for  small  pap¬ 
ers.  Samples/information:  REVIEWS  ON 
REQUEST,  PO  Box  20267,  London  Ter¬ 
race  Station,  New  York,  NY  10011. 
(212)  989-6612. 


GOVERNMENT  HOMES  from  $1  (u  re¬ 
pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000  Ext.  GH-4261  for  in¬ 
formation. 


REAL  ESTATE 


HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 


NEW,  LIVELY  column,  written  by  a  Pro¬ 
fessional  Scientist/Journalist.  500-600 
words  weekly  in  topics  from  the  fascinat¬ 
ing  world  of  science.  Samples  on  re¬ 
quest.  Science  Notebook,  Or.  Bob 
Andes,  Box  20-184,  Columbus,  OH 
43220. 


WEEKLY  SCIENCE  COLUMN  800  words 
plus  editorial  cartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples;  lienee 
Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


Feature  your  feature 
in  E&P  Classifieds. 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


$75,000  BUYS  COMPLETE  newspaper 
Press  and  equipment.  4  units  Thatcher 
Pacer  36-  H.D.  folder-  quarter  folder-  3 
phase  power  plus  emergency  auxiliary 
gasoline  power  plant.  Rwuilt  in  1983- 
Many  extras  ideal  for  weeklys.  Mr.  Sel- 
lentin  (516)  537-3200. 


FOR  SALE 

Small  gr^ic  arts  and  typesetting  busi¬ 
ness,  1984  gross  over  $187,000.00,  in 
new  location  with  excellent  market 
potential.  Also  includes  small  weekly 
newspaper  in  same  market,  1984  gross 
over  $12,000.00  with  even  greater 
potential.  Both  offered  at  reasonable 

r  ice.  Call  (803)  772-3240  or  write  Box 
1511,  Columbia,  SC  29221  for 
appointment  to  see. 

WEEKLY  NEWSPAPER  in  state  capital 
within  Zone  2  needs  investors  for  expan¬ 
sion.  Includes  printing  plant.  Reply  Box 
8460,  Editor  &  Publisher. 

NEVfSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Brokers*Consultants*Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASS(XIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRINGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Fournier  Media  Service  Inc. 
AppraisahBrokerageOonsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hail  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sa  lesOonsu  It  i  ng>Appra  ising 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  451-8260 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street.  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith.  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


SOUTHWESTERN  U.S.  NEWSPAPERS. 
$35K  to  $1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  'Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 
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ADVERTISING 

(212)  675-4380 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 

NEWSPAPERS  FOR  SALE 

ARIZONA  WEEKLY  community  tabloid, 
two  yrars  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  938-2742.  PO  Box 
6034,  Glendale,  AZ  85312. 


COLORADO  ROCKIES  SKI  RESORT 
.Award  winning  weekly  with  diverse, 
educated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  sNIe  of  life.  Minimum  $100,000 
down.  Send  professional  and  financial 
qualifications.  Suite  359,  Box  9002, 
Boulder  CO  80301. 


CALIFORNIA  #  1  growth  and  lifestyle 
location.  Prosper  with  your  own  weekly 
and  shopper.  Revenue  approximately  $  1 
million  with  solid  potential.  Marketing 
consultation  provided  to  guide  you 
quickly  to  more  profits.  Priced  in  $1.5 
million  range.  Reasonable  terms  to  qual¬ 
ified  buyer. 

Milton  Q.  Ford  &  Associates 
5050  Poplar  Ave.,  Suite  1135,  Mem¬ 
phis,  TN  38157,  (901)  767-7980. 

CONTROLLED  CIRCULATION  COM- 
MUNITY  NEWSPAPER,  in  suburbs  of 
major  Texas  metro  area.  $178K,  real 
estate  optional,  owner  financing.  ATN 
Inc.,  Bill  or  Ed  Berger,  1801  Exposition 
Blvd.,  Austin,  TX  78703,  (512)  476- 
3950. 


MIDWEST 

NEWSPAPERS 


$155,000  buys  Iowa  county  seat 
weekly,  5000  pop.  Grossing 
$220,000.  One-third  down. 
Profitable  Indiana  weekly  in  town 
of  2600.  Gross  $102,0<X),  excel¬ 
lent  cash  flow.  Net  will  cover  debt 
and  provide  good  living.  Price 
$90,000.  Terms  negotiable. 
Suburban  Chicago  weekly. 
$320,000  gross,  good  net.  Price 
$285,000  with  third  down. 
Wisconsin  county  seat  of  4(X)0, 
central  shop  on  property. 
$300,000  gross.  Good  net.  Price 
$330,000  terms  negotiable. 

ROY  HOLDING 
AND  ASSOCIATES 
Box  212,  Galva,  IL  61434 
(309)932-2270 

Dave  Kramer  Roy  Holding 
(217)784-4736  (309)  879-2412 
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ANNOUNCEMENTS 
SHOPPING  GUIDES 


EQUIPMENT  &  SUPPLIES 
CAMERA  A  DARKROOkl 


EQUIPMENT  li  SUPPLIES 
COMPUTERS 


EXCELLENT  FUTURE  ASSURED.  5000 
paid  old  line  newspaper  plus  shopper  in 
scenic  paradise.  Booming  area  growth. 
Gross  $250,000.  Separate  web  offset 
plant  business  also  for  sale.  Box  8902, 
Editor  &  Publisher. 

SURVIVAL  KIT  FOR  FREE  PAPERS 
Bright  ideas  to  fight  off  competition  and 
help  keep  your  paper  healthy  through  the 
1980's.  Ways  to  combat  TMC  and 
broaden  your  display  and  classified 
base.  Plus,  new  ways  to  extract  revenue 
from  readers.  Publishers  call  or  write- 
Estil  Cradick,  Consit.  to  Publishers,  950 
Parkwood  Dr.,  Dunedin,  FL  33528, 
(813)  733-1678. 

$50,000  buys  profitable,  award¬ 
winning  weekly  in  southern  Indiana. 
Price  below  one  year  gross.  No  debt.  All 
equipment  through  layout,  including 
Itek  1200.  Office  furniture.  Legally  ad¬ 
judicated.  Editor  may  stay  during  transi¬ 
tion.  Perfect  mom-pop  setup.  Box  8916, 
Editor  &  Publisher. 

INDUSTRY 

SERVICES 

PROFITABLE,  GROWING  WEEKLY 
NEWSPAPER  and  shopper  located  90 
minutes  from  Boston.  Selling  price  1 
times  gross  of  $300,000  includes  large 
Victorian  office/home.  Cash  buyout  pre¬ 
ferred.  Please  indicate  your  financial 
ability  with  first  inquiry.  Write  Box 
8871,  Editor  &  Publisher. 

CIRCULATION  SERVICES 

ATTENTION  CIRCULATION  EXECU¬ 
TIVES.  FACT:  Every  newspaper  our  com¬ 
pany  worked  for  in  1983  AND  1984 
showed  an  increase  in  paid  circulation! 
Not  a  bad  record.  Join  the  list  of  winners 
and  get  in  on  the  increase.  Use:  Dan 
Campbell  and  Associates,  the  telephone 
sales  specialists.  Write  or  call,  you'll  be 
glad  you  did.  3864  Center  Road,  Bruns¬ 
wick,  Ohio  44212,  (216)  225-7440. 

PITTSBURGH,  PA  4  weekly  newspapers 
grossing  $275,000  in  Chapter  11  reor¬ 
ganization.  All  broadsheets.  Good  cen¬ 
tral  location.  Will  also  consider  selling 
3-story  building,  3-unit  press.  Write  Box 
8918,  Editor  &  Publisher. 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and  in¬ 
ternational  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 
Circulation  Consultant  for  newspapers. 

S.W.  Houston  -  Profitable  30  year  week¬ 
ly — Growing!  Dale  Pearson  (512)  428- 
4488. 

WEEKLY  NEWSPAPER,  suburban  De¬ 
troit,  '82  gross  150,000,  '83  gross 
360,000,  '84  gross  455,000.  Serious 
inquiries  only.  Asking  $340,000.  Send 
to  Box:  8873,  Editor  &  Publisher. 

WESTERN  OREGON 

Non  competitive,  near  metro  area,  real 
estate,  scenic  area,  $50,000  down. 

WILLAMETTE  VALLEY 

Historical  town,  non  competitive,  living 
quarters,  $25,000  down. 

COUNTY  EXCLUSIVE 

Eastern  Washington,  non  competitive, 
real  estate,  no  shopper,  gets  all  legals, 
excellent  for  first  time  owner,  $60,000 
down. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

THE  MOST  EXPERIENCED  Circulation 
consultant  is  now  able  to  offer  his  exper¬ 
tise  in  all  areas  of  circulation  to  new 
clients.  New  telemarketing  division, 
stopsaver  program  and  an  ^‘Audit"  of 
your  circulation's  effectiveness.  Call 
(206)  736-4052  for  a  free  initial  dis- 
cusssion. 

MAIUNG  SERVICES 

ALTERNATE  DELIVERY 

7  days  a  week,  24  hours  a  day  Los 
Angeles  and  Southern  California.  We 
pick  up  from  LAX  and  deliver  same  day. 
Also  break-up  and  fonwarding  service  or 
consolidations.  American  Distributing 
Co.,  (213)  770-1655. 

NEWSPAPERS  WANTED 

EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeki  ies  with  5000  or  more  paid  circula¬ 
tion.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 

MAILING  SERVICES 

Labeling,  sorting,  bagging  etc.  Sub¬ 
scription  records  &  billing.  Or  will  trans¬ 
fer  your  pre — made  up  mail  from  air 
freight  to  Post  Office.  Plus  Sales  Promo¬ 
tions,  Sample  Distribution  and  Alterna¬ 
tive  Delivery  Service. 

Contact  Don  Rhodes  or  Phil  Luzzo, 
American  News  Distributing  Co.  (213) 
770—1655  Telex  9103466330. 

PUBLISHING  EXECUTIVES  with  sub¬ 
stantial  financial  resources  and  exten¬ 
sive  publishing  experience  are  seeking  to 
purchase  quality  suburban  newspapers 
or  shopping  guides  grossing  $  2  million 
and  up.  We  respect  your  concerns  and 
keep  all  replies  In  absolute  confidential. 
Call  or  write: 

James  A.  Donnelly  Jr. 

Morgan-Meijer  Communications 

200  West  (Jenter  St. 

Alma,  Ml  48801 
(517)  463-6584 

CONSULTANTS 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program,  in¬ 
stallations  and  repairs.  20  years  experi¬ 
ence.  Phone  (705)  673-6b07. 

WANTED 

EQUIPMENT 
&  SUPPLIES 

COLLECTOR  SEEKS  political  press  but¬ 
tons,  badges,  ribbons,  etc.  from  conven¬ 
tions,  primaries,  etc.  Send  list  and  a 
xerox  of  items  to  Tony  Lee,  108  Mohr 
Ave.,  Bloomfield,  NJ  07003. 

CAMERA  i  DARKROOM 

PUBLICATIONS  AVAILABLE 

SQUeeze  Lenses  for  SAU/TA8,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  CA  90278.  (213)  372- 
0372 

SHOULD  YOU  OWN  a  weekly?  Read 
"Howto  Purchase  a  Newspaper  and  Suc¬ 
ceed"  by  editor— publisher — broker  Jay 
Brodell.  $22.50  to  Mountain  West  Pub 
Co.,  Box  1841,  Grand  Junction,  Colo. 
81502. 
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MINT  CONDITION  Log  E24AQ  film  pro¬ 
cessor  available.  Less  than  four  years 
old.  W.S.  Morris  (505)  887-5501. 


WARNER  COLOR  SYSTEM,  complete 
with  accessories;  Chemco  News-Pagers, 
complete  with  darkroom.  Contact  Frank, 
(60f)  267-9519. 


CIRCULATION  SOFTWARE 


CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 


CIRCULATION  SUPPUES 


WE  MANUFACTURE  street  corner  news¬ 
paper  stands  for  vendors  in  Midwest 
area.  4ft.  x  6ft.  steel  stands  with  service 
window  sliding  entry  door  $595.00. 
F.O.B.  BARK^  METALCRAFT,  1701 
W.  Belmont,  Chicago,  IL  6(3657.  (312) 
248-1115. 


COMPUTER  SOFTWARE 


ADmanager 

New  -  for  the  small  weekly: 

Apple  lie,  300  accounts,  $1500 
ADmanager  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/software  package  avail¬ 
able.  Write  or  call  for  brochure  and  report 
package.  Sunlight  Software,  PO  Box 
100,  Forestville,  CA  95436;  (707)  887- 
7141. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASI(3-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing.  I 
Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other  micro¬ 
computers.  Demo  disks  available.  Free 
brochures  and  sample  reports.  Pacific 
Sun  Computer  Systems,  Box  5553,  Mill 
Valley,  CA  94942;  (415)  383-4500. 


TSS/80 

Typesetting  Front  End  System 

•Powerful,  easy  to  use  Text  Editor 
•Flexible,  user-definable  typesetter 
code  system 

•Supports  multiple  ^pesetters 
•Wire  capture  -  stories  accessible  by 
priority,  category,  key-word 
•Classified  Advertising 
•Remote  bureau  support 
•TSS/80  is  available  for  most  CP/M 
and  MS-DOS  computer  systems  I 
•TSS/80  is  available  on  a  fault-tolerant  | 
multi-user,  multiprocessor  shared-file 
system  supporting  up  to  50  users  and  { 
8  ’ 
typesetters 

•TSS/80  Bureau  System 

Electric  Knowledge,  Inc. 

PO  Box  9033 

Charlottesville,  VA  22906-9033 
(804)  971-9741 


FOR  SALE 

New  twin  star  washout  unit  NAPP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co., (2 13)  548-4545. 


3-M  Pyrofax  platemaking  s^tem  in¬ 
cludes  plate  processor  $^,500.  Con¬ 
tact  Frank  Fruciano.  Call  (602)  267- 
9481. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  labeler.  IDAB  CS202  coun¬ 
ter  stacker,  TKT  Harris  typesetter.  Font 
Library  for  ACM  9000  PDP8e’s.  Curtis 
(703)  521-1089. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-01%. 

HIGH  SPEED  remanufactured  Sheridan 
72P,  48P  and  24P  inserters  with  per¬ 
formance  improvements. 
Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  Electric  Clutch  Feature. 
NEW  Folded  Edge  First  Delivery  System 
for  Sheridan  Inserters. 

Muller  227  and  227E  Inserters. 

Sta  Hi  251  and  257  Counter  Stackers. 
IDAB  440  Counter  Stackers. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
3nd  PdCGfs 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

Hall  Monitor  Counter  Stackers  and  com¬ 
plete  line  of  NEW  Hall  Mailroom  equip¬ 
ment. 

All  remanufactured  equipment  is  factory 
guaranteed  with  one  year  warranty. 
Mechanical  installation  services  also 
provided. 

WANTED  TO  BUY;  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC 

Newspaper  Mailroom  Swtems  Division 
1 1  Main  Street,  TO  Box  55 
Southboro,  MA  01772617)  481-8562 


KANSA  320  inserting  machine;  3 
pocket;  a  good  investment  at  $15,000. 
A  great  buy  now  at  $12,000  or  best 
offer.  Contact:  Barry  Moore,  Smith 
Newspapers,  TO  Box  27,  Fort  Payne,  AL. 
(205)  845-5510. 


Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
IDAB  bottom  wraps 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 
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PRESSES 


HARRIS 

845,  4-8  units.  1973,  1979. 

V-22.  4  units,  1970. 

V-15A.  4  units.  1972. 

GOSS 

Community  SSC,  6  units  1,  stacked,  1 
tri¬ 
color  (NEW),  folder 
KING 

Newsking,  6  units,  KJ8  folder 
8ELL-CAMP  INCORPORATED 
465  8lvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


AVAILABLE  1986 

71  Goss  Headliner  (Mark  Two) 
on  production.  Hat  Parool  Am¬ 
sterdam,  Holland 
8  units  color  humps  2  to  8 
8  sets  of  angle  bar  assemblies 
Ballroom  formers 
3/2  Imperial  Folder 
8  Goss  digital  autopasters. 
TURNKEY  offered  on  this  first 
class  condition  double  width  rot¬ 
ary  press. 

UPDATE  HEADLINERS 
Add-on  units  21  W  22 
23  9/16” 

New  color  humps  80”  82”  88” 
New  half  decks  80”  82”  88” 
New  P.P.S  auto  pasters 
New  precision  skip  slitters 
Parts  manufactured  as  required 
with  guarantee.  We  buy  news¬ 
paper  presses.  We  commission, 
install,  convert  overhaul,  heated 
storage  and  transportation. 

Call  U.S.A  (216)  883-8724 
England  0772-797050 
Experienced  Pressmen 
At  Your  Service 


EQUIPMENT  <1  SUPPLIES 


OFFERING  EXCLUSIVELY 
WEB  EQUIPMENT 
4  Wood  2-arm  auto  splicers 
2  Gregg  imprinters,  Martin  infeeds 
2  Ferag  counter  stackers 

Press  Equipment 

2  Unit  News  Kit^  with  KJ4  or  KJ6  folder 
4  Unit  News  King  with  KJ4,  excellent 
condition 

3  Unit  V-15A,  JF7  folder  Mfg.  1971 

4  Unit  V-15A,  JF7  folder  M^.  1968 
4  Unit  Cottrell  Vanguard 

4  Unit  Community  SC  Mfg.  1968 

5  Unit  C^munify  SC  Mfg.  1971 

5  Unit  Community  with  Community  fol¬ 
der  Mfg.  1972 

4  Unit  Solna  RP36  with  combination 
folder 

8  Unit  Urbanite  with  page  folder  on 
RTP's 

For  additional  equipment  contact  our 
sales  team. 

Inland  Newspaper  Machinery 
Corporation 

(913)  492-9050  Tlx  4-2362 


SEE  US  AT  ANPA  BOOTH  1780 


PASTER  PROBLEMS? 
Update  your  reels,  contact; 

Advanced  Graphics  Systems 
1757  Miriam  Ct. 

San  Jose.  CA  95124 
(408)  267-9155 


(kiss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  6O090 
(312)  459-9700  Telex  206766 


EDITOR  &  PUBLISHER 
CLASSIREDS 

As  effective  in  the  newspaper 
community  as  your  newspap¬ 
er's  classifieds  are  in  your  com¬ 
munity. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company- 


Classification _ 

Authorized  Signature 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ ^Weeks _ ^Till  Forbidden. 

Please  Indicate  exact  claaaificatlon  In  which  ad  Is  to  appear. 
Mail  to:  Editor  &  Publisher,  11  West  19th  Street,  New  York  NY  10011. 


PASTER  PROBLEMS? 

Improve  your  paster  performance, 
reliability,  and  maintainability. 

Upidate  your  reels  with  our  digitai 
paster  controi  systems  arxl  components. 
FEATURES  iNCLUDE: 

-  CLOSED  LOOP  TRANSiTION  TENSION 

-  SOLID-STATE,  ELECTRO-OPTIC 

COMMUTATORS. 

-  DIGITAL  SIGNAL  PROCESSING. 

-  SELF-TEST  ELECTRONICS. 

-  STATUS  DISPLAY  INDICATING  LAMPS. 


advanced 


^^raphics 

^ystems 


(408) 

267-9155 


1757  Miriam  Ct.  San  Jose,  CA  95124 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1, 1985 
line  ^ds  positions  wanted 

1  week  — $4  95  per  lk>e  1  week  —$3.30  per  line 

2  weeks— $4  45  per  line,  per  issue  2  weeks— $2  75  per  line  per  issue 

3  weeks— $3.75  per  Ime.  per  issue  3  weeks  $2  40  per  line,  per  issue 

4  weeks  $3  00  per  line,  per  issue  4  weeks— $2  20  per  line,  per  issue 

Add  $5  00  per  insertion  for.  box  service.  Add  $3  50  per  insertion  for  box  service 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy 

Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum  (no  abbreviations). 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  fimes-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publishor 

11  West  19tti  Street.  NY.  NY  10011.  (212)  675-4380. 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


Muller  227  inserter  with  6  stations  re¬ 
manufactured  with  new  equipment  war¬ 
ranty.  Contact  Graphic  Manamment 
Associates  Inc.,  1 1  Main  Street,  PO  Box 
55,  Southboro,  MA  01772,  (617)  481- 
8562. 


•  24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY;  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


TELESCOPIC  TRUCK  LOADER  CON¬ 
VEYORS. 

High  output— safety  oriented  units  for 
new  and  replacement  installations. 
Modern,  low  maintainance  design  with 
headlamps  for  truck  illumination. 

Call  Richard  Parett 


88-36  77  Avenue 
Glendale,  NY  11385 
(718)  896-5333. 


TWO  STAY-HI  STACKERS-  Model  251. 
One  working  and  one  for  parts,  with  an 
extra  set  of  printed  circuit  boards.  Excel¬ 
lent  working  condition.  Contact  Bill 
Dorow,  The  Ann  Arbor  News,  340  E. 
Huron  St.,  Ann  Arbor,  Ml  48106;  Phone 
(313)  994-6757. 

NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


CG  7200,  GC  with  30  strips,  etc.,  also; 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 

COMPUWRITER  IVs  HR  or  LR.  (Recon- 
ditioned)  30  day  parts  warranty.  Font 
Library.  $6,85(5.  G.S.E.  (716)  385- 
3027. 


NEWSPRINT  Nation 

OVERSTOCK  IN  INVENTORY  missio 

23  rolls  -  Great  Lakes- 17"  canary-30  lb  buying 

newsprint  B( 

2 '/« rolls-  Great  Lakes- 16”  canary-30  lb  - 

newsprint  UNISE 

1  14  rolls-  Abitibi  Price- 15”  canary-30  Font  Li 

lb  newsprint  (716) : 

11  rolls  Great  Lakes-  17”  green-30  lb  _ 

newsprint  WILL  S 

2/3  rolls-  Great  Lakes- 14”  green-30  lb  ingfor; 

newsprint  wick,  f 

2  Vi  rolls-  Abitibi  Price- 17”  white-35  lb  with  2 1 

Premium  70  model 

1  roll-  Abitibi  Price-  31”  white-35  lb  |  editing 
Premium  70  setter. 

31  %  rolls-  Abitibi  Price-  26”  white-35  647-9' 

lb  Premium  70  _ 

7  rolls-  Abitibi  Price-  12”  white-35  lb 
Premium  70 

6  14  rolls-  Richard  Lewis-  32”  white-  50  NEWS! 
lb  Potsdam  Vellum  Rebuilt 

Call  Willy  at  C-G-B  Printing,  Newton,  qqsS  ( 
Iowa,  (515)  792-8334.  Comple 

-  nents 

NEWSPAPER  GROUPS  HARRI: 

We  are  interested  in  knowing  how  much  8-V25 
you  can  supply  of  waste  newsprint  re-  dryer  v 
quired  to  consolidate  shipments  or  ex-  {  d.P.JF 
port  combined  supply  needed  im-  butler; 
mediately  30,000  tons  in  spot  ship-  8-V25 
ments,  next  3-4  years  200,000  tons,  lers,  2 
Thereafter  steady  supply.  We  are  looking  aCCIES: 
for  long  established  relationships.  Re-  I  vi5Au 
plies  to  Box  8912,  Editor  &  Publisher.  |  cellent 
'  j  2-Marti 

PHOTOTYPESETTING  CH^om 

-  I  Ribbon 

AM,  CG  TYPESETTERS;  Buy,  Sell,  Rent  WANTE 
$150  month  and  up.  Brokerage  10%.  Goss-H 
30  day  warranty.  Weber  (216)  729-  sories. 
2858.  ( 

_  Call  for 

CASH  FOR  C 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600  CA 

(614)  846-7025 

EDITOR  &  PUBLISHER  for  June  8,  1985 


EDITWRITER  7500  HR  or  LR.  30  day 
parts  warranty.  Font  Library.  $9,950. 
G.S.E.  (716)  385-3027. 

GRAPHIC  SYSTEMS  EXCHANGE.  Spe- 
cialists  in  reconditioned  CG  typesetters. 
(716)  385-3027. 


front-end  system,  both  low  and  high 
spe^  wire,  3  boxes,  communications,  5 
Radio  Shack  model  l(X)'s,  12  terminals, 
punches,  interfaces,  tape  readers,  mul¬ 
tiplexors,  spare  parts,  wiring,  available 
aher  June  8;  $37,100  value  for 
$25,000  and  we'll  arrange  installation. 
Phone  Jim  Kroemer,  Kendallville  (IN) 
News-Sun,  (219)  347-0400. 

MDT-350’s  (reconditioned)  with  Com¬ 
munications  or  Format  Option.  $3, 150. 
Warranty.  G.S.E.  (716)  385-3027. 

5  MDT  350's  $1,960  each.  Excellent 
condition.  Call  Monadnock  Ledger, 
Peterborough,  NH,  (603)  924-7172. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
“Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

UNISETTERS,  HR  or  LR  (reconditioned) , 
Font  Library.  Warranty.  $7,995.  G.S.E. 
(716)  385-3027. 

WILL  SELL  OR  TRADE  all  of  the  follow- 
ing  for  a  good  Copywriter-48  with  Copyk- 
wick.  Mergenthaler  CorRecTerm  M200 
with  2  reader  punch.  Mergenthaler  V-l-P 
model  7245-3A,  Mergenthaler  MVP 
editing  system,  Compstar  190-HU  type¬ 
setter.  Full  Gospel  Publishers  (5(j4) 
647-9780. 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY 
Complete  presses  or  Individual  compo¬ 
nents 

HARRIS  COTTRELL 
8-V25  press  heatset,  2  pass  tec  hot  air 
dryer  with  chills,  combination  14-*/4 
i  D.P.JFl  folder,  press  new  1978-79  2 
butler  splicers. 

8-V25  1973-79  JFI  2;1  folder,  2  but¬ 
lers,  2  manual  roll  stands. 
ACCESSORIES 

j  VI 5A  upper  former,  1977  complete,  ex- 
I  cellent  condition 
j  2-Martin  splicers  1200  FPM 
Custom-built  rotary  trimmer 
!  Ribbon  deck-1  Webb-3-ribbon 
WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories. 

(Call  us  before  you  trade!) 

Call  for  installation  prices. 

OFFSET  WEB  SALES.  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


EQUIPMENT  &  SUPPLIES 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


EQUIPMENT  li  SUPPLIES 


GOSS  COSMO 
Add-on  Unit 
Stacked  configuration 
1974  Vintage 
With  our  without  RTF's 
Offered  Exclusively  by; 

Inland  Newspaper  Machinery 
Corporation 

(913)  492-9050  Tlx  4-2362 

SEE  US  AT  ANPA  BOOTH  1780 


Harris  6  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

104  Count-O-Veyors  completely  rebuilt 
Harris  V-15-A  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
’V-15-A  press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 
(203)  264-1802  Telex  140186 


-  HARRIS  Heatset  N40  (845)  6  units,  22 

GOSS  SSC  3  units  21-1  /  2”  cutoff  end  W  cutoff,  2  folders,  tec  oven  with  chill 


folder  and  drive.  New  1983.  i  rolls,  Ms 

IPEC  INCORPORATED  |  flying  ca 

97  Marquardt  Drive  i 

Wheeling  (Chicago),  IL  60090  97  Marci 

(312)  459-9700  Telex  206766  (312)  41 


rolls,  Martin  Infeeds,  3  former  rollers,  3 
flying  caster  recently  rebuilt. 

IPEK  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(3 1 2)  459-9700  Telex  206766 


COMMUNITY  AVAILABLE  SEPT.  1,  *85 
UNITS  OR  COMPLETE  PACKAGE 

1977  Model,  reconditioned  in  1983 
(1)  3  color,  Universal  Unit  Serial  No.  365-5 


1981  Model,  Purchased  New 
(1)  Stock  Unit  with  Running  Circ. 
(3)  Floor  Units  with  Running  Circ. 


(3)  Floor  Units  without  Circ. 


Seriai  No.  100-15-2 
Serial  No.  99-11848 
Serial  No.  99-11850 
Serial  No.  99-11853 
Serial  No.  99-11849 
Serial  No.  99-11851 
Serial  No.  99-11852 


(1)  SC  Folder,  60  HP  Motor,  Control¬ 
ler  Serial  No.  SC  1223 

MISC.  PARTS,  ROLL  SHAFTS,  ROLLERS, 

DOLLIES,  BLANKETS,  ETC. 

(2)  Baldwin  Recirculation  Systems  Serial  No.  620-498 

Serial  No.  620-505 

All  Units  Have  Received  Regular  Weekly  Care  &  Maint. 

CLEAN  ENOUGH  TO  EAT  OFF! 

This  press  has  come  available  due  to  an  up-grade  of 
press  requirements.  About  30  million  impressions  have 
been  ran  on  this  Goss  Press. 

WE  WILL  ACCEPT  CASH  OFFERS  ONLY 
AND  THE  BEST  OFFER  BEFORE 
AUGUST  l8t,  1985  GETS  THIS  BEAUTY. 
CONTACT:  TOM  PEED 
PEED  PUBLISHING,  INC. 


Webster  City,  lA 


515-832-3844 


EQUIPtyiENT  t  SUPPLIES 
PRESSES 


Goss  Metro,  4  uriits,  half  deck 
Urbanite  1,000,  9  units 
Urbanite  1,000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22"  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units 
SSC  21  Vi”,  4  High.  Heatset 
SC  Community,  10  units  (2  stacked) 
SC  Community,  9  units  UOP,  1975 
SC  Community,  7  units,  1971 
SC  Community,  6  units,  1973 
SC  Community  units  and  folders 
Suburban  ISOO,  7  units 
HARRIS  1650,  5  units 
845,  12  unite  1979 
845,  5  units  1979 
V25,  8  unite  JF25,  heatset 
V25,  8  unite  JF25,  1973-79 
V150,  8uniteJF25,  1983 
V15C,  6  unite  1978 
V15A,  2  unite  JF7,  tall  former 
COLOR  KING,  4  unite,  KJ6,  1981 
News,  6  unite,  106,  1972-79 

See  ONE  at  ANPA,  Booth  3154 


ONE  CORPORATION/Atlanta,  GA 
(404)  458-9351  Telex  700563 


Goss  2  Unit  Signature  -  22-V4”  C.O.  - 
narrow  Gap-ha  if,  quarter,  cross  jperf., 
double  parallel  folder  - 10'  Offen  2  web 
dry»  with  2  pass  chill  -  2  Butler  B-700 
splicers  -  Available  January  1986. 

Goss  SSC  4  HI  -  21-V4”  C.O.  -  Vertical 
oven  and  chills. 

Suburban  900  series  Units  -  floor/ 
stacked. 

Suburban  900  series  quarter  folder  for 
exchange. 

Urbanite  900  series  quarter  folder. 

4  Urbanite  Units  and  SU  Folder. 

Scott  -  3  units  and  3:2  folder  (1960) 
with  Goss  MKI  Headliner  unit  (1968) 
with  color  hump  -  22-V4"  C.O.  55"  Web 
3  Rollstands  - 1  Goss  reel  and  tension  - 
Cutler  Hammer  conveyor  -  Available 
September  1985. 

ATF  -  4/5  Unite  and  Folders  with  heat 
equipment. 

Color  King  -  8  units  2  KJ8  Folders  - 
Available  January  1986. 

VI 5A  Unite  -  Three 

CONTACT 

E.  Buck  &  Sons  Company 
(312)  586-9194 

In  joint  venture  with: 

International  Press  Services 
(404)  451-8852 


WE  HAVE  IN  STORAGE:  Spare  parte  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offsrt  or  letterpress. 

6  unite  Daily  Kins  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  V4”. 

Complete  6  unite  Goss  Mark  I  press 
Goss  Mark  I  add  on  unite 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  V4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinety  moving  and  erecting 
We  buy  printing  equipment 
NORTH^fr  INDUSTRIES,  INC. 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 

HELP  WANTED  ! 

WANTED  TO  BUY 

ACADEMIC 

E&P  Classifieds 
you  can 
bet  on  them 

ADVERTISING/PUBLIC  RELATIONS  - 
TENURE  TRACK 

Faculty  member  needed  to  teach  basic 
and  advanced  undergraduate  courses  in 
Advertising  and  Public  Relations. 
Assignments  depend  on  preference  and 
strengths  of  the  faculty  member.  Will 
also  advise  and  counsel  students.  Ph.D. 
or  D.B.A.  desired.  ABD  with  substantial 
progress  on  dissertation  considered. 
MBA  with  significant  management  level 
work  experience  in  Advertising/Public 
Relations  will  be  considered.  PRSA  cer¬ 
tification  desired.  Academic  rank  and 
salary  will  be  determined  by  qualifica¬ 
tions.  Salary  competitive  with  other 
Michigan  institutions  of  higher  educa¬ 
tion.  Send  resume,  transcripts  and  three 
references  by  July  1, 1985  to:  Daniel  P. 
Darrow,  Head,  Marketing  Department, 
School  of  Business,  Ferris  State  College, 
Big  Rapids,  Ml  49307.  Ferris  State  Col¬ 
iege  is  located  54  miles  north  of  (Irand 

GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 

MULLER  INSERTER  in  good  running 
condition.  Wanted  immediately.  4  or  0 
into  one.  Call  Terry  Everett  (2o5)  947- 
7712. 

SHERIDAN  48Por72P  Inserter,  in  oper¬ 
ational  condition.  Reply  Box  6777,  Edi¬ 
tor  &  Publisher. 

WANTED:  GOSS  SUBURBAN  1500 

series  unit  and  balloon.  Contact  Patrick 

Roberson,  (409)  985-5541. 

WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 

Rapids.  Enrollment  is  approximately 
10,000  students.  Campus  includes  25 
academic  buildings  and  48  housing  un¬ 
ite  on  more  than  bOO  acres.  Ferris  State 
College  is  an  Eq^ual  Opportunity/ 
Affirmative  Action  Employer. 

FACULTY  MEMBER:  Full-time,  9- 
months  tenure  track  faculty  position  in 
journalism.  Expertise  in  photography, 
typography,  and  advertising  highly  desir- 

division  publication  expected.  Teach  1 
12-15  semester  hours  of  journalism  I 
courses  each  semester;  summer  employ¬ 
ment  possible.  Masters  degree  with  col- ! 
lege  teaching  and/or  professional  jour¬ 
nalism  required.  Ph.D.  preferred.  Salary 
negotiable  based  upon  degree  and  ex¬ 
perience.  Preferred  starting  date  August 
23,  1985.  Applications  expected  until 
the  position  is  filled.  Send  a  letter  of 
application;  curriculum  vitae;  and 
names,  addresses,  and  telephone  num¬ 
bers  of  3  references  to:  William  W.  Sor- 
relf,  Chariman,  Search  Committee,  Divi¬ 
sion  of  Communication,  Mississippi  Uni¬ 
versity  for  Women,  Box  W-940,  Col¬ 
umbus,  MS  39701.  MUW  is  an  Eq^ual 
Opportunity/  Affirmative  Action  Em¬ 
ployer. 

PRESSROOM 

MARK  IV  or  V  8  face  or  16  face  front 
disks  and  front  segments.  (^11  (502) 
633-4334,  Larry  Pagen  or  Randy  Mast. 

THE 

INDUSTRY’S 

MEETING 

PLACE 

E&P  Classified 
Advertising 

11  W.  19th  St. 
New  York,  NY 
10011. 
212-675-4380 

MEDIA  ADVISER 

Immediate  permanent  opening  to  train 
and  teach  UCLA  student  media  in  basic 
journalism,  and  advise  newspaper,  year¬ 
book,  student  radio  and  special  journals. 
Professional  candidate  will  have  an 
undergraduate  degree  in  journalism, 
education,  mass  communication  or  re¬ 
lated  field  plus  a  minimum  of  3  years 
professional  editorial  experience  in  print 
media,  preferably  newspaper.  MS/MA  in 
Journalism  and  prior  experience  advis¬ 
ing  college  media  desirable. 

Annual  starting  salary  in  mid-$20's  plus 
excellent  benefits.  Send  resume  to: 
Associated  Students,  University  of  Cali¬ 
fornia,  Los  Angeles,  Personnel,  308 
Westwood  Plaza,  Los  Angeles,  CA 
90024. 

Affirmative  Action  Employer 

HELP 

WANTED  .  .  . 

PUBLIC  RELATIONS  PROFESSOR,  The 
University  of  Georgia.  Applications  in¬ 
vited  for  1985-86  academic  year.  Signi-  1 
ficant  public  relations  experience  and  1 
appropriate  educational  credentials  re¬ 
quired.  Position  entails  teaching  under¬ 
graduate  courses  in  public  relations, 
advising  PR  student  organizations  and 
working  with  professional  PR  commun¬ 
ity.  Salary  competitive  and  commensu¬ 
rate  with  professional  experience.  Send 
letter,  resume,  and  supporting  materials 
to  Dr.  Len  N.  Reid,  Head,  Advertising- 
Public  Relations  Sequence,  The  Henry 
W.  Grady  School  of  Journalism  and  Mass 
Communication,  The  University  of  Geor¬ 
gia,  Athens,  GA  30602  no  later  than 
■September  1,  1985.  The  University  of 
Georgia  is  an  Affirmative  Action/Equal 
•Opportunity  Employer. 

ACADEMIC 

ASSISTANT  PROFESSOR  or  instructor 
with  advanced  degree  in  journalism  or 
directly  related  fi^d.  Doctorate  prefer¬ 
red.  Will  teach  reporting,  editing  and 
possibly  photography.  Applicant  should 
have  significant  professional  or  teaching 
experience.  Salary  competitive  depend¬ 
ing  upon  degrees  and  experience.  Posi¬ 
tion  available  August  22  1985.  Applica¬ 
tion  deadline  July  1, 1985.  Applydirect- 
ly  to  Doctor  Charles  Aurand,  Dean,  Col¬ 
lege  of  Creative  and  Communication 
Arte,  Box  5755,  Northern  Arizona  Uni¬ 
versity,  Flagstaff,  AZ  86011. 

HELP  WANTED 
ACADEMIC 


JOURNALISM:  Assistant  Professor;  te¬ 
nure  track;  fall  1985.  Teaching  report¬ 
ing,  copy  editing  and  layout,  mass 
media.  Ph.D.  preferred;  ABO  may  apply. 
Salary  open  and  competitive.  Letter  of 
recommendation  to:  George  Hafer;  Mass 
Communication  Program;  Department 
of  Communicaton;  University  of  Wiscon- 
sin-Whitewater;  Whitewater,  Wisconsin 
53190.  DeadlineJuly  lor  until  the  posi¬ 
tion  can  be  filled.  EOE. 


ASSISTANT/ASSOCIATE  PROFESSOR 
for  undergraduate  advertising  sequence. 
Tenure-track  position  for  the  1985-86 
academic  year.  Emphasis  on  ability  to 
teach  course  in  media  planning  and 
buying  in  addition  to  advertising  cam¬ 
paigns.  Responsibilities  include  student 
advising,  curriculum  development  and 
advertising  research  projects.  Qualifica¬ 
tions:  A  master's  degree  and  a  minimum 
of  three  years  of  professional  experience 
required  (Ph.D.  preferred).  Salary  and 
rank  dependent  upon  qualifications.  Ap¬ 
plication  deadline  date:  June  30, 198o. 
Send  letter  of  application,  current  re¬ 
sume,  transcript  and  three  letters  of  re¬ 
commendation  to: 

Elizabeth  Maitland 
Chair,  Search  Committee 
School  of  Journalism 
Kent  State  University 
Kent,  Ohio  44242 


ADMINISTRATIVE 


ASSISTANT  HEAD  for  communications 
services.  College  of  Agriculture,  Uni¬ 
versity  of  Illinois  at  Urbana-Champaign. 
Manage  wide  range  communications 
support  programs  involving  about  75 
persons  in  editorial,  design,  media, 
printing-distribution  units.  Minimum: 
bachelor's  degree,  significant  experi¬ 
ence  in  communications  program  man¬ 
agement.  Send  resume,  application  let¬ 
ter,  names  and  addresses  of  three  refer¬ 
ences  by  July  15.  James  Evans,  58 
Mumford  Hall,  1301  W.  Gregory  Drive, 
Urbana,  IL  61801.  (217)  333-4788 
AAEO. 


CHIEF  OPERATING  OFFICER  to  co¬ 
venture  national  TMC  network.  Proven 
technology.  Highly  motivated  self¬ 
starter  entrepreneur.  Daily  newspaper 
publishing,  business,  national  advertis¬ 
ing  experience.  Reply  in  writing.  Chief 
Executive  Officer,  National  Publishing 
Co. ,  PO  Box  5186,  Westport,  CT 0688 1 . 


MAGAZINE  ASSOCIATE  PUBLISHER 
If  you  have  had  a  solid  background  in 
editorial  and  sales  and  area  proven  lead¬ 
er  we  may  have  the  position  that  you  are 
looking  for!  Call  or  write  in  confidence  to 
President,  Stevens  Publishina  Corpora¬ 
tion,  Box  7573,  Waco,  TX  76710.  (817) 
776-5011. 


VICE  PRESIDENT 

Dynamic,  mission-oriented  organization 
with  expanding  national  impact  within 
the  news  industry  seeks  candidate  for 
new  position  of  vice  president/ 
administration.  Diverse  qualifications 
required:  at  least  7  years  newsroom  ex¬ 
perience,  leadership  ability  and  working 
Knowledge  of  financial  accounting. 
Broad  administrative  duties  include 
oversight  of  The  Institute  for  Journalism 
Education  Summer  Program  for  Minority 
Journalists,  Editing  Program  for  Minority 
Journalists  and  Management  Training 
Center,  as  directed  by  the  president.  The 
vice  president  will  also  assist  in  fund 
raising  and  outreach  to  the  news  indus¬ 
try,  oversee  job  placements,  coordinate 
production  of  publication  and  be  re¬ 
sponsible  for  administrative  liaison  with 
iJE's  host  universities.  Send  application 
materials  to  Ellis  Cose,  President,  The 
Institute  for  Journalism  Education, 
School  of  Journalism,  North  Gate,  Uni¬ 
versity  of  California,  Berkeley,  CA 
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HELP  WANTED  ! 


ADMINISTRATIVE  I 


PUBLISHER  for  large  South  Carolina 
weekly.  Growing  area.  Prefer  aggressive 
youne  person  who  is  strong  on  advertis¬ 
ing.  Competitive  pay.  Family  commun¬ 
ity.  Send  resume  to  Box  BBbl,  Editor  & 
Publisher. 

FELLOWSHIP  FOR  MINORITIES  I 
TheBodenweinFellowshipforminorities  i 
will  start  this  fall  at  The  Day  of  New 
London,  Connecticut  a  40,000  circula- 
tion  independent  daily  and  Sunday, 
newspaper.  i 

The  fellowship  will  be  served  in  the ' 
newsroom  and  the  southeastern  Connec- 1 
ticut  community.  In  the  newsroom,  the  i 
fellow  will  work  either  as  a  reporter,  copy  I 
editor,  photographer  or  graphics  artist.  I 
In  the  community,  the  fellow  will  work  ' 
with  schools  and  minority  organizations,  ! 
helping  to  stimulate  interest  in  print ! 
journalism  as  a  career  among  minority  i 
students.  I 

The  fellowship  will  begin  in  September 
and  end  in  June.  The  fellow  will  earn  I 
$400  a  week.  The  Day  will  pay  for  mov- : 
ing  expenses.  Applicants  must  either ! 
live  in  New  England  or  New  York  State  or  i 
attend  school  there.  i 

Applications  should  be  sent  to  Publisher 
and  Editor  Reid  McCluggage,  The  Day  < 
Publishishing  Company,  47  Eugene  , 
O'Neill  Drive,  PO  Box  1231,  New  Lon-  I 
don,  CT  06320.  Applications  must  in-  j 
elude  a  full  resume  and  a  short  essay  ^ 
explaining  why  the  candidates  should  be  ' 
chosen.  An  interview  may  be  required.  . 
Applications  must  be  postmarked  not  la-  { 
ter  than  July  1st.  _ 

PUBLISHER/GENERAL  MANAGER 
For  8,200  upper  Midwest  daily  with 
20,000  TMC.  Beautiful  growing  com-  | 
munity  located  on  major  lake.  This  is  a  ! 
unique  opportunity  to  run  a  fine  inde-  ! 
pendently  owned  daily  newspaper.  Ap¬ 
plicants  must  have  a  successful  general  | 
management  background.  Send  re-  | 
sume,  salary  requirements  and  state-  ! 
ment  of  personal  goals  to:  Box  8824,  j 
Editor  &  Publisher.  ! 

PUBLISHER  for  progressive  small  cir-  ' 
culation  Zone  3  daily.  Must  be  experi¬ 
enced  in  general  management  of  daily 
newspaper.  Proven  track  record  in 
attracting  and  keeping  talent.  Hands-on 
ability  in  at  least  one  major  area  with 
knowledge  and  history  of  demonstrating 
what  it  takes  to  generate  quality  and  per¬ 
formance  in  all  areas.  Must  have  excel¬ 
lent  communication  skills.  Superior 
opportunity  for  well-organized,  hard¬ 
working,  achievement-oriented  indi¬ 
vidual  wanting  to  work  for  a  growing  orga¬ 
nization  that  cares  about  its  employees. 
Send  resume,  references  and  narrative 
of  qualifications  to  Box  8896,  Editor  & 
Publisher. 

PUBLISHER  of  weekly  newspapers 
needs  a  general  manager  with  sales 
background.  Must  be  able  to  develop 
present  publications  and  start  new  ones. 
Solid  40  year  old  company  in  Phi¬ 
ladelphia,  PA.  If  you  goal  is  a  top  man¬ 
agement  position  call  Joseph  Bartash 
(215)  727-7777. 

THE  WHARTON  SCHOOL 

PUBLIC  AFFAIRS/NEWS  OFFICER 
Develops  and  disseminates  school  in¬ 
formation  to  news  media.  Assist  with 
special  projects  and  events.  One  to  three 
years  business  news/feature  writing  pre¬ 
ferred  or  academic  background  in  busi¬ 
ness  subjects  with  demonstrated  writing 
skills.  Flexibility,  initiative  and  interper¬ 
sonal  skills  needed. 

Please  send  resume  and  salary  require¬ 
ments  tO: 

Kathleen  Clay 

Public  Affairs 
The  Wharton  School 
3620  Locust  Walk/CC 

University  of  Pennsylvania 

Philadelphia,  PA  19104 
An  Equal  Opportunity/Affirmative  Action 
Employer 

EDITOR  &  PUBLISHER  for  June  ( 


ADVERTISINQ 


ADVERTISING  i 

SALES  MANAGER  I 

The  South  Bergeniteoffersachallenging 
opportunity  for  an  experienced  newspap¬ 
er  salesperson  who  wants  to  move  into 
management.  Applicant  must  have  ex¬ 
ceptional  skills  in  establishing  positive 
relations  with  major  accounts,  have  a 
proven  track  record  in  sales  and  be  able 
to  roll-up  his  or  her  sleeves  and  work. 
You'll  be  joining  the  staff  of  one  of 
Bergen  County's  fastest  growing  weekly 
newspaper  operations  located  in  the  I 
heart  of  the  Meadowlands.  j 

Please  send  cover  letter  and  resume  to:  i 
Douglas  McBride,  General  Manager 
The  South  Bergenite  1 

39  Meadow  Road,  Rutherford,  NJ  | 
07070  I 


;  ADVERTISING  SALES  REP  for  group  of 
'  community  newspapers.  Must  be  profes- 1 
I  sional  and  creative.  Must  have  good  mer- ! 
'  chandisingskillsandahighenergylevel.  j 
;  $14-20,Cw0  Istyeardependingonabil- ; 

ity.  Send  confidential  resume  to  Inde- ; 
I  pendent  Newspapers,  Inc.,  North  32nd  i 
'  St.,  Phoenix,  AZ  85028.  Attention:  Bet- 
I  ty  Hutto. 

I  ASSISTANT 

'  CLASSIFIED  ADVERTISING  MANAGER 
I  Challenged  by  telephone  sales?  Excited 
!  about  advertising  and  an  opportunity  to 
work  in  a  fast  growing  market? 

I  The  Portland  Press  Herald/Evening  Ex- 
I  press  and  Maine  Sunday  Telegram  need 
i  a  manager  to  work  with  our  classified 
i  advertising  staff.  We  need  a  take-charge 
j  person  with  previous  classified  supervis- 
I  ory  and/or  telemarketing  training  experi- 
!  ence.  Computer  literacy  is  a  real  plus. 

!  You  will  work  with  the  classified  managei 
to  maxi  mize  the  performance  of  our  clas- 
I  sified  advertising  staff. 

I  We  offer  a  starting  salary  in  the  upper 
!  $20's,  excellent  fringe  benefits  and  the 
I  outstanding  livability  of  Portland,  all 
'  with  Maine's  largest  newspapers 
I  (90,000  daily,  140,00(1  Sunday). 

Submit  letter  of  application  and  resume 
,  in  confidence  to: 

I  Guy  Gannett  Publishing  Co. 

I  Attention  Personnel  Department 

I  PO  Box  1460 

I  Portland,  ME  04101 

1  An  Equal  Opportunity  Employer  m/f 
I  Smoke-free  environment 


j  Opening  now  available  for  experienced 
I  newspaper  advertising  manager  for  our 
!  40,000  daily  and  45,000  Sunday  group 
I  owned  newspaper.  Applicants  must  pos- 
I  sess  strong  management  and  organiza- 
!  tional  skills;  have  contact  with  accounts; 

'  and  be  willing  to  lead  by  example.  Excel- 
•  lent  salary  plus  bonus  and  benefit  pack- 
'  age.  Send  resume  and  salary  require- 
j  ments  to:  Matt  Danielson,  Advertising 
I  Director,  The  Tribune  Star,  721  Wabash  i 
i  Ave.,  Terre  Haute,  IN  47807. 

■  GAY  WEEKLY  seeking  ad  salespeople, 
i  Potential  exceeds  $20K  first  year.  The 
;  Washington  Blade,  930  F  St.,  NW,  i 
I  Washin^on,  DC  20004. 


tious  smart  gutsy  will  earn  $35,000  in 
salary,  performance  and  profit  sharing  ,  I 
bonuses  etc.  First  year  unlimited  growth  I 
thereafter.  Must  be  recruiter/trainer/big- 
account-sales  person  who's  winning  big  ; 
in  competitive  daily  weekly  or  shopper  I 
situation.  Growing  major  Midwest  up-  i 
scale  suburban  group.  Box  8924,  Editor  | 
&  Publisher.  _ 


Reporter,  Sunday  weekly  in  Princeton  NJ  i 
area.  Opportunity  of  a  life  time  for 
energetic  producer  who  can  sell  to  200 
accounts  on  commission  and  expenses. 
Must  hire  part-time  staff,  train,  moti¬ 
vate.  Paper  nearing  100th  issue.  Write 
Suburban  Reporter,  Box  818,  High- 
tstown,  NJ  08520. 


HELP  WANTED 


ADVERTISINQ 


DISPLAY  SALES  PERSON  sought  for  { 
weekly  in  booming  area  on  buutiful 
Puget  Sound,  Washington.  Looking  for 
person  with  track  record  in  ad  sales  for 
paper  strongly  motivated  toward  promo¬ 
tion.  Good  salary  plus  commission.  In 
confidence,  may  we  see  your  resume  and 
salary  history  please?  Tom  Griffin,  Port 
Orchard  Independent,  PO  Box  27,  Port 

Orchard,  WA  98366. _ j 

FLORIDA  ADVERTISING  SALES 
Live  and  work  on  a  tropical  island.  Fast  j 
growing  Naples  Daily  News  offers  full 
benefits  and  salary/commission  over 
$2 1 ,000  with  established  accounts  list.  . 
Send  resume  to:  Patrick  Derling,  Adver- 1 
tising  Director,  Naples  Daily  News,  I 
1075  Central  Ave.,  Naples,  FL  33940.  I 
(813)  263-4730. 

ADVERTISING  DIRECTOR  for  15,000  , 
circulation  Zone  3  daily.  Mature  person  ! 
with  experience  in  successful  advertis- ; 
ing  sales  and  management.  Qualifica¬ 
tion  include  firm  grounding  in  sales  de- 1 
velopment  and  training;  hands-on  exper-  i 
tise  in  all  areas  of  creative  selling;  skill  at 
leading,  energizing  employees;  experi- , 
ence  in  budgeting,  goal-setting.  Re¬ 
quires  organization  ability,  excellent ' 
communication  skills,  problem-solving  ; 
innovativeness.  Superior  opportuniW  for ' 
energetic,  performance-oriented  indi- 1 
vidual  who  wants  to  join  a  growing,  car-  { 
ing  organization.  Send  resume,  refer- ; 
ences,  compensation  requirements  to 
Box  8921,  Editor  &  Publisher.  I 

IF  YOU  ARE  A  REAL  PROFESSIONAL  in  j 
both  sales  ability  and  layout  skill  and  if 
you  would  like  to  work  for  a  fast  growing,  | 
progressive,  yet  people-oriented  news- ' 
paper,  then  check  us  out.  We  care  about  i 
the  people  who  work  for  us.  In  fact,  we 
are  making  them  owners  of  the  newspap-  | 
er  through  our  ESOP  plan.  Generous  • 
commission  plan  in  addition  to  a  weekly  | 
salary  of  at  least  $520  for  applicants 
who  meet  qualifications.  I 

Applicants  must  have  at  least  four  years  | 
ad  sales  experience  on  a  daily  newspap-  ; 
er,  or,  a  degree  in  advertising  plus  two  ! 
years  sales  experience  on  a  daily  papw.  ; 
Send  resume  to  Dwight  Foster,  Advertis-  { 
ing  Director,  Daily  News-Miner,  PO  Box  | 
710,  Fairbanks,  Alaska  99707.  I 

RETAIL  SALES  PERSON.  Must  be  ! 
aggressive  and  want  to  make  money.  | 
11,000  circulation,  6  day  family  ovimed, 
plus  TMC  product,  bperience  necessary  j 
in  advertising  with  marketing.  Good  be-  ' 
nefitsand  commission  plan.  (kxxJ  loca¬ 
tion.  Send  resume  to  Dave  McCammon,  i 
The  Shelbyville  News,  123  E.  Washing¬ 
ton,  Shelbyville,  IN  46176. 


HELP  WANTED 


ADVERTISINQ 


RETAIL  ADVERTISING  MANAGER 
North  Jers^  daily  newspaper  seeks  a 
highly  motivated  management  profes¬ 
sional  to  direct  its  retail  sales  activities. 
Applicant  will  join  aggressive  sales  man¬ 
agement  team.  Candidate  should  be 
highly  organized  with  proven  retail  ex¬ 
perience.  Box  8905,  Editor  &  Publisher. 

SHOPPER  CAREERS 


General  Manager 

Zone  6  60K 

Director  of  Sales 

Zones  4,  6,  9  50K 

Sales  Managers 

Zones  2-9o  40K 

Sales  Reps 

Zones  1-9  open 

Production  Positions 

Zones  2,  4,  9  open 


Please  call  (818)  881-0271  or  send  re¬ 
sume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


RETAIL  MANAGER 

For  The  Press  Democrat,  a  73,000  New 
York  Times  owned  daily  in  Santa  Rosa, 
California.  Must  have  solid  retail  sales 
management  background,  ability  to  train 
and  motivate  a  staff  of  37.  Candidate 
must  be  proficient  in  people  skills, 
budgeting,  utilization  of  market  data, 
major  account  presentations,  and  suc¬ 
cessfully  selling  in  a  competitive  en¬ 
vironment. 

The  retail  manager  reports  directly  to  the 
Publisher.  If  you're  looking  for  a  chal¬ 
lenging  position  and  the  opportunity  to 
join  an  excellent  company  then  send  a 
complete  resume  to: 

James  Weeks 
Publisher 
Press  Democrat 
PO  Box  569 
Santa  Rosa,  CA  95402 

RETAIL  ADVERTISING  Manager  needed 
for  a  35,000  circulation  AM  daily. 
Strong  background  in  retailing,  sales 
management,  and/or  newspapers  will  be 
considered.  Salary  with  incentive  and 
strong  fringe  benefits.  Apply  with  re¬ 
sume  and  letter  of  application  to  Mes¬ 
senger-Inquirer,  1401  Frederica  St., 
Owensboro,  KY  42301.  Attention  Per¬ 
sonnel  Director. 


No  other  person  or  search  firm  is  con¬ 
nected,  in  any  way,  to  Multi-Media.  De¬ 
nnis  Fearing  is  the  ONLY  recruiter  in  the 
U.S.  who  has  over  5  years  experience 
specializing  in  shopper  placement.  Do 
not  be  mislead  by  anyone  misrepresent- 
1  ing  his  background  as  Dennis'.  Insure 
I  confidential!^.  Always  ask  for  company 
j  references  at  the  v.p.  level  or  higher. 

I  SALES  MANAGER 

!  Do  you  have  a  proven  track  record  as  a 
■  weekly  sales  manager?  Do  you  want  to 
lead  a  team  of  sales  professionals  for  an 
I  award-winning  weekly  in  central  Mas- 
.  sachusetts?  Why  should  your  earnings  be 
I  limited?  Join  a  fast-growing  company 
!  with  four  publications.  Reply  in  confi- 
;  dence  to:  Dan  Kaplan,  (Antral  Mass 
Media,  Box  100(J,  Worchester  MA 
01614. 

THE  NEW  ENGLAND  Newspap^  Asso¬ 
ciation  is  always  looking  for  qualified  ap¬ 
plicants  to  fill  openings  in  all  depart- 
'  ments  of  its  member  newspapers.  Send 
I  resumes  in  confidence  to:  NENA,  70 
I  Washington  St.,  Salem  MA01970.  Note 
that  it  IS  difficult  to  place  those  from 
i  beyond  the  New  England  area. 

ARTIQRAPHICS 

'  ART  DIRECTOR 

SUNSHINE,  the  Sunday  color  magazine 
I  of  the  Ft.  Lauderdale  News/Sun- 
Sentinel,  is  looking  for  a  first  class  art 
I  director.  Applicants  must  have  an  out- 
'  standing  track  record  and  previous  ex- 
i  perience  in  the  Sunday  or  weekly  maga¬ 
zine  field.  Excellent  salary  and  benefits. 

I  Send  resume,  plus  work  samples,  to 
John  Parkyn,  Editor,  Sunshine  Maga- 
j  zine,  PO  Box  14430,  101  North  New 
•  River  Dr.  East,  Ft.  Lauderdale,  FL 

:  33302. _ 

NEWS  ARTIST 

Tired  of  being  asked  to  do  only  charts 
'  graphics?Thenthisisthejobforyou. We 
ask  our  1  person  news  art  department 
I  not  only  for  those  charts  and  graphs,  but 
1  also  for  illustrations  in  a  variety  of  styles, 

'  page  design,  art  work  that  combines 
photographic  elements  and  an  occasion- 
I  al  cartoon.  The  artist  who  just  departed 
to  advance  his  career  was  even  a  prime 
mover  of  a  recent  redesign  of  the  paper. 

'  It's  a  challenging  slot,  requiring  a  versa- 
I  tile  self-starter  with  ideas  on  how  to 
make  the  paper  sparkle  throughout.  Re- 
;  sume,  work  samples  and  salary  require- 
i  ments  to  Jane  Walker,  Employment 
<  Manager,  PO  Box  688,  Dubuque,  Iowa 
I  52001. 

111 


HELP  WANTED 


ART/GRAPHICS 


NEWS  ARTIST  for  AM/PM  daily  on  Mis¬ 
sissippi  Gulf  Coast.  Must  be  able  to  cre¬ 
ate  news,  sports  and  features  illustra- 
tiorts  and  execute  accurate  mphics, 
maps  and  charts,  many  on  deadline. 
Knowledge  of  black  and  white  and  color 
reproduction,  computer  typesetting  and. 
typomphy  essential.  Caricature  skills 
and  layout  experience  preferred.  Send 
resume,  work  history,  published  sam- 

Ks,  references  to  Penonnel,  The  Sun/ 
ily  Herald,  PO  Box  4567,  Biloxi,  MS 
39535-4567. 


THE  COLORADO  SPRINGS  GAZETTE 
telegraph  is  seeking  an  experienced 
graphic  artist  for  the  news  departntent. 
Applicants  must  pmsess  a  strong  back¬ 
ground  in  informational  graphs,  charts 
and  maps  under  deadline,  in  addition  to 
cocKeptualizins  and  executing  feature 
illustrations,  utensive  knowledge  of 
color  reproduction  is  essential.  Send  re¬ 
sume  and  portfolio  to  John  Hutchinson, 
Graphics  Editor,  Colorado  Springs 
Gaz^e  Telegraph,  PO  Box  1779,  Col¬ 
orado  Springs,  CO  80901. 


AGGRESSIVE  SALES  MANAGER 
needed  for  circulation  department  in 
fast  paced  market.  Responsibilities  in¬ 
clude  maintaining  maximum  sales  pro¬ 
duction  from  door  to  door  crews  and 
phone  room  opmtions.  Salary  and  com¬ 
mission  negotiable.  Send  resume  and 
salary  r^uirements  to;  Box  8910,  Editor 
&  Publisher. 


MANUFACTURERS  REPRESENTATIVE 
WANTED 

To  sell  High  Quality  Plastic  Newspaper 
Rack  Cards.  Top  commissions  paid.  All 
territories  open.  For  detailed  information 
write;  CR^TIVE  DESIGNS  INC.,  1249 
S.E.  nth  Street,  Ocala  FL  32671. 


NEWSPAPER  FEATURES.  Tired  of 
travelirw?  Sell  by  phone  from  our  mid¬ 
town  Manhattan  offices.  Estalished 
syndicate,  prefers  recent  contacts  with 
editors,  knowledge  of  current  market. 
Immediate.  Reply  Department  FS,  Suite 
1212,  36  W  44th  St.,  New  York,  NY 
10036. 


VP  SALES  for  marketing/publishing  ser¬ 
vices  company  to  co-venture  sell  leading 
edge  proven  TMC/SMC  network  package 
to  newspapers.  Newspaper,  marketing 
experience.  Reply  in  writing  to  Chief  Ex¬ 
ecutive  Officer,  National  Publishing  Co., 
PO  Box  5186,  Westport.  CT  06881. 


RESEARCH  &  SALES 
PROMOTION 
Manager 

Leading  newspaper  advertising 
sales  &  marketing  company  with 
NYC  hdgrs  and  nationwide 
offices  seeks  person  with  strong 
ability  to  position  markets  and 
media. 

Media  buyer  skills  a  definate 
plus;  verbal  written  communica¬ 
tion  skills  essential.  Must  be  able 
to  analyze  on-line  Census  and 
audience  data  and  develop  sales 
promotional  tools  to  supply 
national  sales  force  with  atten¬ 
tion  compelling  sales  materials. 
We  seek  a  problem  solver  with  a 
research  solution  to  sales 
marketing  opportunities.  Send 
resume  with  salary  requirements 
to;  Box  8891 ,  Editor  &  F*ublisher. 


HELP  WANTED 


anCULATION 


AREA  SUPERVISORS 
HOME  DELIVERY  AND  SINGLE  COPY 
Are  you  right  for  the  Times?  If  you  enjoy 
success,  responsibility  and  the  freedom 
to  work  independently  we  have  the  per¬ 
fect  jmition  for  you.  Openings  exist  in 
the  Circulation  Department  in  Washing¬ 
ton's  new  newspaper  due  to  expansion 
and  growth.  Experienced  applicants  pre- 
ferrra.  For  immediate  consideration 
send  your  resume  to;  The  WashinAon 
Times,  Personnel  Department-SC,  3400 
New  York  Avenue  NL  Washington  D.C. 
20002.  EOE-M/F. 


CIRCUALTION  MANAGER 
Extraordinary  blend  of  experience,  im¬ 
agination  and  leadership  needed  for  top 
position  in  circulation  department  of 
evening  daily  in  urban  Northeast  major 
metropolitan  market.  Successful  candi¬ 
date  must  show  ability  to  meet  these 
challenges; 

•  Leading  a  large  department  in  a 

strong  union  environment. 

■  Building  and  maintaining  a  carrier 
force  in  a  difficult  inner-city  loca¬ 
tion. 

-  Promoting  aggressivley  and  skillfully 
to  reverse  a  long-term  pattern  of 
declining  single  copy  sales. 

•  Responding  forcefully  and  swiftly 

to  a  wide  array  of  service  com¬ 
plaints. 

If  you  believe  you  can  meet  these  chal- 
lenges-and  have  a  track  record  that  sug¬ 
gest  you  might  do  it-send  your  resume, 
Mst  of  references  and  salary  history  to 
Box  8919,  Editor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
strong  in  carrier  supervision,  recruit¬ 
ment  and  promotion.  Established  small 
daily  ready  to  grow.  Zone  9.  Box  8922, 
Editor  &  Publisher. 


CIRCULATION  MARKETING  MANA- 
GER-must  have  proven  record  and  know¬ 
ledge  in  all  areas  of  marketing  and  sub¬ 
scription  sales.  Must  have  strong  man¬ 
agement  skills.  Position  will  be  responsi¬ 
ble  for  long  range  planning,  sales  pro¬ 
duction  and  development.  Manage  a 
staff  of  30  to  40  employees.  Advance¬ 
ment  opportunities  excellent.  Send  re¬ 
sume  and  salary  requirements  to;  Box 
8911,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Are  you  looking  for  the  challenge  of  your 
life?  Fast-paced  result  oriented  New 
York  based  300,000  circulation  TMC 
weekly  seeks  top-notch  Circulation  Man¬ 
ager.  Ideal  candidate  will  have  experi¬ 
ence  operating  carrier  and  crew  distribu¬ 
tion  sterns  in  competitive  urban  en¬ 
vironment.  We  offer  an  excellent  career 
opportunity ,  company  paid  benefits  and 
a  chance  to  succeed  and  shine.  Send 
resume  today  with  salary  requirements, 
and  goals  to  Box  8906,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  MANAGER  fast- 
tracking,  hands-on  professional  to  work 
with  current  management  of  aggressive 
newspaper/magazine  publishing  group. 
Right  person  will  have  experience  in 
vofuntary  pay,  conversion,  TMC,  staff, 
training,  and  budget.  Currently  pub¬ 
lishing  7  newspapers,  plus  shoppers, 
maguines  and  special  directories.  Fast 
growing  group  with  strong  products  and 
management  team.  Resume  to;  D. 
Hohendorf,  Oakland  Community  News¬ 
papers,  Box  14,  Union  Lake,  Ml  48085. 


CIRCULATION  DISTRICT  MANAGER  - 
For  an  individual  with  second  and  third 
class  postage  expertise.  Must  have  abili¬ 
ties  in  carrier  recruitment,  promotion 
and  circulation  growth.  Send  resume 
and  refernces  to; 

General  Manager 
The  Daily  Register 
309  Dewitt  Street 
Portage,  Wl  53901 


HELP  WANTED 


aRCULATION 


CIRCULATION  MANAGER 
For  a  prestigious  metro  in  a  competitive 
market.  This  is  a  highly  visible  position 
within  a  group  operation.  Must  have  at 
least  5  years  management  experience 
with  a  strong  emphasis  in  the  areas  of 
marketing  and  budgeting.  Outstanding 
communication  and  leadership  skills  a 
must.  Competitive  compensation  pack¬ 
age.  Send  resume  and  letter  of  applica- 
ton  to  Box  8915,  Editor  &  Publisher. 


EXPERIENCED  CIRCULATOR  for  de¬ 
partments  2  slot.  Ideal  candidate  will 
have  well-rounded  backgrpund  in  sales 
motivation,  customer  service  and  D.M. 
supervision.  This  gulf  coast  daily  offers 
salary  in  the  upper  20's,  solid  benefits 
and  a  real  opp^unity  for  advancement. 
If  you  are  ambitious,  career  minded  and 
ready  for  a  challenge,  forward  resume 
along  with  salary  history  to;  Box  8847, 
Editor  &  Publisher. 


ZONE  MANAGER 

Suburban  Boston  30,000  PM  daily  has 
opening  for  Zone  Manager  who  takes 
direction  well  and  is  strong  on  follow 
through  with  agent/distributor  distribu¬ 
tion  system.  Must  have  good  motivation¬ 
al  skills,  knowledge  or  little  merchant 
system  and  understanding  of  TMC. 
Opportunity  for  advancement  after  you 
have  proven  yourself.  Good  salary,  be¬ 
nefits  and  bonus  plan.  Send  full  resume 
with  cover  letter  to  Box  8897,  Editor  & 
Publisher. 


ZONE  MANAGER 

For  30,000  Zone  2  evening  paper.  Cir¬ 
culation  Professional  with  at  least  2 
years  experience.  Must  have  leadership 
skills.  Salary  depending  on  experience, 
excellent  career  opportunity.  Send  a  re¬ 
sume  to  The  Globe-Times,  P.O.  Box  B. 
422  Brodhead  Ave.,  Bethlehem,  PA 
18015. 


ASSITANT  FEATURES  EDITOR 
The  Pittsburgh  Press  needs  an  Assistant 
Features  Editor  whose  main  duties 
would  be  editing  a  weekend  entertain¬ 
ment  section  and  laying  out  lifestyle  and 
entertainment  pages. 

Must  be  experienced  and  have  excep¬ 
tionally  strong  layout  and  graphics  skills. 
Also  strong  in  editing,  headline  writing 
and  organizational  skills. 

Send  letter,  resume,  layout  clips  and  ten 
story  ideas  (lifestyle  and  entertainment) 
to  Lou  Laurenzi,  Features  Editor,  The 
Pittsburgh  Press,  34  Boulevard  of  the 
Allies,  Pittsburgh,  PA  15230. 


FEATURE  WRITERS 
Large  and  growing  metro  daily  in  the  Sun 
Belt  is  looking  for  excellent  writers,  with 
a  minimum  ofthree  years  experience,  for 
its  progressive  feature  section.  Writers 
must  have  solid  reporting  skills,  depth  in 
style.  Send  resume  and  five  clips.  Box 
8893,  Editor  &  Publisher. 


FASHION/FEATURE  WRITER  for  The 
Grand  Rapids  Press,  Grand  Rapids, 
Michigan.  We're  looking  for  a  versatile 
reporter  with  3  to  5  wars  newspaper  re¬ 
porting  experience.  Fashion  background 
preferred.  Send  resume  and  clips  to  Sue 
Schroder,  Flair  Editor,  155  Michigan 
St.,  NW,  Grand  Rapids,  Ml  49503. 


GENERAL  ASSIGNMENT  REPORTERS 
Daily  newspaper  in  prosperous  Middle 
Tennessee  has  two  immediate  openings 
-  one  strictly  general  assignment,  one 
business  writer.  Send  resume,  clips,  sal¬ 
ary  history  to  Phil  West,  Managing  Edi¬ 
tor,  Daily  News  Journal,  PO  Box  68,  Mur¬ 
freesboro,  TN  37130. 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM"  For  information,  write;  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HELP  WANTED 


ART  REPORTER/CRITIC 
Major  Southern  metro  daily  seeking  ex- 
ipbnenced  journalist  with  strong  bkk- 
ground  in  art  news.  Must  have  experi¬ 
ence  in  daily  reporting  as  well  as  the 
ability  to  review  and  critique  exhibits  at 
the  area's  major  museums  and  galleries. 
Send  cover  letter,  resume,  rderences 
and  tearsheets  of  reviews  and  art-related 
stories  to;  Box  8894,  EditorA  Publisher; 


ARTIST/ILLUSTRATOR 
With  experience  in  newspaper,  graphics 
and  editorial  design.  Some  experience 
in  production.  Ray  Brown,  Art  Director, 
Birmingham  News,  PO  Box  2553,  Bir¬ 
mingham,  AL  35202. 


AWARD  WINNING  13,B00  PM  in  cen¬ 
tral  Pennsylvania  seeks  self-starting 
lifestyle/general  assignment  reporter. 
Must  be  talented,  hardworking  and  ver¬ 
satile.  Editing,  photo  skills  desirable. 
Send  resume  to  the  Sentinel  Pleasant 
Acres,  Lewistown,  PA  10744. 


ASSISTANT  CITY  EDITOR 
Superb  opportunity  on  award-winning 
progressive  70,00(}  PM  in  highly  com¬ 
petitive  metro  region.  We're  looking  for 
an  editor  experienced  in  staff  direction, 
copy  editing,  headline  writing  and  con¬ 
temporary  design.  Direction  of  night 
newsroom  staff.  A  chance  to  be  part  ofan 
aggressive  news  team.  Good  pay  and  be¬ 
nefits.  References  with  resume.  Zone  5. 
Box  8920,  Editor  &  Publisher. 


BUSINESS  REPORTER  needed  to  de¬ 
velop  consumer  beat.  Stories  will  range 
from  how-to  pieces  to  investigative 
work— written  in  a  bright,  readable  style 
with  a  touch  of  pizzazz.  3  year's  mini¬ 
mum  experience.  Send  clips  and  resume 
to;  Kathleen  Ingley,  Business  Editor, 
Herald  Examiner,  llll  South  Broad¬ 
way,  Los  Angeles  CA  90015. 


CARTOONIST  for  95,000  a.m.  daily  in 
Zone  4.  Professional  environment,  con¬ 
servative  editorial  page.  We're  looking 
for  a  talented  man  or  woman  to  replace 
an  excellent  cartoonist  who  just  won  the 
career  advancement  of  his  dreams.  Box 
8867,  Editor  &  Publisher. 


COPY  EDITOR 

Medium  size  award-winning  Texas  daily 
has  two  immediate  openings  on  6- 
person  copy  desk.  Strong  grammar  and 
layout  skills  a  must.  VM  experience 
helpful.  Duties  include  wire  handling, 
copy  editing,  page  layout  and  ability  to 
work  with  graphics.  O' «  slot  can  be  filled 
on  entry-level  basis,  ‘.jut  mainly  looking 
for  someone  who  can  step  into  number  2 
spot  on  desk.  Send  application,  resume 
and  samples  to;  Randall  Lighfoot,  Copy 
Desk  Chief,  The  Odessa  American,  Box 
2952,  Odessa  TX  79760. 


COPY  EDITORS 

We're  expanding  our  copy  desk  at  the  El 
PasofTexas)  Times,  a  Gannett  Newspap¬ 
er.  The  Times  is  a  55,000  circulation 
morning  daily,  85,000  Sunday,  a  domi¬ 
nant  paper  in  a  lively  two  newspaper  city. 
We're  looking  for  copy  editors  who  are 
quick  and  accurate  and  have  firm  com¬ 
mand  of  the  language;  write  punchy 
heads  that  sell  the  story  without  stretch¬ 
ing  the  truth;  and  produce  snappy  modu¬ 
lar  layouts.  We  like  our  copy  editors  to  be 
competitive,  open  to  new  ideas  and  will¬ 
ing  to  learn  from  collegues,  supervisors 
and  seminars.  3-5  years  reporting  and 
copy  editing  experience  preferred.  Com¬ 
petitive  salary  and  benefits.  Send  re¬ 
sume,  references  and  of  your  headlines 
and  layouts  to;  John  Moore,  Co- 
Managing  Editor,  El  Paso  Times,  PO  Box 
20,  ET  Paso,  TX  79999. 

GOVERNMENT  REPORTER  NEEDED  at 
45,000  circulation  dally,  the  Anderson 
(SC)  Independent-Mail,  2-3  years  ex¬ 
perience.  Send  clips  and  resume  to  City 
Desk,  PO  Box  2507,  Anderson,  SC 
29622. 


EDITOR  &  PUBLISHER  for  June  8,  1985 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL 

EDITORIAL 

ENERGETIC,  take  charge  city  editor  for 
20,000  PM  central  Illinois  daily.  Job  has 
definite  growth  potential.  In  a  cover  let¬ 
ter  tell  me  about  yourself  and  why  you 
could  be  the  man  or  woman  for  the  job. 
Resume  should  include  salary  history. 
Reply  to  Thomas  J.  Trotter,  Managing 
Editor,  Pekin  Daily  Times,  PO  Box  430, 
Pekin,  IL  61555. 

COPY  DESK  EDITOR  AND  REPORTER 
bpanding  newspaper  offers  opportuni¬ 
ties  to  grow  with  it.  Aggressive  PM  seeks 
energetic  copy  desk  editor  strong  in 
spelling  and  grammar  and  interested  in 
layout  design  and  graphics.  Applications 
also  sought  for  reporter,  who  is  self¬ 
starter  and  can  meet  daily  deadline  chal¬ 
lenges  of  community  newspaper  that 
prid^  itself  in  being  both  first  and  best 
with  the  news.  Submit  resume,  exam¬ 
ples  of  work  and  sala^  rer^irements  to 
Personnel  Director,  The  Sentinel,  PO 
Box  130,  Carlisle,  PA  17013. 

Experienced  Washington  Reporter 
Special  Projects  Reporter 

Civil  Courts  Reporter 

Photo  Editor 

News  Editor 

JOB  BANK  has  immediate  openings  at 

FLORIDA  COASTAL  AM  daily,  circula¬ 
tion  20,000,  seeks  hardworking,  top- 
quality  wire  editor  with  pagination  ex¬ 
perience.  Non-smoker.  Reply  to:  B<m 

8870,  Editor  &  Publisher. 

large  metro  dailies,  if  you  are  interested 
in  these  positions  or  other  opportunities 
in  journalism  write  JOB  BANK,  1909 
Cinnaminson  Ave.,  Cinnaminson,  NJ 
08077  or  call  Director  Debra  Bissinger 
at  (609)  786-1910. 

INNOVATIVE  EDITOR  with  strong  lay¬ 
out,  writing  and  editing  skills  nee^  to 
take  award-winning  weekly  newspaper  to 
next  level.  Demonstrable  success  in 
editing  role  required.  Growth  orientation 
and  dynamic  personal  qualities  a  must. 
Beautiful  Florida  gulf  coast  location, 
company  benefits,  competitive  salary. 
Send  resume  with  salary  history  and 
work  samples  directly  to;  Kevin  Witt- 
man.  General  Mana^,  Sunbelt  Pub¬ 
lishing,  607  West  Main  St.  New  Port 

COPY  EDITORS,  experienced,  for  a 
65,000  Zone  2  daily  and  Sunday,  going 
to  pagination  shortly.  Must  be  able  to 
challenge  and  improve  copy,  write  great 

LAYOUT  AND  COPY  EDITOR  for  lifestyle 
department  of  77,000  daily.  Responsi¬ 
ble  for  selecting,  editing  and  layout  of 
stories  for  daily  pages,  as  well  as  layout 
and  design  of  two  section  fronts  each 

headlines,and  work  with  reporters.  Ex¬ 
cellent  opportunity  for  advancement. 
Send  letter,  resume  and  salary  require¬ 
ments  to  Box  8904,  Editor  &  Publisher. 

CITY  EDITOR 

SE  Washington  16,000  circulation  daily 
needs  city  editor.  Candidates  must  have 
previous  supervisory  experience  to  fill 
this  vital  news  operation  position  which 
directs  our  reporting  staff.  We  also  re¬ 
quire  proven  abilities  in  pianning,  orga¬ 
nizing  and  content-editing  of  local  news 
coverage.  Our  solid  news  product  enjoys 
a  good  reputation,  our  location  offers  a 
desirable  place  to  live.  Excellent  salary 

COPY  EDITORS 

The  Anchorage  Times,  a  50,000  circula¬ 
tion  afternoon  daily,  needs  four  talented 
copy  editors  interested  in  working  on  a 
lar|^,  fast-moving  paper  in  the  heart  of 
Alaska.  The  pay  is  good  and  the  opportu¬ 
nities  are  unlimited.  A  good  knowledge 
of  layout  and  at  least  3  years  editing 
experience  are  essential.  One  position  is 
for  the  sports  desk.  Write  Anchorage 
Times,  Personnel  Office,  PO  Box  40, 
Anchorage,  AK  99510. 

week.  Will  work  closely  with  reporters 
editing  locai  stories.  Send  resume,  sam- 

Richey,  FL  33552. 

pies  of  layout  and  editing,  refererrces 
and  salary  requirements  to  Martha  Nes- 
bit.  Savannah  News/Press,  PO  Box 
1088,  Savannah,  GA  31402. 

INVESTIGATIVE  REPORTERS 

Major  Wall  Street  magazine  that  is 
unciergoing  a  buildup  needs  reporters. 
Enquiries  invited  from  those  with  all 
levels  of  experience.  Great  opportunity. 
Respond  with  note  and  resume  to  Derek 
Drew,  Investment  Dealers  Digest,  150 
Broadway.  New  York  City,  NY  10038. 

and  fringe  benefits.  Submit  letter  of  ap¬ 
plication  with  complete  resume  and  re¬ 
ferences  to  Personnel  Manager,  Walla 
Walla  Union-Bulletin,  PO  Box  1358, 
Walla  Walla,  WA  99362.  An  Equal 
Opportunity  Employer. 

INVESTIGATIVE/  PROJECTS 
REPORTER  WANTED 

47,  (XX)  independently  owned  OeMy 

The  Columbian,  of  Vancouver,  Wash., 
wants  a  seasoned,  energetic  reporter  for 

IMMEDIATE  OPPORTUNITIES 

FOR  THE  BEST 

COPY  EDITOR 

You  are  a  qual  ity  oriented  wordsmith  who 
appreciates  structure  and  style,  a  desig¬ 
ner  with  an  artistic  flair  for  feature 
pages.  You  can  edit  quickly  and  accur- 

at^y  and  then  turn  to  laying  out  hard 

news  on  our  universal  desk.  You  thrive  in 

a  creative  environment.  We  want  you  to 

challenge  us  as  much  as  we  challenge 

you  in  a  mutual  push  for  excellence. 

Send  letter,  resume  and  clips  to  Jane 

Walker,  Employment  Manager,  Tele¬ 

graph  Herald,  PO  Box  688,  Dubuque,  lA 

52601. 

EDITOR-REPORTER 

Community  award-winning  weekly  news¬ 
paper  needs  an  experienced  ag^essive 
editor  to  manage  staff  of  3.  Applicant 
should  be  community  oriented,  strong 
on  local  news  features  and  photography 
with  the  abiiity  to  manage  and  direct  all 
aspects  of  the  newsroom.  Send  resume, 
samples  of  writing,  photography  and  re¬ 
ferences  to  Mendota  Reporter,  PO  Box 
100,  Mendota,  IL  61342. 

investigations  and  projects.  We  are 
looking  for  someone  who  can  denmn- 
strate  an  ability  to  convert  often- 
complex  issues  and  ideas  into  com¬ 
pelling  and  clear  stories.  Our  news¬ 
room  management  has  identified  investi- 
gatlve  repcxting  as  a  top  priority  for 
1985  and  beyo^  Other  than  occaskx)- 
al,  weekend  general-assignment  shifts, 
the  position  carries  no  beat  responsibili¬ 
ties. 

Great  piece  to  live.  Located  90 

JOURNALISTIC  PROFESSIONALS 

We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  Forthousands 
of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 

...here  at  Media  Talent  Network  Man- 

EXPERIENCED  REPORTER  wanted  for 
solid  opportunities  with  top  marazine 
firm.  Waco,  Texas.  Call  Rachael  Taylor 
(817)  776-5011. 

minutes  from  ocean  beaches  and  Mt. 
Hood  skiing.  Emerging  electronics  in- 
du^. 

We'H  start  you  between  $22,524  and 
$26,748,  dependtog  on  your  experi- 

agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 

COPY  EDITOR.  24,000 — circulation 
AM  needs  a  copy  editor  with  a  love  of 

reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 

language  and  an  eye  for  page  design. 
This  is  an  excellent  opportunity  for  a 
talented  person  to  develop  skills  and 
build  a  career.  We  encourage  creativity. 
Send  letter,  resume  and  layout  samples 
to  Frank  Fantini,  Delaware  State  News, 
PO  Box  737,  Dover,  DE  19903. 

EDITOR  wanted  to  launch  exciting  new 
publication  for  China.  Knowledge  of 
Pacific  Rim,  especially  China,  required. 
Language  ability  required.  Send  resume 
to;  PubTisher,  China-Western  Business 
Journal,  381  Bush  Street,  Suite  502, 
San  Francisco,CA  94104.  (Position 
location:  San  Francisco). 

ence.  Excellent  frin^  benefit  package 
including  27  paid  da^  off  annually  and 
ernployee  stock  ownership  plaa 

Pteera  send  a  letter,  resume’  and 
dips  to  Arm  Michaei,  The  Columbian, 
PO  Box  180,  Vancouver.  WA  98666. 

Equal  Opportunity  Employer 

to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 

For  career  marketing  information  on 
available  journalistic  careers  write  or  call 

Media  Talent  Network  Management 

Consultants,  2400  Merchant  Dr.,  NW, 

Suite  200.  Knoxville,  TN  37912,  (615) 

522-79(X).  All  inquiries  held  in  strictest 

DAILY  EDITOR,  Mon-Sat.  7,000  paid. 

confidence. 

Expected  group  promotion  creates  open¬ 
ing.  Good  small  city  living  near  big  city 

EDITOR.  Major  government  research 
staff  needs  experienced  editor  to  work  on 

excitements.  Weekly  editor  or  No.  2  daily 
person  experience  required.  Fringes, 
salary,  clean  operation,  good  product, 
good  people.  Lower  Zone  5.  Reply  Box 
8899,  Editor  &  Publisher  with  resume 
and  letter  stating  availability  date  and 
expected  salary. 

journal  length  articles  and  reports.  Back¬ 
ground  editing  social  science  or  econo¬ 
mics  or  statistical  manuscripts  a  must: 
job  involves  some  writing,  reorganizing, 
and  articulating  changes  to  senior 
analysts.  Three  full-time  positions  avail¬ 
able.  (2  under  the  Intergovernmental 
Personnel  Act).  Send  resume  to  Box 
8900,  Editor  &  Publisher,  by  June  28. 
Zone  ?. 

NEWSWRITERS/BROADCASTERS 

THE  VOICE  OF  AMERICA,  the  international  broadcast  service  of 
the  United  States,  is  currently  accepting  applications  for  English 
newswriters  and  newswriter/broadcasters  to  produce  copy  for  its 
News  Division.  /Applicants  with  broadcasting  ability  will  be  consi¬ 
dered  for  on-air  reporting. 

DAY  EDITOR 

New  Jersey  Herald  seeks  aggressive 

organized  editor  to  run  dayside  news  op¬ 
eration.  Salary  commensurate  with  ex¬ 
perience.  Send  resume  to  Randy  Berg¬ 
man,  Editor,  PO  Box  10,  Newton,  NJ 
07860. 

EDITOR 

National  Publication  in  Midwest  seeks 
professional  editor  of  monthly  magazine. 
Must  be  experienced  in  the  processing  of 
editorial  materials  with  ability  to  manage 
creative  staff.  College  graduate  with 
minimum  of  5  years  experience  in  maga¬ 
zine  management.  Send  resume,  writing 
samples  and  salary  requirements  to  Per¬ 
sonnel  Director,  PO  Box  1055,  Indiana¬ 
polis,  IN  46206. 

Candidates  must  have  a  minimum  of  two  years  experience  as  a 
professional  journalist.  Foreign  reporting  experierKe  and  language 
ability  are  definite  assets. 

The  Voice  of  /America,  part  of  the  United  States  Information  Agency 

EDITOR/REPORTER  for  small  group  of 
weekly  news  magazines  on  the  New 
Jersey  Shore.  Lots  of  writing  ,jn  broad 
range  of  local  and  regional  issues.  Some 
copy  editing  and  story  assignment  work. 
Be  part  of  a  hard-working,  quality- 

offers  excellent  salary/benefits  package  including  life  and  health 
insurance.  Salary  ranges  from  $21,804  through  $31,619. 

/Applicants  should  submit  a  resume  or  Starxjard  Form  1 71 ,  Applica¬ 
tion  for  Federal  Employment  to: 

Voice  of  America/PR 

Room  1192  (USIA-4-133-EP) 

330  Independence  Avenue,  S.W. 

Washington,  DC  20547 

Please  note  the  following  announcement  number  on  your  resume  or 
SF-171:  USIA-4-133EP. 

Candidates  who  meet  the  minimum  qualification  requirements  will 
be  scheduled  to  take  the  required  writing  test  designed  to  test  their 
news  judgement,  writing  skills  and  speed. 

VGA  IS  AN  EQUAL  OPPORTUNITY  EMPLOYER 

minded,  mildly  iconoclastic  staff.  Send 
resume  and  clips  to;  The  Sand  Paper, 
1816  Long  Beach  Blvd.,  Surf  City,  NJ 
08008. 

EXPERIENCED  BUSINESS  JOURNAL- 
IST  for  gas  industry  daily  in  Washington 
D.C.  Quick  promotion,  pay  hikes  for 
vigorous  worker.  Non-smoker.  Pay 
appropriate  for  experience.  Strong  wri¬ 
ter.  Rush  resume,  clips  and  why  you 
would  be  good  to,  George  Spencer,  PO 
Box  2609,  Washington  D.C.  20013. 

EDITOR 

Medium  size  AM  daily  in  Zone  2  is  look¬ 
ing  for  an  editor  to  head  our  newsroom. 
We  want  a  strong,  hands-on  individual 
who  can  function  as  part  of  an  executive 
team,  help  us  set  new  directions,  solve 
problems  and  run  a  fast-paced  o))era- 
tion.  Street  smarts  an  asset.  Send  re¬ 
sume  and  salary  history  to:  Box  8841, 
Editor  &  Publisher. 

NEWSPAPER  PEOPLE 

TRUST 

E&P  CLASSIFIED 

ADVERTISING 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


JOB  BANK  has  immediate  opening  at 
smaller  artd  mid-sized  rtewspapers lor  a 
Busittess  Writer,  News  Editor,  Assistant 
City  Editor  and  Page  Designer.  For  more 
information  on  these  positions  or  other 
opportunities  in  journalism  write  JOB 
BANK,  1909  Cinnaminson  Ave.,  Cinna- 
minson,  NJ  08077  or  call  Director  Debra 
Bissingw  at  (609)  786-1910. 


LOOKING  FOR  A  LEADER:  Young  staff 
n^s  direction,  supervision.  City  Editor 
po^,  15,000  circulation  PM.  Reply  to: 
Dorothy  Brittain,  The  Recorder,  1  Ven- 
ner  Road,  Amsterdam,  NY  12010. 


MANAGING  EDITOR 
Needed  for  Fairfield  County's  largest 
weekly  newspaper,  part  of  a  leading 
national  newspaper  woup.  Candidate 
must  supervise  a  staff  of  12  reporters, 
photographers  and  editors  who  chal¬ 
lenge  the  strong  local  competition;  write 
editorials;  share  story  editing  and  page 
layout  with  metro  and  news  Mitors;  and 
be  facile  in  all  facets  of  editing  including 
pagination.  In  addition  to  administrative 
duties,  strong  involvement  with  com- 
muniW  and  government  contact  is  stres¬ 
sed.  Knowledge  of  CT  required.  Excel¬ 
lent  benefits.  Contact  Tim  Sullivan  or 
Roz  Namacher  at  Fair  Press  (203)  846- 
3451  Monday-Friday  9  to  6  to  set  up 
interview. 

MAGAZINE  ASSOCIATE  PUBLISHER 
If  you  have  had  a  solid  background  in 
editorial  and  salesand  area  proven  lead¬ 
er  vre  may  have  the  position  that  you  are 
looking  for!  Call  or  write  in  confidence  to 
f^ident,  Stevens  Publishiiw  Corpora¬ 
tion,  Box  7573,  Waco,  TX  76710.  (817) 

776-5011. _ 

NEWS  EDITOR 

The  Island  Packet,  community  newspap¬ 
er  for  one  of  America’s  premier  resort 
communities,  is  looking  for  an  experi¬ 
enced  person  with  keen  editing  and  lay¬ 
out  skills.  Ideal  candidate  will  require  a 
minimum  of  supervision  but  will  be  cap¬ 
able  of  providing  direction  to  others. 
Position  open  immediately.  Send  letter, 
resume,  references,  work  samples  and 
salary  histoiv  to  Terry  C.  Plumb,  Editor, 
PO  TOx  5727,  Hilton  Head  Island,  S() 
29938.  No  phone  calls. 

NEWS  EDITOR  12,000  circulation  AM 
needs  deskman  skilled  in  layout,  heads, 
copy  editing  and  making  deadline.  Send 
resume  to  Managing  Editor,  El  Dorado 
News  Times,  PO  Box  912,  El  Dorado,  AR 


NEWS  EDITOR/REPORTER/ 
PHOTOGRAPHER  needed  on  award- 


Whitefish,  MT  59937,  (406)  862- 
3505. 


OPPORTUNITY  KNOCKS  but  once, 
right?  Wrong.  We’re  a  fast-paced,  mid¬ 
sized  Zone  2  daily  with  two  big  shoes  to 
fill.  One:  we’re  looking  for  a  hard¬ 
working,  ideas-oriented  person  to  make 
our  solid  lifestyle  section  even  better.  If 
you  have  the  track  record  of  directing  a 
creative  staff  and  producing  a  thought¬ 
ful,  graphically  pleasing  section,  we 
want  to  hear  from  you.  Secondly:  we 
need  a  busness  writer  who  knows  how  to 
spot  economic  trends  as  they  begin,  wtra 
can  understand  CEOs  and  analysts  and 
can  translate  what  they  say  to  a  guy  on 
the  street  and  make  sense  of  it.  Send  a 
cover  letter,  resume  and  work  samples 
to:  Box  8876,  Editor  &  Publisher. 


POSITON  OPENING 
If  you’re  a  reporter  who  doesn’t  sleep  for 
fear  you’ll  miss  a  story,  who  thinks  the 
Pope,  T.  Boone  Pickens  and  Mick  Jagger 
equally  newsworthy,  and  believes  the 
police  blotter  is  and  isn't  the  news,  then 
KHNS  will  consider  you  for  NEWS- 
DIRECTOR. 

KHNS  serves  3,000  population  in  3 
communities  where  the  summer  is  sun 
and  fun  and  the  winters  are  ab^  zero. 
Position  currently  reports,  edits  and  pro¬ 
duces  one  30  minute  newscast  5  days  a 
week.  Support  staff  includes  a  reporter 
and  a  part  time  assignment  producer. 
Oversees  PA  progamming,  develops  and 
trains  volunteers.  Night  meetings  (4/ 
month)  required. 

Minimum  qualifications:  two  years  ex¬ 
perience  in  radio  news  or  feature  produc¬ 
tion,  strong  writing  skills,  working  fami¬ 
liarity  with  FCC  programming  regula¬ 
tions,  good  exp^ience  working  with  peo¬ 
ple,  self-direction,  sound  news  judge¬ 
ment,  sensitivity  to  small  town  sensibili¬ 
ties  without  professional  compromise. 
Position  offering  $21,000-523,000, 
D.O.E. 

All  qualified  applicants  considered.  EOE 
Employer.  Women  encouraged.  Applica¬ 
tion  per.  to  6/30.  Position  starts  August/ 
September.  Send  letter  and  resume,  re¬ 
commendations,  a  tape  including  two 
newscasts  or  five  filed  reports  to:  News 
Director  Search,  PO  Box  399,  Haines, 
Alaska.  For  more  information:  (907) 
766-2020. 


SERIOUS  ABOUT  COPY  EDITING  AS  A  CAREER? 

If  you  are  interested  in  copy  editing  as  a  challenging  news¬ 
paper  career  and  are  willing  to  work  hard  to  learn  the 
skills,  we  want  to  hear  from  you. 

We  are  a  major  metropolitan  daily  in  the  Northeast  with  an 
international  reputation.  We  plan  to  start  a  group  of  prom¬ 
ising  journalists  in  the  fall  on  a  one-year  training  program 
that  will  lead  successful  participants  to  full-fledged  edi¬ 
tor’s  pay  and  benefits. 

Applicants  must  have  one  to  two  years  of  writing  or  edit¬ 
ing  experience  on  a  small  or  mid-sized  daily  paper.  We 
will  also  consider  recent  college  graduates  in  any  field 
who  have  equivalent  experience  on  a  quality  campus 
newspaper.  We  are  seeking  only  those  with  a  genuine  and 
demonstrated  interest  in  editing  as  a  career. 

Please  send  a  resume,  work  samples,  references  and  a 
letter  describing  yourself  and  your  career  goals. 

We  are  an  Equal  Opportunity/Affirniative  Action  Em¬ 
ployer. 

Reply  to  Box  8903,  Editor  &  Publisher. 


PM  daily  and  Sunday  needs  experienced 
reporter  to  cover  hard  news  in  city  of 
27,000  in  New  Mexico.  Near  White 
Sands  Missile  Range  and  resort  areas. 
Write  Box  8909,  Editor  and  Publisher. 


RESORT  REPORTER 
Booming  35,000  circulation  morning 
daily  on  Florida’s  Gulf  Coast  needs  a  re¬ 
porter  to  cover  a  developing  region  of  the 
beach.  Duties  include  meeting  cover¬ 
age,  features  and  coverage  of  state  level 
issues  relating  to  rapid  growth.  Camera 
skills  a  plus.  Salary  commensurate  with 
experience.  Experienced  hands  only. 
Send  resume  and  at  least  three  non- 
returnable  clips  to:  Box  8860,  Editor  & 
Publisher. 


RARE  OPPORTUNITY  for  experienced 
weekly  or  monthly  editor.  Hard  work  and 
lots  of  creativity  and  you  can  shape  the 
future  of  our  Weekly  Newspaper  and 
Alternative  Products  Division.  Possible 
husband/wife  situation.  A  division  of 
100  year  old  Daily  in  beautiful  southern 
Oregon.  Reply  to  Patricia  Shealy,  Per¬ 
sonnel  Department,  Courier  Publishing 
Company,  ro  Box  1468,  Grants  Pass, 
OR  97526. 


REPORTER  2-5  years  experience  re¬ 
quired  for  aggressive  20,000  circulation 
daily.  Solid  mix  of  repoiling/writing  ex- 


Ithaca,  NY  14850. 


TV/RADIO  REPORTER  -  What  we  have: 
Intensely  competitive  newspaper  market 
which  includes  six  local  Tv  stations,  25 
local  radio  stations,  heavy  cable  penetra¬ 
tion;  too  many  resumes  on  file  for  a  "cri¬ 
tic's"  job.  What  we  need:  Experienced 
reporter  to  cover  TV/radio  as  hard-news 
bMt  -  everything  from  shorts  to  spot 
news  to  series,  plus  weekly  radio  column 
-  along  with  general  assignment  in  En¬ 
tertainment  Department.  Daily  reporting 
experience  a  "must,"  editing  ei^rience 
as  well  puts  you  at  top  of  heap.  Salary  up 
to  $25,000,  depending  on  experience, 
plus  excellent  fringes.  Complete  re¬ 
sume/clips  and  letter  of  how  you’d  cover 
the  beat  (  no  phone  calls  accepted)  in 
first  mailing,  tO:  William  M.  Dowd,  Man¬ 
aging  Editor,  The  Knickerbocker  News, 
Box  15000,  Albany,  NY  12212. 

TAKE  CHARGE  EDITOR 
Do  you  want  to  help  shape  the  direction 
of  top  professional  dental  journal?  We’re 
looking  for  skilled  managing  editor  who 
is  mature,  self-motivated  and  experi¬ 
enced  in  writing,  proofing,  editing,  plan¬ 
ning  and  directing  a  magazine  from  start 
to  finish.  We  need  fast  learner  who  can 
quickly  climb  the  ladder  at  fast  growing, 
solid,  multi-magazine  publishing  firm. 
Send  resume  and  clips  to  Rachael 
Taylor,  Stevens  Publishing,  PO  Box 
7573,  Waco,  TX  76714. 

THE  DAILY  JOURNAL,  English  language 
daily  in  Caracas,  Venezuela  is  seeking 
candidates  for  immediate  openings. 
Copy  editor  for  lifestyle  section  (com¬ 
munities,  lifestyles,  art,  entertainment). 
We  are  looking  for  someone  strong  in 
organization  and  design.  VDT  experience 
helpful  and  knowledge  of  Spanish. 

Copy  Editor  for  international  business 
and  national  news  pages.  Fluent  Span¬ 
ish  a  must. 

Reporter  for  general  assignment  beat. 
Fluent  Spanish  a  must. 

Also  accepting  applications  for  future 
openings  as  we  begin  planning  our 
annual  recruiting  program.  Particularly 
interested  in  reporters  with  fluent  Span¬ 
ish,  copy  editors  with  layout  experience. 
We  are  a  seven  day  a  week  tabloid  with 
our  own  modern  plant.  Send  letter,  re¬ 
sume,  clips  to:  Nigel  Cumberbatch, 
Managing  Editor,  c/o  Jet  Cargo,  The  Dal¬ 
ly  Journal,  M-7,  PO  Box  520010, 
Miami,  FL  33152.  Phone  (305)  562- 
1122  or  561-2317. 


REPORTER  needed  mid— June  for  Sun 
Valley  area  weekly.  We  are  the  best  week¬ 
ly  in  Idaho  and  want  someone  who  will 
continue  that  tradition.  Send  clips  and 
resume  to  Pam  Morris,  Managing  Editor, 
Idaho  Mountain  Express,  PO  Box  1013, 
Ketchum,  ID  83340. 


REPORTER  for  expanding,  group  of 
weeklies  in  New  York  City.  Demanding 
schedule  pfoduces  a  quality  product. 
Wide  diversity  of  assignments.  Send  re¬ 
sume  and  clips  to  Editor,  Brooklyn  Paper 
Publications,  26  Court  St.,  Brooklyn,  NY 
11242. 


SKILLED  REPORTER  for  small  PM  daily 
in  competitive  central  Connecticut.  Self¬ 
starter  with  photo  ability.  Apply  to  Man¬ 
aging  Editor,  Manchester  Herald,  Box 
^1,  Manchester,  CT  06040. 


THE  SYRACUSE  NEWSPAPERS  are 
looking  for  an  editor  to  coordinate  cover¬ 
age  ofa  13  county  area  for  5  regional 
editions  of  the  Sunday  Herald  American. 
Applicants  must  be  experienced  in  coor¬ 
dinating  news  and  photo  coverage,  copy 
editing  and  page  design.  Send  letter, 
resume  and  samples  of  work  to  Mark 
Libbon,  Regional  Editor,  Syracuse 
Newspapers,  Box  4915,  Syracuse,  NY 
13221. 


WE  WANT  THE  BEST 
Employee^owned  newspaper  looking  for 
a  copy  editor  (now  working)  with  3  to  5 
years  experience  who  can  handle  dead¬ 
line  pressure  with  ease,  write  eye¬ 
catching  headlines,  design  pages  that 
sparkle  and  work  well  with  people. 

If  you  love  work  with  many  company  be¬ 
nefits  and  want  to  live  in  the  heart  of 
Alaska’s  interior,  send  resume  and  sam¬ 
ples  to: 

Kent  Sturais,  Editor 
Fairbanks  Daily  News-Miner 
P.O.  Box  710 
Fairbanks,  AK  99707 


WIRE  EDITOR 

The  Seattle  Post- Intelligencer  is  looking 
for  a  person  with  a  demonstrated  i  nterest 
and  expertise  in  national  and  world 
affairs  to  direct  and  develop  an  AM  elec¬ 
tronic  wire  desk  operation. 

The  person  we  want  as  wire  editor  should 
have  experience  as  a  supervising  editor 
on  an  urban  daily  newspaper  or  wire  ser¬ 
vice.  We  seek  a  person  with  breadth  and 
depth  of  experience  in  world  and  nation¬ 
al  affairs,  mature  and  demonstrated 
news  judgement  and  a  proven  ability  to 
supen/ise. 

This  person  must  select  and  sell  the  top 
news  of  the  day,  edit  and  combine  wire 
copy  and,  periodically,  report  on  nation¬ 
al  and  international  news.  Besides  de¬ 
veloping  a  budget  for  the  daily  news 
meeting,  the  wire  editor  will  take  the 
lead  -by  example  and  direction-  in  edit¬ 
ing  the  daily  wire  package.  He  or  she  will 
direct  the  compiling  and  editing  of  in- 
depth  and  preparedness  paotages. 
Occasionally,  the  wire  editor  will  travel  to 
important  national  or  foreign  news 
locales  to  file  stories. 

Women  and  minorities  are  encourged  to 
apply.  All  letters  must  include  full  re¬ 
sume,  details  and  at  least  three  refer¬ 
ences.  NO  TELEPHONE  CALLS. 

Send  replies  to  Tom  Read,  Assistant 
Managing  Editor,  Seattle  Post- 
Intelligencer,  Box  1909,  Seattle,  WA 
98111. 

EOE 


WE’RE  LOOKING  for  a  solid  number  2 
person  to  help  lead  our  editorial  staff 
back  to  award-winning  status.  Copy  edit¬ 
ing  and  layput  skills  are  necessity  as  well 
as  the  abili^  to  work  well  with  people. 
Good  benefits.  Salary  based  on  your  ex¬ 
perience  and  skills.  Send  resume  and 


(913)  762-5000. 


EDITOR  &  PUBLISHER  for  June  8.  1985 


HELP  WANTED 


EDITORIAL 


SPORTS  WRITER 

Five  years  experience.  Beat  entails 
covering  Clemson  University.  Applicant 
must  be  aggressive  and  superb  writer. 
Salary  in  the  low  to  mid  S20's.  Resumes, 
clips  and  references  to  Tom  Hutchison, 
Managing  Editor,  The  Greenville  News, 
TO  Box  1688,  Greenville,  Sc  29602. 


WHO  SAYS  THE  NEW  JOURNALISM  IS 
DEAD?  It’s  still  alive  at  this  aggressive 
news  weekly.  And  we  need  a  special  wri¬ 
ter  to  do  news,  commentary,  criticism 
and  magazine-length  features.  The  dull 
need  not  apply.  Resume  and  clips 
shouid  reflect  experience  and  wide  rann 
of  interests.  Box  8892,  Editor  &  Pub¬ 
lisher; _ _ _ 


JOB  LEADS 


GOVERNMENT  JOBS.  $15,000- 
$50,000/year  possible.  All  occupations. 
Call  (805)  687-6000  Ext.  R-^61  to 
find  out  how. 


MAILROOM 


ASSISTANT  MAILROOM  SUPERVISOR 
Right  person  needs  mailroom  experi¬ 
ence,  but  not  necessarily  a  supervisory 

Kisition.  Experience  in  runnings  Muller 
srtini  helinul.  Opportunity  to  grow  with 
expanding  company  in  new  production 
facility  located  in  southern  Maryland. 
Send  resume  and  salary  history  to  Pub¬ 
lisher,  3  Post  Oiffice  Road,  Waldorf,  MD 
20601. 


MARKETING 


MARKETING  DIRECTOR 
Develop  new  department  with  50,CX}0  + 
daily  in  expanding  market.  Strong  emph¬ 
asis  in  marketing/research  and  coordina¬ 
tion  of  promotional  events.  $27,500 
plus  benefits  for  enthusiastic  individual. 
Send  resume  and  salary  history  to;  John 
Rawlings,  PO  Box  36,  Pueblo,  CO 
81002. 


WE  ARE  SEEKING  a  telemarketing  man¬ 
ager  who  has  a  minimum  of  3  years  man¬ 
agement.  Qualified  applicants  will  have 
proven  telemarketing  background  in 
sales  and  management.  Must  be  able  to 
train  and  generate  ideas  and  above  ail 
motivate.  We  are  looking  to  grow  30%  a 
year  for  the  next  4  to  5  years.  If  you're 
ready  to  grow  send  confidential  resume 
and  salary  requirements  to  Box  ASL, 
Shaw  Free  Press  Newspaper  Group,  TO 
Box  250,  Crystal  Lake,  IL  60014. 


PRESSROOM 


COMMUNITY  PRESS  POSITION  OPEN  - 
Daily  afternoon  newspaper  in  Juneau, 
Alaska  has  an  opening  for  an  experi¬ 
enced  Goss  CommuniW  operator.  Along 
with  great  fishing,  hiking,  skiing  and 
hunting,  we  are  offering  you  responsibil¬ 
ity  for  a  4  unit  press  with  a  Community 
foider.  New  construction  will  increase 
pressiine  to  6  units  of  Community,  a 
UOP,  a  FC  folder  and  an  imper  former. 
Send  resume  to  Juneau  Empire,  235 
Second  St.,  Juneau,  AK  99801,  (907) 
586-3740,  Attention  Tom 
Blumenshine 

PRESSROOM  MANAGER 
Group  of  suburban  weeklies  need  an  in¬ 
dividual  with  Goss  Urbanite  experience 
to  manage  our  printing  operation.  Strong 
mechanical  and  management  ability  a 
must.  Salary  mid  to  hi{b  $20’s.  Send 
inquiries  to:  Publisher,  R.N.I.  Publica¬ 
tions,  30  Oak  St.,  Richwood,  NJ  07451 
or  call  Mr.  Murphy  at  (201)  445-6400. 


WE  NEED  a  pressroom  foreman  who  is  a 
leader,  strong  on  maintenance,  and 
quality  control.  Union  or  non-union.  Our 
wess  is  a  Mark  II.  We  are  located  in 
Southern  California.  Good  wages  &  be¬ 
nefits.  Send  your  resume  to:  Box  8846, 
Editor  &  Pubiisher. 


HELP  WANTED 


PRESSROOM 


JOURNEYMAN  PRESSMAN  needed 
with  experience  on  Cosmo  web  offset 
press.  Must  be  able  to  do  quality  work. 
Good  salary  and  benefits  package.  Send 
resume  and  salary  requirements  to  The 
Advertiser  Company,  Personnel  Dept., 
TO  Box  1000,  Montgomery,  AL  36192. 


PRESSROOM  SUPERVISOR 
Total  responsibility  for  all  pressroom  op¬ 
erations.  Must  have  excellent  mechanic¬ 
al  skills  and  be  able  to  train  and  super¬ 
vise  personnel.  Modem  web  offset  plant 
Zone  2.  Salary  in  the  $35-50K  range. 
Box:  8879,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  MANAGER 
AND 

PRESS  ROOM  MANAGER 
These  are  two  positions.  In  the  first,  we 
need  a  person  who  seeks  excellence  in 
the  makeup  of  six  weekly  newspapers, 
someone  who  is  able  to  work  our  compu¬ 
ter  system  to  get  the  most  productivity 
out  of  it.  The  person  we  hire  will  care 
about  developing  the  skills  of  the  eight 
people  in  the  department  and  improving 
the  quality  of  our  newspapers. 

In  the  second,  wealso  need  a  person  who 
seeks  excellence-in  the  quality  of  the 
printed  product.  We  have  a  new  Goss 
Community  6-unit  press.  We  are  aggres¬ 
sively  expanding  our  job  printing  prog¬ 
ram  and  the  per^  we'll  hire  has  super 
organizations  lskills,aswellasasenseof 
concern  for  quaiity. 

We’re  a  growing  company  in  beautiful 
northwest  CT.  When  you  join  us,  you'll  be 
in  the  top  management  team  and  will 
participate  in  shaping  the  direction  and 
profitability  of  our  company.  Send  re¬ 
sume  with  salary  history  to  Robert  S. 
Mellis,  Pubiisher,  Housatonic  Valley 
Publishing  Co.,  TO  Box  1139,  New  Mil- 

ford,  CT  06776. _ 

COMPOSING  ROOM  SUPERVISOR  for 
cold  type  department  in  large  California 
weekly  shopper.  Ideal  position  for  assis¬ 
tant  ready  to  advance.  Excellent  salary 
and  benefits.  Send  resume  to:  Box 
8898,  Editor  &  Publisher. 


PROOUCTION/SYSTEMS  MANAGER 
Front-end  systems  manager  with  pro¬ 
duction  experience  needed  for  aggres¬ 
sive,  growing  group  of  weeklies  in  ^uth- 
em  California. 

The  right  person  should  have  strong 
organizational  and  management  skills 
plus  technical  knowledge  of  newspaper 
production  and  front-end  systems.  u(- 
cellent  salary  and  fringe  benefits.  Send 
compiete  resume,  salary  history  and  re¬ 
quirements  to:  Box  8866,  Editor  &  Pub- 

lisher. _ 

ASSISTANT  PRODUCTION  MANAGER 
Excellent  opportunity  at  an  AM/PM  and 
Sunday  operation  in  Zone  8.  Nightside 
position.  Strong  background  in  prepress 
IS  essential,  including  cold  type  compos¬ 
ing,  plate  and  color  department.  Know¬ 
ledge  of  Metro  sets,  ATO  Micro  5,  8300 
display  Ad  System,  CSI  editorial  and 
classified  systems  required.  Managing 
skills  a  must.  Post-press  experience  a 
plus.  Salary  in  the  $30's,  and  an  excel¬ 
lent  benefit  package  is  offered.  Equal 
Employment  Opportunity  Company. 
Mail  resume  to  Wayne  Bean,  TO  Box 
26887,  Tucson,  AZ  85726. 


PHOTOGRAPHER 


CHIEF  PHOTOGRAPHER 
Suburban  daily  located  in  Springfield, 
Virginia  seeks  an  individual  with  five 
years  news  photography  experience,  su¬ 
pervise  and  train  its  photography  depart¬ 
ment.  Must  be  able  to  work  closely  with 
editors  in  concept  and  layout.  Strong 
color  photo  background  essential. 
Please  send  resume  to:  The  Times  Jour¬ 
nal  Company,  Human  Resources  Depart¬ 
ment,  Attn:  Chief  Photographer,  Spring- 
field,  VA  22159-0100.  EOE. 


POSITIONS 


WANTED 


ADMINISTRATIVE 


HARD-WORKING,  innovative  weekly 
publisher  wants  to  step  up  -  to  small 
daily  or  large  weekly  ope^ion.  Success¬ 
ful  background  in  ad  sales  and  manage¬ 
ment,  news,  production,  TMC  product. 
Any  area  OK,  avaiiable  soon.  Write  Box 
8914,  Editor  &  Publisher. 


ORCULATION 


YOUNG,  AGGRESSIVE,  experienced 
professional  seeks  new  challenges. 
Marketing,  promotion,  and  budget 
oriented.  Pro^  results  through  creative 
leadership  and  motivation.  Box  8887, 
Editor  &  Publisher. 


EDITORIAL 


AWARD-WINNING  sports  editor,  4  years 
small  daily,  seeks  sports  writer/editor 
with  larger  daily.  Writing,  editing,  lay¬ 
out,  photo  skills.  Zone  1,2.  Box  8917, 
Editor  &  Pubiisher. 


EDITING  in  high-tech  means  your  com¬ 
puter  to  my  modem  and  back  to  you  at 
12()0  baud.  Freelance  now  or  full  time 
this  fall,  after  early  retirement  from  years 
on  a  metropolitan  daily.  Direct  connec¬ 
tions  from  my  den  to  your  office  no  mat¬ 
ter  where  or  what  hours.  As  fast  as  your 
ownd^.  Box  8901,  Editor& Publisher. 


EDITOR/GENERAL  MANAGER,  12 
years  daily  and  weekly  experience,  seeks 
news  leadership  position  with  rnedium 
daily  in  Zones  2,  5,  8  or  9.  Strong  news, 
administrative  experience.  Former  edu¬ 
cator,  BA+  English.  Consistent  award 
winner.  Family  man.  Call  (307)  765- 
9655  or  (419)  784-1725. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


PROVOCATIVE 

...prolific,  pragmatic,  non-ideologi^, 
non-dogmatic  editorial-page  editor  with 
uncanny  eye  for  graphics  to  add  dash, 
dynamism  to  your  page(s)  in  substance 
i  and  packaging.  Box  8895,  Editor  &  Pub¬ 
lish^. 


POSITIONS  WANTED 


EDITORIAL 


HARDWORKING  REPORTER  wants 
chance  to  prove  himself  on  medium  or 
large-sized  newspaper.  Experience  on 
small  daily  and  weekly.  Will  relocate  to 
any  zone.  Box  8850,  Editor  &  Publisher. 


REPORTER  with  twice-weekly  general 
assignment  experience  seeks  similar 
position  on  small  daily.  Prefer  Zone  2. 
Box:  8877,  Editor  &  l^blisher. 


REPORTER,  5  years  experience  on 
250,(X)0  daily.  Interested  in  courts, 
crime  and  law.  Self-starter.  Seeks  posi¬ 
tion  on  quality  metro  daily,  any  Zone. 
Box  8875,  Emtor  A  Publisher. 


REPORTER-  General  assignments  spe¬ 
cializing  in  local  government  and  public 
safety.  Knowledgable  in  the  arts,  busi¬ 
ness,  travel,  international  affairs,  the  en¬ 
vironment.  Good  with  camera,  page  lay¬ 
out.  Want  writing,  not  management 
duties.  Education  and  experience  to 
back  up  claims.  Write  or  call  Jane  Mar¬ 
low  Willis,  321  Main,  Brandenburg,  KY 
40108,  (502)  422-2405. 


SKILLED  WRITER  seeks  move  from 
medium  to  big  city  daily.  Interested  in 
general  assignment,  beat,  investitive 
and  project  reporting.  Travel  anytvhere. 
Five  years  experience.  Age  32.  USC 
graduate.  Army  veteran.  Box  8845,  Edi¬ 
tor  &  Publisher. 


SPORTS  EDITOR 

For  60,000  PM  seeks  sports-editor  or 
sports-copy-editor  slot  with  larger  daily. 
Fundamentally  sound,  headlines  bright, 
layouts  very  stnxig.  Box  8843,  Editor  & 
Publisher. 


SPORTS  WRITER 

Sports  editor  on  mid-size  daily  ripe  for 
reporter  or  columnist  slot  with  progres¬ 
sive  metro.  Top  baseball  writer,  solid 
with  most  sports,  first-rate  with  features. 
Bm  8856,  Editor  &  Publisher. 


PHOTOGRAPHER 


PHOTOGRAPHER  seeking  staff  position 

on  a  daily.  Zone  3,4,  and  6.  Contact 

Robert  Thomason,  231  IH-45N,  2712, 

Conroe,  TX  77304,  (409)  760-3276. 


RECENT  OHIO  UNIVERSITY  graduate 
seeks  entry  level  staff  photographer  posi¬ 
tion.  Willing  to  go  anywhm.  Contact 
Robert  Wojcieszak  9136  Coachtrail 
Lane,  Cincinnati  OH  45242.  (513)  793- 
7524. 


ZONE  6  PHOTOGRAPHER-REPORTER 
with  3  years  paper  and  TV  experience 
seeks  photo  position  with  daily.  Will  con¬ 
sider  all  zones.  I  love  spot,  sports,  fea¬ 
tures.  Box  8907,  Editor  &  Publisher. 
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Newspaper  publishers 


By  Robert  Bock 

“Almost  every  evening  newspaper 
in  America  is  in  trouble,”  a  30-year 
newspaper  veteran  recently  told  me. 
“When  people  go  home  at  night,  they 
don’t  read  the  paper  anymore,  they 
watch  television.” 

Indeed,  America’s  changing  read¬ 
ing  habits  have  resulted  in  several 
evening  newspaper  failures.  The 
Washington  Star,  the  Minneapolis 
Star,  the  Philadelphia  Bulletin  and  the 
Cleveland  Press  are  just  a  few  of  the 
once  influential  papers  forced  to  shut 
down. 

Of  those  surviving,  many  are  in 
trouble. 

What’s  more,  the  casualties  in  print 
journalism’s  war  against  television 
are  not  limited  to  evening  newspa¬ 
pers,  the  New  York  Daily  News, 
which  once  boasted  the  highest  circu¬ 
lation  of  any  American  newspaper, 
has  been  surpassed  by  the  Wall  Street 
Journal  and  continues  to  lose  ground 
to  its  suburban  competitors.  Similar¬ 
ly,  United  Press  International  daily 
makes  headlines  as  it  cuts  employees’ 
salaries,  tries  to  pay  its  debts,  hires, 
fires  and  rehires  its  president  and  files 
for  Chapter  1 1 . 

All  of  these  difficulties,  however, 
cannot  be  blamed  on  television.  The 
rising  cost  of  manufacturing  and  dis¬ 
tributing  newspapers  has  also  taken  a 
heavy  toll. 

But  although  some  papers  have  suf¬ 
fered,  others  have  fared  very  well.  In 
1984  most  major  morning  newspa¬ 
pers  were  in  good  financial  health 
and,  for  the  first  time  in  years,  none 
closed  down. 

This  success  may  have  been  due,  in 
part,  to  publishers’  efforts  to  make 
their  papers  more  attractive  to  read¬ 
ers.  Throughout  the  nation,  newspa¬ 
per  management  has  followed  the  ex¬ 
ample  of  USA  Today,  dressing  up 
their  front  pages  with  attractive  head¬ 
lines,  easy-to-read  typefaces,  appeal¬ 
ing  color  photographs  and  amusing 
human  interest  stories. 

But  these  changes,  while  long 
overdue,  may  not  be  enough.  News¬ 
papers  may  have  won  a  few  battles, 
but  won’t  win  the  entire  campaign  if 
they  continue  to  make  only  visual 
changes.  A  flat,  motionless  page,  no 


(Bock,  a  science  writer  for  the 
Johns  Hopkins  Medical  Institu¬ 
tions,  is  a  graduate  student  in  jour¬ 
nalism  at  the  University  of  Mary¬ 
land.) 


must  unite  to  halt  the 

matter  how  attractive,  cannot  com¬ 
pete  with  television’s  creaseless  flow 
of  image  and  sound. 

The  newspaper  industry’s  only 
hope  is  to  become  not  more  like  tele¬ 
vision,  but  to  stress  its  key  differ¬ 
ence — the  ability  to  report  thoroughly 
the  events  affecting  all  our  lives. 

Television,  although  it  can  report 
events  just  after  they  happen,  is  in- 
controvertibly  brief.  A  television  sta¬ 
tion,  for  example,  would  require 
months  to  broadcast  the  contents  of  a 
single  edition  of  any  major  daily 
newspaper.  According  to  Walter 
Cronkite,  former  anchor  of  CBS 
evening  news,  television  can  report 
only  the  headline.  For  the  full  story, 
people  must  read  the  newspapers. 

From  city  council  races  to  the  Pen¬ 
tagon’s  budget,  from  school  redis¬ 
tricting  plans  to  changes  in  federal  in¬ 
come  tax  laws,  newspapers  surpass 
television  at  providing  more  of  the  in¬ 
formation  people  need  to  remain  re¬ 
sponsible,  participating  members  of 
society. 

Reminding  people  of  this  simple 
fact  would  boost  circulation  more 
than  if  every  paper  in  America  tomor¬ 
row  put  dozens  of  bright  color  photo¬ 
graphs  on  its  front  page. 

To  get  this  message  across,  pub¬ 
lishers  should  contribute  to  a  fund — 
administered  by  a  group  such  as  the 
American  Newspaper  Publishers  As¬ 
sociation — to  remind  people  that 
reading  newspapers  is  good  for  them. 

And  if  people  are  not  reading,  the 
best  way  to  reach  them  is  through  the 
broadcast  industry. 

Such  a  fund  could  pay  for  a  series 
of  television  ads,  each  of  which  could 
be  targeted  to  people  who  know  they 
should  read  the  papers,  but  often  can¬ 
not  find  the  time. 

The  ad  campaign,  broadcast  during 
programs  like  “Hill  Street  Blues,” 
would  reach  those  who  most  need 
what  newspapers  have  to  offer: 
young-adult  professionals  working  in 
high  tech,  information-oriented  occu¬ 
pations  requiring  close  attention  to 
trends  in  business,  technology  and 
world  affairs. 

Stephen  Marlowe,  a  writer  special¬ 
izing  in  mystery  novels,  once  told  me 
he  changed  publishing  houses  several 
times  because  many  of  his  publishers 
refused  to  advertise.  “Advertising 
sells  everything,”  he  said.  “Why  not 
books?” 

Indeed.  And  why  not  newspapers? 

Other  long-term  marketing  cam¬ 
paigns  have  successfully  encouraged 


decline  in  readership 

people  to  develop  good  habits. 
Americans  smoke  less  than  they  once 
did.  They  eat  fewer  high-cholesterol 
foods  and  they  exercise  more.  If 
broadcast  campaigns  can  get  people 
to  make  these  changes — which  are  in¬ 
herently  more  difficult — it  can  prob¬ 
ably  get  them  to  read  more  newspa¬ 
pers. 

A  paper’s  current  fiscal  health  is 
important,  but  so  is  its  long-term  sur 
vival.  Let  us  hope  publishers  worry 
not  just  about  the  immediate  profit¬ 
ability  of  their  respective  newspapers 
but  also  gain  the  wisdom  to  create  a 
climate  in  which  their  product,  as  a 
whole,  flourishes. 

Every  time  a  newspaper  shuts 
down,  the  public  is  deprived  of  a 
slightly  different  set  of  voices;  a  myr¬ 
iad  of  facts  and  opinions,  of  agree¬ 
ment  and  dissent. 

In  the  end,  it  is  not  just  those  who 
earn  a  living  from  newspapers  who 
will  suffer  from  their  decline,  but 
those  who  benefit  most  from  a  free 
and  open  exchange  of  ideas:  the  rest 
of  us. 

Expands  section 

The  Long  Beach  (Calif.)  Press- 
Telegram  has  renamed  and  expanded 
its  Saturday  Home  section  for  greater 
emphasis  on  consumer  information. 

Called  Consumer  Action,  the  sec¬ 
tion  still  offers  home  care  tips  but  now 
includes  a  wide  range  of  consumer 
issues,  including  financial  planning, 
credit  management,  saving  money  on 
taxes  and  explanations  of  govern¬ 
ment  programs. 


KEEP  YOURSELF  UP-TO-DATE 
WITH  WHAT  IS  GOING  ON  IN 
AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISI\G  MRS 


(published  every  second  Friday),  the  oldest  established 
and  liveliest  newspaper  covering  the  advertising  and 
communications  industry  in  the  very  octive  and  growing 
Australian  market. 


ADVERTISING  NEWS 
Yoffa  Building,  432  Elizabeth  Street 
Surry  Hills  N.S.W.  2010,  Australia 
Send  a  copy  of  each  issue  for  one  year  (26  issues)— 
Annual  Subscription  to  U.SA  (or  $A  88.00.  Payment 
must  be  mode  by  bonk  draft  in  Australian  currency. 

Name  . . 

Addreea  . 

City  . 

Slate  .  Zip  . 
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Automate  wHh  the  flexo  option. 


f- 


Now  your  newspaper  can  have  the  cost  savings 
and  productivity  gains  of  automated  photopolymer 
platemaking.  Plus  improved  printing  quality  gained 
through  an  exclusive  new  technology  breakthrough. 

Best  of  all, you  can  have  them  even  if  you’re  not 
yet  sure  about  switching  from  letterpress  to 
flexography. 

The  high-performance  Merigraph®  SRA 
photopolymer  platemaking  system  is  the  efficient, 
in-line  system  that  makes  both  kinds  of  plates.  So 
when  you’re  ready  to  switch  to  flexography,  all  that’s 
required  is  a  simple  polymer  change.  None  of  your 
platemaking  hardware  becomes  obsolete. 

Merigraph  SRA  was  developed  by  Hercules, 
the  leading  supplier  to  the  flexography  industry.  The 
system  uses  an  exclusive  flexible  polyester  substrate 
that  flexes  with  the  plate  to  produce  sharp,  undis¬ 


torted  letters  and  halftone  dots.  The  result  is  news¬ 
paper  printing  quality  that’s  ahead  of  anything  else  in 
the  industry. 

When  you  see  it,  you’ll  appreciate  the  difference. 

You’ll  also  appreciate  the  cost  savings  that 
come  with  the  most  efficient  polymer  recovery  and 
recycling.  And  a  productivity  boost  produced  by  an 
in-line  system  that  requires  just  one  operator  to  run 
the  whole  show — with  NO  plate  handling. 

For  more  about  the  Merigraph  SRA  system, 
contact  Hercules  Incorporated,  Hercules  Plaza, 
Wilmington,  DE 19894,  Attn:  D.  Joyce. 
(302)594-6500,  Ext.  7664. 

EPM  84-2 


SEE  US  AT  ANPA  BOOTH  NO.  1960. 


What’s  this  on  the  refrigerator? 

Just  something  I  cut  out  of  the  paper. 

You  trying  to  tell  me  something? 

Ith  for  both  of  us 

My  stomach  tells  me  I’m  not  going  to  like  this. 

As  of  tonight,  the  refrigerator's  off  limits 
No  more  midnight  snacks? 

This  time  we  really  mean  it. 

No  more  chocolate  cake? 

We'll  give  it  our  best  shot 
No  more  apple  pie? 

Tm  weakening. 

No  more  milk  and  cookies? 

/  love  milk  and  cookies 
I’ll  get  the  milk. 

ru  get  the  cookies 


see?  IT'S 


'^MAoe 
The  NI6HT 

thatpko^ 


IT  THJ?OV6h 

WITHOUT  A 

^^gTHlN6  ? 


i^^^at's  the  Lfse 
TOANS 

X  SAV  ANVU/AY// 


I  UiAS  USTENlNe...lT S 
/VtY  STOMACH  THAT  HAS 
A  CLOSED  MIND! 


1976  Umfed  Feature  Syndicate.  Irx: 


peanuts!  Garfield!  marmaduke! 
MISS  manners!  news. 

INFORMATION.  ENTERTAINMENT. 
IN  A  WORD,  SCRIPPS  HOWARD  IS 
COMMUNICATIONS.  IN  TOTAL. 


gjg  SCRIPPS 
i!i  HOWARD 

TOTAL  COMMUNICATIONS 
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